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PREFACE 

The media ecosystem in the 21st century is marked by rapid technological 

disruption, expanding digital participation, and complex socio-cultural 

transformations. In this evolving landscape, The Changing Media Universe: AI, Society 

and New Narratives presents a compelling collection of scholarly works that critically 

engage with the intersections of media, technology, society, and identity. 

This volume reflects the diversity and depth of contemporary media studies by 

bringing together research that spans digital communication, artificial intelligence, 

political discourse, cultural exchange, and social transformation. The contributions 

explore how digital media is reshaping access to information—ranging from health 

communication among marginalized communities to political engagement in 

democratic processes. At the same time, the book examines broader global contexts, 

including media responses to globalization, cross-cultural learning, and international 

academic mobility. 

A notable dimension of this volume is its engagement with artificial intelligence 

not only as a technological innovation but also as a transformative force influencing 

education, scientific discovery, and media practices. The chapters highlight both 

opportunities and challenges, particularly in higher education and journalism, 

emphasizing the need for adaptive pedagogies and ethical awareness. 

Equally significant is the focus on representation and inclusivity. The 

discussions on gender, ageing, community identity, and cultural heritage underscore 

the role of media as a powerful agent of social change. By integrating regional studies, 

multilingual scholarship, and global perspectives, this book offers a holistic 

understanding of the contemporary media environment. It serves as a valuable 

resource for academicians, researchers, policymakers, and students who seek to 

critically navigate the complexities of media in a digitally driven world. 

This volume aspires to contribute meaningfully to academic discourse and 

inspire further inquiry into the transformative role of media in building informed, 

inclusive, and resilient societies. 

 

- Editors 
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FOREWORD 

 

 

Prof. Sanjeev Bhanawat 

 

The rapid evolution of media in the digital age has fundamentally reshaped 

how societies communicate, learn, and construct meaning. The convergence of 

artificial intelligence, shifting gender paradigms, and the growing necessity for critical 

literacy has created both unprecedented opportunities and complex challenges. In this 

context, The Changing Media Universe: AI, Society and New Narratives stands out as a 

timely and significant academic contribution. 

This volume brings together a diverse range of scholarly perspectives that 

reflect the dynamic and multifaceted nature of contemporary media studies. The 

chapters collectively explore how digital platforms are not only transforming 

information dissemination but also redefining access, participation, and 

representation across different sections of society. From examining the role of digital 

media in health awareness among marginalized communities to analyzing political 

communication strategies in modern electoral contexts, the book captures the 

expanding influence of media in everyday life. 

One of the most compelling aspects of this work is its engagement with 

artificial intelligence as both a tool and a subject of critical inquiry. The discussions on 

AI-driven transformations in education, journalism, and scientific innovation highlight 

the need for responsible integration of technology, grounded in ethical awareness and 

human-centric values. At the same time, the volume does not lose sight of the socio-



 

 
 

cultural dimensions of media, offering insightful reflections on identity, ageing, 

cultural heritage, and community representation. 

The inclusion of multilingual and regionally grounded research further 

enriches the volume, making it reflective of India's diverse media landscape while also 

engaging with global discourses. The contributors have successfully bridged theory 

and practice, offering analyses that are both conceptually rigorous and contextually 

relevant. 

What makes this book particularly valuable is its emphasis on critical literacy. 

In an era marked by information overload, misinformation, and algorithm-driven 

content flows, the ability to critically engage with media is not merely an academic 

skill but a societal necessity. This volume encourages readers to question, interpret, 

and engage with the media in informed and meaningful ways. 

I commend the editors and contributors for their thoughtful efforts in curating 

this important collection. This book will undoubtedly serve as a valuable resource for 

scholars, students, media practitioners, and policymakers seeking to understand and 

navigate the complexities of the contemporary media environment. 

I am confident that The Changing Media Universe: AI, Society and New 

Narratives will stimulate meaningful academic dialogue and inspire further research 

in this vital field. 

- Prof. Sanjeev Bhanawat 

Retired Professor, Center for Mass Communication, 

University of Rajasthan, Jaipur 

Founder and Editor,  

Communication Today Media Journalism 
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DIGITAL MEDIA AS TOOL IN ACCESSING HEALTH INFORMATION AMONG 

ADULT GIRLS OF NAYAKA COMMUNITY IN VIJAYANAGAR DISTRICT, 

KARNATAKA - A QUALITATIVE STUDY 

Manjunath M O 

 

Abstract 

This study investigates how adult girls from the Nayaka community in Vijayanagar district, 

Karnataka approaches digital media as tool in seeking health information. The Nayaka 

community comes under Scheduled Tribe popularly known for traditional and cultural practices. 

This community is known for their unique traditional medical practices to solve their health 

issues in real time. Using qualitative methods such as in-depth interview and focus group 

discussions, this research explores the role of digital media platforms like facebook, whatsapp, 

youtube, instagram etc in gaining health awareness among these adult girls. The study ensures 

detailed overview on the advantages and challenges while using digital media as tool for health 

information and it also ensures the impact on health knowledge, awareness and decision – 

making within this community. The outcome of the research aimed to provide limelight to better- 

targeted health communication strategies for tribal women in rural parts of India.  

Keywords: Digital Media, Tribal Community, Health Information, Adult Girl. 

Introduction 

The concept of tribal communities came during ancient time. Tribal people usually live in forest 

areas and they highly depend on forest for their essential needs like food, water, shelter and other 

stuffs because they are not connected with society like other communities. Every tribal groups 

around the globe practice their own culture and traditional knowledge as result to this we can 

found various type of tribal groups around the country in large number. The study carried out on 

Nayaka community comes under Scheduled Tribe category who resides in various parts of 

Karnataka with good population including Vijayanagar district. The community is have their 

own unique culture and history around the state varies from district but often faces challenges 

like literacy, economic and other developmental factors this lead them in limited access on 

healthcare services. 

In this modern era technology plays very important role which leads in rise of digital media is 

considered as platform for adult girls to seek health information in real time in this regard we 

have various digital media platforms like Facebook, Whtasapp, Instagram and other have 

potential to bridge information gap and empower young girls to take care about their health in 

good manner. This qualitative approach aims to study how adult girls of Nayaka community in 

Vijayanagar district usage of digital media as a tool in seeking health information and it further 
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discuss the challenges and impact of digital media on their health awareness and decision – 

making.  

Review of Literature 

A literature review is considered important area of the research where we find ideas and 

approaches based on existing literature on a particular topic. It also provides key findings, 

summaries, discussions and other developments in special area which leads new dimension way 

to the study.  

Bogic et al. (2025): Study shows that Digital media acts as bridge in accessing health 

information among marginalized and remote communities and also addressed the socio-

economic challenges like infrastructure and low health literacy faced among the community. 

Dwivedi et al. (2024): The author identified that tribal groups depend on their traditional 

knowledge but inclusion of digital media helps them to understandings health concepts among 

the community  

Roy et al. (2015): The author found that challenges in accessing health information in tribal 

communities with special reference to Nayaka community due to their geographic isolation and 

cultural differences. 

Karnataka Government et al. (2024): The speaker highlighted digital health initiatives like 

telemedicine centers and digital health society’s helps tribal groups in accessing health 

information with digital technology.  

Vagdevi. R et al. (2025): The study shows that how digital media helps rural women in health 

awareness and also explains the important factors like nutrition, menstrual health and diseases 

prevention this helps them women to empower in seeking health information and stated the 

barriers.  

Bhattacharya. S et al. (2024): The author explores the problems while accessing digital media 

for health information. He mentioned some of the key barriers like poor connectivity, skills and 

poor health infrastructure and also suggests improvement of digital literacy and simple language 

content will be more helpful to get more benefit from digital health resources.  

Kakade.A and Tattimani.S et al. (2021): Studies revealed that role of digital technology can 

improve health care status among tribal communities. He also explains the potential of digital 

health tools like telemedicine, e-health apps and online health education to bring stable in health 

sector among tribal areas it can be achieved through proper planning to overcome existing 

obstacles in tribal areas. 

Objectives of Study 

1. To identify the usage of digital media platform for seeking health information among 

adult girls of Nayaka community in Kudligi Vijayanagar district. 

2. To trace out the type of health information searched by adult girls among the community. 
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3. To explore the trust worthy level in seeking health information through digital media. 

