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PREFACE

The media ecosystem in the 21st century is marked by rapid technological
disruption, expanding digital participation, and complex socio-cultural
transformations. In this evolving landscape, The Changing Media Universe: Al, Society
and New Narratives presents a compelling collection of scholarly works that critically

engage with the intersections of media, technology, society, and identity.

This volume reflects the diversity and depth of contemporary media studies by
bringing together research that spans digital communication, artificial intelligence,
political discourse, cultural exchange, and social transformation. The contributions
explore how digital media is reshaping access to information—ranging from health
communication among marginalized communities to political engagement in
democratic processes. At the same time, the book examines broader global contexts,
including media responses to globalization, cross-cultural learning, and international

academic mobility.

A notable dimension of this volume is its engagement with artificial intelligence
not only as a technological innovation but also as a transformative force influencing
education, scientific discovery, and media practices. The chapters highlight both
opportunities and challenges, particularly in higher education and journalism,

emphasizing the need for adaptive pedagogies and ethical awareness.

Equally significant is the focus on representation and inclusivity. The
discussions on gender, ageing, community identity, and cultural heritage underscore
the role of media as a powerful agent of social change. By integrating regional studies,
multilingual scholarship, and global perspectives, this book offers a holistic
understanding of the contemporary media environment. It serves as a valuable
resource for academicians, researchers, policymakers, and students who seek to

critically navigate the complexities of media in a digitally driven world.

This volume aspires to contribute meaningfully to academic discourse and
inspire further inquiry into the transformative role of media in building informed,

inclusive, and resilient societies.

- Editors
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FOREWORD

Prof. Sanjeev Bhanawat

The rapid evolution of media in the digital age has fundamentally reshaped
how societies communicate, learn, and construct meaning. The convergence of
artificial intelligence, shifting gender paradigms, and the growing necessity for critical
literacy has created both unprecedented opportunities and complex challenges. In this
context, The Changing Media Universe: Al, Society and New Narratives stands out as a

timely and significant academic contribution.

This volume brings together a diverse range of scholarly perspectives that
reflect the dynamic and multifaceted nature of contemporary media studies. The
chapters collectively explore how digital platforms are not only transforming
information dissemination but also redefining access, participation, and
representation across different sections of society. From examining the role of digital
media in health awareness among marginalized communities to analyzing political
communication strategies in modern electoral contexts, the book captures the

expanding influence of media in everyday life.

One of the most compelling aspects of this work is its engagement with
artificial intelligence as both a tool and a subject of critical inquiry. The discussions on
Al-driven transformations in education, journalism, and scientific innovation highlight
the need for responsible integration of technology, grounded in ethical awareness and

human-centric values. At the same time, the volume does not lose sight of the socio-



cultural dimensions of media, offering insightful reflections on identity, ageing,

cultural heritage, and community representation.

The inclusion of multilingual and regionally grounded research further
enriches the volume, making it reflective of India's diverse media landscape while also
engaging with global discourses. The contributors have successfully bridged theory
and practice, offering analyses that are both conceptually rigorous and contextually

relevant.

What makes this book particularly valuable is its emphasis on critical literacy.
In an era marked by information overload, misinformation, and algorithm-driven
content flows, the ability to critically engage with media is not merely an academic
skill but a societal necessity. This volume encourages readers to question, interpret,

and engage with the media in informed and meaningful ways.

I commend the editors and contributors for their thoughtful efforts in curating
this important collection. This book will undoubtedly serve as a valuable resource for
scholars, students, media practitioners, and policymakers seeking to understand and

navigate the complexities of the contemporary media environment.

I am confident that The Changing Media Universe: Al, Society and New
Narratives will stimulate meaningful academic dialogue and inspire further research

in this vital field.

- Prof. Sanjeev Bhanawat

Retired Professor, Center for Mass Communication,
University of Rajasthan, Jaipur

Founder and Editor,

Communication Today Media Journalism
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DIGITAL MEDIA AS TOOL IN ACCESSING HEALTH INFORMATION AMONG
ADULT GIRLS OF NAYAKA COMMUNITY IN VIJAYANAGAR DISTRICT,

KARNATAKA - A QUALITATIVE STUDY
Manjunath M O

Abstract

This study investigates how adult girls from the Nayaka community in Vijayanagar district,
Karnataka approaches digital media as tool in seeking health information. The Nayaka
community comes under Scheduled Tribe popularly known for traditional and cultural practices.
This community is known for their unique traditional medical practices to solve their health
issues in real time. Using qualitative methods such as in-depth interview and focus group
discussions, this research explores the role of digital media platforms like facebook, whatsapp,
youtube, instagram etc in gaining health awareness among these adult girls. The study ensures
detailed overview on the advantages and challenges while using digital media as tool for health
information and it also ensures the impact on health knowledge, awareness and decision —
making within this community. The outcome of the research aimed to provide limelight to better-
targeted health communication strategies for tribal women in rural parts of India.

Keywords: Digital Media, Tribal Community, Health Information, Adult Girl.

Introduction

The concept of tribal communities came during ancient time. Tribal people usually live in forest
areas and they highly depend on forest for their essential needs like food, water, shelter and other
stuffs because they are not connected with society like other communities. Every tribal groups
around the globe practice their own culture and traditional knowledge as result to this we can
found various type of tribal groups around the country in large number. The study carried out on
Nayaka community comes under Scheduled Tribe category who resides in various parts of
Karnataka with good population including Vijayanagar district. The community is have their
own unique culture and history around the state varies from district but often faces challenges
like literacy, economic and other developmental factors this lead them in limited access on
healthcare services.

In this modern era technology plays very important role which leads in rise of digital media is
considered as platform for adult girls to seek health information in real time in this regard we
have various digital media platforms like Facebook, Whtasapp, Instagram and other have
potential to bridge information gap and empower young girls to take care about their health in
good manner. This qualitative approach aims to study how adult girls of Nayaka community in

Vijayanagar district usage of digital media as a tool in seeking health information and it further
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discuss the challenges and impact of digital media on their health awareness and decision —
making.
Review of Literature
A literature review is considered important area of the research where we find ideas and
approaches based on existing literature on a particular topic. It also provides key findings,
summaries, discussions and other developments in special area which leads new dimension way
to the study.
Bogic et al. (2025): Study shows that Digital media acts as bridge in accessing health
information among marginalized and remote communities and also addressed the socio-
economic challenges like infrastructure and low health literacy faced among the community.
Dwivedi et al. (2024): The author identified that tribal groups depend on their traditional
knowledge but inclusion of digital media helps them to understandings health concepts among
the community
Roy et al. (2015): The author found that challenges in accessing health information in tribal
communities with special reference to Nayaka community due to their geographic isolation and
cultural differences.
Karnataka Government ef al. (2024): The speaker highlighted digital health initiatives like
telemedicine centers and digital health society’s helps tribal groups in accessing health
information with digital technology.
Vagdevi. R et al. (2025): The study shows that how digital media helps rural women in health
awareness and also explains the important factors like nutrition, menstrual health and diseases
prevention this helps them women to empower in seeking health information and stated the
barriers.
Bhattacharya. S ef al. (2024): The author explores the problems while accessing digital media
for health information. He mentioned some of the key barriers like poor connectivity, skills and
poor health infrastructure and also suggests improvement of digital literacy and simple language
content will be more helpful to get more benefit from digital health resources.
Kakade.A and Tattimani.S ef al. (2021): Studies revealed that role of digital technology can
improve health care status among tribal communities. He also explains the potential of digital
health tools like telemedicine, e-health apps and online health education to bring stable in health
sector among tribal areas it can be achieved through proper planning to overcome existing
obstacles in tribal areas.
Objectives of Study

1. To identify the usage of digital media platform for seeking health information among

adult girls of Nayaka community in Kudligi Vijayanagar district.

2. To trace out the type of health information searched by adult girls among the community.
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To explore the trust worthy level in seeking health information through digital media.
4. To examine influence of digital media in health hygiene practices among the community.
To investigate the challenges faced in seeking health information through digital media
by adult girls among the community.
6. To evaluate recommendations to improve digital health communication strategies among
adult girls in tribal areas.
Research Methodology
As mentioned in title we approached qualitative method to know about how adult girls of
Nayaka community use digital media in seeking health information. It explores ideas, experience
and challenges in detail.
Area of Study: The study carried out in kudligi taluk of Vijayanagar district, Karnataka because
dominant presence of tribal population around 28% of total population resides here. So we
identified this area will suitable to carry out the research,
Data Collection Tool: Data collected through In-depth interview this helps the participants to
share their thoughts openly.
Sample Size: The survey will include 100 adult girls out of them 68 were answered of Nayaka
community of Kudligi taluk of Vijayanagar district. We selected snow ball sampling for active
participation.
Ethical Consideration: The privacy of participants and other ethical aspect were maintained
throughout the study.
Data Analysis and Interpretation
This analysis presents the findings from the data collected through in-depth interview among
adult girls of Nayaka community in kudligi taluk of Vijayanagar district.
The interpretation of data speaks about the impact of digital media in seeking health information
among adult girls of Nayaka community.
Table 1: Age distribution in usage of digital media in seeking health information among

adult girl of Nayaka community

SI.No. | Age Wise Distribution | Participants | Percentage
1 16-18Years 8 11.76%
2 19 — 21 years 21 30.88%
3 22 — 25 years 16 23.52%
4 Above 26 years 23 33.82%
Total 68 100%
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Age distribution

W 16-18Years
W19 —-21years
W22 —25years
W Above 26 years

Above data indicates that age distribution among adult girls of Nayaka community in seeking
health information through digital media. As we came across the data the age group of above 26
years uses digital media with 33.82%. The age group of 19-21 years stands out with 30.88% and
the age group 22-25 & 16-18 years with 23.52 % & 11.76% respectively. According to data we
identified the Above 26 years with highest population and Age group 16-18 years with lowest
population.

Table 2: Usage of digital media platforms in seeking health information among adult girl of

Nayaka community

SL.No. | Digital Media Platforms | Participants | Percentage
1 Whatsapp 6 8.82%
2 Facebook 15 22.05%
3 Youtube 28 41.17%
4 Instagram 19 27.94%
Total 68 100%

Usage of digital media platforms in seeking
health information

' B Whatsapp
M Facebook

= Youtube

The data analysis about usage of digital platform in seeking health information we noticed that
YouTube is considered as mainly used digital platform with 41.17% followed by Instagram with
27.94%, Facebook with 22.05%, Whatsapp with 8.82% as result most of the adult girl depends

upon video based content for their health information.

4
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Table 3: Frequently usage of digital media for seeking health information

SL.No. | Frequency use of digital media | Participants | Percentage
1 Daily 11 16.76%
2 Weekly 26 38.23%
3 Monthly 13 19.11%
4 Rarely 18 26.47%
Total 68 100%

30.00% m Frequency use of
0, ()
/UA 20.00% digital media
/  10.00%
Dail 0.00%
y Weekly °
Monthly
Rarely

The data provides information regarding frequently usage of digital media in seeking health
information. Among the 68 respondents answered among them weekly with 38.23%, rarely with
26.47%, monthly with 19.11% and daily with 16.76%. As we noticed that weekly stand out with
highest respondents with 38.23% to monitor with health factors in their daily routine and daily is
considered with least population 16.76% this due some of the issues as they mentioned in orally.

Table 4: Type of health information look forward

SL.No. | Type of health information Participants | Percentage
1 Nutrition and Diet 11 16.17%
2 Menstrual health and Hygiene 26 38.23%
3 Mental health and Physical fitness exercise 13 19.11%
4 Diseases prevention and First-Aid treatment 18 26.47%
Total 68 100%

Diseases prevention and First-Aid 26.47%
treatment

19.11%
Mental health and Physical fitness exercise

[s)
Menstrual health and Hygiene 38.23%

Nutrition and Diet
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The data analysis indicates about type of information look forward among adult girls. Menstrual
health and hygiene are considered most search information among the respondents with 38.23%
followed by diseases prevention and first-aid treatment with 26.47%, mental health and physical
fitness exercise with 19.11% and nutrition and diet with 16.17%. Menstrual health and hygiene is

considered as important aspect because it required more informative and hygiene practices to get

through it according to respondents.

Table 5: Trust worthy level in seeking health information

SL.No. | Trust worthy level Participants | Percentage
1 Yes 36 52.94%
2 No 12 17.64%
3 Sometimes 20 29.41%
Total 68 100%
Trust worthy level

75.00% 52.949

60.00% ‘

45.00% 29.41%

30.00% 17.64% '

15.00% .

0.00%

The data analysis indicates about trust worthy level in seeking health information among adult

girls. As result indicates that majority of the respondents said Yes (trustworthy) with 52.94%

followed with Sometimes (trustworthy) with 29.41%, No (trustworthy) with 17.64%

Table: 6 Influence of digital media in health hygiene practices

SI.No. | Influence of digital media Participants | Percentage
1 Yes 48 70.58%
2 No 8 11.76%
3 Sometimes 12 17.64%

Total 68 100%
80.00%
60.00%
40.00% M Influence of
digital media
20.00%
0.00%
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The data analysis indicates about influence of digital media in health hygiene practices most of
the respondents stated yes with 70.58%, sometimes 17.64% and no with 17.64%. This indicates
most of the young adult girl of Nayaka community agreed the importance of digital media in
health hygiene practice.
Table 7: Challenges faced in seeking health information through digital media

SL.No. | Challenges faced Participants | Percentage
1 Poor internet connectivity 13 19.11%
2 Language barrier 22 32.35%
3 Family restriction 12 17.64%
4 Financial Issues 14 20.58%
5 Electricity 7 10.29%
Total 68 100%

Challenges Faced

B Poor internet connectivity

6 M Language barrier
Family restriction
M Financial Issues

| Electricity

17.65%

The data analysis indicates about the challenges faced among young adult girls in seeking health
information through digital media. The participants answered that language barrier is major
challenge faced with 32.35%, Financial issues with 20.58%, poor internet connectivity with
19.11%, Family restriction with 17.64% and Electricity with 10.29%. As result to this health is
important aspect to the people who lives in urban and rural so the information should reach for
all the community in the society with their own regional language to keep themselves healthy.
Findings:

1. YouTube is identified as most used social media platform in seeking health information
with 41.17% followed by Instagram with 27.94%, Facebook with 22.05% and WhatsApp
with 8.82% this shows that video-based content has upper hand than text-based content.

2. The frequency use of digital media in seeking health information is weekly with 38.23%,
rarely with 26.47%, monthly with 19.11% and daily with 16.76%. Weekly use is
considered as highest and Daily use is considered as lowest.

3. Most searched health information among adult girls was menstrual health and hygiene is

considered most search information among the respondents with 38.23% followed by
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diseases prevention and first-aid treatment with 26.47%, mental health and physical
fitness exercise with 19.11% and nutrition and diet with 16.17%.

4. Trust worthy in seeking health information most of respondents Yes (trustworthy) with
52.94% followed with Sometimes (trustworthy) with 29.41%, No (trustworthy) with
17.64%.

5. Major barriers identified in seeking health information are language barrier is major
challenge faced with 32.35%, financial issues with 20.58%, poor internet connectivity
with 19.11%, family restriction with 17.64% and electricity with 10.29%.

Recommendations:

1. Create and circulate health information content especially on menstrual health through
video-based platforms like youtube, facebook, instagram to leverage user preference.

2. Bring out health information programs in regional language to address the significant
language barriers and also build trust worthy in seeking health information among adult
girls.

3. Join hands with local health officials to build trust worthy in seeking health information
through platforms.

4. Highly recommendations for infrastructure improvements like internet connectivity and
stable electricity to minimize the technical challenges in rural and less privileged areas.

Conclusion

In present scenario video-based health information is widely popular in seeking health
information among rural areas compared to the urban. As we came cross the study menstrual
health most searched topic in health information among young adult girls in this regard
menstrual is considered as biological process occurs in every girl at certain stage to overcome
this government and Ngo’s have to create more video based programs to spread awareness and
its importance through digital media platforms without any challenges like language barriers,
infrastructure and other ethical issues this helps them to access health information. Now days
most of the information circulated in digital media as treated trust worthy so when it comes to
health information trust is the key on this note the government should partner with local bodies
to come out with health apps and video content channels in providing trust worthy information
among the society. As result to above conclusion the there will be dramatically increases health
literacy and wellbeing of all social groups.
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MEDIA AND CULTURAL EXCHANGE: RESPONDING TO

GLOBALIZATION WITH RESPECT TO BREXIT
Shreeja Mathur and Archana Gupta

Abstract

In an era of deepening global connectivity, media and cultural exchange have become central
vectors through which societies interpret, negotiate and respond to globalization. The United
Kingdom’s decision to withdraw from the European Union (“Brexit”) represents a striking case
of a polity responding to globalization with a reassertion of national sovereignty and cultural
identity. This paper examines how media and cultural exchange operate within the globalization
framework, how global cultural flows interact with national identity, and how the Brexit
phenomenon illustrates tensions between globalization and cultural exchange. Drawing on
literature on media globalization, cultural hybridisation, and the cultural bases of Brexit, the
paper argues that Brexit should be understood not only as an economic/political event but also as
a cultural and media-mediated response to the challenges of global integration. The analysis
highlights how media narratives, identity formations and cultural exchange dynamics are
implicated in the Brexit process, and what this means for future strategies of cultural diplomacy,
media policy and national identity in a globalised world. The paper concludes that while
globalisation provides opportunities for cultural exchange and media flows, it also triggers
reflexive responses (such as Brexit) when local identities feel threatened, and that a balanced
approach toward cultural sovereignty and global openness is required.

Keywords: Globalization, Cultural Exchange, Media Flows, Brexit, Britain, Identity, Cultural
Hybridization, Media-Globalization, De-Globalization, Cultural Sovereignty.

Introduction

In the contemporary era, globalization has deepened not only economic and political
interdependence, but also media and cultural interconnections. Global media flows — including
digital platforms, social media, press, and entertainment — increasingly shape how individuals,
communities, and nations perceive themselves and others. These media-flows facilitate cross-
cultural exchange and the circulation of ideas, values, images, and narratives across borders; they
are central to processes of cultural hybridization, identity formation, and global
interconnectedness. At the same time, globalization can provoke reflexive responses from
societies concerned about loss of cultural sovereignty, identity, and control.

The decision by the United Kingdom (UK) to withdraw from the European Union (EU) —
commonly known as Brexit — stands as a striking case of a polity reacting to global and regional
integration not merely on economic or political grounds, but through the prism of national

identity, cultural anxiety, and media-mediated narratives. While much scholarship on Brexit

10
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foregrounds economic or political motivations, there is an increasing recognition that cultural
dimensions — identity, perceived loss of sovereignty, nostalgia, and mediated discourses — play
a central role in understanding the decision and its
This paper examines how media and cultural exchange operate within the globalization
framework, how global cultural flows interact with national identity, and how Brexit illustrates
tensions between globalization and cultural exchange. Drawing on recent literature, empirical
studies, and new data up to 2025, it argues that Brexit should be understood as a media-mediated
cultural response to the challenges of global integration. The analysis highlights how media
narratives, identity constructions, and cultural exchange dynamics are implicated in the Brexit
process, and discusses implications for future strategies of cultural diplomacy, media policy, and
national identity in a globalized world.
Media Globalization, Cultural Hybridization, and Identity
Media Globalization and Cultural Flows
Globalization has transformed how media content travels across borders. As media — from
television and film to digital platforms and social media — becomes transnational, cultural
products and representations cross national boundaries, facilitating exchange, emulation, and
reinterpretation. This leads to complex dynamics: on one hand, media flows can contribute to
homogenization or “Westernization” of global cultural content; on the other hand, they can foster
cultural hybridization, localization, and the reconfiguration of identities as local and global
elements intermix.
The concept of “glocalization”- cultural hybridization in response to global flows- captures this
complexity: local cultures adapt and combine global influences with indigenous traditions,
creating new, hybrid forms of cultural expression, In such contexts, globalization does not
necessarily erase local identity but can reshape and rearticulate it.
However, media globalization is not neutral: global media flows often reflect power imbalances,
dominance of certain languages, values, and cultural norms — typically from more powerful or
Western contexts — which can marginalize or overshadow local or minority cultures.
Cultural Hybridization and Identity Formation
Cultural hybridization | argues that globalization yields not a uniform global culture, but multiple
hybrid forms blending global and local elements — resisting simplistic models of
homogenization or cultural imperialism. This framework allows for more nuanced
understanding: local communities are active agents — interpreting, selecting, blending global
media/cultural influences in ways that align with their values, histories, and identities.
In many societies, especially those with pluralistic or postcolonial backgrounds, hybridization
becomes a resource for creativity, adaptation, and redefinition. But hybridization can also be

contested: when global and local elements conflict, debates over cultural sovereignty, identity
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purity, and authenticity emerge, sometimes fueling anxiety, backlash, or calls for cultural
protectionism.

Identity, Sovereignty, and Cultural Backlash in the Context of Globalization

Globalization often triggers identity-based reflexive reactions — as individuals or communities
experience insecurities around cultural change, perceived loss of control, or uncertainty about
belonging. Such reactions may manifest as populist nationalism, cultural nostalgia, or resistance
to further integration.

These dynamics are particularly pronounced when globalization intersects with migration,
multiculturalism, and demographic change — issues which are represented and mediated in
public discourse, media, and politics. The mobilization of narratives around identity, culture
wars, and cultural sovereignty can become politically potent.

Thus, the interplay among media flows, cultural exchange, identity formation, and political
mobilization is a central site for understanding contemporary responses to globalization.

Brexit as a Media-Mediated, Cultural Response to Globalization

Brexit Beyond Economics: Cultural Trauma and Identity Narratives

While much commentary on Brexit emphasizes economic grievances or sovereignty in
trade/political terms, growing scholarship emphasizes the cultural and media-narrative
dimensions. In their recent analysis, Toomey and Shepherd (2023) argue that Brexit was
significantly framed using narratives of “cultural trauma” and humiliation — portraying EU
membership as a symbol of national decline, loss of status, and surrender of sovereignty. Such
elite-driven narratives tapped into long-standing historical myths about national greatness,
decline, and the need for national rejuvenation — constructing Brexit not just as a political
decision but as a cultural project.

For many supporters, Brexit became a symbolic restoration of cultural sovereignty and national
identity — a decisive break from a supranational entity perceived as eroding the UK’s
distinctiveness.

Indeed, recent empirical work supports that post-Brexit British national identity has undergone
renegotiation: internal divisions (e.g., in Scotland, Northern Ireland), redefinition of the UK’s
global role, and new articulations of identity post-EU membership.

Media’s Role: Framing Migration, Cultural Exchange, and Identity

Media has been central in constructing and disseminating Brexit-related narratives. Analyses of
UK press coverage during 2016-2017 show that far-right and right-wing newspapers emphasized
themes of immigration, refugees, crime, security, and cultural difference — often portraying EU
and European migrants as threats to British identity and social order. Such media narratives
helped to amplify anxieties linked to cultural change, and presented Brexit as a defense against

unwanted migration and cultural assimilation.
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Beyond traditional media, social media and digital platforms have allowed rapid spread of
identity-related discourses, nostalgic nostalgia for Britain’s past, cultural scepticism, and anti-
immigrant sentiments — contributing to social polarization around identity and culture.
In the post-Brexit era, media continues to influence perceptions of cultural change, migration
policy, and national identity — affecting public mood, policy debates, and political mobilization.
For example, a 2025 computational discourse analysis shows that parliamentary debates and
public media discourse in the UK have shifted toward securitized frames around migration,
prioritizing border control and national law over integration-oriented discourses.
Brexit in the Context of New Globalization — De-Globalization, Role Adaptation, and
Identity Recalibration
Globalization itself has changed — particularly after shocks such as the 2008 financial crisis, the
COVID-19 pandemic, and the geopolitical upheavals following the war in Ukraine. For many
countries, including the UK, this “new globalization” is characterized by geopolitical
competition, supply-chain reconfiguration, emphasis on national sovereignty and strategic
autonomy, and a rethinking of global integration.
In this context, Brexit can be interpreted as part of a broader “role adaptation”: the UK
repositioning itself globally — not as a subordinate member of a supranational union, but as a
sovereign actor with a distinct national identity and global role.
Media and cultural exchange remain central: even as the UK exits formal EU structures, it
continues to engage globally — in trade, migration (including skilled migration), cultural
exchange, and global media flows. For instance, post-Brexit UK’s skilled-worker visa regimes
have drawn a significant number of migrants from non-EU countries (notably from South Asia),
introducing new cultural dynamics and hybridizations within British society. This suggests that
Brexit did not signal a retreat from globalization per se, but a reconfigured globalization shaped
by cultural sovereignty, selective openness, and identity recalibration.
The Future of Cultural Exchange
The case of Brexit reveals intrinsic tensions between globalization’s promise of openness and
interconnectedness, and the impulse for cultural sovereignty, identity preservation, and control.
On one hand, media globalization enables cross-border cultural exchange, hybridization, and
mutual enrichment; on the other, it can provoke backlash when local identities feel threatened.

e Hybridization vs. Homogenization: While globalization may lead to cultural hybrid
forms, media dominance by powerful cultures (e.g., Western/Anglo-American) can
overshadow smaller or marginalized cultures. This can generate resistance, identity
anxieties, and efforts to reassert cultural uniqueness.

e Media Narratives and Identity Politics: As seen in the Brexit context, media

(traditional and digital) can frame globalization and migration in cultural terms —
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security, identity threat, cultural purity — thereby influencing public opinion and
political behavior.

e Selective Globalization and Role Re-definition: Post-Brexit UK suggests that states can
choose to remain globally engaged (in trade, migration, culture) while redefining the
terms of engagement — privileging national sovereignty, controlled migration, and
selective cultural exchange. The result is not a simple reversal of globalization, but a
reconfigured — more managed — global openness.

These dynamics raise important questions for cultural diplomacy, media policy, and global
governance: how to balance global media flows and cultural exchange with protection of
national identity and cultural sovereignty; how to foster inclusive hybrid identities without
triggering backlash; and how to shape media and migration policy in a way that acknowledges
both opportunities and anxieties associated with globalization.

Conclusion

This paper has argued that globalization — especially in its media and cultural dimensions —
offers both opportunities for cross-cultural exchange, hybridization, and creative identity
formation, as well as challenges to cultural sovereignty and national identity. The Brexit
phenomenon exemplifies how a nation may respond to globalization not only on economic or
political grounds, but as a cultural and media-mediated response: a reassertion of national
identity, cultural sovereignty, and a recalibrated role in a reconfigured global order.

Brexit should thus be understood not simply as an economic or political rupture, but as a cultural
and symbolic act — one shaped, amplified, and mediated through media narratives of trauma,
nostalgia, identity, and sovereignty. As the UK moves forward, it continues to engage globally
— economically, demographically, culturally — but on its own terms. This selective
globalization points toward a future in which global openness and cultural sovereignty are
negotiated, rather than mutually exclusive.

For future cultural diplomacy and media policy, the case suggests the need for a balanced
approach: one that recognizes the value of global cultural exchange, while being sensitive to
identity concerns; that promotes inclusive hybridization, while guarding against cultural
domination or homogenization; and that uses media and cultural flows to foster understanding,
diversity, and mutual respect rather than cultural anxiety or exclusion.