4. To examine influence of digital media in health hygiene practices among the community. 

5. To investigate the challenges faced in seeking health information through digital media 

by adult girls among the community. 

6. To evaluate recommendations to improve digital health communication strategies among 

adult girls in tribal areas. 

Research Methodology  

As mentioned in title we approached qualitative method to know about how adult girls of 

Nayaka community use digital media in seeking health information. It explores ideas, experience 

and challenges in detail. 

Area of Study: The study carried out in kudligi taluk of Vijayanagar district, Karnataka because 

dominant presence of tribal population around 28% of total population resides here. So we 

identified this area will suitable to carry out the research, 

Data Collection Tool: Data collected through In-depth interview this helps the participants to 

share their thoughts openly. 

Sample Size: The survey will include 100 adult girls out of them 68 were answered of Nayaka 

community of Kudligi taluk of Vijayanagar district. We selected snow ball sampling for active 

participation. 

Ethical Consideration: The privacy of participants and other ethical aspect were maintained 

throughout the study. 

Data Analysis and Interpretation  

This analysis presents the findings from the data collected through in-depth interview among 

adult girls of Nayaka community in kudligi taluk of Vijayanagar district.  

The interpretation of data speaks about the impact of digital media in seeking health information 

among adult girls of Nayaka community. 

Table 1: Age distribution in usage of digital media in seeking health information among 

adult girl of Nayaka community 

Sl.No. Age Wise Distribution Participants Percentage 

1 16-18Years  8 11.76% 

2 19 – 21 years 21 30.88% 

3 22 – 25 years 16 23.52% 

4 Above 26 years 23 33.82% 

Total 68 100% 
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Above data indicates that age distribution among adult girls of Nayaka community in seeking 

health information through digital media. As we came across the data the age group of above 26 

years uses digital media with 33.82%. The age group of 19-21 years stands out with 30.88% and 

the age group 22-25 & 16-18 years with 23.52 % & 11.76% respectively. According to data we 

identified the Above 26 years with highest population and Age group 16-18 years with lowest 

population.  

Table 2: Usage of digital media platforms in seeking health information among adult girl of 

Nayaka community  

Sl.No. Digital Media Platforms  Participants Percentage 

1 Whatsapp 6 8.82% 

2 Facebook  15 22.05% 

3 Youtube  28 41.17% 

4 Instagram  19 27.94% 

Total 68 100% 

 

 

The data analysis about usage of digital platform in seeking health information we noticed that 

YouTube is considered as mainly used digital platform with 41.17% followed by Instagram with 

27.94%, Facebook with 22.05%, Whatsapp with 8.82% as result most of the adult girl depends 

upon video based content for their health information. 

11.76%

30.89%

23.52%

33.83%

Age distribution 
16-18Years
19 – 21 years
22 – 25 years
Above 26 years

8.82%

22.05%

41.18%

27.95%

Usage of digital media platforms in seeking 
health information 

Whatsapp
Facebook
Youtube
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Table 3: Frequently usage of digital media for seeking health information  

Sl.No. Frequency use of digital media  Participants Percentage 

1 Daily 11 16.76% 

2 Weekly  26 38.23% 

3 Monthly  13 19.11% 

4 Rarely  18 26.47% 

Total 68 100% 

 

 

The data provides information regarding frequently usage of digital media in seeking health 

information. Among the 68 respondents answered among them weekly with 38.23%, rarely with 

26.47%, monthly with 19.11% and daily with 16.76%. As we noticed that weekly stand out with 

highest respondents with 38.23% to monitor with health factors in their daily routine and daily is 

considered with least population 16.76% this due some of the issues as they mentioned in orally.  

Table 4: Type of health information look forward 

Sl.No. Type of health information  Participants Percentage 

1 Nutrition and Diet 11 16.17% 

2 Menstrual health and Hygiene  26 38.23% 

3 Mental health and Physical fitness exercise  13 19.11% 

4 Diseases prevention and First-Aid treatment  18 26.47% 

Total 68 100% 

 

 

0.00%

10.00%

20.00%

30.00%

40.00%

Daily
Weekly

Monthly
Rarely

16.76%

38.23%

19.11%
26.47%

Frequency use of
digital media

0. 0.1 0.2 0.3 0.4

Diseases prevention and First-Aid
treatment

Mental health and Physical fitness exercise

Menstrual health and Hygiene

Nutrition and Diet

26.47%

19.11%

38.23%

16.17%
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The data analysis indicates about type of information look forward among adult girls. Menstrual 

health and hygiene are considered most search information among the respondents with 38.23% 

followed by diseases prevention and first-aid treatment with 26.47%, mental health and physical 

fitness exercise with 19.11% and nutrition and diet with 16.17%. Menstrual health and hygiene is 

considered as important aspect because it required more informative and hygiene practices to get 

through it according to respondents.  

Table 5: Trust worthy level in seeking health information  

Sl.No. Trust worthy level Participants Percentage 

1 Yes  36 52.94% 

2 No 12 17.64% 

3 Sometimes  20 29.41% 

Total 68 100% 

 

 

The data analysis indicates about trust worthy level in seeking health information among adult 

girls. As result indicates that majority of the respondents said Yes (trustworthy) with 52.94% 

followed with Sometimes (trustworthy) with 29.41%, No (trustworthy) with 17.64% 

Table: 6 Influence of digital media in health hygiene practices  

Sl.No. Influence of digital media  Participants Percentage 

1 Yes  48 70.58% 

2 No 8 11.76% 

3 Sometimes  12 17.64% 

Total 68 100% 

 

 

52.94%

17.64%

29.41%

0.00%

15.00%

30.00%

45.00%

60.00%

75.00%

Trust worthy level 

0.00%

20.00%

40.00%

60.00%

80.00%
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70.58%

11.76%17.64%

Influence of
digital media
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The data analysis indicates about influence of digital media in health hygiene practices most of 

the respondents stated yes with 70.58%, sometimes 17.64% and no with 17.64%. This indicates 

most of the young adult girl of Nayaka community agreed the importance of digital media in 

health hygiene practice.  

Table 7: Challenges faced in seeking health information through digital media  

Sl.No. Challenges faced  Participants Percentage 

1 Poor internet connectivity 13 19.11% 

2 Language barrier 22 32.35% 

3 Family restriction  12 17.64% 

4 Financial Issues  14 20.58% 

5 Electricity  7 10.29% 

Total 68 100% 

 

 

The data analysis indicates about the challenges faced among young adult girls in seeking health 

information through digital media. The participants answered that language barrier is major 

challenge faced with 32.35%, Financial issues with 20.58%, poor internet connectivity with 

19.11%, Family restriction with 17.64% and Electricity with 10.29%. As result to this health is 

important aspect to the people who lives in urban and rural so the information should reach for 

all the community in the society with their own regional language to keep themselves healthy. 

Findings: 

1. YouTube is identified as most used social media platform in seeking health information 

with 41.17% followed by Instagram with 27.94%, Facebook with 22.05% and WhatsApp 

with 8.82% this shows that video-based content has upper hand than text-based content. 

2. The frequency use of digital media in seeking health information is weekly with 38.23%, 

rarely with 26.47%, monthly with 19.11% and daily with 16.76%. Weekly use is 

considered as highest and Daily use is considered as lowest. 

3. Most searched health information among adult girls was menstrual health and hygiene is 

considered most search information among the respondents with 38.23% followed by 

19.12%

32.36%
17.65%

20.59%

10.29%

Challenges Faced 

Poor internet connectivity
Language barrier
Family restriction
Financial Issues
Electricity
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diseases prevention and first-aid treatment with 26.47%, mental health and physical 

fitness exercise with 19.11% and nutrition and diet with 16.17%. 

4. Trust worthy in seeking health information most of respondents Yes (trustworthy) with 

52.94% followed with Sometimes (trustworthy) with 29.41%, No (trustworthy) with 

17.64%.  

5. Major barriers identified in seeking health information are language barrier is major 

challenge faced with 32.35%, financial issues with 20.58%, poor internet connectivity 

with 19.11%, family restriction with 17.64% and electricity with 10.29%. 

Recommendations:  

1. Create and circulate health information content especially on menstrual health through 

video-based platforms like youtube, facebook, instagram to leverage user preference.  

2. Bring out health information programs in regional language to address the significant 

language barriers and also build trust worthy in seeking health information among adult 

girls.  