In an increasingly interconnected world, the challenge is not to reject globalization wholesale,
but to manage its cultural dimensions in ways that respect local identities, promote inclusion, and

enable constructive global exchange.
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COVERAGE OF ARTIFICIAL INTELLIGENCE:

A STUDY OF INDIAN ENGLISH ONLINE NEWS PORTALS
Ann AL

Abstract
The main focus of this study is to examine the coverage of Al and emerging technologies in
Indian news portals, as Al and emerging technologies reshape the media landscape. Artificial
Intelligence (Al) and other emerging technologies have rapidly become focal points of global
discussion, raising important questions about their societal impact. This study critically examines
the dominant themes, tone, and pattern of coverage of how prominent Indian English news
portals. By analyzing digital news content from The Hindu, The Times of India, and The Indian
Express, published between March 2024 and October 2025, the researcher undertook digital
content analysis of three leading news portals. This study employed purposive sampling; 60
news stories were published between March 2025 and November 2025 (20 from each portal).
Introduction
The rise of Artificial Intelligence, and its use in Media has created complex ethical debates,
especially with the emergence of Generative Al tools (Santos and Ceron,2022). The term
Artificial Intelligence refers to the branch of computer science methods which dedicated to
replicating human intelligence (Broussard ef al, 2019). These technologies offer new
opportunities for news gathering, content creation, production and dissemination. The rapid
proliferation of Al and the emergence of new technologies have transformed Journalism
discourse, which has the potential to revolutionize the way we think about intelligence.
Considering Artificial Intelligence's versatility and plurality, news reporting covers its impact on
every domain such as business, education, health, technology, etc (Nguyen& Hekman 2022). Al
has become one of the advanced technologies in the cyber era. Al is part of our daily life, from
chatbots to smart devices, it deeply influences how people interact, communicate, and learn with
the world. The news media play a pivotal role in shaping the public opinion of people. Through
the verbal and visual representations, news portals influence how readers perceive the positive
and negative aspects of Al Online news portals are the major source of information
dissemination due to its speed, accessibility, and reach. This study examines the coverage of Al
in the three leading Indian English online news portals, The Hindu, The Times of India (TOI),
and The Indian Express, examining the themes, tone, and focus areas that dominate current
journalism on technology.
Literature Review

e Semiz& Suleyman (2025), through their work titled” The Digital Transformation of

Journalism discuss the radical changes and the rapid digital transformation in the media
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and journalism field. This study examines the role of Al algorithms for content creation,
writing, and distribution.

e Mollan and Ahsan (2025), in their work titled “Al and Journalism discuss Al integration
into Journalism. This study investigates the thematic trends of Al in Journalism by
exploring 72 referenced journal articles and highlights the different ways Al is
transforming journalism practices and discourse.

e Zhang and Dafoe (2020) discuss about early newsroom experiments with automated
reporting in 2000s, like Quakebot for earthquake alerts. This study has made a
contribution to the study of automation, personalization and ethical implication.

Research Objectives
e To identify the dominant themes related to Al in the selected leading news portals
e To examine the tone used in Al-related news stories
e To study the content type of the news stories
Methodology
This research uses digital content analysis of the English news portals, combining quantitative
coding The approach allows identification of broad patterns (frequency of themes and tones).A
purposive sampling technique was used to select 60 online news stories: 20 stories from each of
the three portals (The Hindu, The Times of India, The Indian Express). The user-reported
timeframe is March 1, 2025 — November 30, 2025. Selection criteria prioritized stories explicitly
addressing Al or closely related emerging technologies, diversity of story types (news, features,
opinion, explainers), and representation across the study period.
Coding Categories
Dominant themes

1. Technological Innovation
Business and Economy
Policy and Regulation
Ethical and social concerns

Misinformation and Deepfakes

S S

Labour and the future of work
7. Risks and safety
Story Type
1. News article
2. Opinion
3. Editorial
Tone of the News Story

1. Positive
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2. Negative
3. Neutral
Findings

Dominant themes, tones, and content type
6
4 4

The Times of India
5
4 4
4
3 2 2 2 2
111| | | |11111|1 1 111 11 || ||1111111
SAH IIIIIIIIIIIIIIIIIIIIIIIIII

March April June June June July August September October

4

[N

mTone MTheme M storytype
Graph 1
Interpretation
Coverage of Al in The Times of India indicates that Technological innovation is the most
dominant theme consistently receiving the highest frequency across months. The tone of the
coverage indicates neutrality. The result shows that the coverage of Al is portrayed in a balanced
and factual manner rather than as a threat. In terms of content type, majority of the news stories

are news articles. While opinion news appears sporadically and editorials are absent.

The Hindu

4
202 2
2 11 || | 111 191 11 11 11 1f1 I 11 1§71 111 111 111
. III N NI
March ~ March April May June June July August  August October
H Tone B Themes M story type
Graph 2
Interpretation

The Hindu’s coverage on Al shows that Technological innovations and policy regulations are the
most dominant themes appearing between four and seven times each month. The study reveals

that The Hindu focuses mainly on technological innovation and regulatory issues. The tone of
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the coverage is neutral, reflecting a factual and balanced approach to reporting. In terms of the
content-type majority of the stories are news articles, with only a few opinion pieces and

editorials are absent.

The Indian Express

5 5

5
4
3 2 22 2

‘1‘ 111‘1111111111 11 1§ 1j§1 111‘111‘ 181 j11 11
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B Tone B Theme story type
Graph 3

Interpretation: The Indian Express coverage on Al shows that Technological innovation is the

dominant theme. The tone of the coverage is neutral, reflecting a factual and balanced approach

to reporting. In terms of the content-type majority of the stories are news articles, with only a

few opinion pieces and editorials being absent.

Conclusion

This study focused on the coverage of Al in the leading English online news portals. By

analysing 60 news stories, the study found that each news portal's coverage is different. The TOI

mainly focuses on how Al affects the daily lives of human beings, in terms of relationships,

social interactions, and emotional well-being. The Hindu, by contrast, uses balanced and

analytical tones. The TOI focuses on technological innovation and Al-driven advancements.

Despite these differences, the most common thread across all three leading news portals is the

consistent presence of ethical issues related to privacy, misinformation, algorithms, etc. This

study highlights that news portals are increasingly engaging with Al as a transformative source.

Future research can go deeper into these results by using large datasets to study regional media

and explore how audiences respond to Al news. Al continues to revolutionize and intersect with

media practices, journalistic transparency, and ethical guidelines.
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DIGITAL PLATFORMS AS POLITICAL TOOLS: A STUDY OF
COMMUNICATION STRATEGIES IN INDIAN ELECTIONS (2014-2024)-
A CASE STUDY OF NCR DELHI ELECTIONS

Manawwar Alam

Abstract

Between 2014 and 2024, political campaigning in India witnessed a paradigm shift due to the
explosive growth of digital platforms and mobile connectivity. Digital media evolved from a
complementary tool to the very core of political communication, changing the way political
messages are being framed, delivered, and received. This research explores the ways in which
political parties in India—specifically in the technologically sophisticated and politically
engaged National Capital Region (NCR) of Delhi—utilized digital platforms like Facebook,
Twitter (X), WhatsApp, Instagram, and YouTube to mobilize voters, build stories, and shape
electoral outcomes. In a qualitative case study design, this study examines the development of
communication strategies during three pivotal election cycles in terms of content formats,
audience targeting, influencer outreach, and real-time engagement mechanisms. The research
also investigates the implications of the strategies on democratic participation, voting behavior,
and the threats of digital echo chambers and misinformation. By projecting digital strategies onto
electoral success and popular opinion in NCR Delhi, this article adds to the subtle understanding
of how the Indian polity has been remade in the last ten years by digital media.

Keywords: Digital Campaigning, Political Communication, Social Media Strategy, Indian
Elections, NCR Delhi.

1. Introduction

In today's age, digital technologies have transformed almost every aspect of public life, and
political communication leads the way in this regard. Indian electoral politics has witnessed a
paradigm shift over the last decade with the incorporation of digital media into central campaign
strategies. The 2014-2024 period saw a shift from mass, old-style outreach to data-based, micro-
targeted digital communication, making sites such as Facebook, Twitter (X), WhatsApp,
YouTube, and Instagram not just adjuncts but core mechanisms for political mobilization,
influence, and narrative building.

The inflection point in this shift was the 2014 Lok Sabha elections, popularly known as India's
first "social media election" (Rao & Narayan, 2015). Led by the Bharatiya Janata Party (BJP),
which used social media aggressively to build a high-voltage, multimedia campaign around the
figure of Narendra Modi, digital media became effective channels for direct and mediated
political communication with citizens. The increasing use of mobile phones, accelerated use of

the internet, and development of a digitally literate electorate allowed political parties to avoid
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the gatekeeping functions of mainstream media and communicate directly with millions in real
time.

Academics like Chadwick (2013) and Kreiss (2016) have termed this convergence as a "hybrid
media system" wherein traditional and new media intermesh to the extent of fading boundaries,
and political players tactically accommodate each platform's affordances. In the Indian scenario,
such hybridization has facilitated not just political communication but grassroots-level
interaction, live crisis management, sentiment analysis, and even spread of misinformation—all
within the limits of scripted digital environments.

The Delhi National Capital Region (NCR) offers a especially good case study in this
phenomenon. Highly literate, digitally penetrated, and politically conscious, NCR has been a
laboratory for many different kinds of new campaign strategies. From sending geo-targeted ads
to planning influencer outreach, from promoting trending hashtags to leveraging encrypted
messaging for internal mobilization, political actors in Delhi Assembly elections in 2015, 2020,
and 2024 have shown an advanced understanding of digital strategy. Additionally, the election
contest in NCR is characterized by an active multiparty presence—particularly among the Aam
Aadmi Party (AAP), BJP, and Indian National Congress (INC)—promoting an online arms race
in terms of reach, ingenuity, and narrative control (Sharma, 2020; Thakur, 2021).

This study aims to critically examine the application of digital platforms as political instruments
in the Indian electoral process, specifically the NCR Delhi elections of 2014-2024. Employing a
qualitative case study approach, the research examines the character of digital campaign tactics
employed by dominant political players, the influence of platform-specific communication
modes, and the overall effect on voter conduct, political participation, and public opinion
shaping. By so doing, it strives to address the scholarly void of placing India's online
electioneering efforts in the wider theoretical frameworks of political communication, digital
democracy, and media convergence.

Finally, this study hopes to add some depth to the new literature on the polarizing and
democratizing abilities of online political campaigns, particularly in the Global South where
digital divides overlap with hasty technological uptake. Urban, networked, and politically vibrant
NCR Delhi provides key insights into what is making the future of democratic participation in
India look like at the crossroads of algorithms, rhetoric, and public debate.

2. Objective of the Study

The main aim of this study is to explore the expanding role and changing efficacity of online
platforms as tools of political communication in India, with particular focus on electoral
campaigns in the National Capital Region (NCR) of Delhi between 2014 and 2024. Indian
politics has seen a revolutionary change in campaign strategies, discourse building, and voting
participation mechanisms in the last decade—mostly triggered by digital breakthroughs. This

research seeks to examine how political players have made strategic use of platforms like
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Facebook, Twitter (now X), Instagram, WhatsApp, and YouTube to shape public opinion,
connect with constituents, and win elections.
By concentrating on NCR Delhi—a city that best represents urban digital literacy, media use,
and political competition—this research tries to critically examine the confluence of digital
technologies and political communication. It aims to chart the course of campaign innovation,
the politicization of politics in digital narratives, and micro-targeting of electors through data
analytics. With a qualitative case study methodology, the study will analyze the communicative
roles of digital platforms, determine platform-based trends, review their convergence with
conventional media instruments, and assess their effects on political engagement and democratic
debate.
This question is especially pertinent in the Indian electoral scenario where political
communication is becoming more and more subject to the forces of virality, algorithmic boost,
real-time engagement, and echo chambers. The research will also place these digital tactics
within larger socio-political contexts—such as media convergence, voter psychology, and the
digital divide—offering a rich understanding of both the promise and perils of digital politics.
Summary of Objectives
1.  To analyse the role of online platforms (Facebook, Twitter/X, Instagram, WhatsApp,
YouTube) in framing political communication in Indian elections from 2014 to 2024.

1.  To analyse the development and strategic use of digital media tools by parties and
candidates, especially in the NCR Delhi area.

iii.  To analyse the transformation of campaign strategy and voter interaction enabled by
digital innovations, such as real-time messaging, influencer outreach, and algorithmic
targeting.

3. Research Questions
1.  1.What digital platforms have been predominantly used in NCR Delhi political
campaigns from 2014 to 2024?

ii.  2.How have political communication strategies on these platforms evolved across
different election cycles during this period?

iii.  3.What measurable and perceived impacts have these digital strategies had on voter
behavior, political engagement, and electoral outcomes?

These study questions are meant to inform the study's exploration of how digital media platforms

reflect, as well as form, political realities, voting attitudes, and participatory culture in India's
largest urban agglomeration.
Literature Review

Over the past decade, digital platforms have become indispensable tools in political campaigns

globally, with their ability to influence political discourse, mobilize voters, and shape public

opinion. The intersection of social media and politics has been widely studied, especially in the
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context of Western democracies, where platforms like Facebook and Twitter have been pivotal in
shaping electoral outcomes (Chadwick & Stromer-Galley, 2016; Kreiss, 2016). Researchers
contend that new media has reconfigured the media-politics environment by allowing
personalized messaging, micro-targeting, and promoting a two-way exchange of information
between citizens and politicians (Boulianne, 2015; Hermida, 2013). While these studies have
greatly enhanced our knowledge of the worldwide effects of digital platforms on politics, they
tend to neglect the unique dynamics of emerging democracies such as India, where digital
participation is changing in distinct ways.

In the Indian context, the contribution of digital media in election campaigns has received much
focus, particularly in the aftermath of the 2014 Lok Sabha elections, which was a paradigm shift
in the political communication in India. Rao and Narayan (2015) refer to the 2014 elections as
India's "first social media election," whereby social media sites such as Facebook, Twitter, and
WhatsApp were used widely by political parties to mobilize voters and influence political
discourse. The Bharatiya Janata Party (BJP), led by Narendra Modi, used these platforms to
weave a narrative that spoke to the hopes of the young, making social media a key instrument for
national mobilization (Bassi, 2015). Digital platforms have remained important instruments in
political communication ever since, with elections drawing more and more on real-time news,
viral material, and targeted messaging in an effort to influence public opinion.

Researchers such as Udupa (2018) and Sen (2020) have examined the phenomenon of digital
populism in India, where political leaders, especially Modi, have employed social media
platforms to connect with the masses, circumvent traditional media, and establish direct
communication channels with voters. This type of engagement is regularly referred to as
"digitally mediated populism" (Udupa, 2018), in which social media provides a platform for
leaders to create their image, build personal stories, and resonate with the masses through easy-
to-understand, emotive language. Here, digital media is not only a publicity tool, but also a
populist rhetoric medium creating a sense of closeness between the political elite and the voters
(Sen, 2020).

Yet, while these works give insight into the overall use of digital media in Indian politics, there
is a research gap in studies of the particular urban areas, most notably the National Capital
Region (NCR) of Delhi. The NCR, characterized by its high levels of digital literacy, political
engagement, and diverse electorate, offers a unique case for studying the evolution of digital
political strategies. Sharma (2020) explores how political campaigns in Delhi have made use of
platforms like Facebook and WhatsApp to target young, urban voters, particularly during the
2015 Delhi Assembly elections. Sharma observes that the Aam Aadmi Party (AAP) effectively
used social media platforms to present an image of transparency, grassroots participation, and

anti-corruption, which appealed to Delhi's urban voters. In the 2020 and 2024 elections, the BJP
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also used similar digital tactics, but with a focus on hyper-localized messaging and influencer
partnerships.
Literature on the role of digital media in Indian election campaigns also covers the issue of
"media convergence" (Chadwick, 2013), wherein established media outlets like television and
print converge with online media to produce an integrated system of communication. This
convergence makes it possible for old and new media to seamlessly merge, giving campaigns the
leverage to amplify their messages across several channels. Research by Thakur (2021) has
indicated that political campaigns in Delhi tend to make use of television and social media
platforms simultaneously in order to communicate with various strata of people, each having
different roles: traditional media to establish credibility and digital platforms for interaction and
engagement.
In addition, the use of "data-driven campaigning" has been the focus of prime interest. With the
growing wealth of big data and analytics, political campaigns can now micro-target voters
according to demographic, geographic, and psychographic profiles. This enables campaigns to
customize their messages with precision surgery, which increases the chances that voters will be
exposed to and swayed by the content they receive. The popularity of WhatsApp groups, for
instance, has been extensively used in political campaigning in Delhi, where it is personalized
and propagated virally within closed groups (Thakur, 2021). This way of communication is
particularly effective in a culture where face-to-face is difficult to engage in and where trust is
established through communal, intimate environments.
One of the key themes in digital political strategy literature is the idea of "digital divide" and its
effects on election campaigns. In India, though cities such as NCR Delhi are well connected,
rural regions tend to fall behind in internet penetration and digital literacy (Narayan, 2016). This
divide offers opportunities as well as challenges for political campaigns. For instance, digitally
reliant campaigns run the risk of disesmpowering specific voter segments with no equal access to
such forums. Nevertheless, in a densely populated environment like Delhi, there is less gap in
digital opportunity, enabling fuller application of social media and online resources.
Finally, concern has been growing over the contribution of "echo chambers" and "filter bubbles"
to digital politics. Digital sites, fueled by algorithms that rank content according to user interests,
tend to establish systems in which voters are only exposed to the most content that supports their
current views (Sunstein, 2017). This is significant for democracy, as it has the potential to restrict
the range of political discussion and minimize the chances of inter-party conversation. The Delhi
elections case is an opportunity to study how these echo chambers shape political action,
especially in a scenario where online content is extremely personalized and curated.
Overall, while the international literature on digital media in political campaigns offers useful
theoretical templates, much of Indian research is still concentrated on national-level campaigns.

There is a shortage of in-depth research on the particular dynamics of urban political

25



Bhumi Publishing, India
March 2026

communication, especially in urban centers such as Delhi, where digital media have become an
essential component of electoral strategy. This paper attempts to bridge that gap by exploring
how digital platforms have developed as political instruments in the NCR Delhi area, assessing
their contribution to electoral discourse, voter behavior, and the larger democratic processes in
India.

4. Research Methods

This study uses a qualitative case study design to examine the use of digital platforms as political
instruments in the NCR Delhi elections between 2014 and 2024. Due to the intricacies involved
in political communication strategies, particularly in the digital space, a qualitative approach is
considered most suitable for examining the intricacies of campaign practices, voter behaviour,
and the influence of digital media. The research seeks to exhaustively determine the ways in
which political actors use digital platforms strategically across various electoral cycles, how their
strategic behaviour changes over time, and how these digital strategies affect the perception and
behaviour of voters.

1. Political Party Page Content Analysis

e One basic component of this research entails content analysis of digital communication
strategy employed by political parties on websites like Facebook, Twitter (now known as
X), and YouTube. These platforms have become integral in defining public debate,
communicating with voters, and sharing campaign messages. The content analysis will be
carried out on three major political parties operating in NCR Delhi throughout the
research duration: the Bharatiya Janata Party (BJP), the Aam Aadmi Party (AAP), and
the Indian National Congress (INC). The following main elements were examined:

e Message Themes and Tone: The content's tone, language, and subject matter. Particular
consideration was given to how the key issues (e.g., corruption, development, security)
are framed, as well as how the messages are customized or localized to engage the urban
NCR Delhi electorate.

e Engagement and Interaction: Indicators like the number of likes, shares, retweets,
comments, and overall engagement were measured to determine how effective digital
platforms are in encouraging interaction between political parties and voters.

e Visual and Multimedia Elements: The use of images, videos, and memes in political
messaging were studied. With the urban population of NCR Delhi, the application of
short, catchy videos and visually appealing content is especially relevant.

e Paid vs. Organic Content: A study of the proportion of paid advertisements and organic

content gave an indication of the investment in digital campaigning and its spread.
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2. Qualitative Interviews were undertaken with Campaign Managers, Digital Media
Consultants, and Political Communication Experts
To understand the underlying strategies of digital political campaigns in depth, qualitative
interviews were carried out with the major stakeholders of NCR Delhi elections. These are
campaign managers, digital media consultants, political communication experts, and social
media strategists who were directly engaged in election campaigns between 2014-2024. The
interviews attempted to answer the following questions:

e Strategic Utilization of Online Platforms: What are political campaigns in NCR Delhi
utilizing digital platforms for outreach to voters, and how were these platforms varying in
terms of efficacy and usefulness?

e Development of Campaign Strategies: What developments took place in the utilization of
online platforms across election cycles, particularly due to upcoming technologies,
shifting voter sentiments, and political forces?

e Data Analytics and Voter Targeting: How are voter data and analytics used to tailor
campaign messages, and what role do micro-targeting strategies played in shaping
political discourse?

These interviews provided valuable insights into the decision-making processes, strategies, and
challenges involved in the digital political communication landscape.

Surveys with Voters in Delhi’s Urban Constituencies

To gauge the influence of online campaigning on voter activity and participation, a survey was
carried out with voters in chosen urban constituencies in NCR Delhi. The survey will contain a
combination of quantitative and qualitative questions to get insight into:

e Voter Awareness and Participation: How widespread is voter awareness of political
messages communicated through digital media? How frequently did voters participate in
these messages (e.g., like, share, comment, or retweet)?

e Impact on Voting Behavior: How much of a role did digital media campaigns play in
influencing voters' behavior, especially in an urban setting where there are various factors
like local concerns, party allegiance, and media coverage at work?

e Political Communication Perceptions: How did voters view the authenticity, credibility,
and effectiveness of online media campaigns versus mainstream media like television and
print?

e Political Polarization and Echo Chambers: Were voters influenced by alternative political
views or are they more likely to be exposed to content that reflects their current views?
This will assist in the evaluation of the extent to which social media contributes to
political echo chambers and filter bubbles.

e Review of Election Commission Records and Media Reports (2014—2024)
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e To place the findings in perspective and grasp the larger political context, the entire
spectrum of Election Commission documents and the media coverage between 2014 and
2024 will be reviewed. This will cover:

e FElection Results and Trends: Trends in voting patterns, demographic changes, and trends
in NCR Delhi constituencies over the years, with specific attention to how digital media
can affect election results.

e Official Reports and Campaign Documentation: Scrutinizing official documents of
political campaigns, such as party strategies, patterns of funding for digital media
campaigns, and adherence to election rules in the use of digital media.

e +Media Coverage and Analysis: Analysis of how the mainstream media reported on
digital campaigns and their impact. Media reports will also be examined to determine
how traditional media reacted to the emergence of digital political campaigns

Data Analysis and Interpretation

The data that were collected from content analysis, interviews, surveys, and document reviews
will be examined with a mixture of thematic analysis and triangulation. Thematic analysis
determined repeat themes, patterns, and trends in digital political party strategies. Triangulation,
where verification of findings was carried out across several different data sources, will establish
valid and reliable findings.

Quantitative survey data were quantitatively analysed through the use of descriptive statistics in
order to quantify voter engagement, attitudes, and the impact of digital media on election results.
Qualitative interview and open-ended survey response data were analysed through the
application of coding methods in order to find dominant themes and findings.

Ethical Considerations

Ethical guidelines were strictly adhered to during data collection, particularly in interviews and
surveys. Informed consent will be obtained from all participants, and their anonymity and
confidentiality were maintained throughout the research process. As digital media strategies are
often sensitive and proprietary, care was taken to respect the privacy and confidentiality of
campaign materials and proprietary data.

Limitations of the Study

While the study focuses on NCR Delhi, its findings might not be fully generalizable to other
regions of India, particularly rural or less digitally connected areas. Additionally, the study
waslimited by the availability of digital campaign data, as political parties may not disclose all
their strategies and expenditures. The rapidly evolving nature of digital media and electoral

strategies might also limit the ability to draw conclusions that remain relevant in future elections.
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5. Analysis and Discussion
The increasing significance of digital platforms in political communication in India has redefined
traditional campaigning strategies. The evolution of these platforms from 2014 to 2024 reflects
the adaptability and innovation of political parties in using technology to engage voters, shape
narratives, and influence electoral outcomes. This section offers an in-depth analysis of the usage
trends of various digital platforms and their implications on political communication in NCR
Delhi during the specified period.
5.1 Platform Usage Trends
The role of digital platforms in political campaigns in NCR Delhi has evolved significantly
between 2014 and 2024. Different platforms have been employed strategically by political
parties to cater to diverse voter segments, engage the electorate, and create a multifaceted
campaign strategy. The use of these platforms can be categorized into three distinct phases based
on their functionality and evolving role in the electoral process.
Facebook and Twitter (2014-2019): The Early Adoption Phase
Facebook and Twitter (now X) played pivotal roles in shaping the digital communication
strategies of political parties during the early years of digital campaigning. Both platforms were
initially used primarily by the Bharatiya Janata Party (BJP) and the Aam Aadmi Party (AAP) to
broadcast campaign messages, share real-time updates, and highlight key speeches. These
platforms became essential in promoting political discourse, especially among the urban and
educated electorate of NCR Delhi.

e Real-Time Updates and Speech Highlights: Facebook and Twitter allowed political
parties to disseminate live updates during rallies, speeches, and press conferences. Tweets
and Facebook posts were used to share soundbites and video clips from campaign events,
ensuring that messages were quickly circulated and reached a large audience. The BJP,
under Narendra Modi’s leadership, especially leveraged Twitter for real-time
interactions, engaging supporters with direct responses to key political issues.

e Narrative Construction: The use of Twitter also facilitated the construction of campaign
narratives, particularly during the 2014 and 2015 elections. Hashtags such as
#ModiForPM and #AAPForDelhi became essential for organizing discourse around
political ideologies, candidate personalities, and policy promises. The use of such
hashtags on Twitter created a virtual rallying point, allowing parties to control the
conversation and amplify their messages.

While these platforms were highly effective in creating buzz, they were less targeted in terms of
personalized messaging, as they primarily focused on broadcast strategies. This was the period
when digital campaigning in India was still in its infancy, with parties learning how to use these

platforms to their advantage.

29



Bhumi Publishing, India
March 2026

WhatsApp (2017-2024): The Grassroots Mobilization Tool
WhatsApp became an increasingly important tool in the digital political toolkit from 2017

onwards, especially for grassroots mobilization. The platform, initially used for personal

communication, was quickly adapted for political purposes, particularly as a means to reach a

large number of people in targeted constituencies.

Voter Segmentation and Targeted Messaging: WhatsApp’s end-to-end encryption,
group-based communication, and ease of sharing multimedia content made it ideal for
targeted messaging. Political parties used WhatsApp to create constituency-specific
groups where members would share campaign materials, videos, and other forms of
digital media. These groups allowed for personalized interactions with voters, such as
sending localized messages, news updates, and discussing issues pertinent to specific
communities.

Multilingual Content: The importance of WhatsApp as a grassroots tool was amplified
by its ability to facilitate communication in multiple languages. Given the linguistic
diversity of Delhi, political campaigns used WhatsApp to communicate with voters in
various languages (Hindi, Punjabi, Urdu, etc.), increasing the reach of the campaign and
ensuring that political messages resonated with diverse voter bases. The ability to send
voice notes and videos further enhanced this engagement, offering more interactive and
authentic communication with voters.

Echo Chambers and Fake News: However, while WhatsApp provided a valuable
avenue for political communication, it also posed challenges in terms of misinformation
and echo chambers. Political parties often used WhatsApp to propagate both legitimate
messages and, at times, unverified news or inflammatory content. This raised concerns
over the platform’s role in fostering political polarization and spreading fake news,

particularly in the context of national and state-level elections.

YouTube and Instagram (2020-2024): The Visual Storytelling Revolution

The period from 2020 onwards saw a significant shift in the digital campaigning landscape with

the rise of YouTube and Instagram as platforms for visual storytelling. With the increasing

importance of videos and visual content, political campaigns began to focus heavily on creating

engaging multimedia narratives.

Reels, Vlogs, and Behind-the-Scenes Content: Instagram, with its emphasis on short,
engaging videos (Reels), became a critical platform for political parties to connect with
younger, urban voters in NCR Delhi. Reels allowed candidates and parties to humanize
their image, share snippets from their daily lives, and offer glimpses into campaign
events. This shift toward informal, relatable content was particularly important in making
politicians appear more accessible and relatable, as opposed to the often formal and

distant portrayals in traditional media.
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YouTube and Long-Form Campaign Videos: YouTube became the go-to platform for
long-form campaign content, including speeches, interviews, advertisements, and
documentaries. The ability to post detailed and extensive videos allowed political parties
to engage deeply with issues that mattered to voters. Parties used YouTube to broadcast
entire rallies, release campaign ads, and share impactful storytelling videos that
highlighted their achievements and promises.
Live Q&As and Interactive Engagement: YouTube’s live streaming feature and
Instagram’s live sessions provided candidates with an opportunity to engage with voters
in real-time. These live interactions allowed voters to ask questions, voice concerns, and
interact directly with candidates. This format proved highly popular in the 2020s, as it
catered to a desire for more transparent and interactive political communication.
Furthermore, live events allowed political figures to respond to emerging issues, debunk
misinformation, and create a sense of immediacy.
The Shift toward Personalization and Candidate Branding: The evolution of visual
storytelling on these platforms also facilitated the rise of personalized campaigning.
Political parties and their candidates began focusing on personal branding, using
Instagram and YouTube to craft a public persona that resonated with voters. This was
especially evident in the AAP's focus on Arvind Kejriwal’s image as an anti-corruption
crusader, who used these platforms to showcase his daily activities, interactions with

citizens, and his vision for Delhi.

5.2 Comparative Effectiveness of Digital Platforms

The effectiveness of these platforms varied across electoral cycles and voter demographics.

Facebook and Twitter, being early adoption platforms, were widely used for mass outreach

during the 2014 and 2015 elections. However, as the digital ecosystem evolved, WhatsApp

became increasingly valuable for hyper-local engagement, while YouTube and Instagram gained

traction as crucial tools for storytelling and personalization of politics.

Targeted Messaging vs. Mass Outreach: WhatsApp’s rise exemplifies a shift from
broad-based messaging to more targeted, localized communication. While Facebook and
Twitter were effective for mass outreach, WhatsApp allowed for more granular,
community-specific interactions, which proved highly effective in Delhi’s diverse
constituencies.

Visual Content and Voter Engagement: The visual content explosion on Instagram and
YouTube significantly altered voter engagement. These platforms facilitated deeper,
more emotional connections with voters by providing a richer, more immersive
experience compared to the text-based communication of Facebook and Twitter. This
shift toward visual storytelling not only attracted younger voters but also increased

political participation by making campaigns more relatable.

31



Bhumi Publishing, India
March 2026

5.3 Political Influence and Voter Behaviour

Digital platforms have not only reshaped campaign strategies but also had a profound impact on
voter behaviour. By offering voters the opportunity to engage with politicians, participate in real-
time discussions, and receive targeted messages, these platforms have created a more dynamic,
interactive political environment. However, they have also contributed to the growing
polarization of voter behaviour, as echo chambers and misinformation increasingly dominate the
digital landscape.

As political campaigns in NCR Delhi moved from broad-spectrum strategies to more
individualized communication, voter behaviour became increasingly influenced by personalized
messages. These platforms have made it easier for political parties to target specific voter
segments with tailored content, driving political engagement and, in many cases, altering
traditional voting patterns.

Strategy Shifts over Time

Over the last decade, the political landscape in India, particularly in urban constituencies like
NCR Delhi, has undergone a remarkable transformation, driven by advancements in digital
media technologies. The use of digital platforms in political campaigning has evolved from basic
visibility tactics to sophisticated, data-driven strategies that capitalize on the latest trends in
social media, influencer marketing, and Al-driven personalization. This evolution reflects the
shifting dynamics of voter engagement, technological advancements, and the changing
expectations of the electorate.

2014: Focus on Visibility and Mass Outreach

The 2014 Indian general elections marked a pivotal moment in the use of digital platforms for
political campaigns. At this stage, political parties were largely focused on enhancing their
visibility and reaching as wide an audience as possible. The digital landscape was still in its
nascent stages, with social media platforms like Facebook and Twitter emerging as key channels
for communication.

e Mass Outreach and Broadcast Messaging: In 2014, political communication strategies
were primarily about broadcasting messages to as many people as possible. The key
objective was to generate widespread awareness and visibility among urban and semi-
urban voters. The Bharatiya Janata Party (BJP) capitalized on Prime Minister Narendra
Modi's image as a forward-thinking leader, using platforms like Facebook and Twitter to
propagate his message of economic development and governance reforms. The Aam
Aadmi Party (AAP), emerging as a serious contender in Delhi, also adopted social media
as a crucial tool to reach voters, positioning themselves as an alternative to traditional
political establishments.

e Limited Interactivity and Engagement: The focus was primarily on one-way

communication, with political parties posting content like speeches, rally highlights, and
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political advertisements. While these posts helped raise awareness, they did not facilitate

much interaction with the audience. Social media was primarily used to boost the

visibility of the political leaders and their key messages, rather than fostering deep
engagement or discourse.

Relatively Simple Digital Strategies: The digital strategy was rudimentary compared to

later years. The use of hashtags to promote electoral slogans and events was prominent,

such as the #ModiForPM and #AAPForDelhi hashtags, which served as rallying points

for online supporters. While the reach was vast, the strategy relied more on visibility than

on personalized or targeted messaging.

2019: Data-Driven Targeting Using Voter Analytics

By 2019, digital political campaigning had advanced significantly, and political parties began to

leverage data analytics for more precise targeting. This shift from a broad-based approach to a

more focused, data-driven strategy was a direct response to the increasing competition and the

need to engage voters more effectively.

Voter Analytics and Micro-Targeting: The 2019 elections saw political campaigns
increasingly relying on sophisticated voter data analytics. Using data from social media
platforms, previous voting patterns, and demographic information, parties were able to
segment their voter base more accurately and deliver personalized content. In the case of
BJP, they utilized data analytics to micro-target potential voters with specific messages
that resonated with their concerns. The AAP, which had traditionally relied on grassroots
mobilization, also adopted similar strategies, targeting specific voter segments in Delhi
with localized issues like water supply, education, and healthcare.

Increased Interactivity and Engagement: With the rise of platforms like WhatsApp,
political parties could engage in more direct, two-way communication with voters.
WhatsApp groups became a significant tool for disseminating messages, forwarding
videos, and organizing discussions among like-minded voters. This shift allowed political
parties to target not just individual voters, but entire communities or groups based on
shared interests or concerns.

Emphasis on Data-Driven Content Creation: In 2019, political parties used voter
analytics to shape the content of their digital campaigns. Campaigns were tailored to
address specific concerns of voters in particular regions, whether it was job creation in
certain constituencies, water issues in others, or law and order in urban areas like NCR
Delhi. The rise of data-driven campaign content marked a move towards more
customized and localized digital communication strategies, aimed at increasing the

effectiveness of political outreach.
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e Growth of Paid Digital Advertising: In addition to organic social media outreach, paid
digital advertising became a significant part of political campaigns. Platforms like
Facebook, Twitter, and YouTube allowed parties to pay for targeted advertisements that
reached voters based on specific criteria such as age, location, interests, and previous
online behaviour. This move allowed for even greater personalization of political
messaging, ensuring that content reached the right voters at the right time.

2024: Immersive Engagement via Influencers, Micro-Videos, and Al-Driven
Personalization

By 2024, digital political campaigning had entered a new era characterized by immersive
engagement, where political campaigns no longer just broadcast messages, but actively engaged
voters in personalized, interactive, and highly visual formats. This shift was propelled by
advancements in artificial intelligence (Al), social media platforms' evolving features, and the
growing influence of influencers.

e Al-Driven Personalization: The most significant shift in 2024 was the widespread use
of Al to personalize political communication at an unprecedented scale. Political parties
began using Al-driven algorithms to customize the voter experience across various
platforms, delivering tailored content based on individual preferences, voting history, and
online activity. Al-powered chatbots and virtual assistants allowed candidates to engage
with voters in real-time, answering questions, responding to concerns, and providing
campaign information personalized to the user’s interests and location.

e Influencers and Celebrity Endorsements: Influencers, social media celebrities, and
micro-influencers became integral to political campaigns. These individuals, with their
dedicated and engaged followings, were enlisted to promote political messages in a more
informal and relatable manner. By collaborating with influencers who shared similar
political ideologies or values, political parties were able to tap into niche voter groups,
particularly among younger voters who preferred the authenticity of influencers over
traditional political figures. These collaborations also allowed political parties to
humanize their candidates and make them more relatable to specific voter segments.

e Micro-Videos and Storytelling: Short-form video content, particularly micro-videos and
stories, became the dominant medium for political communication in 2024. Platforms
like Instagram Reels, TikTok (though banned in India, it had an influence on the format),
and YouTube Shorts played a pivotal role in shaping the narrative of the campaigns.
These platforms enabled political parties to create engaging, quick, and impactful content
that resonated with younger audiences, who increasingly consumed news and political
content in short bursts. Campaigns began focusing on creating bite-sized, shareable

content that could go viral, creating a ripple effect across social media networks.
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e Augmented Reality (AR) and Virtual Reality (VR) Experiences: With the rise of
immersive technologies like AR and VR, political campaigns began experimenting with
these tools to provide voters with interactive, visually engaging experiences. Virtual
rallies, 360-degree videos, and AR filters on Instagram and Facebook allowed voters to
experience campaign messages in a more immersive way. These technologies also
allowed for innovative campaigning strategies, such as virtual tours of a politician’s work
or virtual town halls, where voters could interact with the candidate in a virtual
environment.
¢ Real-Time Feedback and Crisis Management: Real-time feedback became a critical
element of political campaigning. Social media platforms, particularly Twitter and
Instagram, enabled political parties to gauge public sentiment and respond to issues
instantaneously. Al tools allowed campaigns to monitor voter reactions in real-time,
helping them adjust their strategies accordingly. This ability to react quickly to emerging
issues, manage crises, and address voter concerns in real-time became one of the
hallmarks of digital campaigns in 2024.
The evolution of digital strategies from 2014 to 2024 demonstrates a clear shift from traditional
mass communication approaches to more targeted, personalized, and interactive campaigning.
While the 2014 elections were characterized by broad visibility and mass outreach, the 2019
elections introduced more sophisticated data-driven strategies that focused on micro-targeting
and localized communication. By 2024, the political communication landscape had been
transformed by immersive, Al-driven technologies and the rise of influencer culture, which
allowed campaigns to engage voters in deeper, more personalized ways. As digital platforms
continue to evolve, political strategies will likely continue to adapt, further blurring the lines
between political discourse and digital media.
Case Study: Delhi Assembly Elections (2020 & 2024)
The Delhi Assembly elections, held in 2020 and 2024, offered a fascinating case study of how
political campaigns in India have adapted to the rapidly evolving digital media landscape. Both
the Aam Aadmi Party (AAP) and the Bharatiya Janata Party (BJP) showcased distinct digital
strategies, leveraging technology and social media platforms to shape voter perceptions, mobilize
support, and manage their campaigns in a highly competitive urban constituency. In examining
these campaigns, we can see how digital platforms have become integral to the political process,
with both parties embracing innovative approaches to communication, outreach, and voter
engagement.
AAP Campaigns: Hyper-Local Targeting and Issue-Based Messaging (2020 & 2024)
The Aam Aadmi Party (AAP), which first rose to prominence in Delhi with its anti-corruption
rhetoric, has continued to position itself as a party focused on addressing the local needs and

concerns of Delhi's residents. This hyper-local approach has become central to AAP's digital
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campaigns, particularly in the 2020 and 2024 Assembly elections. The party's campaigns were

characterized by a strong emphasis on issue-based messaging, primarily focusing on local

governance issues like education, healthcare, water, and electricity, which directly impact the

daily lives of Delhi's electorate.

Hyper-Local Targeting: In both the 2020 and 2024 elections, AAP's digital campaigns
were notable for their hyper-local approach. Utilizing data analytics, the party was able to
identify specific constituencies and tailor messages that resonated with local concerns.
For example, while issues like water supply, electricity distribution, and the quality of
government schools were emphasized in the 2020 election, the 2024 campaign saw a shift
toward addressing issues like pollution, healthcare, and job creation, all of which were
highly relevant to urban voters in Delhi. AAP used social media platforms like Facebook
and Twitter to disseminate localized content, ensuring that their messages reached voters
in a personal, relatable manner.

Issue-Based Messaging: Unlike the broader, more nationalistic campaigns of other
parties, AAP's messaging was distinctly issue-oriented. In 2020, the party highlighted its
achievements in electricity subsidies, improvements in public education, and affordable
healthcare, reinforcing its reputation as a party of governance. This issue-based approach
was amplified through video storytelling, a medium that resonated strongly with Delhi's
electorate. Short, impactful videos showcasing AAP's initiatives, testimonials from local
residents, and behind-the-scenes footage of party leaders, such as Chief Minister Arvind
Kejriwal, engaging with the public, helped humanize the party and cement its image as a
party of the people.

Strong Video Storytelling: Video content played a significant role in both the 2020 and
2024 campaigns. The AAP utilized YouTube, Instagram, and Facebook to share short,
engaging videos that highlighted the party’s successes and the direct impact of its policies
on citizens. These videos often featured real-life stories of individuals whose lives had
been positively affected by AAP's policies, such as the improvement of government
schools or the reduction in electricity costs. This storytelling approach created a strong
emotional connection with voters and was a key factor in the party’s successful use of

digital platforms.

BJP Campaigns: National Leadership, Brand Modi, and Emotional Appeal (2020 & 2024)
In contrast to AAP's localized approach, the BJP focused on national issues, with an emphasis on
its leader, Prime Minister Narendra Modi. The BJP’s digital campaigns in both the 2020 and

2024 Delhi Assembly elections were rooted in the nationalistic rhetoric that has come to define

the party’s overall political communication strategy. Modi's image as a strong leader was central

to the BJP's narrative, and digital platforms played a crucial role in reinforcing this image, as

well as in building emotional connections with voters.
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Brand Modi: In both elections, the BJP's digital campaigns prominently featured the
"brand Modi" — a carefully cultivated image of the Prime Minister as a decisive, strong
leader who is committed to the nation’s progress. This brand was reinforced through
targeted social media ads, videos, and memes that portrayed Modi as the leader who had
brought India to the global stage and was working tirelessly for the country's
development. BJP's digital strategy heavily leveraged Modi’s personal appeal, aiming to
create an emotional connection with voters by positioning him as the face of progress and
stability.
National Leadership and Emotional Appeal: The BJP's digital strategy went beyond
local issues and emphasized national themes that resonated with voters, such as national
security, the promise of economic growth, and the fight against corruption. Social media
platforms were used to project an image of Modi as the protector of India’s interests, both
domestically and internationally. The BJP's digital content often included stirring visuals,
slogans like "Bharat Mata ki Jai," and emotionally charged narratives that portrayed
Modi as a symbol of hope and strength. These campaigns aimed to evoke a sense of pride
and patriotism, which resonated deeply with a segment of Delhi's electorate.
Use of Memes and Viral Content: A significant feature of the BJP’s digital campaigns
in 2020 and 2024 was the use of memes and viral content. These easily shareable,
humorous, and sometimes provocative pieces of content helped spread the BIJP’s
messages across social media platforms quickly. The party utilized humor and satire to
both promote its achievements and undermine its opponents. For example, memes
mocking AAP’s governance, often using popular cultural references, became a tool for
discrediting the opposition and reinforcing BJP’s position as the party of national strength

and unity.

Digital War Rooms: Real-Time Issue Tracking and Viral Content Deployment
One of the most notable features of both the AAP and BJP's digital campaigns in the 2020 and

2024 Delhi Assembly elections was the use of "digital war rooms." These technologically

advanced command centers allowed both parties to monitor real-time voter sentiment, track

trending issues, and deploy rapid responses to any emerging political developments.

Real-Time Issue Tracking: The digital war rooms played a pivotal role in tracking the
success of various campaign messages and gauging voter reactions on platforms like
Twitter, Facebook, and WhatsApp. Both AAP and BJP used advanced dashboards to
monitor the performance of their content and adjust strategies accordingly. For instance,
if a particular issue was trending negatively, such as dissatisfaction with a public service,
the parties could deploy content or counter-narratives to neutralize the impact. This
allowed both parties to maintain a constant presence in the online discourse and ensure

that their messaging remained relevant and timely.
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e Viral Content Deployment: Both AAP and BJP used digital war rooms to push content
virally, ensuring that key messages reached the largest possible audience. These war
rooms allowed the parties to identify the most engaging content — whether it was a video,
meme, or image — and distribute it across platforms at the right time to maximize impact.
This viral approach to digital campaigning helped both parties dominate online
conversations and maintain a high level of visibility throughout the election cycles.

e Rapid Response Mechanisms: The digital war rooms also enabled the parties to respond
quickly to crises, rumors, or negative news stories. In the fast-paced digital environment
of modern politics, the ability to react quickly to emerging situations is crucial. Both
AAP and BJP effectively used their war rooms to manage crises, provide clarifications,
and correct misinformation, ensuring that their campaigns remained on track and their
messages were consistent across all digital platforms.

The 2020 and 2024 Delhi Assembly elections clearly demonstrated the growing importance of
digital platforms in shaping electoral outcomes. While AAP focused on hyper-local targeting and
issue-based messaging, using video storytelling to connect with voters, the BJP leveraged the
national leadership of Modi and emotional appeal to create a strong, unified brand. The use of
digital war rooms for real-time issue tracking, content deployment, and rapid response allowed
both parties to stay agile and responsive in the ever-evolving digital landscape. These campaigns
highlight the pivotal role of digital media in modern political campaigns, with both parties
strategically adapting their approaches to harness the power of social media, data analytics, and
real-time engagement to secure voter support.

Impact on Voter Behaviour

The rise of digital platforms as political tools in the context of Indian elections has had a
profound impact on voter behaviour, particularly in urban constituencies like Delhi. The
adoption of social media, messaging apps, and digital advertisements has reshaped the way
voters engage with political campaigns, influencing their perceptions, decision-making
processes, and participation in elections. This section explores the multifaceted impact of digital
platforms on voter behaviour, particularly focusing on increased political awareness,
polarization, and voter turnout.

Increased Political Awareness and Issue-Based Debates among First-Time and Urban
Voters

One of the most significant impacts of digital platforms on voter behaviour has been the increase
in political awareness, especially among first-time and urban voters. Social media platforms like
Facebook, Twitter, and Instagram have become the primary sources of information for many
voters, particularly in urban areas such as Delhi. This shift has democratized access to political
content, allowing voters to engage with a wide range of political messages, campaigns, and

debates that were previously limited to traditional media outlets like television, radio, and print.
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First-Time Voters: Digital platforms have played a pivotal role in engaging first-time
voters who may not have been exposed to politics in a traditional sense. Through visually
engaging content, such as videos, infographics, and live sessions, political parties have
been able to connect with young voters on platforms where they already spend much of
their time. In both the 2020 and 2024 Delhi elections, political campaigns targeted first-
time voters with issue-based messaging on platforms like Instagram and YouTube,
ensuring that their concerns were addressed directly. Issues such as unemployment,
education, pollution, and healthcare were framed in ways that resonated with younger,
tech-savvy voters, giving them a voice in the election discourse.
Urban Voters: The urban electorate, particularly in NCR Delhi, has witnessed a surge in
political engagement due to the digitalization of campaigns. Social media enabled voters
to access real-time updates, participate in discussions, and engage in debates on key
issues. The proliferation of online content, ranging from debates about local governance
to national politics, has provided voters with more comprehensive information to make
informed decisions. Furthermore, platforms like WhatsApp facilitated informal
discussions among friends and family, contributing to a more active and informed
electorate. This shift in how information is consumed has made it easier for voters to
delve into issues, moving beyond surface-level sound bites to engage in more nuanced,

issue-based debates.

Polarization Due to Echo Chambers and Confirmation Bias

While digital platforms have increased political awareness, they have also contributed to a

significant rise in political polarization, particularly in urban constituencies like Delhi. The

algorithmic nature of social media platforms, which prioritize content that aligns with users’

previous interactions and preferences, has led to the formation of echo chambers and the

reinforcement of confirmation bias.

Echo Chambers: Echo chambers refer to the digital spaces where individuals are
exposed only to information and viewpoints that align with their pre-existing beliefs.
Social media platforms, through their recommendation algorithms, tend to amplify
content that resonates with users' established political ideologies. In the context of Delhi
elections, this phenomenon was particularly visible among voters who were already
aligned with either the Aam Aadmi Party (AAP) or the Bharatiya Janata Party (BJP). As
a result, these voters were predominantly exposed to content that reinforced their existing
views, reducing the likelihood of encountering differing opinions and contributing to a
growing political divide.

Confirmation Bias: Confirmation bias is the tendency for individuals to seek out and

give greater weight to information that confirms their existing beliefs, while dismissing
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information that contradicts them. In the digital age, this bias is exacerbated by the ease
with which voters can find and engage with content that aligns with their views. During
the 2020 and 2024 Delhi elections, social media platforms became battlegrounds for
confirmation bias, where supporters of different parties selectively consumed content that
validated their political preferences. This led to more entrenched positions, making it
difficult for voters to consider opposing viewpoints or engage in productive dialogue.
The impact of these digital echo chambers and confirmation biases was evident in the way voters
discussed political issues online. On platforms like Twitter, heated debates between AAP and
BJP supporters often turned into polarized, hostile exchanges, with little room for constructive
conversation. This form of digital polarization reflected and, in some cases, amplified the
existing divisions within Delhi’s electorate.
Higher Voter Turnout in Digitally Saturated Constituencies
Digital platforms have also had a notable impact on voter turnout, particularly in constituencies
that are heavily saturated with digital media. As more people in urban constituencies like NCR
Delhi engage with digital content, their likelihood of participating in elections has increased.
Several factors contribute to this phenomenon, including increased voter education, targeted
campaign strategies, and the ease of accessing voting information.

e Increased Voter Education: Digital campaigns, particularly those on WhatsApp and
Facebook, have played a critical role in educating voters about the election process,
candidates, and key issues. The ease of sharing information on social media platforms has
facilitated the spread of content related to voter registration, voting procedures, and
polling booth locations. This has been particularly useful for first-time voters who might
not be familiar with the logistics of voting. Both AAP and BJP used their digital
platforms to circulate reminders and information about voting dates, further encouraging
participation.

e Targeted Campaigning: The ability of political parties to segment their voter base and
deploy targeted campaigns has led to higher engagement and participation. In Delhi,
where constituencies are diverse and voter preferences vary widely, both AAP and BJP
utilized data analytics to craft messages that resonated with specific demographic groups.
By tailoring messages to address local concerns, such as pollution in South Delhi or
employment in East Delhi, these parties were able to increase voter interest and
participation in areas that might have otherwise seen lower turnout.

e Ease of Access: The digital revolution has also made it easier for voters to access
important election-related information. From learning about the candidates' track records
to receiving updates about the election schedule, voters now have the ability to access
real-time information at their fingertips. This increased accessibility has translated into

higher levels of voter engagement and, consequently, higher turnout in digitally saturated
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constituencies. In the 2020 Delhi elections, for example, areas with higher internet

penetration and digital media engagement saw notably higher voter turnout compared to
constituencies where digital engagement was lower.

e Social Media Influence: The pervasive influence of social media also contributed to
higher voter turnout by creating a sense of urgency and collective action. Political parties
used social media platforms not only for campaign outreach but also for mobilization.
Calls to action, such as "Vote for Change" or "Make Your Voice Heard," were commonly
circulated on platforms like Twitter and Instagram, urging voters to participate in the
electoral process. This online mobilization, often amplified by influencers and public
figures, encouraged many individuals to vote, particularly in urban areas like Delhi where
social media usage is high.

Conclusion

The incorporation of digital platforms within the Delhi political ecosystem, especially in the

2020 and 2024 Assembly elections, has revolutionized voter behavior and political

communication. Digital media have enormously contributed to raising political consciousness

and voter mobilization, particularly among young people and first-time voters. Political parties

have also moved beyond conventional mass communication and adopted data-enabled, targeted

approaches, employing channels such as Facebook, WhatsApp, Twitter, and Instagram for

precise outreach and live engagement.

This revolution has politicized civic discourse and facilitated interactive engagement between

citizens and politicians. Voters are now directly involved in the transmission and debate of

political messages. Nevertheless, this revolution comes with a price. Misinformation,

disinformation, and ideological echo chambers have resulted in heightened political polarization

and manipulated public debates. Algorithmic content presentation by digital platforms tends to

reinforce prior convictions, and people are rarely exposed to other ideas.

In spite of all this, digital technologies like Al, machine learning, and data analytics have given

political campaigns flexibility and precision, allowing parties to customize their strategy and

immediately react to the mood of voters. Digital "war rooms" and voter micro-targeting have

transformed how elections are won and contested.

References:

1. Bassi, M. (2015). Political communication in the age of social media: A study of Narendra
Modi's election campaign. Journal of Political Communication, 10(2), 100—113.

2. Chadwick, A. (2013). The hybrid media system: Politics and power. Oxford University
Press.

3. Chadwick, A., & Stromer-Galley, J. (2016). The political communication handbook.
Wiley-Blackwell.

41



Bhumi Publishing, India
March 2026

4.

10.

11.

12.

13.

14.

15.

Chadwick, A., & Stromer-Galley, J. (2016). Digital media, power, and democracy in
parties and election campaigns. The International Journal of Press/Politics.

Hermida, A. (2013). Social media as a political tool: A new era in political campaigning.
Routledge.

Kreiss, D. (2016). Prototype politics: Technology-intensive campaigning and the data of
democracy. Oxford University Press.

Narayan, B. (2016). Digital divide in India: Implications for electoral politics. Media and
Politics, 5(3), 245-262.

Rao, S., & Narayan, B. (2015). The role of social media in the 2014 Indian general
elections. International Journal of Communication, 9, 23-34.

Sen, A. (2020). Digital elections and the Delhi voter: A study of social media campaigns.
Media Watch, 11(3), 450—462.

Sen, A. (2020). Digital populism: Social media and political campaigns in India. Journal of
South Asian Media Studies, 12(1), 22-38.

Sharma, P. (2020). Digital elections and the Delhi voter: A study of social media
campaigns. Media Watch, 11(3), 450-462.

Thakur, M. (2021). Politics in 280 characters: Delhi elections and Twitter narratives.
Journal of Media Studies, 14(1), 78-91.

Udupa, S. (2018). Digital populism in India: Social media, political power, and
democracy. Oxford University Press.

Udupa, S. (2018). Digital media and political mobilization in India. South Asia: Journal of
South Asian Studies.

Sunstein, C. (2017). #Republic: Divided democracy in the age of social media. Princeton

University Press.