3. Join hands with local health officials to build trust worthy in seeking health information 

through platforms. 

4. Highly recommendations for infrastructure improvements like internet connectivity and 

stable electricity to minimize the technical challenges in rural and less privileged areas.  

Conclusion 

In present scenario video-based health information is widely popular in seeking health 

information among rural areas compared to the urban. As we came cross the study menstrual 

health most searched topic in health information among young adult girls in this regard 

menstrual is considered as biological process occurs in every girl at certain stage to overcome 

this government and Ngo’s have to create more video based programs to spread awareness and 

its importance through digital media platforms without any challenges like language barriers, 

infrastructure and other ethical issues this helps them to access health information. Now days 

most of the information circulated in digital media as treated trust worthy so when it comes to 

health information trust is the key on this note the government should partner with local bodies 

to come out with health apps and video content channels in providing trust worthy information 

among the society. As result to above conclusion the there will be dramatically increases health 

literacy and wellbeing of all social groups. 
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MEDIA AND CULTURAL EXCHANGE: RESPONDING TO  

GLOBALIZATION WITH RESPECT TO BREXIT 

Shreeja Mathur and Archana Gupta  

 

Abstract 

In an era of deepening global connectivity, media and cultural exchange have become central 

vectors through which societies interpret, negotiate and respond to globalization. The United 

Kingdom’s decision to withdraw from the European Union (“Brexit”) represents a striking case 

of a polity responding to globalization with a reassertion of national sovereignty and cultural 

identity. This paper examines how media and cultural exchange operate within the globalization 

framework, how global cultural flows interact with national identity, and how the Brexit 

phenomenon illustrates tensions between globalization and cultural exchange. Drawing on 

literature on media globalization, cultural hybridisation, and the cultural bases of Brexit, the 

paper argues that Brexit should be understood not only as an economic/political event but also as 

a cultural and media‐mediated response to the challenges of global integration. The analysis 

highlights how media narratives, identity formations and cultural exchange dynamics are 

implicated in the Brexit process, and what this means for future strategies of cultural diplomacy, 

media policy and national identity in a globalised world. The paper concludes that while 

globalisation provides opportunities for cultural exchange and media flows, it also triggers 

reflexive responses (such as Brexit) when local identities feel threatened, and that a balanced 

approach toward cultural sovereignty and global openness is required. 

Keywords: Globalization, Cultural Exchange, Media Flows, Brexit, Britain, Identity, Cultural 

Hybridization, Media-Globalization, De-Globalization, Cultural Sovereignty. 

Introduction 

In the contemporary era, globalization has deepened not only economic and political 

interdependence, but also media and cultural interconnections. Global media flows — including 

digital platforms, social media, press, and entertainment — increasingly shape how individuals, 

communities, and nations perceive themselves and others. These media-flows facilitate cross-

cultural exchange and the circulation of ideas, values, images, and narratives across borders; they 

are central to processes of cultural hybridization, identity formation, and global 

interconnectedness. At the same time, globalization can provoke reflexive responses from 

societies concerned about loss of cultural sovereignty, identity, and control. 

The decision by the United Kingdom (UK) to withdraw from the European Union (EU) — 

commonly known as Brexit — stands as a striking case of a polity reacting to global and regional 

integration not merely on economic or political grounds, but through the prism of national 

identity, cultural anxiety, and media-mediated narratives. While much scholarship on Brexit 
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foregrounds economic or political motivations, there is an increasing recognition that cultural 

dimensions — identity, perceived loss of sovereignty, nostalgia, and mediated discourses — play 

a central role in understanding the decision and its  

This paper examines how media and cultural exchange operate within the globalization 

framework, how global cultural flows interact with national identity, and how Brexit illustrates 

tensions between globalization and cultural exchange. Drawing on recent literature, empirical 

studies, and new data up to 2025, it argues that Brexit should be understood as a media-mediated 

cultural response to the challenges of global integration. The analysis highlights how media 

narratives, identity constructions, and cultural exchange dynamics are implicated in the Brexit 

process, and discusses implications for future strategies of cultural diplomacy, media policy, and 

national identity in a globalized world. 

Media Globalization, Cultural Hybridization, and Identity 

Media Globalization and Cultural Flows 

Globalization has transformed how media content travels across borders. As media — from 

television and film to digital platforms and social media — becomes transnational, cultural 

products and representations cross national boundaries, facilitating exchange, emulation, and 

reinterpretation. This leads to complex dynamics: on one hand, media flows can contribute to 

homogenization or “Westernization” of global cultural content; on the other hand, they can foster 

cultural hybridization, localization, and the reconfiguration of identities as local and global 

elements intermix. 

The concept of “glocalization”- cultural hybridization in response to global flows- captures this 

complexity: local cultures adapt and combine global influences with indigenous traditions, 

creating new, hybrid forms of cultural expression, In such contexts, globalization does not 

necessarily erase local identity but can reshape and rearticulate it. 

However, media globalization is not neutral: global media flows often reflect power imbalances, 

dominance of certain languages, values, and cultural norms — typically from more powerful or 

Western contexts — which can marginalize or overshadow local or minority cultures. 

Cultural Hybridization and Identity Formation 

Cultural hybridization l argues that globalization yields not a uniform global culture, but multiple 

hybrid forms blending global and local elements — resisting simplistic models of 

homogenization or cultural imperialism. This framework allows for more nuanced 

understanding: local communities are active agents — interpreting, selecting, blending global 

media/cultural influences in ways that align with their values, histories, and identities. 

In many societies, especially those with pluralistic or postcolonial backgrounds, hybridization 

becomes a resource for creativity, adaptation, and redefinition. But hybridization can also be 

contested: when global and local elements conflict, debates over cultural sovereignty, identity 



Bhumi Publishing, India 
March 2026 

12 
 

purity, and authenticity emerge, sometimes fueling anxiety, backlash, or calls for cultural 

protectionism.  

Identity, Sovereignty, and Cultural Backlash in the Context of Globalization 

Globalization often triggers identity-based reflexive reactions — as individuals or communities 

experience insecurities around cultural change, perceived loss of control, or uncertainty about 

belonging. Such reactions may manifest as populist nationalism, cultural nostalgia, or resistance 

to further integration.  

These dynamics are particularly pronounced when globalization intersects with migration, 

multiculturalism, and demographic change — issues which are represented and mediated in 

public discourse, media, and politics. The mobilization of narratives around identity, culture 

wars, and cultural sovereignty can become politically potent.  

Thus, the interplay among media flows, cultural exchange, identity formation, and political 

mobilization is a central site for understanding contemporary responses to globalization. 

Brexit as a Media-Mediated, Cultural Response to Globalization 

Brexit Beyond Economics: Cultural Trauma and Identity Narratives 

While much commentary on Brexit emphasizes economic grievances or sovereignty in 

trade/political terms, growing scholarship emphasizes the cultural and media-narrative 

dimensions. In their recent analysis, Toomey and Shepherd (2023) argue that Brexit was 

significantly framed using narratives of “cultural trauma” and humiliation — portraying EU 

membership as a symbol of national decline, loss of status, and surrender of sovereignty. Such 

elite-driven narratives tapped into long-standing historical myths about national greatness, 

decline, and the need for national rejuvenation — constructing Brexit not just as a political 

decision but as a cultural project. 

For many supporters, Brexit became a symbolic restoration of cultural sovereignty and national 

identity — a decisive break from a supranational entity perceived as eroding the UK’s 

distinctiveness.  

Indeed, recent empirical work supports that post-Brexit British national identity has undergone 

renegotiation: internal divisions (e.g., in Scotland, Northern Ireland), redefinition of the UK’s 

global role, and new articulations of identity post-EU membership.  

Media’s Role: Framing Migration, Cultural Exchange, and Identity 

Media has been central in constructing and disseminating Brexit-related narratives. Analyses of 

UK press coverage during 2016–2017 show that far-right and right-wing newspapers emphasized 

themes of immigration, refugees, crime, security, and cultural difference — often portraying EU 

and European migrants as threats to British identity and social order. Such media narratives 

helped to amplify anxieties linked to cultural change, and presented Brexit as a defense against 

unwanted migration and cultural assimilation. 