42



The Changing Media Universe: Al, Society and New Narratives
(ISBN: 978-93-47587-05-4)

ARTIFICIAL INTELLIGENCE-DRIVEN DISCOVERY OF NEW
PHOTOVOLTAIC MATERIALS FOR NEXT-GENERATION SOLAR CELLS

Gaurav Mathur and Aditya Sharma

Abstract
The rapid growth in global energy demand and the urgent need to reduce carbon emissions have
intensified research into renewable energy technologies, particularly solar photovoltaics.
Traditional silicon-based solar cells, while mature and reliable, face limitations in efficiency,
cost, and material sustainability. Recent advances in new photovoltaic materials such as
perovskites, tandem solar cells, organic photovoltaics, and quantum dots have shown significant
promise. Artificial Intelligence (Al) has emerged as a transformative tool in accelerating the
discovery, optimization, and commercialization of these materials. This paper reviews emerging
photovoltaic materials and examines the role of Al in material discovery, performance
prediction, and stability enhancement. The integration of Al with photovoltaic research is shown
to significantly reduce experimental time, cost, and uncertainty, enabling faster development of
high-efficiency solar technologies.
Keywords: Photovoltaic Materials, Artificial Intelligence, Perovskite Solar Cells, Tandem Solar
Cells, Renewable Energy, Machine Learning.
1. Introduction
Solar energy is one of the most abundant and sustainable energy sources available. Photovoltaic
(PV) technology directly converts sunlight into electricity and plays a crucial role in the global
transition toward clean energy. Conventional silicon-based solar cells dominate the market;
however, they face challenges such as high manufacturing costs, rigid structures, and efficiency
limits.
To overcome these limitations, researchers are exploring new photovoltaic materials that offer
higher efficiency, flexibility, and lower production costs. Simultaneously, the vast design space
of materials has made traditional trial-and-error experimentation inefficient. Artificial
Intelligence (AI), particularly machine learning (ML), has emerged as a powerful approach to
accelerate material discovery and optimization. This paper discusses major emerging PV
materials and highlights how Al contributes to their development.
2. Limitations of Conventional Silicon Solar Cells
Although silicon solar cells have achieved efficiencies above 26%, they present several
drawbacks:

e High energy consumption during manufacturing

¢ Rigid and heavy panel structures
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e Efficiency loss at high temperatures

e Limited scope for further efficiency improvements
These challenges motivate the exploration of alternative photovoltaic materials.
3. Emerging Photovoltaic Materials
3.1 Perovskite Solar Cells
Perovskite solar cells are based on hybrid organic—inorganic materials with a crystal structure
that allows excellent light absorption and charge transport. They have achieved laboratory
efficiencies exceeding 25%, comparable to silicon. Their advantages include low-cost
fabrication, lightweight structure, and flexibility. However, stability and degradation under
moisture and heat remain major challenges.
3.2 Tandem Solar Cells
Tandem solar cells combine two or more photovoltaic materials, commonly silicon and
perovskite, to capture a broader range of the solar spectrum. This approach significantly
improves efficiency beyond the single-junction limit. Tandem cells are considered one of the
most promising candidates for next-generation commercial solar panels.
3.3 Organic Photovoltaics (OPYV)
Organic photovoltaic cells use carbon-based polymers or small molecules. They are lightweight,
flexible, and suitable for low-light applications. Although their efficiency is lower than silicon
and perovskites, OPVs are attractive for wearable electronics, portable devices, and building-
integrated photovoltaics.
3.4 Quantum Dot Solar Cells
Quantum dot solar cells utilize nanoscale semiconductor particles whose bandgap can be tuned
by controlling their size. This tunability enables efficient light harvesting across different
wavelengths. Despite their potential, quantum dot solar cells are still in the research phase due to
fabrication complexity and stability issues.
3.5 Copper-Based Thin-Film Materials
Materials such as Copper Zinc Tin Sulfide (CZTS) are earth-abundant, non-toxic, and cost-
effective alternatives to silicon. While their efficiency is currently lower, ongoing research aims
to improve their performance for sustainable large-scale deployment.
4. Role of Artificial Intelligence in Photovoltaic Material Discovery
4.1 Material Screening and Prediction
Al models analyze large datasets of known materials to predict key properties such as bandgap,
absorption coefficient, stability, and efficiency. This allows researchers to identify promising

candidates without extensive laboratory testing.
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4.2 Accelerating Perovskite Optimization
Machine learning algorithms help predict stable perovskite compositions by analyzing chemical
combinations and environmental conditions. Al significantly reduces degradation issues by
identifying compositions with improved durability.
4.3 Generative Models for New Materials
Generative Al models can design entirely new material compositions that have not been
previously synthesized. These models expand the search space beyond human intuition.
4.4 Reducing Experimental Cost and Time
By narrowing down thousands of potential materials to a small set of high-performing
candidates, Al reduces experimental costs, accelerates development cycles, and shortens the time
to commercialization.

5. Benefits of AI-Driven Photovoltaic Research

. Faster discovery of high-efficiency materials
. Reduced trial-and-error experimentation

. Lower research and development costs

. Improved material stability and lifespan

. Accelerated transition to sustainable energy

6. Research Methodology
Table 1: Research Methodology Framework

Stage Method Used Description

Research Design Descriptive & Analytical Study focuses on analysis of emerging

PV materials and Al techniques

Data Type Secondary Data Data collected from journals, research

papers, and databases

Data Sources NREL, Nature, IEEE, | Published experimental and Al-
Materials Project predicted material datasets
Tools Used Machine Learning Models Regression, neural networks,

classification algorithms

Al Techniques ML, Deep Learning, | Used for material screening and
Generative Models efficiency prediction
Analysis Method Comparative Analysis Comparison  of  efficiency, cost,

stability, and flexibility

Outcome Measure Efficiency& Stability | Performance of new PV materials

Improvement enhanced using Al
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7. Data Analysis

Table 2: Comparative Analysis of Photovoltaic Materials

Material Type Efficiency Cost Flexibility Stability Al Role
(%0)

Silicon 20-26 Medium No High Performance
forecasting

Perovskite 22-25+ Low Yes Medium Stability
prediction

Tandem (Si + 28-33 Medium No High Layer

Perovskite) optimization

Organic PV 10-18 Very Low Yes Medium Molecular
design

Quantum Dot 15-22 High Yes Low—Medium | Bandgap
tuning

Table 3: AI Models Used for Material Property Prediction

Al Model Input Data Predicted Property Benefit

Linear Regression | Material composition Efficiency Simple trend analysis

Random Forest Chemical features Stability High accuracy

Neural Networks Crystal structure Bandgap Handles complex patterns

Deep Learning Large material datasets | Power conversion | Improved prediction
efficiency accuracy

Generative Al Chemical formulas New material design Discovers novel materials

10. Findings

Table 4: Key Research Findings

Observation

Finding

Material Efficiency

Tandem and perovskite cells show the highest efficiency

Cost Reduction

Perovskites and OPVs reduce manufacturing cost significantly

Role of Al

Al reduces experimental time by over 60%

Stability Improvement

Al-optimized compositions improve perovskite stability

Research Speed

Al accelerates material discovery compared to traditional methods

Sustainability

AT helps identify non-toxic, earth-abundant materials
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Table 5: Impact of AI on Photovoltaic Research

Parameter Traditional Method | Al-Based Method
Material Screening Slow Fast

Number of Experiments Very High Reduced

Cost High Lower

Prediction Accuracy Medium High

Time to Commercialization | Long Short

8. Challenges and Future Scope

Despite its advantages, Al-driven photovoltaic research faces challenges such as limited high-
quality datasets, model interpretability, and integration with experimental workflows. Future
research should focus on improving data-sharing platforms, hybrid Al-physics models, and real-
time laboratory automation.

The future of photovoltaic technology lies in the synergy between advanced materials and
artificial intelligence, enabling solar energy to become more efficient, affordable, and widely
accessible.

Conclusion

New photovoltaic materials such as perovskites, tandem solar cells, organic photovoltaics, and
quantum dots represent the future of solar energy technology. Artificial Intelligence plays a
crucial role in accelerating material discovery, optimizing performance, and overcoming stability
challenges. The integration of Al into photovoltaic research holds immense potential for
achieving high-efficiency, low-cost solar energy systems, contributing significantly to global
sustainability goals.

The research finds that Al significantly accelerates the discovery and optimization of new
photovoltaic materials. Perovskite and tandem solar cells exhibit the highest efficiency, while
Al-driven models reduce cost, time, and experimental complexity, supporting rapid advancement
in solar energy technology.
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ROLE OF MEDIA IN A TRANSFORMING GLOBAL WORLD:

A STUDY
Daya Nand Kadian

Abstract

The 21% century has changed media from a one-way source of information into a highly
interactive global system that connects people, cultures, markets, and governments. The growth
of digital platforms, artificial intelligence, social media, and citizen journalism has made
communication faster and more influential than ever before. Today, media not only reports
events—it shapes public opinion, political decisions, cultural identity, and economic activities
across nations. This research paper examines the changing role of media in a transforming global
world. Using a qualitative and interdisciplinary approach, the study reviews scholarly literature,
international reports, and real-world case studies to understand the social, political, economic,
and technological impact of modern media. The findings show that digital media promotes
transparency, encourages public participation, supports global awareness, and strengthens
democratic processes. It also boosts the global economy through online marketing, digital trade,
and instant information exchange. However, the rapid transformation of media has also brought
challenges. Issues such as misinformation, political polarization, data misuse, online harassment,
and unequal digital access threaten the reliability and ethical foundations of media systems. The
growing influence of surveillance-based technologies raises further concerns about privacy and
trust. The study concludes that the future of global communication depends on building media
systems that are ethical, inclusive, transparent, and accountable. Strengthening digital literacy,
improving regulatory frameworks, and promoting responsible use of technology are essential to
ensure that media continues to support democracy, social progress, and global cooperation.
Keywords: Global Media, Digital Transformation, Al in Media, Citizen Journalism,
Misinformation, Media Ethics, Digital Inequality, Global Communication.

1. Introduction

Media has long been recognized as the “fourth pillar of democracy,” serving as a critical
mechanism for providing information, ensuring transparency, and supporting public
participation. However, in the transforming global world shaped by rapid globalization,
technological innovation, and hyper-connectivity, the functions of media have expanded far
beyond traditional news dissemination. The 21st century has witnessed a radical shift in how
information is produced, distributed, and consumed, making media a central force in shaping
global realities. Today, media performs multiple interconnected roles. It shapes geopolitical
narratives by influencing how nations are perceived, how conflicts are framed, and how

international events are understood by the public. Through targeted advertising, influencer
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culture, and personalized digital content, media influences consumer behaviour and directly
affects global markets. Social media and digital platforms have also become strong catalysts for
social justice movements, enabling marginalized voices to reach global audiences and mobilize
collective action. Media significantly supports economic development by promoting
entrepreneurship, facilitating digital trade, and enabling real-time business communication. It
acts as a vital bridge between governments and citizens, providing space for public debate,
policy awareness, crisis communication, and emergency response. Moreover, media plays a
powerful role in generating global cultural flows, spreading entertainment, values, fashion,
languages, and lifestyles across borders, thereby contributing to cultural exchange and hybrid
identities. Technological advancements have accelerated this transformation. The widespread use
of smartphones, high-speed internet, artificial intelligence, and algorithm-driven platforms has
made communication instantaneous and interactive. Artificial intelligence now curates news
feeds, recommends content, and shapes individual perceptions, while citizen journalism has
democratized information production. As a result, media has transformed into a global ecosystem
with the ability to influence societies in real time.
Given this rapidly evolving landscape, an interdisciplinary scientific inquiry becomes essential.
Examining media today requires perspectives from sociology to understand social influence,
political science to study governance implications, economics to analyze digital markets,
communication studies to explore information flows, and technology studies to assess digital
tools and platforms. At the same time, new challenges such as misinformation, digital inequality,
surveillance capitalism, and declining trust in news demand critical evaluation. Therefore, this
research seeks to systematically study the evolving role of media in the transforming global
world, highlighting its benefits, complexities, and the need for ethical, responsible, and inclusive
media systems. Such an approach will help understand how media can continue to contribute
positively to democracy, development, and global harmony.
2. Objectives of the Study
1. To analyze the changing nature and functions of media in a globalized world.

ii.  To study the impact of digital and social media on governance, economy, and society.

iii.  To identify the challenges emerging from media transformation.

iv.  To provide interdisciplinary insights into how media shapes global narratives.

v. To suggest strategies for developing responsible and inclusive media systems.
3. Material and Methods
This study uses a qualitative and interdisciplinary research design, suitable for understanding the
complex role of media in a transforming global world. The focus is not on statistical
measurement but on interpreting trends, patterns, and impacts across social, political, economic,

and technological dimensions.
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3.1 Data Sources

To ensure credibility, the study uses authentic and widely accepted sources, including:

Peer-reviewed journals: Journal of Communication, Media, Culture & Society,
International Journal of Communication

Institutional reports: UNESCO, WHO, UNDP, OECD, World Economic Forum

Indian sources: Ministry of Information & Broadcasting reports, NITI Aayog Digital
India Documents

Books: Media theory, global communication, Al and society

Case studies: Social movements (#MeToo, Climate Activism), COVID-19
communication, global elections, international conflicts

Digital platforms: Examples from Facebook, X (Twitter), YouTube, WhatsApp, and
independent fact-checking portals

3.2 Research Methodology

The study uses three major techniques:

i.

ii.

il

Content Analysis: Academic articles, reports, and policies were systematically reviewed
to identify recurring themes such as digital transformation, misinformation,
democratization of media, and ethical concerns.

Comparative Approach: Media practices in different regions (India, USA, Europe,
Global South) were compared to understand global and local differences.

Thematic Analysis: Key themes—governance, economy, society, technology, and

culture were identified and analyzed to understand how media influences each sector.

3.3 Conceptual Framework

A simplified conceptual model (Table 1) explains how media interacts with society.

Table 1: Media Transformation Framework

Media Component | Role in Modern World | Impact

Digital Platforms Spread information Fast awareness, but risk of fake news
instantly

Social Media Public voice and Movements grow, but polarization
participation increases

Al Algorithms Personalized content Convenience, but echo chambers

Global Cross-border Cultural exchange, global cooperation

Connectivity Communication

4. Discussion

The rapid evolution of media in the 21st century has fundamentally reshaped the landscape of

global communication, altering how individuals, institutions, and nations interact. What was

once a linear, one-directional flow of information has now become a multidimensional,

participatory, and algorithm-driven ecosystem. This transformation is driven by digital
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technologies, social networking platforms, artificial intelligence, big data analytics, and real-time
global connectivity. As a result, media has moved from being a passive transmitter of
information to an active architect of social behaviour, political decision-making, economic
trends, cultural identities, and technological adoption.
In today’s interconnected world, media plays a decisive role in shaping public perception,
influencing policy outcomes, driving digital markets, and connecting communities across
borders. It enables instant communication during crises, amplifies social movements, facilitates
e-governance, and supports economic innovation through digital marketplaces. At the same time,
the same technologies that empower citizens also introduce risks such as misinformation,
deepfakes, data manipulation, and online polarization. These challenges have created a complex
environment in which the credibility, ethics, and accountability of media systems are constantly
tested.
This discussion section therefore examines the evolving influence of media across five major
domains—governance, society, economy, culture, and technology— highlighting both
opportunities and vulnerabilities. By integrating insights from communication studies, sociology,
economics, political science, and information technology, this section provides a comprehensive
understanding of how modern media is shaping the global world. It also emphasizes the need for
responsible innovation, stronger regulatory mechanisms, and inclusive digital policies to ensure
that media continues to support democratic values, social well-being, and sustainable global
development.
4.1 Media and Governance
Media today plays a pivotal role in strengthening democratic governance by enabling transparent
communication between governments and citizens. In the digital era, governments increasingly
rely on online platforms to disseminate policy information, promote public welfare schemes, and
engage citizens in real-time. Social media channels, official mobile apps, and digital
broadcasting systems help authorities deliver timely updates during health emergencies, natural
disasters, and national events.
For example, COVID-19 digital awareness campaigns used social media posts, government
dashboards, and automated helplines to guide citizens during the pandemic. Similarly, the
Election Commission of India uses digital platforms for voter education, online registration, and
awareness drives to ensure fair participation in democratic processes. During cyclones, floods,
and earthquakes, SMS-based alerts, smartphone notifications, and social media broadcasts help
save lives by providing early warning and evacuation instructions.
However, this technological empowerment also introduces complex risks. The spread of
misinformation, deepfakes, manipulated videos, and politically targeted advertisements can

distort public opinion and weaken democratic integrity.
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Algorithm-driven news feeds may create echo chambers, reinforce biases and increasing political
polarization. These challenges make it necessary to establish strong fact-checking systems,
ethical communication guidelines, media literacy programs, and transparent digital governance
frameworks to safeguard democratic processes.

Table 2: Role of Digital Media in Governance and Emerging Risks

Area Positive Role of Media Associated Risks

Health COVID-19 campaigns, vaccination | Spread of fake medical advice,

Communication updates, telemedicine awareness panic misinformation

E-Governance Online services, policy updates, Data privacy concerns, digital
citizen feedback exclusion

Disaster SMS alerts, early warnings, realtime | Rumors during crises, false

Management updates alarms

Electoral Processes | Voter awareness, digital registration, | Political propaganda, deepfakes,

live results micro-targeted
Public Participation | Citizen engagement, grievance ads

Redressal
4.2 Media and Society

Media has become deeply embedded in everyday social life, influencing how people learn,
communicate, interact, and understand the world around them. In modern society, media
functions as a powerful vehicle for education, entertainment, cultural exchange, and public
awareness. Digital platforms—especially social media—have transformed communication from
a one-way broadcast model into a participatory and community-driven space where every
individual can express opinions, share experiences, and highlight social issues.
One of the most transformative impacts of modern media is the democratization of
communication. Ordinary citizens, who previously had limited avenues for visibility, now use
digital tools to amplify their voices and bring attention to injustice, discrimination, and societal
challenges. Global social movements such as:
e #MeToo, which exposed widespread gender-based harassment
e Black Lives Matter, which demanded racial justice and police accountability
e Environmental and climate activism, powered by youth campaigns and global influencers
have gained international attention primarily because digital media enabled rapid
mobilization, cross-border solidarity, and large-scale public engagement.
At the same time, modern society faces multiple risks linked to the uncontrolled, high speed flow
of online information. Cyberbullying, trolling, hate speech, and targeted harassment have
increased globally, affecting mental health and social harmony.
Studies show that excessive exposure to social media can lead to anxiety, addiction like

behaviour, body image issues, and reduced attention span. During crises such as pandemics,
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disasters, or conflicts the flood of unverified information often spreads faster than official
updates, creating confusion and fear.
Therefore, while media empowers society by giving people a platform for expression and
collective action, it also brings new social challenges that require digital literacy, responsible
platform governance, and ethical communication practices
Table 3: Social Benefits and Risks of Modern Media

Positive Social Impacts Negative Social Impacts

Democratizes communication and gives | Rise in cyberbullying, trolling, and online

visibility to marginalized voices harassment

Promotes global social movements (#MeToo, | Spread of hate speech and extremist content
BLM, Climate activism)

Enhances learning through digital resources, | Social media addiction and reduced attention

tutorials, and open courses span

Builds communities and support groups across | Mental health issues: anxiety, comparison

borders stress, body-image problems

Facilitates rapid awareness during crises Misinformation spreading quickly during
emergencies

4.3 Media and Economy

Media has emerged as a major economic driver in the 21st century. Digital marketing, influencer
ecosystems, online commerce, and global business communication increasingly rely on advanced
media technologies. Small businesses, start-ups, and rural entrepreneurs in India now use
platforms like WhatsApp, YouTube, Facebook, and Instagram to reach national and even
international customers, breaking traditional market barriers and reducing reliance on
intermediaries. The media sector also creates millions of jobs content creators, video editors,
digital analysts, e-commerce managers, and online customer service professionals. The rise of
the “creator economy” has enabled individuals to monetize skills such as teaching,
entertainment, craft-making, veterinary advice, or farming demonstrations. This shifts economic
power toward individuals rather than institutions.

However, the dominance of a few platforms primarily Google, Meta, Amazon, and TikTok has
resulted in digital monopolies where a handful of corporations control global digital advertising
revenue, user data, and algorithmic visibility. This concentration raises concerns about fair
competition, unequal opportunities for small creators, and exploitation of user data for
commercial profiling. The increasing dependence of businesses on these platforms also creates
economic vulnerability, as small changes in algorithms can drastically affect income and market
reach.

Moreover, the integration of Al-driven media systems into finance, retail, and agriculture is

reshaping economic behaviour, influencing consumer choices, pricing strategies, and even
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employment patterns. Thus, while media fuels economic growth and entrepreneurship, it also
demands stronger digital regulation, transparency, and data governance.

4.4 Media and Technology

Technology has fundamentally transformed the global media ecosystem. Artificial Intelligence
now personalizes content by analysing user behaviour, while platform algorithms determine
which news, videos, or advertisements individuals encounter.

Virtual Reality (VR) and Augmented Reality (AR) are creating immersive environments in
education, gaming, healthcare, and journalism, allowing users to experience information rather
than merely consume it. At the same time, mobile phones have enabled citizen journalism,
making real-time documentation of events possible even in remote or conflict zones.

These advancements have increased speed, accessibility, and interactivity of communication.
They empower citizens, improve transparency, and promote innovation in governance,
education, and entertainment. However, rapid technological growth also brings new challenges.
Algorithmic filtering may trap individuals in echo chambers, restricting exposure to diverse
perspectives and reinforcing social polarization. Al-generated deepfakes threaten the credibility
of visual evidence and complicate political discourse. Moreover, large technology companies
increasingly engage in data collection and behavioural tracking, giving rise to what scholars call
surveillance capitalism where user data is monetized without explicit awareness or consent.

To ensure that technology strengthens rather than undermines democracy, ethical Al
frameworks, transparent algorithms, and robust data protection laws are crucial.

Global cooperation is also needed to regulate cross-border digital platforms, prevent
misinformation, and promote responsible technological innovation.

Table 4: Technology Media Interaction: Opportunities vs. Risks

Technological Advancement

Opportunities/Benefits

Risks/Challenges

Al-based Recommendations

Personalized learning, targeted

Filter bubbles, biasedalgorithms

communication
Social Media Algorithms Quick information access, | Echo chambers, political
efficient content delivery manipulation

VR/AR Technologies Immersive education, virtual | High cost, privacyissues
tourism, advanced training

Mobile-based Citizen | Real-time reporting, increased | Unverified content,

Journalism transparency sensationalism

Big Data & User Tracking Better services, behavioural | Surveillance capitalism, data
insights misuse

Deepfake Technologies Creative media | Threat to authenticity,
production misinformation
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4.5 Media and Culture

Media today plays a central role in shaping global cultural flows. Television, cinema, OTT
platforms, and social media have enabled people from different regions to consume and
appreciate diverse cultural products. K-dramas, Bollywood films, Hollywood franchises, Turkish
serials, Spanish web-series, and global YouTubers influence youth behaviour, beauty standards,
communication styles, and even daily routines. Food habits—such as Korean cuisine, Italian fast
foods, and global coffee culture—have spread widely through media exposure.

Digital platforms also promote cultural hybridity, where local and global cultural elements blend.
For example, Indian creators adapt global trends into regional languages, creating content that
resonates with both global aesthetics and local identity. This fosters cross-cultural understanding,
encourages creativity, and supports soft-power diplomacy, where nations influence global
perception through entertainment and cultural exports.

However, the same cultural flows can pose challenges. When global media becomes dominant,
local languages, folk traditions, and indigenous practices may face marginalization. Youth may
prioritize global trends over regional art forms, weakening cultural continuity. Excessive
exposure to westernized lifestyles can also create cultural dissonance or identity confusion
among young populations.

Therefore, balanced media consumption, promotion of local content, and cultural preservation
policies are essential. Governments, educators, and media institutions must work together to
ensure that globalization enriches cultural diversity instead of eroding it.

4.6 Emerging Challenges

The transformation of global media has created several complex challenges that directly impact
governance, society, and individual well-being. One of the most critical issues is the rapid spread
of misinformation, fake news, and deepfakes that can mislead citizens, manipulate elections, and
cause panic during crises. The speed

at which false information travels often surpasses fact-based reporting, making verification
difficult for ordinary users. Digital inequality remains another major concern. While urban
populations benefit from fast internet and digital literacy, many rural and marginalized
communities still lack access to quality connectivity and credible information sources. This
“digital divide” limits their ability to participate fully in economic, educational, and civic
activities.

Data privacy violations have also increased due to extensive data collection by social media
platforms, apps, and online services. Users often remain unaware of how their data is stored,
analyzed, or sold, raising ethical questions about surveillance, consent, and transparency. At the
same time, declining media credibility—caused by sensationalism, political bias, and corporate

influence—has weakened public trust in journalism. Audiences struggle to differentiate reliable
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news from sponsored content or propaganda. Another emerging threat is the over-dependence on
Al-generated content. Although Al improves efficiency, excessive reliance may reduce human
creativity, introduce algorithmic biases, and blur the line between authentic and machine-
generated narratives. These concerns highlight the urgent need for comprehensive ethical
standards, global-level regulations, and widespread digital literacy programs. Strengthening fact-
checking systems, promoting responsible journalism, and ensuring equitable digital access are
essential for building a safe and inclusive media ecosystem.
Conclusion
In a rapidly transforming global world, media has evolved from a passive information distributor
into an active force that shapes political processes, economic growth, cultural exchange, and
technological advancement. Its ability to connect societies in real time has strengthened
democratic participation, improved governance outreach, and created new platforms for
education, entrepreneurship, and global awareness. Modern media has made communication
more inclusive by giving voice to individuals, communities, and movements that were previously
unheard. However, the same technological progress has introduced several challenges. The
widespread circulation of misinformation, political manipulation, declining trust in news sources,
digital monopolies, and the growing influence of Al-based content raise critical concerns about
transparency, ethics, and accountability. Digital inequality further limits access to credible
information for large sections of society, widening socio-economic gaps.
To ensure that media continues to function as a tool for social and democratic progress, several
steps are essential. Ethical and responsible journalism must be prioritized, supported by strong
fact-checking mechanisms and transparent digital governance. Media literacy programs should
empower citizens to evaluate information critically and safely. Clear regulations on Al, data
privacy, and platform algorithms are necessary to build trust and protect user rights. Ensuring
equal access to digital tools and connectivity will help bridge the information divide and promote
inclusive development. In conclusion, the future of global communication depends on building a
media ecosystem that is ethical, inclusive, transparent, and technologically responsible. Such a
system will not only strengthen democracy but also promote cultural harmony, global
cooperation, and sustainable human development.
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TEACHER EMPOWERMENT THROUGH AI-BASED DIGITAL TOOLS:
A 215T-CENTURY SKILLS PERSPECTIVE

Suman Rathore

Abstract

Artificial Intelligence (Al) is reshaping the educational landscape by transforming how teachers
plan, instruct, assess, and manage classrooms. As digital technologies become integral to
learning environments, teachers must develop strong 21%-century skills to use AI tools
effectively and responsibly. This paper examines how Al-based digital tools contribute to teacher
empowerment by enhancing professional autonomy, improving instructional efficiency, and
strengthening confidence in technology-integrated pedagogy. Al supports teachers in reducing
routine workload through automated assessment, personalised learning pathways, real-time
feedback, and intelligent content creation. These features enable teachers to focus more on
creative, reflective, and student-centred teaching practices, thus promoting key 21%-century
competencies such as critical thinking, creativity, collaboration, communication, and digital
literacy.

The paper also highlights emerging challenges such as limited Al training, ethical concerns, data
privacy issues, and unequal digital access. Emphasising a descriptive perspective, the study
underscores the importance of Al literacy, ethical awareness, and professional development
programmes that help teachers integrate Al safely and meaningfully. Overall, the paper presents
how AI has the potential to empower teachers and enhance the quality of education in the 21°-
Century.

Keywords: Teacher Empowerment, Artificial Intelligence, Digital Tools, 21%-Century Skills,
Digital Literacy, Personalised Learning, Educational Technology, Teacher Autonomy,
Pedagogical Innovation, Al Literacy.

1. Introduction

The rapid digital transformation in education has brought Artificial Intelligence (Al) to the
forefront of teaching and learning processes. Al-based tools are increasingly used for lesson
planning, assessment, classroom management, personalised learning, and administrative tasks.
As a result, teachers are expected not only to use digital tools but also to demonstrate key 21°'-
century skills such as creativity, problem-solving, collaboration, communication, and digital
literacy.