The Changing Media Universe: AI, Society and New Narratives 

 (ISBN: 978-93-47587-05-4) 

13 
 

Beyond traditional media, social media and digital platforms have allowed rapid spread of 

identity-related discourses, nostalgic nostalgia for Britain’s past, cultural scepticism, and anti-

immigrant sentiments — contributing to social polarization around identity and culture.  

In the post-Brexit era, media continues to influence perceptions of cultural change, migration 

policy, and national identity — affecting public mood, policy debates, and political mobilization. 

For example, a 2025 computational discourse analysis shows that parliamentary debates and 

public media discourse in the UK have shifted toward securitized frames around migration, 

prioritizing border control and national law over integration-oriented discourses.  

Brexit in the Context of New Globalization — De-Globalization, Role Adaptation, and 

Identity Recalibration 

Globalization itself has changed — particularly after shocks such as the 2008 financial crisis, the 

COVID-19 pandemic, and the geopolitical upheavals following the war in Ukraine. For many 

countries, including the UK, this “new globalization” is characterized by geopolitical 

competition, supply-chain reconfiguration, emphasis on national sovereignty and strategic 

autonomy, and a rethinking of global integration.  

In this context, Brexit can be interpreted as part of a broader “role adaptation”: the UK 

repositioning itself globally — not as a subordinate member of a supranational union, but as a 

sovereign actor with a distinct national identity and global role.  

Media and cultural exchange remain central: even as the UK exits formal EU structures, it 

continues to engage globally — in trade, migration (including skilled migration), cultural 

exchange, and global media flows. For instance, post-Brexit UK’s skilled-worker visa regimes 

have drawn a significant number of migrants from non-EU countries (notably from South Asia), 

introducing new cultural dynamics and hybridizations within British society. This suggests that 

Brexit did not signal a retreat from globalization per se, but a reconfigured globalization shaped 

by cultural sovereignty, selective openness, and identity recalibration. 

The Future of Cultural Exchange 

The case of Brexit reveals intrinsic tensions between globalization’s promise of openness and 

interconnectedness, and the impulse for cultural sovereignty, identity preservation, and control. 

On one hand, media globalization enables cross-border cultural exchange, hybridization, and 

mutual enrichment; on the other, it can provoke backlash when local identities feel threatened. 

• Hybridization vs. Homogenization: While globalization may lead to cultural hybrid 

forms, media dominance by powerful cultures (e.g., Western/Anglo-American) can 

overshadow smaller or marginalized cultures. This can generate resistance, identity 

anxieties, and efforts to reassert cultural uniqueness.  

• Media Narratives and Identity Politics: As seen in the Brexit context, media 

(traditional and digital) can frame globalization and migration in cultural terms — 
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security, identity threat, cultural purity — thereby influencing public opinion and 

political behavior.  

• Selective Globalization and Role Re-definition: Post-Brexit UK suggests that states can 

choose to remain globally engaged (in trade, migration, culture) while redefining the 

terms of engagement — privileging national sovereignty, controlled migration, and 

selective cultural exchange. The result is not a simple reversal of globalization, but a 

reconfigured — more managed — global openness. 

These dynamics raise important questions for cultural diplomacy, media policy, and global 

governance: how to balance global media flows and cultural exchange with protection of 

national identity and cultural sovereignty; how to foster inclusive hybrid identities without 

triggering backlash; and how to shape media and migration policy in a way that acknowledges 

both opportunities and anxieties associated with globalization. 

Conclusion 

This paper has argued that globalization — especially in its media and cultural dimensions — 

offers both opportunities for cross-cultural exchange, hybridization, and creative identity 

formation, as well as challenges to cultural sovereignty and national identity. The Brexit 

phenomenon exemplifies how a nation may respond to globalization not only on economic or 

political grounds, but as a cultural and media-mediated response: a reassertion of national 

identity, cultural sovereignty, and a recalibrated role in a reconfigured global order. 

Brexit should thus be understood not simply as an economic or political rupture, but as a cultural 

and symbolic act — one shaped, amplified, and mediated through media narratives of trauma, 

nostalgia, identity, and sovereignty. As the UK moves forward, it continues to engage globally 

— economically, demographically, culturally — but on its own terms. This selective 

globalization points toward a future in which global openness and cultural sovereignty are 

negotiated, rather than mutually exclusive. 

For future cultural diplomacy and media policy, the case suggests the need for a balanced 

approach: one that recognizes the value of global cultural exchange, while being sensitive to 

identity concerns; that promotes inclusive hybridization, while guarding against cultural 

domination or homogenization; and that uses media and cultural flows to foster understanding, 

diversity, and mutual respect rather than cultural anxiety or exclusion. 

In an increasingly interconnected world, the challenge is not to reject globalization wholesale, 

but to manage its cultural dimensions in ways that respect local identities, promote inclusion, and 

enable constructive global exchange. 
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COVERAGE OF ARTIFICIAL INTELLIGENCE:  

A STUDY OF INDIAN ENGLISH ONLINE NEWS PORTALS 

Ann AL 

 

Abstract 

The main focus of this study is to examine the coverage of AI and emerging technologies in 

Indian news portals, as AI and emerging technologies reshape the media landscape. Artificial 

Intelligence (AI) and other emerging technologies have rapidly become focal points of global 

discussion, raising important questions about their societal impact. This study critically examines 

the dominant themes, tone, and pattern of coverage of how prominent Indian English news 

portals. By analyzing digital news content from The Hindu, The Times of India, and The Indian 

Express, published between March 2024 and October 2025, the researcher undertook digital 

content analysis of three leading news portals. This study employed purposive sampling; 60 

news stories were published between March 2025 and November 2025 (20 from each portal). 

Introduction 

The rise of Artificial Intelligence, and its use in Media has created complex ethical debates, 

especially with the emergence of Generative AI tools (Santos and Ceron,2022). The term 

Artificial Intelligence refers to the branch of computer science methods which dedicated to 

replicating human intelligence (Broussard et al., 2019). These technologies offer new 

opportunities for news gathering, content creation, production and dissemination. The rapid 

proliferation of AI and the emergence of new technologies have transformed Journalism 

discourse, which has the potential to revolutionize the way we think about intelligence. 

Considering Artificial Intelligence's versatility and plurality, news reporting covers its impact on 

every domain such as business, education, health, technology, etc (Nguyen& Hekman 2022). AI 

has become one of the advanced technologies in the cyber era. AI is part of our daily life, from 

chatbots to smart devices, it deeply influences how people interact, communicate, and learn with 

the world. The news media play a pivotal role in shaping the public opinion of people. Through 

the verbal and visual representations, news portals influence how readers perceive the positive 

and negative aspects of AI. Online news portals are the major source of information 

dissemination due to its speed, accessibility, and reach. This study examines the coverage of AI 

in the three leading Indian English online news portals, The Hindu, The Times of India (TOI), 

and The Indian Express, examining the themes, tone, and focus areas that dominate current 

journalism on technology. 

Literature Review 

• Semiz& Suleyman (2025), through their work titled” The Digital Transformation of 

Journalism discuss the radical changes and the rapid digital transformation in the media 
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and journalism field. This study examines the role of AI algorithms for content creation, 

writing, and distribution. 

• Mollan and Ahsan (2025), in their work titled “AI and Journalism discuss AI integration 

into Journalism. This study investigates the thematic trends of AI in Journalism by 

exploring 72 referenced journal articles and highlights the different ways AI is 

transforming journalism practices and discourse. 

• Zhang and Dafoe (2020) discuss about early newsroom experiments with automated 

reporting in 2000s, like Quakebot for earthquake alerts. This study has made a 

contribution to the study of automation, personalization and ethical implication. 

Research Objectives 

• To identify the dominant themes related to AI in the selected leading news portals  

• To examine the tone used in AI-related news stories 

• To study the content type of the news stories  

Methodology 

This research uses digital content analysis of the English news portals, combining quantitative 

coding The approach allows identification of broad patterns (frequency of themes and tones).A 

purposive sampling technique was used to select 60 online news stories: 20 stories from each of 

the three portals (The Hindu, The Times of India, The Indian Express). The user-reported 

timeframe is March 1, 2025 – November 30, 2025. Selection criteria prioritized stories explicitly 

addressing AI or closely related emerging technologies, diversity of story types (news, features, 

opinion, explainers), and representation across the study period. 