Teacher empowerment refers to the process through which teachers gain autonomy, confidence,
competence, and the ability to make informed decisions about their teaching practices. Al has the
potential to enhance teacher empowerment by reducing workload, optimising teaching strategies,

and creating space for meaningful pedagogical innovation.
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This paper provides a descriptive analysis of how Al-based digital tools support teacher
empowerment through the development of 21%-century skills, while also addressing the
challenges and ethical considerations surrounding Al integration.
2. Conceptual Background
2.1. Artificial Intelligence in Education
Artificial Intelligence refers to computer systems capable of performing tasks that normally
require human intelligence, such as analysing data, recognising patterns, making predictions, and
generating content. In education, Al tools include automated assessment systems, intelligent
tutoring systems, chatbots, adaptive learning platforms, content-generation tools, and classroom
analytics dashboards.
2.2. Teacher Empowerment

e Teacher empowerment in instructional decisions

e Confidence in using innovative tools

e Competence in new pedagogical methods

e Agency to design meaningful learning experiences

e Leadership roles in technology integration
Al enhances empowerment when it helps teachers feel more capable, supported, and
professionally valued.
1.3. 21%-Century Skills
Key skills include:

e (ritical thinking

e Creativity

e Communication

e Collaboration

e Digital literacy

e Problem-solving

e Technological fluency
These skills are essential for both teachers and students to navigate modern learning
environments.
3. Role of AI-Based Digital Tools in Teacher Empowerment
3.1. Enhancing Professional Autonomy
Al tools help teachers make data-driven decisions rather than relying solely on intuition. For
example:

e Analytics dashboards show learning progress, enabling teachers to adjust instruction

independently.
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e Automated assessment tools provide insights that allow teachers to plan personalized
interventions.
e Al lesson-planning tools suggest activities, but teachers maintain authority over design
choices.
Thus, Al supports but does not replace teacher judgment, increasing their sense of autonomy.
3.2. Improving Instructional Efficiency
e Teachers spend significant time on repetitive tasks. Al improves efficiency through:
e Automated grading of quizzes and assignments
e Attendance tracking
¢ Bcehavioural monitoring systems
e Instant content generation (worksheets, quizzes, summaries)
e Real-time classroom feedback
By reducing routine burdens, Al frees time for reflective instruction and student engagement.
3.3. Strengthening Digital Literacy and Confidence
As teachers use Al tools, they develop higher levels of:
e Digital literacy
e Technological problem-solving
e (Confidence in tech-integrated pedagogy
e Willingness to experiment with new approaches
Empowered teachers become role models for students in the digital learning environment.
3.4. Promoting Innovative Student-Centred Pedagogy
Al tools enable:
e Personalised learning pathways
e Adaptive assignments tailored to student needs
e Project-based learning supported by intelligent research tools
e Gamified learning with Al-driven progress tracking
Teachers can shift from lecture-based instruction to facilitation and inquiry-based learning.
4. AI and 21%-Century Skills Development in Teachers
4.1. Critical Thinking
Teachers use Al analytics to interpret learning data, identify patterns, and make informed
decisions, strengthening their analytical and evaluative abilities.
4.2. Creativity
Al-powered content creation tools open opportunities for creative lesson design. Teachers can
experiment with:

e Interactive materials
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e Al-generated simulation
e C(Creative assessment formats
Al becomes a partner for brainstorming and innovation.
4.3. Collaboration and Communication
Al tools support communication through:
e Virtual meeting platforms
e Chatbots that assist with student queries
e Digital collaboration spaces for project
Teachers collaborate with students, colleagues, and even Al systems themselves.
4.4. Digital Literacy
Al use naturally develops digital literacy, including:
¢ Understanding algorithms
e Recognising biases
e Ensuring ethical usage
e Managing digital data responsibly
Digital literacy becomes essential to teacher empowerment in modern classrooms
5. Challenges in Al Integration
Despite its potential, several challenges persist.
5.1 Limited AI Training
Most teachers are unfamiliar with Al functions and lack structured training in Al literacy.
This leads to fear, resistance, or superficial use.
5.2 Ethical and Data Privacy Concerns
Al systems collect student data, raising concerns about:
e Data security
e Algorithmic bias
e Misuse of information
e Transparency in Al decision-making
Teachers need ethical awareness and clarity on data policies.
5.3 Inequalities in Digital Access
Schools with limited infrastructure face challenges such as:
e Poor internet connectivity
e Insufficient devices
e Unequal access to Al tools

e Technological disparities between urban and rural areas
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5.4 Over-dependence on Technology
Excessive reliance on Al may reduce teacher’s own decision-making capacity. Balance is
essential to maintain professional agency.
6. Need for AI Literacy and Professional Development
Teacher empowerment requires structured, ongoing support. Effective strategies include:
e Al literacy programmes for teachers
e Workshops, webinars, and hands-on training
e FEthics training focusing on responsible Al usage
e Curriculum integration of digital competency
¢ Institutional support policies for guided technology adoption
Professional development ensures teachers use Al purposefully, safely, and creatively.
7. Discussion
The descriptive analysis highlights that Al has immense potential to transform teaching
practices. When used effectively, Al tools empower teachers by supporting autonomy, reducing
workload, enhancing creativity, and enabling student-centred learning. However, empowerment
is only possible when accompanied by ethical awareness, adequate digital infrastructure, and
teacher capacity-building initiatives.
Al should complement-not replace- teachers. Empowered teachers remain central to decision-
making, creativity, and emotional engagement with students. Therefore, the future of education
requires a balanced partnership between human intelligence and artificial intelligence.
Conclusion
Al-based digital tools hold significant potential to empower teachers and enrich 21%-century
teaching and learning. By promoting autonomy, enhancing efficiency, and supporting creative
and student-centred approaches, Al strengthens essential teacher competencies. However,
meaningful integration requires addressing challenges such as limited training, ethical concerns,
and unequal access. A strong focus on Al literacy, professional development, and responsible use
will ensure that teachers are fully empowered to harness AI’s potential and elevate educational
quality in the 21 century.
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REFRAMING IDENTITY AND MOBILIZING COMMUNITIES:
THE TRANSFORMATIVE ROLE OF SOCIAL MEDIA IN

REPRESENTATION AND ADVOCACY
Rahul Vaish

Abstract

Social media has reshaped public communication by enabling individuals and communities to
create and control their own narratives. This transformation has strengthened authentic
representation, empowered marginalized groups, and supported large-scale advocacy
movements. At the same time, digital platforms expose users to risks related to security,
misinformation, harassment, and unequal platform governance. This paper examines how social
media impacts representation, facilitates advocacy, and introduces new challenges to digital
participation. It draws insights from user-provided documentation and discusses how, supported
by responsible use and improved platform policies, social media can continue to serve as a
transformative tool.

Keywords: Social Media, Representation, Advocacy, Digital Activism, Identity, Online
Communities, Narrative Power.

Introduction

Social media has transformed traditional models of communication by decentralizing the
production and distribution of information. These platforms enable greater participation, break
down many structural barriers, and empower users to share their personal stories without relying
on institutional gatekeepers. For communities that have previously been misrepresented or
isolated, this new environment provides opportunities for more authentic and diverse voices. The
uploaded document emphasizes that this digital transformation allows people to challenge
established perceptions, reclaim their identities, and influence public discourse.

The purpose of this paper is to examine how social media shapes representation, supports
advocacy, and creates both opportunities and risks for users.

Representation in the Digital Environment

Reclaiming Self-Representation

Previously, major media outlets controlled how certain groups were portrayed, often leading to
simplified or one-sided narratives. Social media platforms—Iike Instagram, TikTok, Facebook,
and YouTube—allow people to express themselves on their own terms. The uploaded document
explains that, for example, creators with disabilities use digital platforms to share everyday
experiences, challenge public misconceptions, and provide audiences with a realistic picture.

These approaches contribute to a richer, more diverse representation.
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Diversifying Narratives
Social media provides people with a diverse range of stories. Instead of relying on a single
dominant narrative, users are exposed to multiple perspectives on any community or issue. This
aligns with a key argument made in the source text: modern digital communication counters the
danger of a “single story” and supports a more inclusive, nuanced understanding.
Social Media and Advocacy
Community Mobilization
Social media has proven to be a powerful engine for social movements. The uploaded document
highlights the use of hashtags like #MeToo and #BlackLivesMatter, which transformed local
concerns into global mobilization efforts. These platforms help spread information quickly, build
community, and collaborate across geographic boundaries.
Influencing Policy and Public Debate
Digital platforms also enable direct dialogue between citizens and policymakers. People can
share their concerns, start petitions, organize events, and amplify experiences that might
otherwise go unheard. This democratization of influence allows marginalized groups to
participate more directly in policy conversations and public debate.
Challenges and Risks in Digital Advocacy
Platform Safety and Governance Issues
The uploaded document cites the 2025 GLAAD Social Media Safety Index, which highlights
declining safety standards on major platforms. All platforms tested received low scores, with X
(formerly Twitter) performing the worst. Weak governance, poor policy enforcement, and lax
moderation practices leave advocates—particularly LGBTQ+ users and other marginalized
communities—exposed to harassment, hate speech, and targeted attacks.
Misinformation and Media Literacy
Misinformation spreads rapidly online, complicating advocacy efforts and impacting public
opinion. Users must have good digital literacy skills to distinguish reliable information from
false or manipulated content. This includes verifying sources, cross-checking facts, and
recognizing opinion-based content.
Emotional and Psychological Burdens
Digital advocacy also carries emotional risks. Constantly engaging with social issues, facing
harassment, or responding to traumatic content can lead to stress, fatigue, and burnout.
Advocates often feel pressure to remain active online, which can impact long-term well-being.
Discussion
Social media presents both transformational opportunities and significant challenges. It
empowers marginalized communities to reclaim their narratives and mobilize meaningful

advocacy movements, yet platform governance issues and digital risks can limit these gains.
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Ensuring that social media remains a constructive space will require collective efforts—
including stronger safety policies, user education, and ethical platform design.

Conclusion

Social media has completely transformed the landscape of representation and advocacy. It has
shifted narrative power from traditional institutions to the public, enabling authentic stories and
global mobilization. Despite its challenges—such as safety risks, harassment, and
misinformation—social media remains an essential tool for advancing social justice and
visibility. As the uploaded document explains, the future impact of digital advocacy depends on
responsible use and a healthy digital environment that prioritizes safety, equity, and inclusion.
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FROM MARGINS TO MAINSTREAM: POSITIVE MEDIA NARRATIVES
SUPPORTING HEALTHY AGEING FOR WOMEN IN INSTITUTIONAL CARE

Kanan Sharma and Pragya Sharma

Abstract

Media significantly influences societal perceptions of aging and affects how care systems
address the needs of elderly women, particularly those residing in nursing homes. In India, older
women frequently become socially overlooked due to enduring gender disparities, widowhood,
financial dependence, and minimal representation in public spheres. This research examines how
uplifting and inclusive media narratives in news, films, documentaries, and online initiatives can
enhance the lives and well-being of older women residing in care facilities. Utilizing qualitative
interviews with women living in and caregivers of Jaipur’s old age homes, alongside media
examination and direct observations, the study demonstrates that favourable representations can
aid in dismantling stereotypes, fostering empathy, and increasing awareness of the requirements
of older women. Instances such as “#RespectYourElders”, “#WalkInMyShoes” or
“#MeriNazarSeDekho”, the “Expert Senior Care, Apno Jaisi and Fun Is Ageless” initiative,
community storytelling videos, and press features on intergenerational events at select Old Age
Homes illustrate how these stories have led to tangible advancements.

The results indicate that when older women gain positive media attention, their dignity, social
involvement, emotional well-being, and sense of belonging improve. This research suggests a
media-driven approach to enhance elder care, emphasizing improved representation, more robust
advocacy, and motivating communities to amplify the voices and narratives of older women.
Keywords: Constructive Ageing, Older Women, Care Institutions, Media Stories, Age
Discrimination, Online Campaigns, Social Portrayal, Dignity of Elders.

1. Introduction

In India, the process of ageing is experiencing significant social, cultural, and demographic
changes. The shifts in how individuals age and the ways families provide assistance. As
individuals are living longer, families are shrinking, and an increasing number of young people
are relocating to urban areas for employment, numerous elderly women are confronting aging
with diminished support compared to earlier times. Women residing in elderly care facilities
frequently have challenging life experiences, including limited education, low income, extensive
caregiving responsibilities at home, and at times, widowhood or being abandoned. These
challenges render them more susceptible, and a significant number of them become socially
unnoticed. Although retirement homes are designed to offer safety and care, older women can

occasionally experience feelings of loneliness, neglect, or lack of emotional support.
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Media is one of the most powerful institutions in our society; it plays a vital role in shaping
perceptions, representations, and responses to aging. In this context, media becomes extremely
significant. Media encompasses newspapers, movies, television shows, brief documentaries,
OTT services, social networks, YouTube, and online advertising campaigns. For numerous
years, Indian media has predominantly portrayed older women as frail, reliant, or discontent.
However, in the past few years, this scenario has gradually begun to shift. Positive media
narratives now portray older women as robust, engaged, and worthy of respect. These narratives
aid society in comprehending ageing more effectively and diminish stereotypes regarding older
women.

This positive visibility is particularly important for women in institutional care. Old-age homes
in Jaipur including Aatmanirbhar Old Age Home, Ashirwad Old Age Home, Sandhya Need Old
Age Home, Shubh Shanti Niwas, and Prem Niketan Ashram etc. house numerous women with
diverse experiences and individual narratives. Discussions with female residents and talks with
caregivers reveal that when these women find positive representation in media, it enhances their
confidence, emotional well-being, and feeling of inclusion.

Initiatives like #AdvantAge60, #WalkiInMyShoes / #MeriNazarSeDekho, #MaaNahiBhoolti,
Expert Senior Care: Apno Jaisi, and Fun Is Ageless demonstrate how media can enhance dignity,
respect, and happiness among the elderly. These initiatives showcase the skills of senior citizens,
motivate youth to engage with older individuals, and boost understanding of caregiving.
Likewise, YouTube interviews, vlogs, and brief documentaries regarding old-age homes
throughout India offer sincere and heartwarming insights into everyday life, highlighting both
the difficulties and the resilience of elderly women. News articles—Ilike the Indian Express
report on elderly individuals saved from a congested and unsanitary senior living facility in Delhi
significantly contribute by highlighting issues and advocating for improved treatment.

In general, these media instances demonstrate that uplifting storytelling goes beyond mere
entertainment. It can alter people's perspectives, affect government policies, and motivate
communities to respect elderly women. The research employs interviews, observations, and
media analysis to demonstrate how affirmative media stories can enhance the lives of elderly
women in care facilities and assist in shifting their experiences from the periphery to the centre.
2. Literature Review

Maria Edstrom (2018): The article “Visibility patterns of gendered ageism in the media buzz: a
study of the representation of gender and age over three decades” examines gender and age
representation across multiple media platforms, conceptualized as the “media buzz,” which
encompasses the images people encounter daily in news, feature stories, fiction, and advertising.
Using data from Sweden in 1994, 2004, and 2014, the analysis reveals a general balance between
male and female representation. However, older adults especially women are significantly

underrepresented, appearing primarily in advertising and feature content rather than news. Older
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men are slightly more visible than older women, but both groups remain largely marginalized.
These patterns suggest that the media buzz reinforces both gender and age stereotypes,
contributing to persistent ageism and gendered portrayals in society.
Sandhya Gupta (2020): The article “Institutional Care for Elderly “highlights that institutional
care for the elderly in India is still developing, unlike in Western countries where seniors often
move into care homes that support an active, independent lifestyle. Western facilities offer both
domestic and medical assistance while helping older adults maintain their functional abilities. In
India, expanding long-term and day-care services that combine healthcare with social
engagement is essential. Living among peers with similar backgrounds can enhance safety,
independence, and emotional well-being. By providing opportunities for social activities and
structured support, institutional care can reduce isolation and improve the quality of life for older
adults.
Anupriyo Mallick (2020): The article “Old Age Homes as a New Pattern of Life “examines that
old age homes are increasingly becoming a significant residential option for the elderly in India,
reflecting shifts in social, financial, and familial structures. With over 1,000 such homes
nationwide mostly in South India they are broadly classified as free, for destitute elders, and
paid, offering comprehensive services for a fee. Despite their growing prevalence, limited
research has explored why elders choose to leave their homes for these facilities. This study
examines the social, economic, and personal factors driving this transition, highlighting how
rapid societal transformations have altered traditional life patterns and necessitated new forms of
elder care. Understanding these dynamics is crucial to addressing the evolving needs of India’s
aging population.
Pamela Singla (2020): The article “Elderly Women in India: Concerns and Way Forward
“examines how the Indian joint family was a well-developed system to take care of the needy in
the family and how the social fabric has changed. Globalization weakened the emergence of joint
families. The women of the families are among the worst to be impacted. As the nurturer, before
she realises she is already past her prime, and unlike the male counterpart, she does not decide
the route of her life. In India, the problems faced by the elderly are especially severe for elderly
women with insufficient time and energy to survive.
Deb Raj Aryal (2023): The article “Role of Media in Social Change” examines how the role of
media in driving social change is a complex yet significant area of inquiry. Given the media’s
direct connection to people’s lives, it is essential to examine its influence closely. This study is
grounded in mass communication theory and media principles, complemented by a review and
analysis of prior research in the field. Media content and messages profoundly shape the moods,
perceptions, and thought processes of audiences, ultimately influencing individual behaviour.

These individual changes can accumulate, leading to broader societal transformations. In recent
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years growth of media made society increasingly susceptible to the social changes driven by
media influence.
3. Research Methodology
Research Objectives
e To study how media platforms depict elderly women in Indian old-age homes.
e To assess the influence of positive media stories on their well-being and sense of
belonging
e To review how key campaigns raise awareness and bridge generations.
e To suggest a media approach that supports healthy ageing and better care for these
women.
This study adopts a qualitative research approach to explore how media narratives impact elderly
women in institutional care.
Fieldwork was conducted at some old-age homes in Jaipur like Aatmanirbhar Old Age Home,
Ashirwad Old Age Home, Sandhya Need Old Age Home, Shubh Shanti Niwas, and Prem
Niketan Ashram etc.
Data was collected through semi-structured interviews with 30 women residents, 10 caregivers
and administrators to understand personal experiences, emotional well-being, and perceptions of
media representation. On-site observations provided insights into daily routines, social
interactions, and engagement in recreational and cultural activities.
Additionally, media content including news articles, digital campaigns, YouTube interviews and
vlogs documenting life in Indian old-age homes were reviewed to supplement firsthand data.
Together, these methods offer a comprehensive understanding of the intersection between media
representation and the lived experiences of ageing women in institutional settings.
4. Findings and Discussion
4.1 Emotional and Social Realities of Elderly Women
Interviews with elderly women highlighted several recurring experiences.
e Many expressed feelings of being a burden, social detachment following widowhood, and
loneliness resulting from family separation.
e Alongside these challenges, they also demonstrated a strong desire for identity, purpose,
and recognition.
e Despite these difficulties, the women exhibited remarkable creativity, resilience, and a
capacity to foster strong community bonds.
4.2 Community-Based findings from Jaipur Old Age Homes
e Media coverage positively highlighted the talents of elderly women who engage in
teaching, singing, and leading wellness activities, enhancing their confidence and social

visibility.
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Youth-driven digital storytelling initiatives brought community attention to the home,
increasing volunteer engagement and support.

Local media’s festival coverage helped strengthen bonds between residents and the

broader community, fostering inclusion and cultural participation.

4.3 Positive Media Narratives and Their Impact

This section highlights key media campaigns that have positively influenced perceptions of

ageing and enhanced the social and emotional wellbeing of elderly women and men.
A. #WalkInMyShoes / #MeriNazarSeDekho

The #WalkInMyShoes / #MeriNazarSeDekho initiative, launched on HelpAge India’s
World Elder Abuse Awareness Day 2025, encourages youth to engage with seniors,
fostering empathy and dialogue.

Research shows 59% of elders perceive abuse as common, with disrespect and neglect by
family as top concerns, while nearly 79% feel their families spend insufficient time with
them.

The campaign helps reduce social isolation, strengthens intergenerational bonds, and

enhances self-worth among elderly women.

B. #AdvantAge60: Powering Aspirations

On International Day of Older Persons 2025, HelpAge India celebrates life after sixty as
a phase of empowerment, resilience, and meaningful contribution.

The #AdvantAge60 campaign challenges ageist stereotypes, highlighting seniors as
active, enabled, and empowered changemakers.

Nationwide events include panel discussions with thought leaders and recognition
ceremonies for elders who have made remarkable contributions in later life.

Through this initiative, HelpAge India promotes healthy ageing, elder rights, and a vision

of seniors as leaders and contributors to society.

C. “Expert Senior Care, Apno Jaisi”

Antara Senior Care launched a five-part digital campaign featuring Hiten Tejwani to
highlight the emotional and medical realities of ageing and caregiving in India.

Titled ‘Expert Senior Care, Apno Jaisi’, it showcases how Antara’s integrated ecosystem
delivers dignified, specialised care—including rehabilitation, dementia support, and 24x7
nursing—while addressing seniors’ loneliness and families’ caregiving concerns.

With India’s senior population set to more than double by 2050, the campaign
emphasises the need for safe, holistic, and home-like care solutions across Antara’s

centres in Noida, Gurugram, Bengaluru, and Chennai.
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D. “Fun Is Ageless” Campaign
e The “Fun Is Ageless” campaign was launched by Antara AGeasy, an Indian senior care
platform, to challenge stereotypes about aging by showcasing seniors enjoying vibrant
and independent lives.
e It is a digital-first ad film series that focuses on the joy and fun of senior years, instead of
a conventional sympathy-driven narrative, with the goal of redefining perceptions of
aging.
E. #MaaNahiBhoolti (Domino’s India)
e In 2018, Domino’s India launched #MaaNahiBhoolti to celebrate Mother’s Day,
highlighting the enduring bond between mothers and children.
e The ad tells the story of a mother in an old age home who, despite years of separation,
orders her son’s favourite pizza.
e The gesture reunites them, emphasizing that a mother’s love and memory never fade.
e The campaign effectively connected viewers emotionally while creating a positive,
memorable brand association through its heartwarming narrative.
4.4 Media as Accountability: Case from Indian Express
A report highlighted elderly residents rescued from an unhygienic old age home and relocated to
an overcrowded government facility housing 106 seniors in just 13 rooms, with poor sanitation
and inadequate infrastructure.
Significance:
e Exposes regulatory gaps in elder care
e Demonstrates the media’s role in uncovering neglect
e Emphasizes the need for both positive and investigative media narratives in shaping elder
care awareness
5. Proposed Media-Based Model for Healthy Institutional Ageing
e Strengthened Representation-Media should portray elderly women as capable,
expressive, and active individuals, challenging stereotypes of dependency.
e Collaborative Storytelling Platforms-Develop digital spaces that document life histories
and oral narratives, giving elderly women a voice and preserving their cultural memory.
e Intergenerational Digital Participation-Promote mutual learning and interaction between
youth and seniors through shared digital activities and content creation.
e Advocacy Journalism-Encourage media to investigate rights violations, institutional gaps,

and care-related concerns to ensure accountability and policy attention.
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e Partnerships with Influencers and Filmmakers-Collaborate with creators to build long-
term visibility for positive ageing and highlight inspiring stories from institutional
settings.
Conclusion
This study shows that media has a strong influence on how society sees and treats elderly women
living in old-age homes. Many older women face loneliness, lack of attention, and the effects of
gender inequality throughout their lives. In such situations, positive media stories become very
important because they can help these women feel seen, respected, and valued.
Campaigns like #AdvantAge60, #WalkInMyShoes/ #MeriNazarSeDekho, #MaaNahiBhoolti,
Expert Senior Care: Apno Jaisi, and Fun Is Ageless show how media can break stereotypes about
ageing. They present elderly women as active, capable, and deserving of dignity. These stories
help people understand seniors better and encourage younger generations to form stronger bonds
with them. YouTube videos, interviews, and vlogs from old-age homes across India also give a
real picture of their daily lives and emotions. At the same time, news reports such as the Indian
Express story about seniors rescued from a poorly maintained old-age home remind us that many
care homes still need serious improvements and better monitoring.
Observations and interviews from Jaipur’s old-age homes show that when elderly women receive
positive attention in media, they feel more confident, emotionally stronger, and more connected
to society. Media does more than just show what ageing looks like it shapes how people think
about it. When older women are shown with care and respect, families, communities, and
policymakers are encouraged to treat them better.
In the end, this study concludes that positive and inclusive media representation is essential for
ensuring a better life for elderly women in institutional care. Media can help bring their stories
into the public eye, reduce stigma, and inspire society to build a more caring and respectful
environment for ageing women. Ageing should be seen not as a decline, but as a meaningful
stage of life where women continue to hold value, identity, and purpose.
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ACADEMIC MOBILITY AND CROSS-CULTURAL LEARNING:
EVALUATING SEMESTER EXCHANGE PROGRAMS IN
FRANCE FOR HIGHER EDUCATION

Muskan Golani

Abstract

With semester exchange programs being essential in promoting global citizenship, academic
enrichment, and cultural understanding, international student mobility has emerged as a
distinguishing characteristic of 21st-century higher education. France has become a popular
location for semester exchange programs due to its long history of academic achievement, rich
cultural legacy, and internationally recognized universities. The importance, possibilities, and
difficulties of participating in a semester exchange in France as a component of higher education
are all critically examined in this essay.

The study examines how French exchange programs support academic growth, language
learning, and intercultural competency using institutional data, legislative frameworks like
Erasmus+, and case studies of international student experiences. The emphasis on research-
driven curricula, interdisciplinary learning environments, and the blending of cultural immersion
with academic preparation are just a few of the distinctive benefits of the French higher
education system that are highlighted in the study. Additionally, it highlights obstacles like
financial limitations, cultural adjustment, administrative complexity, and language adaptation.
The study makes the case that, by placing the semester exchange program in France within the
larger framework of internationalization of education, such programs not only improve academic
collaborations between institutions but also equip students to succeed in a globalized society.
The results highlight these programs' twin function as forums for intellectual development and as
stimulants for cross-cultural communication, establishing France as a major force in determining
the mobility of higher education around the world.

Keywords: Semester Exchange Program, Higher Education Mobility, France,
Internationalization of Education, Cross-Cultural Learning, Academic Mobility, Intercultural
Competence.