Coding Categories 

Dominant themes 

1. Technological Innovation 

2. Business and Economy 

3. Policy and Regulation 

4. Ethical and social concerns 

5. Misinformation and Deepfakes 

6. Labour and the future of work 

7. Risks and safety 

Story Type 

1. News article 

2. Opinion 

3. Editorial 

Tone of the News Story 

1. Positive 
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2. Negative 

3. Neutral 

Findings  

Dominant themes, tones, and content type 

The Times of India  

 

Graph 1 

Interpretation 

Coverage of AI in The Times of India indicates that Technological innovation is the most 

dominant theme consistently receiving the highest frequency across months. The tone of the 

coverage indicates neutrality. The result shows that the coverage of AI is portrayed in a balanced 

and factual manner rather than as a threat. In terms of content type, majority of the news stories 

are news articles. While opinion news appears sporadically and editorials are absent. 

 

Graph 2 

Interpretation 

The Hindu’s coverage on AI shows that Technological innovations and policy regulations are the 

most dominant themes appearing between four and seven times each month. The study reveals 

that The Hindu focuses mainly on technological innovation and regulatory issues. The tone of 
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the coverage is neutral, reflecting a factual and balanced approach to reporting. In terms of the 

content-type majority of the stories are news articles, with only a few opinion pieces and 

editorials are absent.  

 

Graph 3 

Interpretation: The Indian Express coverage on AI shows that Technological innovation is the 

dominant theme. The tone of the coverage is neutral, reflecting a factual and balanced approach 

to reporting. In terms of the content-type majority of the stories are news articles, with only a 

few opinion pieces and editorials being absent.  

Conclusion 

This study focused on the coverage of AI in the leading English online news portals. By 

analysing 60 news stories, the study found that each news portal's coverage is different. The TOI 

mainly focuses on how AI affects the daily lives of human beings, in terms of relationships, 

social interactions, and emotional well-being. The Hindu, by contrast, uses balanced and 

analytical tones. The TOI focuses on technological innovation and AI-driven advancements. 

Despite these differences, the most common thread across all three leading news portals is the 

consistent presence of ethical issues related to privacy, misinformation, algorithms, etc. This 

study highlights that news portals are increasingly engaging with AI as a transformative source. 

Future research can go deeper into these results by using large datasets to study regional media 

and explore how audiences respond to AI news. AI continues to revolutionize and intersect with 

media practices, journalistic transparency, and ethical guidelines. 
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DIGITAL PLATFORMS AS POLITICAL TOOLS: A STUDY OF  

COMMUNICATION STRATEGIES IN INDIAN ELECTIONS (2014–2024)- 

A CASE STUDY OF NCR DELHI ELECTIONS 

Manawwar Alam 

 

Abstract 

Between 2014 and 2024, political campaigning in India witnessed a paradigm shift due to the 

explosive growth of digital platforms and mobile connectivity. Digital media evolved from a 

complementary tool to the very core of political communication, changing the way political 

messages are being framed, delivered, and received. This research explores the ways in which 

political parties in India—specifically in the technologically sophisticated and politically 

engaged National Capital Region (NCR) of Delhi—utilized digital platforms like Facebook, 

Twitter (X), WhatsApp, Instagram, and YouTube to mobilize voters, build stories, and shape 

electoral outcomes. In a qualitative case study design, this study examines the development of 

communication strategies during three pivotal election cycles in terms of content formats, 

audience targeting, influencer outreach, and real-time engagement mechanisms. The research 

also investigates the implications of the strategies on democratic participation, voting behavior, 

and the threats of digital echo chambers and misinformation. By projecting digital strategies onto 

electoral success and popular opinion in NCR Delhi, this article adds to the subtle understanding 

of how the Indian polity has been remade in the last ten years by digital media. 

Keywords: Digital Campaigning, Political Communication, Social Media Strategy, Indian 

Elections, NCR Delhi. 

1. Introduction 

In today's age, digital technologies have transformed almost every aspect of public life, and 

political communication leads the way in this regard. Indian electoral politics has witnessed a 

paradigm shift over the last decade with the incorporation of digital media into central campaign 

strategies. The 2014-2024 period saw a shift from mass, old-style outreach to data-based, micro-

targeted digital communication, making sites such as Facebook, Twitter (X), WhatsApp, 

YouTube, and Instagram not just adjuncts but core mechanisms for political mobilization, 

influence, and narrative building. 

The inflection point in this shift was the 2014 Lok Sabha elections, popularly known as India's 

first "social media election" (Rao & Narayan, 2015). Led by the Bharatiya Janata Party (BJP), 

which used social media aggressively to build a high-voltage, multimedia campaign around the 

figure of Narendra Modi, digital media became effective channels for direct and mediated 

political communication with citizens. The increasing use of mobile phones, accelerated use of 

the internet, and development of a digitally literate electorate allowed political parties to avoid 
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the gatekeeping functions of mainstream media and communicate directly with millions in real 

time. 

Academics like Chadwick (2013) and Kreiss (2016) have termed this convergence as a "hybrid 

media system" wherein traditional and new media intermesh to the extent of fading boundaries, 

and political players tactically accommodate each platform's affordances. In the Indian scenario, 

such hybridization has facilitated not just political communication but grassroots-level 

interaction, live crisis management, sentiment analysis, and even spread of misinformation—all 

within the limits of scripted digital environments. 

The Delhi National Capital Region (NCR) offers a especially good case study in this 

phenomenon. Highly literate, digitally penetrated, and politically conscious, NCR has been a 

laboratory for many different kinds of new campaign strategies. From sending geo-targeted ads 

to planning influencer outreach, from promoting trending hashtags to leveraging encrypted 

messaging for internal mobilization, political actors in Delhi Assembly elections in 2015, 2020, 

and 2024 have shown an advanced understanding of digital strategy. Additionally, the election 

contest in NCR is characterized by an active multiparty presence—particularly among the Aam 

Aadmi Party (AAP), BJP, and Indian National Congress (INC)—promoting an online arms race 

in terms of reach, ingenuity, and narrative control (Sharma, 2020; Thakur, 2021). 

This study aims to critically examine the application of digital platforms as political instruments 

in the Indian electoral process, specifically the NCR Delhi elections of 2014-2024. Employing a 

qualitative case study approach, the research examines the character of digital campaign tactics 

employed by dominant political players, the influence of platform-specific communication 

modes, and the overall effect on voter conduct, political participation, and public opinion 

shaping. By so doing, it strives to address the scholarly void of placing India's online 

electioneering efforts in the wider theoretical frameworks of political communication, digital 

democracy, and media convergence. 

Finally, this study hopes to add some depth to the new literature on the polarizing and 

democratizing abilities of online political campaigns, particularly in the Global South where 

digital divides overlap with hasty technological uptake. Urban, networked, and politically vibrant 

NCR Delhi provides key insights into what is making the future of democratic participation in 

India look like at the crossroads of algorithms, rhetoric, and public debate. 

2. Objective of the Study 

The main aim of this study is to explore the expanding role and changing efficacity of online 

platforms as tools of political communication in India, with particular focus on electoral 

campaigns in the National Capital Region (NCR) of Delhi between 2014 and 2024. Indian 

politics has seen a revolutionary change in campaign strategies, discourse building, and voting 

participation mechanisms in the last decade—mostly triggered by digital breakthroughs. This 

research seeks to examine how political players have made strategic use of platforms like 
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Facebook, Twitter (now X), Instagram, WhatsApp, and YouTube to shape public opinion, 

connect with constituents, and win elections. 

By concentrating on NCR Delhi—a city that best represents urban digital literacy, media use, 

and political competition—this research tries to critically examine the confluence of digital 

technologies and political communication. It aims to chart the course of campaign innovation, 

the politicization of politics in digital narratives, and micro-targeting of electors through data 

analytics. With a qualitative case study methodology, the study will analyze the communicative 

roles of digital platforms, determine platform-based trends, review their convergence with 

conventional media instruments, and assess their effects on political engagement and democratic 

debate. 

This question is especially pertinent in the Indian electoral scenario where political 

communication is becoming more and more subject to the forces of virality, algorithmic boost, 

real-time engagement, and echo chambers. The research will also place these digital tactics 

within larger socio-political contexts—such as media convergence, voter psychology, and the 

digital divide—offering a rich understanding of both the promise and perils of digital politics. 