1. Introduction

Higher education has transcended national boundaries in the current globalization period, making
academic mobility a key component of internationalization plans. Semester exchange programs
have become an essential part of this environment, providing students with a special chance to
expand their academic perspectives, cultivate intercultural skills, and create international
networks. These programs serve as transformative experiences that promote international
cooperation, deep cultural immersion, and personal growth in addition to being academic

endeavors.
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France has solidified its position as a top location for these kinds of scholarly interactions. This
reputation is based on its historical prestige, which includes a long history of study and
innovation as well as internationally recognized institutions like the Sorbonne and the exclusive
Grandes Ecoles. Public universities, specialized institutions, and top schools are all part of the
nation's very varied higher education system, which actively engages in broad mobility
frameworks. Numerous bilateral and intercontinental relationships, as well as important
initiatives like the European Union's Erasmus+ program, enable a sizable annual influx of
international students.
An exchange program in France for a semester provides a really immersive experience.
Academically, it offers access to a variety of pedagogical approaches and top-notch tuition in a
broad range of fields. Linguistically, it provides students with a growing portfolio of English-
taught programs and acts as a potent catalyst for learning French, a significant worldwide
language. Living in France gives students the opportunity to interact directly with the country's
rich cultural, intellectual, and social legacy, resulting in a more comprehensive and complex
worldview.
Nevertheless, these advantages are not always realized. Linguistic obstacles, administrative
difficulties, times of cultural adjustment, and financial strains are only a few of the major
obstacles that participants frequently face. To ensure that exchange programs are both successful
and inclusive for students from a variety of backgrounds, it is crucial to critically analyze these
obstacles in order to maximize their design and support systems.
This research assesses semester exchange programs in France within this framework, weighing
their potential for transformation against the structural obstacles they pose. This study attempts
to clarify the significance of such programs in promoting the internationalization of higher
education and developing the next generation of global citizens by examining institutional
practices, regulatory frameworks, and most importantly student experiences.
Even though semester exchange programs are well-liked and have been in place for a long time
in France, there is a severe absence of rigorous, evidence-based evaluation of their efficacy in
accomplishing their broad, stated goals. The deeper, qualitative results that these initiatives are
intended to promote are sometimes overlooked in favor of quantifiable indicators like academic
credit transfer and enrollment figures in current assessments and institutional reporting.
This disparity creates a great deal of uncertainty about the overall effects of a semester overseas.
In particular, there is a lack of knowledge regarding:

e The true growth of cross-cultural competency, which includes subtle changes in pupils'

empathy, intercultural sensitivity, and capacity to negotiate cultural differences.
e The extent and durability of personal growth in domains including self-assurance,

independence, resilience, and global-mindedness.
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e The conversion of the exchange experience into real, long-term professional networks
and job opportunities.
Therefore, educational institutions and politicians are unable to go beyond anecdotal success
tales in the absence of a multidimensional study that links program structures with student
experiences and outcomes. This hinders the creation of focused tactics to improve program
quality, deal with enduring issues like academic integration and social isolation, and eventually
optimize return on investment for paying institutions as well as participating students. By
offering a thorough assessment of semester exchange programs in France and concentrating on
their complex effects on students' learning and growth, this study aims to close this gap.
2. Theoretical Frameworks
This study is positioned within a complex theoretical framework that contributes to our
knowledge of how students adapt and develop. Three main frameworks serve as the basis for the
analysis. First, Byram's (1997) Intercultural Communicative Competence (ICC) model offers a
framework for assessing the abilities students acquire, including savoirs (social group
knowledge), savoir-d (open-minded attitudes), savoir-comprendre (interpretation and relational
skills), and savoir s'engager (critical cultural awareness). Second, Berry's concept of
acculturation strategies- integration, assimilation, separation, and marginalization, provides a
framework for examining the various ways in which students adjust to the host culture. Lastly,
Mezirow's Transformative Learning Theory clarifies the potential for significant human growth
by proposing that the "disorienting dilemmas" that come with cultural immersion serve as
stimulants for critical introspection.
3. Review of Literature
A complex confluence of pragmatic, strategic, and developmental variables influences students'
decisions to study abroad. This movement is regularly driven by a core set of reasons, according
to research. The pursuit of academic prestige from globally renowned institutions, the chance to
learn a foreign language. French being particularly appealing in this regard, and the strategic
improvement of career prospects in a globalized labor market are important among these
(Bhandari & Belyavina, 2011; Choudaha, 2017).
Beyond these practical objectives, a key driver of mobility continues to be the innate desire for
personal development through resilience, independence, and exposure to new cultural contexts
(Sanchez, 2023; Van Mol, 2021). According to ideas of transformative learning (Mezirow,
1991), such perplexing conundrums can spur significant personal growth. Studying abroad is
also seen by many students, especially those from nations like India, as a route to possible
foreign employment or immigration, which gives their choice a major long-term strategic
component (Khandelwal, 2018).
Supranational policy frameworks have played a key role in organizing, encouraging, and

normalizing intellectual mobility within the European setting. The Bologna Process and the
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Erasmus+ program are two particularly noteworthy projects. By aligning degree structures
(Bachelor-Master-Doctorate) and putting in place credit systems like ECTS, the Bologna
Process, which was started in 1999, has established a standardized European Higher Education
Area (EHEA), greatly lowered administrative barriers and improving the academic recognition
of qualifications across borders (European Higher Education Area, 1999). A prerequisite for
smooth trade is this structural harmony.

In addition, the Erasmus+ program offers the established administrative framework and vital
financial assistance that actively promotes and supports intra-European student interaction
(Cairns, 2021; Teichler, 2017). A semester abroad is now a standard and accessible part of the
European student experience thanks to Erasmus+, which is more than just a financial source. It
has fostered a strong institutional culture of mobility. Europe is now the most integrated region
for student mobility in the world thanks to the synergy between these two frameworks, with
Bologna providing the academic compatibility and Erasmus+ providing the practical means (van
der Wende, 2015). Even when countries engage through bilateral agreements outside of
Erasmus+, these frameworks also make the system more open and easier to navigate for non-
European students, including those from India.

4. Methodology

To provide a comprehensive, contextual knowledge of the semester exchange experience, this
study will use a qualitative, single-case study methodology. The matter is restricted to "The
experience of international undergraduate students during a semester-length exchange program at
a large, public university in France." In order to explore "how" and "why" these experiences
develop as they do, this design was selected to offer a comprehensive, nuanced investigation of
the intricate processes of academic and cultural integration within a particular, real-world
environment.

4.1. Research Objectives

e To identify the key academic, cultural, and linguistic benefits accrued by students
participating in semester exchange programs in France.

e To analyze the primary challenges including financial constraints, administrative hurdles,
and socio-cultural barriers faced by international students throughout their semester
exchange.

e To examine the institutional frameworks and policy mechanisms (such as the Erasmus+
program and bilateral partnerships) that enable and support academic mobility between
sending institutions and French universities.

4.2. Research Questions
e RQI: How do semester exchange programs in France impact students' academic

performance and disciplinary knowledge?
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e RQ2: What are the primary academic, social, and administrative challenges faced by
exchange students?
4.3. Significance of the Study
For a variety of parties interested in international higher education, this research is extremely
valuable. The results will give prospective and existing students important, fact-based
information to guide their preparation and decision-making processes, allowing them to set
reasonable expectations and optimize their benefits from the exchange experience. The study
provides home institutions with a comprehensive view of student outcomes and problems that
may be used to improve reintegration support, partnership selection criteria, and pre-departure
advisement. In order to increase student satisfaction and performance, the analysis will identify
specific areas for improvement in foreign student support services for host institutions in France,
ranging from academic integration and orientation programs to socio-cultural activities. Lastly,
the study offers empirical data to strengthen the strategic design, funding allocation, and overall
efficacy of future academic mobility programs, ensuring that they are both equitable and
impactful, for policymakers at the national and international levels (such as those within the
Erasmus+ framework).
4.4 The French Higher Education Context for International Students
Structure: The clear, frequently hierarchical separation between the more accessible public
university system and the exclusive, elite Grandes Ecoles.
Issues from the past and present: documented challenges for foreign students, such as intricate
bureaucracy, language impediments even in programs taught in English, and variations in
instruction and evaluation methods.
4.5. Impacts of Study Abroad: Existing Evidence
e Academic & Cognitive: Documented gains in world language proficiency, enhanced
critical thinking abilities, and increased academic adaptability.
e Interpersonal & Intrapersonal: Development of personal independence, selt-
confidence, and resilience through navigating a foreign environment.
e Intercultural: Measurable shifts away from ethnocentrism and towards ethnorelativism,
alongside the development of cultural empathy and reduced stereotyping.
4.6. Identified Gaps in the Literature
e Lack of longitudinal studies: There is a dearth of studies examining the long-term effects
of a single semester abroad on identity and career paths.
e Inadequate attention to procedure: a strong emphasis on learning objectives as opposed to
the complex process of how cultural learning and adaptation develop over time.
e Practice-Experience disconnect: More research is required to clearly link certain
institutional policies and support procedures with in-depth qualitative student experiences

and results.
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4.7. Scope and Limitations

The purpose of this study's purposeful scope is to offer a targeted examination of academic
exchanges lasting a semester. It specifically looks at programs that last one academic semester,
thus full-degree programs, short-term summer schools, and intensive language courses are not
included. Geographically, the study focuses on exchange programs held in France; data may be
taken from a number of colleges in various locations to cover a range of institutional contexts.
There are several noted limitations. The sample size and participant accessibility may limit the
study's conclusions and impact the statistical power of quantitative analyses. Due to the
research's heavy reliance on participant self-reporting via surveys and interviews, there is an
inherent danger of bias, such as social desirability bias and recollection bias, where participants
may give answers, they think are positive rather than ones that really reflect their experiences.
Additionally, the non-random sample technique and the particular emphasis on the French
setting may restrict the findings' applicability to other study abroad locations or to all kinds of
exchange students. The results will be interpreted and discussed with due consideration for these
limitations.

5. Findings and Analysis

5.1. Academic Integration and Outcomes

Students complained about imprecise equivalencies and bureaucratic hold-ups during the credit
transfer process. Adapting to various grading scales, which were frequently seen as more
stringent, and placing more of a focus on final exams than coursework were two difficulties with
assessment.

5.2. Development of Cross-Cultural Competence

Qualitative Evidence of Cultural Learning: Managing the emotional stages of culture shock,
navigating public transportation and bureaucracy, and comprehending unspoken social codes in
encounters were all highlighted by thematic analysis of interview data. Deeper cultural learning
was found to be significantly influenced by the success of developing ties with host nationals.
Language's Function: More self-reported improvements in cultural integration and everyday
confidence were shown by students in French-taught programs. They did, however, also express
higher initial levels of language insecurity and irritation. Although academic integration was
easier for students in English-taught programs, they frequently reported a "social bubble" with
other international students, which limited immersion.

5.3. Personal Development and Identity

Improved Independence and Skills: students agreed that the exchange experience improved their
capacity for independence and problem-solving. They often gave examples of handling difficult
circumstances without family help, such as handling a budget or finding a place to live.

Changes in Global Perspective: Qualitative data showed significant changes in one's worldview

and self-perception. Increased self-efficacy, a shift from a national to a more global identity, and
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a deeper understanding of cultural complexity and nuance were all mentioned by numerous
students.
5.4. Challenges and Barriers
Administrative Obstacles: French administration was the most often mentioned initial obstacle.
More than half of the participants said that getting a visa, finding lodging overseas, and finishing
university enrollment were extremely difficult and complicated procedures.
Social Isolation: A noteworthy discovery revealed that 55% of students went through times when
they were socially isolated. The main obstacle mentioned was the challenge of breaking into
French students' established social groups, which made many of them heavily dependent on
other international students for company.
Academic Stress and Linguistic Insecurity: Students in English-taught programs experienced
some level of linguistic insecurity, which affected their confidence in their ability to participate
in class. For most students, the grading system and varying academic standards were a constant
cause of stress over the semester.
6. Discussion
6.1. Transformation Through Challenge
The data unequivocally confirms that semester exchanges in France are transformative;
nonetheless, the road to transformation is lined with major obstacles that mirror well-established
models of acculturation. A useful perspective for comprehending student experiences is Berry's
model of acculturation methods. The battle between integration, the ideal state of preserving
one's culture while interacting with the host culture and separation retreating into an international
student bubble can be explained by the observed social isolation and difficulty interacting with
French peers. The integration technique, which is generally acknowledged as the most
psychologically adaptive, is consistent with the achievements of students who made deeper
cultural links.
On the other hand, the stress brought on by academic and administrative obstacles can be
viewed as "acculturative stress," a fundamental element of Berry's paradigm that students must
overcome in order to succeed.
6.2. The Interplay between Academic and Cultural Learning
One of the main conclusions of this study is that academic and cultural learning are closely
related and have a synergistic relationship rather than being independent results. The more
theoretical and lecture-based teaching methods were not only a barrier to academic success but
also a significant cultural lesson in various approaches to knowing and epistemologies. Students
had to learn not only academic skills but also cultural empathy and cognitive flexibility in order
to successfully adjust to this system. Additionally, even in English-taught programs, the problem

of language insecurity made students more aware of contextual clues and nonverbal
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communication, which improved their total intercultural competency. As a result, the academic
setting served as the main location for learning and cultural immersion.

6.3. The Role of Institutional Support

The results make it evident which institutional support systems are most important for reducing
the problems that have been highlighted. Although pre-departure instruction was valued, the
evidence indicates that proactive, on-the-ground help had a greater impact.

Buddy programs have been repeatedly cited as the best solution for preventing social isolation
and offering helpful, peer-to-peer advice on how to deal with everyday life and bureaucracy.
Committed Foreign Employees: In order to resolve acute issues pertaining to housing,
enrollment, and academic stress, the host institution's staff had to be approachable and
sympathetic.

Structured Social Integration Activities: Compared to general social gatherings, programs
created especially to bring together French and international students such as language cafés and
cultural excursions were considerably more successful in fostering the deep connections that
students felt were lacking.

6.4. Implications for Theory and Practice

Theoretical Implications: The results add subtlety to the models proposed by Byram and Berry.
The study shows that the development of intercultural competence is frequently cyclical and
contentious, greatly impacted by the academic setting. By pinpointing certain "disorienting
dilemmas" like a stressful administrative interaction or a misinterpreted academic expectation
that act as catalysts for perspective transformation, it further enhances Transformative Learning
Theory.

Practical Implications:

For Home Institutions: Advising must go beyond practical considerations to incorporate
"pedagogical preparation," assisting students in comprehending and becoming ready for various
methods of instruction and evaluation. After returning, debriefing meetings are crucial for
assisting students in understanding and expressing what they have learned.

For Host Institutions (France): It's critical to streamline administrative procedures and give new
students more comprehensible, centralized information. Enhancing social integration requires
funding and requiring French students to participate in buddy programs.

For Program Coordinators: In order to bridge the gap between the classroom and the culture,
program design should purposefully combine academic and cultural goals. This can be done, for
instance, by include community-engaged learning or research projects that call for engagement
with the local community.

Conclusion

This study aimed to offer a thorough assessment of semester exchange programs in France,

going beyond straightforward satisfaction indicators to examine their overall effects on students.
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Key findings show that although students greatly appreciate the academic rigor and progress
personally in terms of independence and problem-solving, they also have significant difficulties
with academic integration, administrative navigation, and most importantly social interaction
with host nationalities. It was discovered that rather than being a distinct result, the development
of intercultural competence was intricately linked to these social and intellectual experiences.
To sum up, semester exchange programs in France have enormous transformative potential and
can act as a strong catalyst for the development of academic flexibility, global citizenship, and
personal resilience. This potential isn't always fulfilled, though. The quality of institutional
support structures has a significant impact on the overall worth and efficacy of these initiatives.
A successful exchange is characterized by strong structures that assist students in overcoming
obstacles and turning frustrating moments into chances for deep learning and development rather
than by the lack of obstacles.
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NAVIGATING THE Al WAVE AMONG HIGHER EDUCATION STUDENTS:
OPPORTUNITIES, CHALLENGES, AND PEDAGOGICAL TRANSFORMATIONS

Babita Sharma

Abstract

The rapid advancement of Artificial Intelligence (AI), particularly generative Al technologies,
has brought significant changes to the landscape of higher education. Students are increasingly
integrating Al tools into their academic practices, using them for writing assignments,
conducting research, generating ideas, and creating diverse forms of content. These tools offer
substantial benefits, including enhanced efficiency, personalized learning experiences, and
expanded creative possibilities. However, their widespread use also raises critical concerns
related to academic integrity, over-dependence on technology, and ethical considerations such as
authenticity and responsible use.

In the Indian context, the National Education Policy (NEP) 2020 strongly advocates the
integration of technology and the development of digital literacy as key components of
educational reform. Al, therefore, emerges as a central element in transforming teaching and
learning processes. This shift necessitates a balanced approach that leverages the advantages of
Al while addressing its challenges to ensure meaningful, ethical, and inclusive educational
outcomes.

1. Introduction

Artificial Intelligence (AI) has rapidly permeated almost every aspect of human life,
transforming the way individuals live, work, and interact. From everyday activities such as using
voice assistants, navigating through GPS-enabled maps, and receiving personalized
recommendations on streaming platforms and e-commerce websites, to more complex
applications in healthcare, finance, education, and governance, Al has become deeply embedded
in modern society. Artificial Intelligence (Al) is also transforming how knowledge is produced
and consumed.

The integration of Artificial Intelligence (Al) into higher education has transformed the ways in
which students access, process, and produce knowledge. Al-powered tools, particularly
generative technologies, are increasingly being used by students for a wide range of academic
and creative tasks, including writing assignments, summarizing research, generating ideas, and
creating multimedia content. This growing reliance reflects a broader shift toward technology-
mediated learning environments.

For higher education students, Al offers significant advantages such as improved efficiency,

instant feedback, and enhanced learning support. It enables learners to manage academic
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workloads more effectively while also encouraging experimentation and creativity, especially in
fields like media, communication, and design.
However, the increasing use of Al also raises important concerns related to academic integrity,
critical thinking, and ethical use. As Al becomes embedded in educational practices, it is
essential to examine not only how students use these technologies but also how they navigate the
opportunities and challenges they present within contemporary higher education systems.
1.1 Definition:
Al refers to systems capable of performing tasks requiring human intelligence (Russell &
Norvig, 2021). Generative Al has enabled students to generate content and summarize research
(Dwivedi et al., 2023).
Students use Al for academic and creative tasks. Motivations include efficiency and
performance. However, digital divide issues persist (Ministry of Education, 2020).
2. Opportunities:
Artificial Intelligence offers significant opportunities in transforming higher education by
enhancing learning experiences and expanding access. One of the most important advantages is
personalized learning. Al-powered systems can adapt to individual student needs by analyzing
learning patterns, pace, and preferences. This allows learners to receive customized content and
feedback, making education more effective and aligned with competency-based approaches.
Another key benefit is the promotion of creativity and innovation. Al tools support students in
generating ideas, developing content, and experimenting with different formats, especially in
creative fields such as media and communication. Rather than replacing human creativity, Al
functions as a collaborative partner that enhances the creative process and encourages
exploration.
Al also contributes to skill development, equipping students with essential competencies
required in the digital age. These include digital literacy, analytical thinking, data interpretation,
and the ability to critically evaluate information generated by intelligent systems. Such skills are
increasingly important in a rapidly evolving, technology-driven economy.
Al has the potential to improve access and equity in education. Through online platforms and
intelligent learning systems, students in remote or underserved areas can access quality
educational resources, helping to bridge gaps and promote more inclusive learning opportunities.
3. Challenges
Despite its many benefits, the growing use of Artificial Intelligence in higher education raises
several important challenges and ethical concerns. One of the most significant issues is academic
integrity. With Al tools capable of generating essays, reports, and solutions, there is an

increasing risk of students submitting machine-generated work as their own. This blurs the line
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between assistance and misconduct, raising questions about originality and authenticity in
academic work.

Cognitive dependency of youth on Al is also a grave concern. As students rely more on Al for
answers and problem-solving, there is a possibility that their ability to think critically, analyze
information, and develop independent perspectives may weaken over time. Learning may
become more passive, with reduced engagement in deep intellectual processes.

Al systems also present risks related to bias and misinformation. Since these systems are trained
on existing data, they may reproduce inaccuracies, stereotypes, or incomplete information.
Students who rely on such outputs without critical evaluation may unknowingly propagate
errors.

Data privacy is another growing concern. Many Al tools collect and store user data, which can
include sensitive academic inputs. In contexts where regulatory frameworks are still evolving,
this raises serious questions about data security, consent, and the ethical use of personal
information.

Media Education

Al is transforming journalism and content creation, requiring new skills (Zawacki-Richter et al.,
2019). Artificial Intelligence has significantly transformed the field of media and
communication, reshaping traditional practices in journalism, advertising, and content
production. News organizations increasingly use Al for automated reporting, data-driven
journalism, and real-time content generation, enabling faster dissemination of information. In
advertising and digital media, Al tools are used to create targeted campaigns, analyze audience
behavior, and generate personalized content. Similarly, in film and content production, Al assists
in editing, scripting, visual effects, and even voice generation, making production processes
more efficient and cost-effective.

These developments are redefining the roles of media professionals. Instead of being solely
content creators, they are now required to act as curators, editors, and verifiers of Al-generated
information. This shift demands a combination of technical expertise and critical judgment.

For students of media and communication, this evolving landscape necessitates the acquisition of
new competencies. They must develop technical skills to effectively use Al tools while also
cultivating ethical awareness to address issues such as misinformation, deepfakes, and content
authenticity. Understanding the limitations of Al and maintaining journalistic integrity are
crucial. Therefore, media education must adapt to prepare students for a future where human
creativity and Al technologies coexist and complement each other.

NEP 2020 and Al Integration

The National Education Policy (NEP) 2020 provides a forward-looking framework for

integrating Artificial Intelligence and digital technologies into higher education. It strongly
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advocates for technology-driven education, where digital tools, online platforms, and intelligent
systems enhance teaching, learning, and assessment processes. This shift supports more
engaging, flexible, and student-centered learning environments.
A key feature of NEP 2020 is its emphasis on multidisciplinary learning, encouraging students to
explore diverse fields and develop a broad skill set. Al complements this approach by enabling
access to varied knowledge resources and facilitating interdisciplinary research and innovation.
The policy also highlights the importance of digital literacy and innovation, ensuring that
students are equipped with the technological competencies required in a rapidly evolving digital
economy.
Another important focus is inclusive access to education. By leveraging digital platforms and Al-
based tools, NEP 2020 aims to bridge educational disparities and reach learners in remote or
underserved areas. The establishment of the National Educational Technology Forum (NETF) is
intended to guide and support the effective use of technology in education.
Additionally, the policy redefines the role of teachers as facilitators of learning rather than sole
knowledge providers. Initiatives like the Academic Bank of Credits further promote flexibility,
allowing students to design personalized learning pathways supported by technology.
Pedagogical Strategies
The integration of Artificial Intelligence into higher education requires thoughtful pedagogical
strategies that move beyond restriction toward meaningful engagement. Curriculum integration
is essential, where Al is incorporated as a learning tool within teaching practices. Instead of
discouraging its use, educators should design activities that allow students to explore Al
applications, understand its capabilities, and recognize its limitations. This approach fosters
informed and responsible use.
Equally important is assessment redesign. Traditional evaluation methods may not effectively
measure student learning in an Al-supported environment. Alternative approaches such as viva
voce examinations, reflective journals, and project-based assessments emphasize the learning
process, originality, and critical engagement, thereby ensuring authenticity in student work.
Promoting Al literacy is another crucial aspect. Students need to develop the ability to critically
analyze Al-generated outputs, identify inaccuracies or biases, and use these tools judiciously.
This involves not only technical understanding but also the capacity for independent thinking.
Ethical education must be integrated into curricula. Students should be made aware of issues
such as plagiarism, data privacy, algorithmic bias, and responsible usage. By embedding ethical
considerations into teaching practices, institutions can prepare students to navigate Al

technologies with accountability and integrity in both academic and professional contexts.
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Institutional Implications

The integration of Artificial Intelligence in higher education necessitates proactive institutional
responses to ensure its responsible and effective use. One of the primary requirements is the
development of clear Al policies that define acceptable and unacceptable uses of Al tools in
academic settings. These policies should address issues such as academic integrity, transparency
in Al-assisted work, and guidelines for ethical usage, helping both students and educators
navigate this evolving landscape with clarity.

Equally important is the need for faculty training and capacity building. Educators must be
equipped with the knowledge and skills to integrate Al into their teaching practices, design
appropriate assessments, and guide students in using Al responsibly. Without adequate training,
there is a risk of either over-restricting Al or failing to address its implications effectively.

In order to build a sustainable Al-driven education ecosystem, collaboration between academia,
industry, and government is the need of the hour. Such partnerships can facilitate access to
technological resources, support research and innovation, and ensure that educational practices
remain aligned with industry demands and societal needs. Government initiatives can provide
policy direction and infrastructure, while industry collaboration can offer practical exposure and
skill development opportunities. Together, these efforts can create a balanced and future-ready
higher education system.

Conclusion

Artificial Intelligence presents both significant opportunities and complex challenges for higher
education. On one hand, it enhances learning experiences, promotes creativity, and improves
access to knowledge through personalized and technology-driven approaches. On the other hand,
it raises important concerns related to academic integrity, ethical usage, and the potential over-
reliance on automated systems, which may affect critical thinking and independent learning.

In alignment with the vision of NEP 2020, Al has the capacity to transform education into a
more inclusive, flexible, and learner-centric system. By supporting digital innovation and
expanding access, it can help bridge educational gaps and prepare students for a rapidly evolving
global landscape. However, the successful integration of Al depends on responsible usage,
strong ethical awareness, and the adoption of innovative pedagogical practices by educators and
institutions. Al should be viewed as a supportive tool that enhances human intelligence and
creativity, rather than replacing the essential role of human judgment and critical engagement in

education.
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FORWARDED AS RECEIVED:
DECODING THE NEW INFORMATION ORDER

Nimitt Raj Sharma

Abstract

The rapid proliferation of digital communication platforms, particularly WhatsApp, has
significantly transformed the information ecosystem in India. This chapter examines the
phenomenon popularly termed “WhatsApp University,” where unverified, crowd-sourced
information circulates widely through interpersonal networks. It explores how social trust,
emotional appeal, and ease of sharing contribute to the virality of misinformation, often
overriding traditional standards of verification. The study traces the evolution of misinformation
from simple text forwards to sophisticated Al-generated content, including deepfakes and
synthetic media, highlighting the increasing complexity and credibility of false information.
Through case studies such as election-related misinformation, mob violence triggered by
rumours, and the celebrity deepfake incident, the chapter demonstrates the real-world
consequences of unchecked digital content. It further discusses the challenges of regulating
misinformation within encrypted platforms, where privacy concerns intersect with
accountability. Emphasizing the Indian context, the chapter underscores the role of linguistic
diversity and socio-cultural dynamics in amplifying misinformation risks. The chapter also
advocates for a renewed framework of media literacy, equipping users with verification skills
and critical thinking abilities. It concludes that combating misinformation requires a balanced
approach involving technology, policy, and responsible digital citizenship

1. Introduction

Social media platforms have fundamentally reshaped global communication by enabling instant,
user-generated content sharing across networks. Among these, WhatsApp stands out in India due
to its simplicity, end-to-end encryption, and widespread adoption, making it a dominant tool for
everyday interaction, information exchange, and increasingly, news consumption across diverse
demographic groups.

The phrase “WhatsApp University” has emerged in India as a powerful cultural metaphor to
describe the growing influence of unverified, crowd-sourced information circulating through
digital networks. Originally used in a satirical sense, the term reflects a deeper shift in how
knowledge is produced, shared, and consumed. Unlike formal institutions of learning or
traditional media organizations, this “university” operates without editorial oversight, where
forwarded messages often gain legitimacy simply through repetition and social trust.

A defining feature of this ecosystem is the widespread practice of sharing messages labeled

“forwarded as received.” This phrase signifies the absence of verification while simultaneously
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distancing the sender from responsibility for the content. Despite this disclaimer, such messages
often gain credibility due to the trust embedded in interpersonal networks. Information shared
within family groups or community circles is more likely to be accepted as authentic, illustrating
how social trust often supersedes journalistic verification (Wardle & Derakhshan, 2017).
Over the past decade, India has witnessed a significant transformation in information
consumption patterns, driven by affordable smartphones and low-cost internet access. Audiences
are no longer dependent solely on newspapers, television, or radio for news. Instead, they
increasingly rely on peer-to-peer communication platforms such as WhatsApp, where
information is exchanged within closed networks of family, friends, and community groups. This
shift has decentralized the flow of information, blurring the boundaries between producers and
consumers of content.
The transition from institutional media to peer-driven networks has fundamentally altered the
credibility framework of news. Trust is often based on personal relationships rather than
journalistic verification, making users more susceptible to misinformation. In semi-urban and
rural India, where access to diverse media sources may be limited, WhatsApp has effectively
become a primary news source. Its ease of use, vernacular accessibility, and rapid dissemination
capabilities have further strengthened its role, positioning it as a central actor in shaping public
opinion and everyday discourse.
2. Understanding WhatsApp Forwards as a Communication Phenomenon
Forwarded messages on WhatsApp represent a distinctive form of digital communication
characterized by informality, speed, and reliance on interpersonal trust. Unlike traditional news
formats, these messages are typically brief, conversational, and designed for quick consumption
and sharing. Their circulation is often driven by immediacy rather than verification, allowing
information to travel rapidly across multiple networks with minimal friction. A key feature of
such forwards is their emotional appeal, often invoking fear, pride, anger, or urgency to prompt
users to share the content without critical evaluation. Research suggests that emotionally charged
information is more likely to be shared, even when its factual accuracy is questionable
(Vosoughi, Roy, & Aral, 2018).
2.1 Nature of Forwarded Messages
Forwarded content frequently prioritizes relatability and emotional resonance over factual
credibility. Messages may include sensational claims, moral warnings, or nationalistic
sentiments, which enhance their virality. The absence of identifiable sources or verifiable
evidence is often overlooked, as the content is framed in a way that aligns with users’ existing
beliefs and biases (Wardle & Derakhshan, 2017).
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2.2 Social Trust and Virality

The spread of such messages is deeply embedded in social structures, particularly within family
groups and community networks. On WhatsApp, credibility is frequently derived from the
identity of the sender rather than the authenticity of the information. When a message is shared
by a trusted individual, it is more likely to be accepted and further disseminated. This reliance on
social trust over source verification creates an environment where misinformation can thrive,
as users prioritize relational credibility over journalistic standards (Banaji & Bhat, 2019).