Summary of Objectives  

i. To analyse the role of online platforms (Facebook, Twitter/X, Instagram, WhatsApp, 

YouTube) in framing political communication in Indian elections from 2014 to 2024. 

ii. To analyse the development and strategic use of digital media tools by parties and 

candidates, especially in the NCR Delhi area. 

iii. To analyse the transformation of campaign strategy and voter interaction enabled by 

digital innovations, such as real-time messaging, influencer outreach, and algorithmic 

targeting. 

3. Research Questions 

i. 1.What digital platforms have been predominantly used in NCR Delhi political 

campaigns from 2014 to 2024? 

ii. 2.How have political communication strategies on these platforms evolved across 

different election cycles during this period? 

iii. 3.What measurable and perceived impacts have these digital strategies had on voter 

behavior, political engagement, and electoral outcomes? 

These study questions are meant to inform the study's exploration of how digital media platforms 

reflect, as well as form, political realities, voting attitudes, and participatory culture in India's 

largest urban agglomeration. 

Literature Review 

Over the past decade, digital platforms have become indispensable tools in political campaigns 

globally, with their ability to influence political discourse, mobilize voters, and shape public 

opinion. The intersection of social media and politics has been widely studied, especially in the 
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context of Western democracies, where platforms like Facebook and Twitter have been pivotal in 

shaping electoral outcomes (Chadwick & Stromer-Galley, 2016; Kreiss, 2016). Researchers 

contend that new media has reconfigured the media-politics environment by allowing 

personalized messaging, micro-targeting, and promoting a two-way exchange of information 

between citizens and politicians (Boulianne, 2015; Hermida, 2013). While these studies have 

greatly enhanced our knowledge of the worldwide effects of digital platforms on politics, they 

tend to neglect the unique dynamics of emerging democracies such as India, where digital 

participation is changing in distinct ways. 

In the Indian context, the contribution of digital media in election campaigns has received much 

focus, particularly in the aftermath of the 2014 Lok Sabha elections, which was a paradigm shift 

in the political communication in India. Rao and Narayan (2015) refer to the 2014 elections as 

India's "first social media election," whereby social media sites such as Facebook, Twitter, and 

WhatsApp were used widely by political parties to mobilize voters and influence political 

discourse. The Bharatiya Janata Party (BJP), led by Narendra Modi, used these platforms to 

weave a narrative that spoke to the hopes of the young, making social media a key instrument for 

national mobilization (Bassi, 2015). Digital platforms have remained important instruments in 

political communication ever since, with elections drawing more and more on real-time news, 

viral material, and targeted messaging in an effort to influence public opinion. 

Researchers such as Udupa (2018) and Sen (2020) have examined the phenomenon of digital 

populism in India, where political leaders, especially Modi, have employed social media 

platforms to connect with the masses, circumvent traditional media, and establish direct 

communication channels with voters. This type of engagement is regularly referred to as 

"digitally mediated populism" (Udupa, 2018), in which social media provides a platform for 

leaders to create their image, build personal stories, and resonate with the masses through easy-

to-understand, emotive language. Here, digital media is not only a publicity tool, but also a 

populist rhetoric medium creating a sense of closeness between the political elite and the voters 

(Sen, 2020). 

Yet, while these works give insight into the overall use of digital media in Indian politics, there 

is a research gap in studies of the particular urban areas, most notably the National Capital 

Region (NCR) of Delhi. The NCR, characterized by its high levels of digital literacy, political 

engagement, and diverse electorate, offers a unique case for studying the evolution of digital 

political strategies. Sharma (2020) explores how political campaigns in Delhi have made use of 

platforms like Facebook and WhatsApp to target young, urban voters, particularly during the 

2015 Delhi Assembly elections. Sharma observes that the Aam Aadmi Party (AAP) effectively 

used social media platforms to present an image of transparency, grassroots participation, and 

anti-corruption, which appealed to Delhi's urban voters. In the 2020 and 2024 elections, the BJP 
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also used similar digital tactics, but with a focus on hyper-localized messaging and influencer 

partnerships. 

Literature on the role of digital media in Indian election campaigns also covers the issue of 

"media convergence" (Chadwick, 2013), wherein established media outlets like television and 

print converge with online media to produce an integrated system of communication. This 

convergence makes it possible for old and new media to seamlessly merge, giving campaigns the 

leverage to amplify their messages across several channels. Research by Thakur (2021) has 

indicated that political campaigns in Delhi tend to make use of television and social media 

platforms simultaneously in order to communicate with various strata of people, each having 

different roles: traditional media to establish credibility and digital platforms for interaction and 

engagement. 

In addition, the use of "data-driven campaigning" has been the focus of prime interest. With the 

growing wealth of big data and analytics, political campaigns can now micro-target voters 

according to demographic, geographic, and psychographic profiles. This enables campaigns to 

customize their messages with precision surgery, which increases the chances that voters will be 

exposed to and swayed by the content they receive. The popularity of WhatsApp groups, for 

instance, has been extensively used in political campaigning in Delhi, where it is personalized 

and propagated virally within closed groups (Thakur, 2021). This way of communication is 

particularly effective in a culture where face-to-face is difficult to engage in and where trust is 

established through communal, intimate environments. 

One of the key themes in digital political strategy literature is the idea of "digital divide" and its 

effects on election campaigns. In India, though cities such as NCR Delhi are well connected, 

rural regions tend to fall behind in internet penetration and digital literacy (Narayan, 2016). This 

divide offers opportunities as well as challenges for political campaigns. For instance, digitally 

reliant campaigns run the risk of disempowering specific voter segments with no equal access to 

such forums. Nevertheless, in a densely populated environment like Delhi, there is less gap in 

digital opportunity, enabling fuller application of social media and online resources. 

Finally, concern has been growing over the contribution of "echo chambers" and "filter bubbles" 

to digital politics. Digital sites, fueled by algorithms that rank content according to user interests, 

tend to establish systems in which voters are only exposed to the most content that supports their 

current views (Sunstein, 2017). This is significant for democracy, as it has the potential to restrict 

the range of political discussion and minimize the chances of inter-party conversation. The Delhi 

elections case is an opportunity to study how these echo chambers shape political action, 

especially in a scenario where online content is extremely personalized and curated. 

Overall, while the international literature on digital media in political campaigns offers useful 

theoretical templates, much of Indian research is still concentrated on national-level campaigns. 

There is a shortage of in-depth research on the particular dynamics of urban political 
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communication, especially in urban centers such as Delhi, where digital media have become an 

essential component of electoral strategy. This paper attempts to bridge that gap by exploring 

how digital platforms have developed as political instruments in the NCR Delhi area, assessing 

their contribution to electoral discourse, voter behavior, and the larger democratic processes in 

India. 

4. Research Methods 

This study uses a qualitative case study design to examine the use of digital platforms as political 

instruments in the NCR Delhi elections between 2014 and 2024. Due to the intricacies involved 

in political communication strategies, particularly in the digital space, a qualitative approach is 

considered most suitable for examining the intricacies of campaign practices, voter behaviour, 

and the influence of digital media. The research seeks to exhaustively determine the ways in 

which political actors use digital platforms strategically across various electoral cycles, how their 

strategic behaviour changes over time, and how these digital strategies affect the perception and 

behaviour of voters. 

1. Political Party Page Content Analysis 

• One basic component of this research entails content analysis of digital communication 

strategy employed by political parties on websites like Facebook, Twitter (now known as 

X), and YouTube. These platforms have become integral in defining public debate, 

communicating with voters, and sharing campaign messages. The content analysis will be 

carried out on three major political parties operating in NCR Delhi throughout the 

research duration: the Bharatiya Janata Party (BJP), the Aam Aadmi Party (AAP), and 

the Indian National Congress (INC). The following main elements were examined: 

• Message Themes and Tone: The content's tone, language, and subject matter. Particular 

consideration was given to how the key issues (e.g., corruption, development, security) 

are framed, as well as how the messages are customized or localized to engage the urban 

NCR Delhi electorate. 

• Engagement and Interaction: Indicators like the number of likes, shares, retweets, 

comments, and overall engagement were measured to determine how effective digital 

platforms are in encouraging interaction between political parties and voters. 

• Visual and Multimedia Elements: The use of images, videos, and memes in political 

messaging were studied. With the urban population of NCR Delhi, the application of 

short, catchy videos and visually appealing content is especially relevant. 