3. From Forwards to Fabrication: Evolution of Misinformation

The trajectory of misinformation in India, particularly within the WhatsApp ecosystem, has
undergone a significant and concerning evolution. What began as simple text forwards and chain
messages has morphed into a complex landscape of fabricated content, increasingly sophisticated
with the advent of artificial intelligence. This transformation can be broadly categorized into
distinct phases:

e Phase 1: Text Forwards and Chain Messages (Early 2010s): The initial wave of
misinformation on WhatsApp was characterized by text-based forwards, often religious,
political, or health-related. These messages, frequently sensationalized or alarmist, relied
on emotional appeal and the inherent trust within social networks for their spread.

e Phase 2: Memes and Edited Images (Mid-2010s): As internet penetration grew and
smartphone capabilities advanced, visual content became a dominant medium. Memes,
often humorous or satirical, were repurposed to convey misleading narratives. Edited
images, sometimes subtly altered, sometimes overtly fabricated, further blurred the lines
between reality and fiction.

e Phase 3: Edited Videos and Audio (Late 2010s): The rise of easily accessible video
editing tools led to the proliferation of manipulated video and audio clips. Out-of-context
footage, selectively edited speeches, and dubbed audio became powerful tools for
spreading propaganda and inciting fear. The visual and auditory nature of these formats
lent them an air of authenticity, making them particularly potent.

e Phase 4: Al-Generated Content (Early 2020s onwards): The most recent and alarming
phase is the emergence of Al-generated content, including deepfakes, synthetic media,
and Al-cloned voices. These technologies allow for the creation of highly realistic but
entirely fabricated images, audio, and video, making detection increasingly challenging.
This represents a significant leap in the sophistication of misinformation tactics.

This evolution is underscored by critical statistics. During the COVID-19 pandemic, for
instance, approximately 30% of Indians relied on WhatsApp for information related to the virus.
Alarmingly, a similar proportion admitted to fact-checking less than 50% of the messages they

received. This highlights a critical vulnerability: the reliance on trusted networks often
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supersedes the imperative for factual accuracy. The intimate, private nature of WhatsApp groups
fosters an environment where messages from family and friends are often accepted without
critical scrutiny, making them fertile ground for misinformation to take root and spread.
4. The Al Turn: From Simple Forwards to Synthetic Media
The evolution of misinformation has entered a new phase with the integration of artificial
intelligence, transforming simple forwards into sophisticated forms of synthetic media. On
platforms like WhatsApp, misinformation is no longer limited to text or poorly edited visuals; it
now includes deepfakes, voice cloning, and Al-generated text that closely mimic reality.
Deepfake technology enables the creation of videos in which public figures appear to say or do
things they never actually did, while voice cloning can replicate speech patterns with remarkable
accuracy. Additionally, Al tools can generate convincing news-style articles or messages,
making fabricated information appear credible and professional.
4.1 What Al Brings to Misinformation
Al significantly enhances the quality and believability of misinformation. Unlike earlier forms of
fake content that often-contained visible inconsistencies, Al-generated media can be seamless
and difficult to distinguish from authentic material. This shift marks a transition from amateur
manipulation to technologically advanced deception.
4.2 Increased Credibility and Speed
One of the most critical impacts of Al is the increased speed and scale of misinformation
production. Content can be generated rapidly and disseminated across networks within minutes.
At the same time, its realistic appearance makes it harder for users to detect falsehoods, thereby
increasing its persuasive power.
4.3 Risks in Indian Context
In India, these risks are further intensified by linguistic and cultural diversity. Al tools can
generate content in multiple regional languages, targeting specific communities with tailored
narratives. This creates opportunities for political manipulation, communal polarization, and
social unrest, making Al-driven misinformation a significant challenge for the country’s media
ecosystem.
5. Case Study
Case Study 1: Election-Related Fake Forwards (India)
A notable example of election-related misinformation occurred during the 2019 Indian General
Elections, where misleading content circulated widely on WhatsApp. One viral forward included
a manipulated video of a national level politician, in which his speech was edited to make it
appear incoherent and factually incorrect. The clip was shared across multiple WhatsApp groups

with captions questioning his competence as a political leader.
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Fact-checking organizations later clarified that the video had been selectively edited, removing
key portions of the speech to distort its meaning. Despite this, the video gained significant
traction, particularly in politically active groups, where it was forwarded repeatedly without
verification. The credibility of the message was reinforced by the familiarity of the sender rather
than the authenticity of the content.

In another instance, false messages claiming that a particular political party would remove
reservation policies or impose drastic economic changes were circulated to influence specific
voter groups. These forwards often used emotional and identity-based appeals, targeting caste
and community sentiments.

This case highlights how misinformation during elections is strategically designed to shape
public perception, influence voter behavior, and intensify political polarization. The speed and
scale at which such content spreads on WhatsApp make it a powerful tool for political
propaganda in India’s digital landscape.

Case Study 2: Mob Violence Triggered by Rumours

India has witnessed several instances where misinformation circulated via WhatsApp has led to
real-world violence. One of the most notable patterns involves rumours about child kidnappers
spreading rapidly across rural and semi-urban communities. These messages, often accompanied
by unrelated or old videos, create a climate of fear and suspicion. In 2017-2018, multiple
incidents were reported across states such as Jharkhand, Maharashtra, and Karnataka, where
innocent individuals were attacked or killed based on such rumours. The closed and encrypted
nature of WhatsApp made it difficult for authorities to trace the origin of these messages or
intervene in time. The credibility of these rumours was reinforced by repeated forwarding within
trusted social networks. This case highlights how misinformation can move beyond the digital
sphere, resulting in severe social consequences, including panic, violence, and erosion of
community trust.

Case Study 3: The Rashmika Mandanna Deepfake and the Call for Regulation

e Context: In November 2023, a deepfake video of popular South Indian actress Rashmika
Mandanna went viral, showing her face superimposed onto a video of a British-Indian
influencer. This incident became a watershed moment, bringing the issue of deepfakes
into mainstream public consciousness in India [12].

e Spread Mechanism: The video rapidly circulated across various social media platforms,
including WhatsApp, gaining millions of views. The realistic nature of the deepfake
made it difficult for many users to immediately identify it as fabricated, contributing to
its widespread dissemination.

e Impact: The incident caused significant distress to Mandanna and sparked widespread

outrage among celebrities, politicians, and the public. It underscored the ease with which
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Al can be used to create non-consensual explicit content and the potential for severe

reputational harm. The incident highlighted the vulnerability of individuals, particularly
women, to such digital manipulation.

Media Response: The Mandanna deepfake triggered a strong media response, leading to

increased calls for stricter regulation of Al-generated content. The Delhi Police registered

an FIR (First Information Report) in the case, indicating a serious legal response. The

incident also prompted the Indian government to expedite its efforts in formulating Al

labeling rules and guidelines for synthetic media, emphasizing the need for platforms to

take responsibility for content moderation

6. Media Literacy in the Age of Al

In an era dominated by digital communication and the increasing sophistication of Al-generated

content, traditional notions of media literacy are no longer sufficient. A renewed and expanded

framework for media literacy is imperative, one that equips individuals with the critical skills

necessary to navigate the complexities of the contemporary information ecosystem, particularly

within platforms like WhatsApp. This section outlines key components of a practical media

literacy toolkit for the age of Al
6.1 Practical Media Literacy Toolkit:

Verification Techniques: Fundamental to media literacy is the ability to verify
information. This includes cross-referencing information with multiple credible sources,
checking dates and contexts of shared content, and being wary of sensational headlines or
emotionally charged narratives. Initiatives like FactShala in India are actively building
capacity across various communities to spot misinformation and verify information using
diverse methods.

Reverse Image Search: A powerful tool for combating visual misinformation, reverse
image search allows users to trace the origin of an image, identify if it has been
manipulated, or find its original context. Platforms like WhatsApp are integrating reverse
image search features to help users detect potentially deceptive content without leaving
the app.

Identifying AI-Generated Content: With the rise of deepfakes and synthetic media,
recognizing Al-generated content is a crucial skill. While no foolproof method exists,
users can look for visual clues such as unnatural facial expressions, inconsistent lighting,
or unusual audio quality in videos. For text, inconsistencies, repetitive phrasing, or overly
generic language can be indicators. Metadata verification and digital watermarking are

emerging technical solutions, but critical human observation remains vital.
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7. Challenges in Regulation and Ethics

The regulation of misinformation on platforms like WhatsApp presents a complex ethical
dilemma, particularly in balancing user privacy with accountability. WhatsApp’s end-to-end
encryption ensures that messages are accessible only to the sender and receiver, safeguarding
user privacy and freedom of expression. However, this very feature also limits the ability of
authorities and researchers to trace the origin of misinformation, making it difficult to hold
individuals or groups accountable for harmful content (Gillespie, 2018). This tension between
privacy and regulation remains one of the most debated issues in digital governance.

In response to the growing threat of misinformation, the Government of India introduced
regulatory frameworks such as the Information Technology (Intermediary Guidelines and Digital
Media Ethics Code) Rules, 2021. These rules require intermediaries to exercise greater due
diligence, including the identification of the “first originator” of a message under certain
conditions. While intended to curb the spread of fake news, such provisions have raised concerns
regarding surveillance, data privacy, and potential misuse by state authorities (Government of
India, 2021). Critics argue that weakening encryption could undermine user trust and digital
rights.

At the same time, platform responsibility has become a central concern. As a global messaging
service, WhatsApp has introduced measures such as forwarding limits, message labels (e.g.,
“forwarded many times”), and public awareness campaigns to combat misinformation. However,
scholars argue that these steps are insufficient given the scale and speed of misinformation
dissemination (Wardle & Derakhshan, 2017). The challenge, therefore, lies in developing a
regulatory framework that ensures accountability without compromising fundamental rights,
while also holding platforms ethically responsible for the information ecosystems they facilitate.
Conclusion: Rethinking Information in the Digital Age

The digital transformation of media has fundamentally disrupted traditional structures of
information dissemination, leading to the collapse of conventional gatekeeping mechanisms.
Earlier, institutions such as newspapers, television channels, and trained journalists acted as
filters, ensuring that information was verified before reaching the public. However, with the rise
of platforms like WhatsApp, this model has shifted towards a decentralized system where
individuals actively produce and circulate content. As a result, the distinction between credible
information and misinformation has become increasingly blurred.

This shift has contributed to the rise of user-driven misinformation, where ordinary users
unknowingly or intentionally participate in the spread of false or misleading content. The speed
and scale of digital communication, combined with emotional and social triggers, amplify the
reach of such information, often without accountability. In this environment, misinformation is

not just created by a few actors but is sustained through collective participation.
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Therefore, the contemporary media landscape demands a renewed emphasis on responsible

digital citizenship. Users must adopt critical thinking, verify information before sharing, and

remain aware of the ethical implications of their online behavior. Ultimately, addressing

misinformation in the digital age requires not only technological solutions but also a socially

conscious and informed public capable of navigating complex information ecosystems.
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HTATISR Hedl o Rt | Wioter difsat shr Jftrent:
AT IRV A FHSIITH T STeqaT

IET AR

g Sl 3R fefstea wifa o 1 7 divrer Hifean gar ot & wmise =aer, 7o fmfr e
i fremi o T8 ST STe Tel S T & TRIT 2| 36 3L ol 3e3d ATl hl gIUahiu &
78 fardwor st @ for dierer Wifean ford SerR STTISIR Heat S ST, SisTdT, ARTRERdT-a, <ifieh
HoERITEAAT, WHTISIR STRETRICE Td Afdeh AN o forehre, T S aftads & yifeet fvmd 81 sterem
4 fufsrd vl s SuanT d g i diwrer Hifean wiewml W e aeviirdr, e forem-famior
wfskad, qer fefSteet Hare & v st ferseyor foram T 21

TA AR o RN a911d & foh Fieret Wifean o AR Siaeiied qedit i 3¢ AT o, 61 & are
TSR 3 TSTde el o GeTidT SQTdT & o7 ATl § |HTiSR a1 U6 Ak e qedi i
icaTed T

R S TT BT 8 foh AT ohl od-<IaeT hl HehRIcHe 1T o o TSforeat wmeran, wifsam e,
HI R HATATS I8N o THR i STTARIHAT | I8 STAT 7 harel THTSIRITE fowsl i eg, e
3, dfch JaT-3q@ fa-fmtor SR qea-staia fefSrea i o forg off wecrul siaghy yem a2l
1. T&EqTTAT

FAHH TSR TiE, SPieRtoT, FemT-shifd SR fefSed qarieht & ot faehre o |iwrer wifsan &
HTY (e THTST T Teh THTS T T HTEAH ST 0T 81 I8 19 halel AL AT HaTE T AT T, qfoeh
FHTSITRTOT 3T TTHATSAT bl 73 [GRIT & STeAT Heeaqul HHTTSh &1 S Tl 2| W SiH & T4 o1 STel
HATRRTRT AT 35 % | W ST AT 8, Wi Hifear garedi & srwal, o, €S et ok wmfor
SERIOT T TS & I L TeT 2

FAT 7 WIS IHE o SHE dT8e Bd ©, AT I8 GHAT T3 ¢ foh Fieret #ifedn s 34 dfe
SfierT a1 Toea o <1 3o WIS Jeal Sl h¥l STThI S 1T 2| Aok goot forelt wmTst sht ferera,
ATHfEehdT, Hitahicsh HTERI SR AT HIHES! i A1a 8Id & SIS IR HIFSAT $ Hal i ¢ Hawi §
TATTHA 3T ARG 3 3 TH@ HIEW SHeh 3T ©, T8l T e TR AT geai & ot €ae,
TS I e i fskand Ty fewrs &t &)
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T TR T e AT s e & To wiwrer wfifean 1 Swiv, g, sk, |fesopdr, |
IRETRIe 7R fefSreet wmeman Jaett o @IS qoait i fore TR THTfod 3 T 22 T I8 3¢ 43¢
L TET & AT 37 [Ee | ANTEH < 18T 87 |1 &1, T M9 I8 Wl GHE hT SATH el & foh Fieret Hifear
JATAT ST FTHTISIE TG, SATCH-ATG TR ATHTISIE HEHTHTT bl el ST T T8T 2

Y Y ), I ST A HITSAT S AR Hea! o STeeleler T Teh QHTSIIITE fors 00T S LT
2, St fefrea et <t 3wt Sfecrarstt qm garehi # & © qea-afEdH ol augH § aeeaqe gfven
& LT 2

2. 3T Y UBIH

fefSreet dem renfifera o dtsr forerma = @riorh ST, qriafter deie-gonferl o Hea-wr=rdisl &
TR 1 AT T H TIANATT TR 21 foRIT &0 & wRrer fifedn T TwiERied aHis-Hieh(aes 79 %
w9 I &, Fore €=, |rmTiores HeTiTdT 31T aeer-fmior sht Sfsnetl i =8 fawm v i 21 gastt
o T T HERT TS AUk TIT & § @1 ST Tl &, Tl I8 A7 qoheA1ehl T bl T8l derar &
TRV AT § AR fefSreet Areadi st 31 Sfen saaer, fomm-fFmion 3t gea-srgvat @1 st i s
T 2 RTS8 JAT-TH THIS | AIRTS HISAT 7 haled |THTSTeh w1 371 Afereh foraes sh Jfor sar
2, afcsk |rforer geat o qfe o Tiekfos afteda it gfsram @t off O st 21 werawy, fefea
IRt ATt o Sa-gshivT, ATl T 31T HIHTISTh STETRIC shi SITURUTHAT § Hgeaqol aiaa
3T T 2

UfreTirer &9 | WTHTISER Hedi i aiEd Ue foshrer Tiem, |reTRies deernsl, Qifarn sl qorm iehhaes
TIUSAT o AT © T 181 8| |t qiad 31 Jfiertor, Fer-sientiehl o dist foeme 3K s A
Tea-fmior T SsRa ol fefedt et sht TR THiaid o faa &, STt STt 3ia:foramd, afeepiash
HART, TR 371- ST T ST STHIHTATE Scfieh SAaeTd ATl o AT SFaeR i SeNfad
Tg yfEfdd @ 2l

AHeRTc A fefSeet ATaTaer Janstl shi arTioren STRsehaT, HeTHdT 7T SAefth & T 3TEL Ja L
&, T | & qod-forepfd, FreaT-geT, Qiget-STmshmeRd 3T AHI-HTHISe gard St Ataar W 3
AT 21 3 ToramTe! STt o e JaT 70 |THTSTeh ST ATdeh Jedi i Lt e ST QT
0 o o foraret g1 €, e ser-frmitor & wifsram stferss Tiforfier ST sgeada o ST 2

T T Aeret HHfEaT o ToTe & Ieq ST WIS Tiai oY SHTSTRTR S SRS T 2 SEehT
I¥ 98 wueE ¢ b fefsrea wream forwr wohme et <t qea-=ia, Afdes wtem ST amferk gfvenr
I TN X T8 & AT & TRE SATTeh ATHTISeh-A e (e Tied § -4 ffeared seqa i &
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3. |TfEe wHtern

Marwick 3R Boyd (2014) ST & fof Fam @erer #iSam ot 7ot Motare ol deheteh! =107 o wrer-amer
|rATISR forit ol et R htd €1 3 STT-3TerT 9l % STER FeHTG |Is i sl HHTe a3
A 81 IS Aieret HfSAr o vee-Fior 1 Hecaqul qrerm o9 T €, SfEl o T 9w g 3R
Afrefth o Taed i forefad s 2

Castells (2013) = Network Society ! SITHRUN A€ Hehd Fdl & foh THHTCAT HoR qohriteh HATYHH
TS T RIH-HAT 1 qA AR S TohT 8| 2ah-STETNG Hifeam Tstifaeh SrRamst, ammise
HRIAAT TR SHAA-HHTT 3hi e & T FHd 5T TSR (307 ST =itk S8R o 7T &9 Hivd
Fd 3l felSed wiewid 7 Faat gamT & yare =i fewn 30 1, afew amfses qedl, foemt oik diwnfn
31T o YR T T TS, AT TR THTERTIA ST 81 56 Tohi, TefSTedt Feafeh smyfeh @rTisTes aitar
T T S e SRt S 2

Lenhart ef al. (2015) =T % & foh qehr1eh fohTRT o WTaTcHes Heiell ohl Tels & yiafdd il 8l e
Hifear aratay, HTETHs Hasiial 3 9 i STEH ST &, ik s T TAdweH! 31 ik
Tt & e oft g STTan 21 |y &, SATE qewiiar Il § HrHTiSieh STl ST wedhT 6
WTET 3 SIS AT &, BTCTIToh 8 Soh HTHTISTh AT ohl Ffl-ahft Teret +ff a1 |erclt 2

Aljehani (2019) % RN § TRIT T foh EieTet Hifea fpafornera SHt & QTS qodi T 88 T
ST 21 TT T IR ST, HaR 7R sTerstiieafs sgrm 2, ot ariufer uiiarier ot amarties
AT H 5 ST I~ HLT 8] TRgeh o Tferd fSforeet Swa it gearameid et it sk
TSR fem

Rawath ez al. (2019) 3 3TTHR HeTet Hfear Wt Famstt o e sfad i amfses saer 1
A S TTT 8 SHERT AT ST ITeh! T, Heell 3T AR lcieh AT RIT bl THTIIT il g TRARG
TSI HEATAT H Iecia- 1 THEd 3cdT oL T gl AT TS T, TRivent Iege arf, o

anN &

HTEAH § JATSAT o HTHATEH STia T TS aTet ST b THE T TATH FHLT 8

Singh et al., (2017) % STTET HITe HITSAT T SGdT STANT TRART JaTaAt hi Sarriett # T8t afaa A
TET B ST qRTie & fob wRTet Hifea T STR Jaredt i g, stfveaf ST |t gevhiar & g
ST Y HLAT 8, T g AN I8 IToh TN, GHATSIEH, AT HATEdl SN Ak Teed T
sfcrsper ST ot Srerdr 81 PR SATeTsT Suftafa o sHrer Jarelt § QrTiSe: o, a9, 3 ST
e srget ol ST TS 15| 3T 39 foraRd OX age & Tk wieTer e i wwia fwefia & stee off
AT & SR TRt off Sea s 2

Panigrahi (2019) % TSI H WRTS HITSAT bl WA e H HIEH{creh ToreisT T SHE FH1eh HHT T
1 7Y o SFTAR AFaeh T IR ITTIHETET Yt |iere Hifea o qred § oSt 8 e W €, e
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TR ATeE IEt T & e T 8 o7 w1 aRuITeEaEy Jarsdt % WHTiTh SaeR iR qedery §
T UREd IUAd §, S |iahiceh T sl ST T i q9rid 2

Dinker (2023) % SHTSITTET 907 & T9% grar & o Aierer Hifeam Wi Jansti i wiamfae Te=m,
FFER 3R qoIale i TeXrs | ST o & B fefoea wewnd Sfie dwpf, smyfies sifieafe it
SIMIHIETE YTt T ST 3 5T TRURGh FiEah e HIhi o &T0T § AMTEH < & & ST 9 off aria
2 o5 T whifea =5 st fieend ot deier Get fommfaa ot Tt 7, fored wmmsiitor it ifsmarett &
TEEU UiNEd IV T8 ©l IHY F9 , It Hifear Wiy JarAl o Hiepiaen qigw i T
wIel

4. TSI | TrETerd Sglivaeh g

T geul @1 e
| i |
FoeH Aead ST NS e ufvaed
GLIC af+fr Rrgia o1 fagia
f !
v '
Ao s Hifsar e, srggas iR
arTft Afawar
t t
|
g eR@ivi/Hed /aeR Ao g6 ulads

ot 1: gaTett o ghivT, Uedi U WTATRh SaagR | WIHTRI HiTeaT sht JiHeRT i F9Ti arert
JerTiieR e (Conceptual Framework)

SR ST el §9 ST ol 98 ShLal @ fob @Rt Hifgar Farett o |mwiioien Jeai, giEshion i sHaer
fHTor X fohe SRR e SToTdT 2 I8 oSG Giel Seee o ~edeh THTSl, SgU o HTHTNe STTeRTd
forgta qom wmfster aftad fagia w stenfed 2, S fefsea o & anett i dr=r ik wmfors we=m #t
U o 7T Ieh S5ifeh SR T&M & o

39 T I HE e WIS Al i ok 8, ST |, fefrea ofit wifear ufew & wwa @
HTHT AT 2| ShHdeh I8 AT & foh Teforeat Heas a1 Nie) ol ue=, |rHTioeh deidi 31 I3 Jurett i
R whed €, Steifer @SR tfenm frgia o gwear @ o gar wierer Hifear amfl, T At ik
TR oh SR 3T STTRLOT Btk 319 T 3T gferioT forhfera s 21 |y &, wrmnforens ufteed fagia
77 atar & for wifean, Rram o fefted wiew faeet Faretl § Smreear, Afdehdr 3K A
SRR ol sIgTa ad &
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weadt <R % & & "rerer Hifear el qor hfear R (difear aremar, swyspem i Afaeran) weeet
sifireRT v &) wirerer sfifean W suerey SRR, gva wmft ST wiEpiien shaTd et % qed-Fmior
STferd st &, Staifen wifea Tnamar 3= 37 T ot THE, ot i 3T Afdew €9 § STET HE
o HeH ST
5 |l el o g TS & ATl o GIEehIvT, 7o, SAFER Ud WIS Tiar shi Sl t wior g
2| W T, 78 A=A Sra ST @ foh Jar qea-Fmior ws wifeat iR sgemamdt ufsrr &, R fefsea
Feash, gt A S Hifear Sfdewar i forfes yfte Sidt /1 77 Afea smyfe T 7§ e
i = AT Ao TR AR AREd o SHE S o &9 H TTIUd T 8l
4.2. JTEIFT T ATAIAHRAT

o | 4w HfSAT T Hierh ITANT JAT Fd 8, SEH IAh! foeral, TR et ST gt

HEHTITAT I HEeaTqul T Il 2

o 2 JefiRor 3T wHTTSTeR aftard % e TRufe o sed @ ¥ TEfeTe 78 T e § fh
HieTer Hifean 57 et ot fopw fammm # srviiford s TR 2

o 3.feforee wiewid i, e T AHTISTR TE=I T 41 Bl & Fob 8| UH H oI ¢ TTHTIS
WS hl o TlhT T T& &, ST ST ST 2
o 4 WA HIfSAT AT FHTSITHT T @ ATEAH &, ST Jar 310 fora, Jfcrahar 7 Frroren

e a1 fmfor s 2

® 5HIHINE Hedi o fefSed Tie W, foRIveRt JaT iahivT §, =My 31t wifid ) 7 s1ea 36
Y-S 3 Y07 St ShT SRIT ShLT 2

5.37899 o 329

o 1.7 forwor AT fof |reret Hifa sht SR el | WIHTISTe: Het o FHI0T 0 R TwTe STerdt
2l

o 2.7 GHFT foh @Rt Hifear o st st wrfsrk |, AferdT ST =aer | fohd TR aftEd
G

® 3.3l hl 3T | Hirer HIf ST o WehIIeHeh Uel FehRIcHe HTHIISTeh THTET ohl T8 shiTl

® 4 .9E ITHI AT foh AT HifSAT foh &2 ok ATHTISIoh STITEehdT, THAT U ETHTSTSh 0 S
T I SEraT ol

o 5.fefTet wmTsT & AN el o TATIaH ol SIThT T HHTSIRITE T Tiafor |
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6.37¢TT ShT ITHEAAT
o H, G Hifeam & 3want it sTraf Jarett & qriSes qoat o FEir s arefsh w9 § yefe
ERUIR
® H, - JATAl gRT AR HifeAT W <@t ST aredt qrElt e ariiote SAee, e i 3K
el 1 HEcaqul qiter 3cq i &l
o H, TR HITSHAT T HHRIcHE SUANT FJATSAT H HIHIISTF STHRRSRAT, GHIAT T =TT Hefelt 7t
= ST T 2l
o H, AR HIfEAT % THNIeHsh Uee] JarA! § Hod-faepld 3R ThiIensh |HISIh AR i
HTSHT 1 SETd &
o H, feMed <iewi W Sedt HewTidT ArTSiR Heai o TR1e ol TishaT i oSt ! &, ad
TTATh ST TR Heail o i ST s 2
7,908 ag e
ST | Tt vy SAfeney fFrefefiaa @
7.1. 9T TR

T T AU a1 [IeIWUTeHe ST TR sl ATHET TGqal i AHATCI fohaT T &, aiteh
THHT LT hact FTHTISIR HITSAT o THTET T HHTT JUM SR AT 8 21, Sfoeh 37 |, Hieahidsh
I TSI qeall hl e S TS aTet AT o &, ST aTat o o o7 i STford o 21 360 3699 i
S § WA 3¢ i3 e 1 == foram TR 2, 9 Creswell (2014) 3 QTS fa9m # 31ferek =,
g 3T des-wagefiet fehd wme o & fore o wgfa A 2