• Paid vs. Organic Content: A study of the proportion of paid advertisements and organic 

content gave an indication of the investment in digital campaigning and its spread. 
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2. Qualitative Interviews were undertaken with Campaign Managers, Digital Media 

Consultants, and Political Communication Experts 

To understand the underlying strategies of digital political campaigns in depth, qualitative 

interviews were carried out with the major stakeholders of NCR Delhi elections. These are 

campaign managers, digital media consultants, political communication experts, and social 

media strategists who were directly engaged in election campaigns between 2014–2024. The 

interviews attempted to answer the following questions: 

• Strategic Utilization of Online Platforms: What are political campaigns in NCR Delhi 

utilizing digital platforms for outreach to voters, and how were these platforms varying in 

terms of efficacy and usefulness? 

• Development of Campaign Strategies: What developments took place in the utilization of 

online platforms across election cycles, particularly due to upcoming technologies, 

shifting voter sentiments, and political forces? 

• Data Analytics and Voter Targeting: How are voter data and analytics used to tailor 

campaign messages, and what role do micro-targeting strategies played in shaping 

political discourse? 

These interviews provided valuable insights into the decision-making processes, strategies, and 

challenges involved in the digital political communication landscape. 

Surveys with Voters in Delhi’s Urban Constituencies 

To gauge the influence of online campaigning on voter activity and participation, a survey was 

carried out with voters in chosen urban constituencies in NCR Delhi. The survey will contain a 

combination of quantitative and qualitative questions to get insight into: 

• Voter Awareness and Participation: How widespread is voter awareness of political 

messages communicated through digital media? How frequently did voters participate in 

these messages (e.g., like, share, comment, or retweet)? 

• Impact on Voting Behavior: How much of a role did digital media campaigns play in 

influencing voters' behavior, especially in an urban setting where there are various factors 

like local concerns, party allegiance, and media coverage at work? 

• Political Communication Perceptions: How did voters view the authenticity, credibility, 

and effectiveness of online media campaigns versus mainstream media like television and 

print? 

• Political Polarization and Echo Chambers: Were voters influenced by alternative political 

views or are they more likely to be exposed to content that reflects their current views? 

This will assist in the evaluation of the extent to which social media contributes to 

political echo chambers and filter bubbles. 

• Review of Election Commission Records and Media Reports (2014–2024) 
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• To place the findings in perspective and grasp the larger political context, the entire 

spectrum of Election Commission documents and the media coverage between 2014 and 

2024 will be reviewed. This will cover: 

• Election Results and Trends: Trends in voting patterns, demographic changes, and trends 

in NCR Delhi constituencies over the years, with specific attention to how digital media 

can affect election results. 

• Official Reports and Campaign Documentation: Scrutinizing official documents of 

political campaigns, such as party strategies, patterns of funding for digital media 

campaigns, and adherence to election rules in the use of digital media. 

• •Media Coverage and Analysis: Analysis of how the mainstream media reported on 

digital campaigns and their impact. Media reports will also be examined to determine 

how traditional media reacted to the emergence of digital political campaigns 

Data Analysis and Interpretation 

The data that were collected from content analysis, interviews, surveys, and document reviews 

will be examined with a mixture of thematic analysis and triangulation. Thematic analysis 

determined repeat themes, patterns, and trends in digital political party strategies. Triangulation, 

where verification of findings was carried out across several different data sources, will establish 

valid and reliable findings. 

Quantitative survey data were quantitatively analysed through the use of descriptive statistics in 

order to quantify voter engagement, attitudes, and the impact of digital media on election results. 

Qualitative interview and open-ended survey response data were analysed through the 

application of coding methods in order to find dominant themes and findings. 

Ethical Considerations 

Ethical guidelines were strictly adhered to during data collection, particularly in interviews and 

surveys. Informed consent will be obtained from all participants, and their anonymity and 

confidentiality were maintained throughout the research process. As digital media strategies are 

often sensitive and proprietary, care was taken to respect the privacy and confidentiality of 

campaign materials and proprietary data. 

Limitations of the Study 

While the study focuses on NCR Delhi, its findings might not be fully generalizable to other 

regions of India, particularly rural or less digitally connected areas. Additionally, the study 

waslimited by the availability of digital campaign data, as political parties may not disclose all 

their strategies and expenditures. The rapidly evolving nature of digital media and electoral 

strategies might also limit the ability to draw conclusions that remain relevant in future elections. 

 

 



The Changing Media Universe: AI, Society and New Narratives 

 (ISBN: 978-93-47587-05-4) 

29 
 

5. Analysis and Discussion 

The increasing significance of digital platforms in political communication in India has redefined 

traditional campaigning strategies. The evolution of these platforms from 2014 to 2024 reflects 

the adaptability and innovation of political parties in using technology to engage voters, shape 

narratives, and influence electoral outcomes. This section offers an in-depth analysis of the usage 

trends of various digital platforms and their implications on political communication in NCR 

Delhi during the specified period. 

5.1 Platform Usage Trends 

The role of digital platforms in political campaigns in NCR Delhi has evolved significantly 

between 2014 and 2024. Different platforms have been employed strategically by political 

parties to cater to diverse voter segments, engage the electorate, and create a multifaceted 

campaign strategy. The use of these platforms can be categorized into three distinct phases based 

on their functionality and evolving role in the electoral process. 

Facebook and Twitter (2014-2019): The Early Adoption Phase 

Facebook and Twitter (now X) played pivotal roles in shaping the digital communication 

strategies of political parties during the early years of digital campaigning. Both platforms were 

initially used primarily by the Bharatiya Janata Party (BJP) and the Aam Aadmi Party (AAP) to 

broadcast campaign messages, share real-time updates, and highlight key speeches. These 

platforms became essential in promoting political discourse, especially among the urban and 

educated electorate of NCR Delhi. 

• Real-Time Updates and Speech Highlights: Facebook and Twitter allowed political 

parties to disseminate live updates during rallies, speeches, and press conferences. Tweets 

and Facebook posts were used to share soundbites and video clips from campaign events, 

ensuring that messages were quickly circulated and reached a large audience. The BJP, 

under Narendra Modi’s leadership, especially leveraged Twitter for real-time 

interactions, engaging supporters with direct responses to key political issues. 

• Narrative Construction: The use of Twitter also facilitated the construction of campaign 

narratives, particularly during the 2014 and 2015 elections. Hashtags such as 

#ModiForPM and #AAPForDelhi became essential for organizing discourse around 

political ideologies, candidate personalities, and policy promises. The use of such 

hashtags on Twitter created a virtual rallying point, allowing parties to control the 

conversation and amplify their messages. 

While these platforms were highly effective in creating buzz, they were less targeted in terms of 

personalized messaging, as they primarily focused on broadcast strategies. This was the period 

when digital campaigning in India was still in its infancy, with parties learning how to use these 

platforms to their advantage. 
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WhatsApp (2017-2024): The Grassroots Mobilization Tool 

WhatsApp became an increasingly important tool in the digital political toolkit from 2017 

onwards, especially for grassroots mobilization. The platform, initially used for personal 

communication, was quickly adapted for political purposes, particularly as a means to reach a 

large number of people in targeted constituencies. 

• Voter Segmentation and Targeted Messaging: WhatsApp’s end-to-end encryption, 

group-based communication, and ease of sharing multimedia content made it ideal for 

targeted messaging. Political parties used WhatsApp to create constituency-specific 

groups where members would share campaign materials, videos, and other forms of 

digital media. These groups allowed for personalized interactions with voters, such as 

sending localized messages, news updates, and discussing issues pertinent to specific 

communities. 

• Multilingual Content: The importance of WhatsApp as a grassroots tool was amplified 

by its ability to facilitate communication in multiple languages. Given the linguistic 

diversity of Delhi, political campaigns used WhatsApp to communicate with voters in 

various languages (Hindi, Punjabi, Urdu, etc.), increasing the reach of the campaign and 

ensuring that political messages resonated with diverse voter bases. The ability to send 

voice notes and videos further enhanced this engagement, offering more interactive and 

authentic communication with voters. 

• Echo Chambers and Fake News: However, while WhatsApp provided a valuable 

avenue for political communication, it also posed challenges in terms of misinformation 

and echo chambers. Political parties often used WhatsApp to propagate both legitimate 

messages and, at times, unverified news or inflammatory content. This raised concerns 

over the platform’s role in fostering political polarization and spreading fake news, 

particularly in the context of national and state-level elections. 