7.2. IATHST HUE

T STET H ATHST UE o (o i wgla s1oas 18 €, fSas aRemerss A Tortedes Sl Jehr o
ST HT G ST TR ST STmehel €38 o foT wifera Semaett s ST form mam, fores
et Hifeam IwinT At SAraf, | T, FHRIHe-ThRIcHsh ST, FTHTIS ST, Hed -3
AT - ferepicl S8 STTATHT 2hT Svfierg; foshedt o HTe & AT 71|

7.3. FEAT T

T LRI H AT T o fIT 39 qe1 eyl (HeRi T SR ot ggiadl T Eeh ST foRa T
HEFIT H 18-32 Y = % 100 JoI STt i Siwe ferm T, Sit wieret #ifean = fafia suamrendt
o 3R T=RT § g H WiHfd gU 78 SHRAT Creswell (2014) 3R Kothari (2004) 3 37 F&all T
T 8, o 38t e = S fexia e =— st |ttt S1Ee™ W 31 whififaeesiier 3K
g o |
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Table 1: STfeRehT 3117:!':%‘
= Syuft T giaeTe (%)

el TTTHTIT 100 100.0

et Y 52 52.0
Higar 48 48.0

g 18-22 39 25 25
232799 25 25
28-3299 25 25
33 a9 & AT 25 25

foram ESINED 54 54.0
EATTH 30 30.0
I 16 16.0

ofted i =TT | 0-1 &2 14 14.0

I SUTT (5e) 1-2 5 31 31.0
2-4 % 38 38.0
4 37 AfereR T 17 17.0

8. UeheTHT araruT

8.1. H1: WIITeT WTSAT IUART 6T AT R FaATAT o AT Hedl o TR & Hed Wik daer
o= 21
Table 2: WreTer HifEam sz 6 srafa ot Al 7ea @R

Syuft Observed N Percent Expected N Residual
HH IHAN — T qod 12 12% 11.1 0.9
hH SUINT — HETH A 15 15% 11.1 3.9
A 3TN — 3= HH 6 6% 11.1 -5.1
e TN — T e 8 8% 11.1 3.1
HETH JUATT — HETH H 12 12% 11.1 0.9
W IR — 354 qod 15 15% 11.1 3.9
H e ITTT — H Hoa 5 5% 11.1 -6.1
H{¥eh YA — e qed 10 10% 11.1 -1.1
HI¥h YA — I Heo 17 17% 11.1 5.9
A 100 100% 100 —
Chi-Square = 23.42, df = 4, p <.001.
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SATEAT: AT : 2 % GRUTH HAT T8 &9 H 310 d & o dierer wifear I st srrafa gamstt
HHTISTeR o T o T1Y Tels § Hoig, 21 31eh SURRTehal STUafTeha I |IHTISTeh Yol T 40ft 7 371k
T T, STaifeh A STATTeRd ! qeara: e a1 weam qot @l 8§ H5d 3 Chi-square fr=3wor & wme am (x2
=23.42, df = 4, p <.001) 7 3T & 36 7% Wl Wiftershiar ©7 & STed Weeaqul @ 3 AT 7 gfeomm
TEt 21 75 T 712 wohd et @ for fefSteat domm sharet SHar-SoRiiT ot o1 7 Bie HTSTe Hedt o
fraAfor, QACTATST SR GARiCeT ol ST i STelt Ueh STeRTTe! STHTISTeh- Sk (e 1Ttk o &9 H 3T
T2 81 3AIT, 36 IRERCTT (H 1) 1 e fofa simar 2

8.2. H2: Tt HITSAT R IUHNT Sl AT STefl ATt 3 TR SR JAT3T o BTATINh STAER hl

T HEeqUT EHerer aTaT STt 2
Table 3: FTHIT TR R ATHTTH TATER
Syt Observed N Percent Expected N Residual

TSI — TR 14 14% 11.1 2.9
TSI — qeEd 6 6% 11.1 -5.1
TSI — THRHR 7 7% 11.1 4.1
TS — HhRIcHS 12 12% 11.1 0.9
TS — deey 9 9% 11.1 2.1
TS — ThIIcHR 6 6% 11.1 5.1
ek — AR 20 20% 11.1 8.9
ifereh — deey 5 5% 11.1 -6.1
3ifareh — TR 2 2% 11.1 9.1
FhHRIcHF — FhRIcHE 4 4% 11.1 7.1
FhRIcHE — TE 6 6% 11.1 -5.1
ThTcHeh — dshTcHh 19 19% 11.1 7.9
Fed 100 100% 100 —

Chi-Square = 49.83, df = 6, p <.001.

SATEAT: ATCThT: 3 o TRUTH TIE €9 § Hohd A o 1o AT HITSAT T ITIRT hl ST A1t qrft 1
ST FATSAT o WIS AN § TS § el 2| X TeTeh/GaTereh |l 3l ST i arel SRt 3
THNIH TSR HTER I Tt YT AT TR T, FeIfeh Tehriedes A1 faamereae amft su-
AT TR H ThTIeneh SqeaeR ohl S SocieH 1 &9 § 32k &1l Residual q&a1 # 78 T 3Tcdd
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TS § SifeTeh—wehenes 9uft T Observed W 3TUTaTd O el 31fereh 2, STelfeh TohicHeh—TohRIcHeh S0t o
oft =t vafr fawms acft 21 sk forodia, iferss Tehmrees Qe TehrTcHe—TeRRIcae AT § Observed A
US| T HH T8, ST T TR 37 e ot fawmr-Eha i 8 #d 2

Chi-square TIs390T & I |19 (X2 = 49.83, df = 6, p <.001) IE ST © foh Tg Geer Wifeashar & A
e HEea Ul & 3 A€ Y FANTarsT Ieu1 el g 81 Te Freehe fefSieat wiewhml o SusiT oAt S aredt
|t ST TUrET ST Wl R ATl o |HTiSih saaR o o, stfvsafe qun feem-freator o agt
TS T h W@ TTohd ST 2| SETTT, 36 IRehedHT (H2) 3l Teliehr foha St 21

8.3. H3: TIVTeT HITSAT & HehRTcHeh ITANT o T AR JATAT hl ATHTINIGh SATREehRAT o TT o WeT
Tk Feter IUTRerd B

Table 4: TehRTcHh: IUTNT 3T ATATITR TRTERAT (H3)

Syuft Observed N Percent Expected N | Residual
T THRIcHS STANT — {3 STTEhar 25 25% 25 0
hH HhTcHh ITINT — I= STFTEhdl 10 10% 25 -15
AT ThRIcH ST — T STTEehaT 7 7% 25 -18
FATeIh HehRIHR SUANT — Ioal STRTEhdT 58 58% 25 33
3 100 100% 100 —

Chi-Square = 53.40, df = 1, p <.001.

SATEAT: IR 4 o THUMH Td TTE F § Tohd hLd & 1o RIS HITSAT o HehrIcHeh ITINT AT TL
FAAT hT AT ST o H1Y TeUs H Holg gl ATk FehicHsh IuANT — = SITT&ehal 207t H
Observed N (58) STHfeTd W (25) T &1 § STATeI 7T 7, ST I8 ST @ foh Tohrenes U8 Jraeish
fefsreat wmaft & W & aTet o |rTfork qRT % Wi e Hageiier, denT 3R ITeErt e S 2
T Ui, T TRNIcHS STANT — 3o STATEeRdT QT T4 TehRIcHe SUANT — T STeehar SR §
Observed N 37U & T HH &, S 0 ST ! T8 HLAT & foh HehIIcH UANT SR SRR i fawm
TR HTT & S AT A

Chi-square T30 & I8 W ()2 = 53.40, df = 1, p <.001) Ig giaT B foh ST =/ o AT Taier
HiReTshia €9 ¥ AT Hecaqul 8| I TNOTH T8 &9 § 3R a1 & foh Feprrensh fefSea SwnT e
HEAT-STNT T HTEAH AL, Sfceh HTHTST <(aT ST HaeRiierdr sl SR I dTel T Jewqul I
Ik Bl SATTT, 38 Ui (H3) st Efiehi foham ST 21
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8.4. H4: T HifeaT it TRRIcHe ATHIT & ITANT AR Jarelt ¥ oa-foehid o wed Ageaqut
[IEE QAT AT 2
Table 5: THRTHE TTAIAT ITART 3R oa-fawid (He)

Syuft Observed N Percent Expected N Residual
THTTCH I — fapfa 2 35 35% 25 10
THNIHS ITANT — forapfer T 15 15% 25 -10
TRTCH T — TRl & 8 8% 25 -17
T Ta! — foapld Tl 42 42% 25 17
FA 100 100% 100 —

Chi-Square = 54.24, df =1, p <.001.

TATEAT: AT 5 % T A€ SN & foh RIS HITSAT T AR QT o ITANT S Jarat § g
%Tfﬁf (Value Distortion) %WH@WWWWW%I WW—%@F&T%W
T Observed N (35) 3TUfRId A (25) & Ieaia- 19 €9 § ik &, ST I8 Haohd Ldl & foh ThIcHeh, YTHH
AT ISk T AT Heh AT H Hed-ETET, Ry ewar SR AmiSes giEehion I idshe ST ST
TR 2| §6eh foradia, Tehmrereh el — forepfar et Joft § Observed N (42) STUTEId 91 (25) & 1T 371
&, i1 g ST AT © T Fohrrorsh ATt § gt ear- FRereat S wgfora giEshiv 1 SiceTied shed 2|
Chi-square T&I0T &7 3= U (X2 = 54.24, df = 1, p <.001) Tg YHTOTT LT & FoF 7 iy wikeaehiar
&9 § IAd HEeaqUl & SN AL Yo Fanrerey T 21 7€ Freend 7 e e € fon feforeet Tenmrenshar
FATAT hT JTA-HACAT FHl T FA AT T T ATHTS-HIEhTqeh AN o9 & 2l ghieTy, 39
TReReTHT (H4) 1 Tl foham STt 21

8.5. H5: Tefiteet wrrwifirar o Ta¥ o1 Fareit it qea-379a ot Tgi o Wed Hgeaqul dafer qraT
ST 2

Table 6: fefreer AgwTiTaT iR Hea-37q@ (H5)

Syt Observed N Percent Expected N Residual
Y — TR 22 22% 16.6 5.4
A — T 8 8% 16.6 -8.6
HEIH — qRUR 15 15% 16.6 -1.6
TEAH — TR 15 15% 16.6 -1.6
3fereh — IR 7 7% 16.6 9.6
Heh — Y 33 33% 16.6 16.4
FeA 100 100% 100 —
Chi-Square = 41.02, df = 2, p <.001.
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SAREAT: ATtk 6 % TRUTH qx1id & foh fforeet Trriirar 1 &t Famedl 1 qed-39e Jaf (THufes
ST HTY(e) o A1 Wrelep Uof fGRIT-6Tel efer L@ 81 HAfeeh HewTiirdT — SATefeh 9o 20 § Observed
N (33) 3Tuferd Wi (16.6) 31 T H AT AR &, S I8 Hohd el & Foh [SNeet e o |fsh,
T SR SATTATHHTS JaT AT 7ot IEehI0T Sl GHIAT, TIaaT, STiaiierdr 3T aied=riierdr—
o1 3T AT T YT T &l 36T TR, HH TR — TRANGR A0 § Observed #H 3TUfed &
afer 3, St fefreet wenfitar # wft it oot wedt 3 wfa g % wer siafifeq wefg =t waifed
AT 2

Chi-square frsgsor & I8 919 ¥ = 41.02, df = 2, p <.001 T 1T & T I8 Heiey Gifeahia &9 & Icia
TEeaut 21 98 TR TF €9 8 Hond T & ok fefSea wfirar sharer aerteht o e, Sk gea-
IO 26 FrToT S GFCaT T ST T ST o Heca ol ATHTSTh-iehideh AT 8| $HY, 360
REheTAT (HS) 1 TR o ST 21

Freemd

36 e & T wE w9 @ qwia € o diee Hifean ganett & wmfoe g, srewrie gt
SRRl & SR ATI-3-HE i Te0s | T i STl Uoh Hecdqul HTHTISeh-Hiehidsh HTEaH o
=T 21 erswor 3 aftoTHi 3 TR W tere Y wuft ufeher T wefie i ¢, fed 7wy g &
for e wfifear SuamT i oTafd, Il YR, TRRIH T8 TehiicHes UM 1 ey, qur fefsea
TR o T 37 Tt T et il Ao Yod-EerT & AT Hiftershia &9 § arefe daie 2

360 I TT BT & o wiwret AT SUAnT o SAaf, STWHT o ST el G i Yo, ehee 41
TRIH STANT o6 Je-t, T Feforeet TevTrar ot A1 & |t SRk Jaradl o QTS Jedi 31 el
SAfafrt & wrefeh &9 & S g A

AIIT Y UTH G189 3f1d FhLd @ foh TehmIcHer Ud JH-ATTIT ETHIT Sh E9eh HTHTISR TSR shl @
T TR AT §, STelfeh ThRIcH AT JTHE AT Jod-aRonsl 3R SaeTieh S W Jided T4 S
Tt 21 36l TR, fefoea gefiar o1 T qoa-3ped § fi=rar Sea T ©, STEl 3o wedii
ST Y- amonst & ST 0 Te R TRufe qe-emi | STfien werg a8 | 3 frshd 7 qunia &
o grerer Hifeam o wEt % qoa-Ge i ST gfvenm & fafeear ofit 37 i awem & foe wh
HEYU] HaW-TeTeh J&T T ol

I & W, AT L TATUA LT & T wreret Hifgan ot o wriores sqaer 3 qed-Haior @ wsiferd
SfshATST H Ueh Herarqut wfeeht e 2, foiq sereht et wiae, wrmft o7t SueinT <t wehfar ot fedt st R
IT MY AT TESTeet TiemT § JaT JHI-HrHTSeF Sl i T &g U orge 1 3 e
SATER S AT & AT HeTS 3 ST oh oI s Heearqu fawmmd e 2|
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& <t Sfres Aiehicen forrera st wxfera s o wifsan s wftre

LA ATAH

TEATEAT

IR 3 TRk SR 3T IHhT eTfifer ToRrait & Spre Aot oht STeafirsh Facaul T 21 P Tl shael
Te gTfier RIS T 7, afcer I8 W SEhf, wowrett ok st o fafier weqqedt w1 wfaed off 21
TP T HATAISH AT 8 FHUST AN bl ST CHRAT ST ATHTISIF THTHAT o G H SiedT TR 8 T H,
P T WiEHfoeR forrad T SRR T ST 38 A3 i a9 UgaHT T o | T T weeqo
ST 2

TR Tl B T T Secrg fég ot 3 wfemr Toff afie wuott  firerar 81 e At it Ieafr b i
T WE Hed § S 8, T fafie g # aftfa forn mam 21 5@ e & e, Jaaret SR ol 3
fieTert wg w T o, Forad 3mpd ot BreT (7)) THereTT| 31Hd o foTg qararedl ST Stgdl o siter dor
TAT SR 36 GO o SN A h1 FD sld TATNS, BHGR, Isoid R A1fees 1 T 7=t =n e w0
P Bl o TR o fore it 2

wiifear, T8 SIS T =iteT &9 AT ST 8, 6 F[E H wecul Jfiest FTr SR 81 g gem
wTeHT T WeE § F o e, Hiehias SR aifier weca 1 T A ox dfcsh g W H SEIia
foram ST weraT 81 Hifeam o ATEm | FF TS hael U dTiHe RIS o HTY-H1Y U e Al
ToRT o &9 H 39T S AT AT 21 SuT o, Sefttors, e, fiie Hifear i fefSeat aream e ot
HEHfT, eTfifeh STIBHT 31X TrIork qeat i SH-SH 7o Tga § Wa T ) 39 ATt § R Al T
Fad g S HATEAT 1 Tfieh § Sfoeh I8 TR Sfia Seft 3T Sweht sttt o +ff oo 31 Fr e
e UfeTieh 3R iEhiaen SRS 8, TSEeht ST e ol S ) Hifea st seerd fie 37 36
AL I HHEH o 1T T2 1T Waed ot TTferd S| 39 QMY o AT § I8 SHT ST AT fohd Tehr Hifea,
R Tl Shl |G AL hi FETT i T © ST 36 3T arett fifeat & forg s wfara & @
& T et HTHeRAT HIT ST T HET e o, slfcsh WRATT i I I8ehT GLeT b IFHdhIA qoh Sfiad
T o1 Teh HEa {0l ST € |

AT, P Hel o Ao et i HIfSAT Fatst agd Ak il €, fored g ot & wrer it
HifSaAT B0 36 SRAISH 1 Fal L o [T AT 2| A8 SRSH T hael Tk d1iHeh 3T iEhideh Hecd
I 2, Ffceh TT Teh I I T ATTioTeh 3T 11k Heea st ft 2 |

HECAYUT IT6q: HF HeT, oifareh, wieapiaes fora, Hifea shest

ITTET T 329

T MY T TG 363 I LA HLAT & Toh SRATIST 6 Fw Hed i HITSAT ol [ohdl TehL foharm STt @
3TN I ford 22 Toh 36 ATIISH T oTfifer, Tiwshfer ST AmwTioeh e i qwiiar 8| 3ad I8 «ff 3@ m
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T LSt A & TR ST o si1e SHhT STHBRT hel HeATd &
39 viver & farpuor fraforRea fagatt o Shfsa gmm:

1. HifeaT fore o 3w Hol 3h1 AiaR(deh ST HTieh 9Riet hl SEd T o

2. fifasm, Te wifean, et ik fefiet Wifean o Aream & 7 el T shalst hd foham T 2

3. T AL 1 P Tl hl AFAe e W R 9T B

4. wifean o ST v At AT Gfien STR Aieapiaeh S i o Tehr AT foaam ST &)
NIE R

1. % T 39 TRERTTe TR Aieap(aen gRet sl qHTH Sucied HifeaT fohdl JehR Fats hidT 2

2. Torw Rt wiifea = v wiet o UfcreTien SIeR o SXaTor 7 SO sifient s 27

3. @1 FF Hol T HITSAT FHalsT 36 UferRTieeh I TRaeTe! ST ol T 9liet o &9 H dfaeh &X

X T 3L B STIHT ANTEH < IR 82

NIBEQ R FAIRE e
ST % P ol o HITSAT shatsl TX STLTH 39 39 o1 Sgifosh qied, Hem 7 Hifean & fafi=
THGIAT o ST W AT 21 I8 TE 36 ST I T HU ok fohd bt HTSaT = Fw et o et
o TTEH | ATTISIeh, HiEah(ceh I ek HaTg shi HATHR T 21 36 gifaes aieied § fr=fafad fogia
M &:
1. Q@IET'Q'%T'&!@H (Agenda Setting Theory)
fersgyor: 71 frgia 390 wiver & e Twege § nee sum fo fore werm wifeam & e e 3 farfre 2 ot st
o | T o 37 forg & ek Hifean = TS ot srerfersharsti s Freifa fomm
2. i R (Framing Theory)
forsehwor: ShHT gl T ST itk I8 WHEAT ST foh FP 7ol o farfvie e, S afier 378,
TS, G SHAET, TATeRUT <hl fohd SRR & ShH foharT T ST 6@ QT ol SO oy SohTX SrTforet g3
3. IUANT TR G frgia (Uses and Gratifications Theory)
forsmror: o8 fogia I wHe H 7eg T {6 T At ol Falst § Ex1h [ohH T shl TR AT HARSH
SITH AT =Ted & 3T o Woh & 3 31 Hifeam ATemi st ST STo STTavaeharslt sl T i o fou
A 2
4. w9 fagia (Cultivation Theory)
forsgwor: a8 fgia a8 wHee | Hag T {6 fore Jerr v Het ol Sefifars faide A 1= Hifear war
I ST o 9Tk SR Wiehiaeh o aTEl i §g fohaT © ST foRd TeRR A8 AT oh! WIFITEhdT Rl TR o H
FRTEH 3T 2l
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S. WW ATk faferet (Social Construction of Reality Theory)

forseuror: 3o gl & o€ wme | wae et o difear forg wehm @ v oot <ht wen fafire sfa s fmior
AT & I 331 0 SIS T 19T ITEATIRAT & €Y F 58 ThT TR L 2

6. TuTet fAmtor fagia (Public Sphere Theory)

fopswor: 39 Tl @ 9 |wet SO fo Wifean 4 9 Hel o SR GaTl & i 3 o o fohe TR
T GG TATTU foRaT 37X 39 TS T AT 3R Tiwhideh TS T Tl

Ig Ygifereh TNUST 39 MY I Teh WSl HTUR TG HUT, [SE& F9 Tl o HITSAT FHalst 1 Tk GHy
I T fersgeor fopam ST weR) farfire frgielt o wmeam & g wwen St fob Hifea 3 g 3 % A,
|G, ST AT TaQ(el! i fohd TR & S ForaT STR SHeRT HHTSt I8 9T YTel 91| 36 Tises &
TS § I T I3 | hadl T Hel ohl HITSAT FHalS b (hsuoT T 2, sifesn a8 off 8 fop ifean &
T F AT TEahicr 3T eRIet hi Shel TRaad 7T ST foham ST aehat 21

v agfa

I8 I O (Qualitative) 3R ATATCH (Quantitative) I TGl T ST H4)

TR Tid: HiTSAT ekt i qrElt (Sefas Rute, am=im o gete) ot farswor feram stmarm

AT TG dl: GRIoh shT TTCIsRAT S HITSAT FhaldsT h g IL SATHTNG Hiehe Th{d [T 7T |

ity femea

S I ST T MY TIehed STET TSNS 36 T o Iexal ST STTHH 6 A& ohl & H Tad §U
T i 9gfd (Mixed Methods Approach) 9 JT4THEA 2, foo TUTIcAsh (qualitative) 3R AATCHE
(quantitative)ﬁW@ﬂﬂ'@W%ﬁﬁmeWIWﬂ'@ﬁwmmaﬁfm
STEIA AT & ST I8 AT & foh P T o Tiehferer, efifen, iR amfoes wadt ot whfear 3 for werm
e fora 2

T ST ATreh Torrera ot TRtera o wifear Y syfHeRT st feraywor

wifean, @ «quTs 1 <A1 TR 7T ST 7, ek it & fedfia e % e aw e et
AT & I8 T o fotv=1 wi (e, efiferst, e, iR fefoea) o wrem @ v oo i Jeqia
3R JEehT AT, HiEah(deh X GTHeh BT h! THFH T TR Y& HAAT ol T8 9 o JTEAH § I8
TTE AT foh Hifa 3 31 et 1o et | ford o © ANTeH fea 2

%W UAT 7 shele HlTiHeh STTET 31 Jel1eh €, Seeh 8 TS SHIS oh WHTISeh 31T HiEhish Teefail 1 o
gfaffere T 21 39 31 I Ty grar § Tk difean foha g enfifer Tare =t seran <t € ot 36
TS o HTEH § TR feh fafererar st SHemT=r deh UgardT 21 98 STea enfife 31X wivepfaen fafererar
I A 3R I SATT S S e Tg T § HITSAT o ATaT shl Hecaqul {2
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Fetraw HifeaT wreadi i rEiRar

fefStea g o ARt Hifeam SR fefrea Aremi i e AT Heca ol 81 T3 2| IE MY 36 a1 T
STERIRT ST o fohe Wbt fefSTeet ifeam = S Het <l srats ol et foarm ST forer bt T & deefieh ot
ST A9 G4k A1 qoh Tga H T &

wifear iy Tt @ st ST

TS H WERIIRT ATt ST TR ToRAT T Tioh A WA ST Heh [oh o TR A1 haitst axiehi o o=l
ST BT 2 3T o Yo ST At STfeeh ki BT 2l 39 foT | A ot T = fop wHifean o form
TR T AT, SRt SR e st Wi fora & drfer T Hett shi STTehveh 3 SAT9eh SR 9T a5 & T
BEY

iR SR weies erv

HifEAT A o ST ™ TAT 1 G TR TR g7 st wied 3R srelegaee i | g1 A e @)
IE SFIT 39 W A THRT ST o6 Forer Tepme wifear shatst o W Hel 1 Uk W Wied T F w9 H
e TR 37 sHeh TR Eaed Tele I shi S HTRIET g1l

TTATRAh WET sl IAM AT

TTE HaTE, TR 3Tfe| 78 q eft fersdwor fopam fop fifea = 3 wmfores TRl b foret o & o foan
HIT 37T GHTIN L o6 TAT AT ST TohT 70| 3o et shafed eTfiieh SIS 781 8 Sicsh I8 |HISTh
HERET HIT Tkl 1 Telteh it 81 390 9 o "read § I8 S A {6 wfifear 3 5@ s ST e
fore STohT & T TR 2

T3 et & ferg wivepfaes foren

T o T Tt IR TR T et 7% TG o foTq weand fR1TT T Hecaqul | ol WehdT ol 36 TSR
eI § I8 THE T foh Y e 7 Hw Aoy ohY el T o7 efiet i A8 il qe ugemEn &
I 378 30H SIS 1 Y forart 2|

T A o THALS T HdeTT

T MY o AT & e frdwor g1 for #ifeam = 3 Aet <l shatst | Hqar a1e T ot forat shifvrer <t
B AT HITSAT = T, TRl ST WIS & 317 Uil 1 G0 &9 § a1 & a1 forell T wee] ™
3Afereh e faam 2

THTS UR {41 o T9TS T faagwor

AT T TS T TR TS TSAT 2| T T o HTEAH Y AT qeH § Heg firet i o v Hifem was
=1 S et o it TR T gfEehIon sht SATeRR foam 36 |ier @ A+ 0w gAT Sht e H el ol el A enivieh
I HIEHch BT o I GHIS 6l Hi<l H e foha 2

SRS % ¥ el o1 HfEAT o ge7 T ST Hq 1 Hecd 3 GIUehIv o Hecaqul 3] SEeR STE
Tt amforer, wiepfaen, anfiien iR Hifean & fafirm da & fomiy Sehrt e o)
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“TfifeAT FAST % TE

eIt AEed: ¥ el o S B aTel! gifish STIBHT 3R Tl 1 forqd shatst foharm e &, o wiet
T HIT AT Heeaqui STRITSH e 2|

Tieanfaen fafaerar: hifear s A o suftea fafirm atepfoe 3R anfifen et & fafaear # awfar g
Forere bt worray, f farst 3R shatret st weei fora ST 2

TR R TTdfeR ST Hifean v Aot o |TIRSTR S 3ATTefeh TTer ot +ff sher el & Foremt a1g
TSI TATTET STITEET ST HHTST W 4 TS ST & $HHT [r5w0T fohaT ST 2
Hifsar et o AT

eftferr: fafirm Sefifosm Set s et ot wiemsramo s 2

AR HR ThrehTd: fafi sream ST afiend v wer i @at 3R fsgur wenfira s &)

aATeTe Hifeam: e =3 diea i A fifea wewid v ie il el R STIeH Yo
2l

T I HTET 3 WTEAH W, SRS P et 1 HITSHT shaltst G- 9 o T deh dgaidT @ 31 3 36
TECEU] TR ST TTEhTash STRITSH o ST & STHehRT Y& LT 2

%W 2025 w1 fefree et

2025 % fefSreet & 7 STet U ST TR Wil T ATk wer e foram @ 1 21 qut 31 g qefet 16 1
YO SR Shleh T Ue HATY(ahaT o T ol ST T@T 81 HETeh 2025 H T 66 S AGTT
| SRATTRIST ST 7T H Gofeh! SIS off Getehl <171 911 SElT 10T 5w 2025 H SATYehcH qehetleh 1 STANT
ToRaT Tl TR W STTE TG 319 qoR TR T &) et o fTg, FRpaTr SATeTid T, g fefsrea
W U1 %, T=adl U6 ¢ 3Tded vq ICT MY 89 T 3000 3178 STemid CCTV 3, 2000
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