YouTube and Instagram (2020-2024): The Visual Storytelling Revolution 

The period from 2020 onwards saw a significant shift in the digital campaigning landscape with 

the rise of YouTube and Instagram as platforms for visual storytelling. With the increasing 

importance of videos and visual content, political campaigns began to focus heavily on creating 

engaging multimedia narratives. 

• Reels, Vlogs, and Behind-the-Scenes Content: Instagram, with its emphasis on short, 

engaging videos (Reels), became a critical platform for political parties to connect with 

younger, urban voters in NCR Delhi. Reels allowed candidates and parties to humanize 

their image, share snippets from their daily lives, and offer glimpses into campaign 

events. This shift toward informal, relatable content was particularly important in making 

politicians appear more accessible and relatable, as opposed to the often formal and 

distant portrayals in traditional media. 
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• YouTube and Long-Form Campaign Videos: YouTube became the go-to platform for 

long-form campaign content, including speeches, interviews, advertisements, and 

documentaries. The ability to post detailed and extensive videos allowed political parties 

to engage deeply with issues that mattered to voters. Parties used YouTube to broadcast 

entire rallies, release campaign ads, and share impactful storytelling videos that 

highlighted their achievements and promises. 

• Live Q&As and Interactive Engagement: YouTube’s live streaming feature and 

Instagram’s live sessions provided candidates with an opportunity to engage with voters 

in real-time. These live interactions allowed voters to ask questions, voice concerns, and 

interact directly with candidates. This format proved highly popular in the 2020s, as it 

catered to a desire for more transparent and interactive political communication. 

Furthermore, live events allowed political figures to respond to emerging issues, debunk 

misinformation, and create a sense of immediacy. 

• The Shift toward Personalization and Candidate Branding: The evolution of visual 

storytelling on these platforms also facilitated the rise of personalized campaigning. 

Political parties and their candidates began focusing on personal branding, using 

Instagram and YouTube to craft a public persona that resonated with voters. This was 

especially evident in the AAP's focus on Arvind Kejriwal’s image as an anti-corruption 

crusader, who used these platforms to showcase his daily activities, interactions with 

citizens, and his vision for Delhi. 

5.2 Comparative Effectiveness of Digital Platforms 

The effectiveness of these platforms varied across electoral cycles and voter demographics. 

Facebook and Twitter, being early adoption platforms, were widely used for mass outreach 

during the 2014 and 2015 elections. However, as the digital ecosystem evolved, WhatsApp 

became increasingly valuable for hyper-local engagement, while YouTube and Instagram gained 

traction as crucial tools for storytelling and personalization of politics. 

• Targeted Messaging vs. Mass Outreach: WhatsApp’s rise exemplifies a shift from 

broad-based messaging to more targeted, localized communication. While Facebook and 

Twitter were effective for mass outreach, WhatsApp allowed for more granular, 

community-specific interactions, which proved highly effective in Delhi’s diverse 

constituencies. 

• Visual Content and Voter Engagement: The visual content explosion on Instagram and 

YouTube significantly altered voter engagement. These platforms facilitated deeper, 

more emotional connections with voters by providing a richer, more immersive 

experience compared to the text-based communication of Facebook and Twitter. This 

shift toward visual storytelling not only attracted younger voters but also increased 

political participation by making campaigns more relatable. 
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5.3 Political Influence and Voter Behaviour 

Digital platforms have not only reshaped campaign strategies but also had a profound impact on 

voter behaviour. By offering voters the opportunity to engage with politicians, participate in real-

time discussions, and receive targeted messages, these platforms have created a more dynamic, 

interactive political environment. However, they have also contributed to the growing 

polarization of voter behaviour, as echo chambers and misinformation increasingly dominate the 

digital landscape. 

As political campaigns in NCR Delhi moved from broad-spectrum strategies to more 

individualized communication, voter behaviour became increasingly influenced by personalized 

messages. These platforms have made it easier for political parties to target specific voter 

segments with tailored content, driving political engagement and, in many cases, altering 

traditional voting patterns. 

Strategy Shifts over Time 

Over the last decade, the political landscape in India, particularly in urban constituencies like 

NCR Delhi, has undergone a remarkable transformation, driven by advancements in digital 

media technologies. The use of digital platforms in political campaigning has evolved from basic 

visibility tactics to sophisticated, data-driven strategies that capitalize on the latest trends in 

social media, influencer marketing, and AI-driven personalization. This evolution reflects the 

shifting dynamics of voter engagement, technological advancements, and the changing 

expectations of the electorate. 

2014: Focus on Visibility and Mass Outreach 

The 2014 Indian general elections marked a pivotal moment in the use of digital platforms for 

political campaigns. At this stage, political parties were largely focused on enhancing their 

visibility and reaching as wide an audience as possible. The digital landscape was still in its 

nascent stages, with social media platforms like Facebook and Twitter emerging as key channels 

for communication. 

• Mass Outreach and Broadcast Messaging: In 2014, political communication strategies 

were primarily about broadcasting messages to as many people as possible. The key 

objective was to generate widespread awareness and visibility among urban and semi-

urban voters. The Bharatiya Janata Party (BJP) capitalized on Prime Minister Narendra 

Modi's image as a forward-thinking leader, using platforms like Facebook and Twitter to 

propagate his message of economic development and governance reforms. The Aam 

Aadmi Party (AAP), emerging as a serious contender in Delhi, also adopted social media 

as a crucial tool to reach voters, positioning themselves as an alternative to traditional 

political establishments. 

• Limited Interactivity and Engagement: The focus was primarily on one-way 

communication, with political parties posting content like speeches, rally highlights, and 
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political advertisements. While these posts helped raise awareness, they did not facilitate 

much interaction with the audience. Social media was primarily used to boost the 

visibility of the political leaders and their key messages, rather than fostering deep 

engagement or discourse. 

• Relatively Simple Digital Strategies: The digital strategy was rudimentary compared to 

later years. The use of hashtags to promote electoral slogans and events was prominent, 

such as the #ModiForPM and #AAPForDelhi hashtags, which served as rallying points 

for online supporters. While the reach was vast, the strategy relied more on visibility than 

on personalized or targeted messaging. 

2019: Data-Driven Targeting Using Voter Analytics 

By 2019, digital political campaigning had advanced significantly, and political parties began to 

leverage data analytics for more precise targeting. This shift from a broad-based approach to a 

more focused, data-driven strategy was a direct response to the increasing competition and the 

need to engage voters more effectively. 

• Voter Analytics and Micro-Targeting: The 2019 elections saw political campaigns 

increasingly relying on sophisticated voter data analytics. Using data from social media 

platforms, previous voting patterns, and demographic information, parties were able to 

segment their voter base more accurately and deliver personalized content. In the case of 

BJP, they utilized data analytics to micro-target potential voters with specific messages 

that resonated with their concerns. The AAP, which had traditionally relied on grassroots 

mobilization, also adopted similar strategies, targeting specific voter segments in Delhi 

with localized issues like water supply, education, and healthcare. 

• Increased Interactivity and Engagement: With the rise of platforms like WhatsApp, 

political parties could engage in more direct, two-way communication with voters. 

WhatsApp groups became a significant tool for disseminating messages, forwarding 

videos, and organizing discussions among like-minded voters. This shift allowed political 

parties to target not just individual voters, but entire communities or groups based on 

shared interests or concerns. 

• Emphasis on Data-Driven Content Creation: In 2019, political parties used voter 

analytics to shape the content of their digital campaigns. Campaigns were tailored to 

address specific concerns of voters in particular regions, whether it was job creation in 

certain constituencies, water issues in others, or law and order in urban areas like NCR 

Delhi. The rise of data-driven campaign content marked a move towards more 

customized and localized digital communication strategies, aimed at increasing the 

effectiveness of political outreach. 



Bhumi Publishing, India 
March 2026 

34 
 

• Growth of Paid Digital Advertising: In addition to organic social media outreach, paid 

digital advertising became a significant part of political campaigns. Platforms like 

Facebook, Twitter, and YouTube allowed parties to pay for targeted advertisements that 

reached voters based on specific criteria such as age, location, interests, and previous 

online behaviour. This move allowed for even greater personalization of political 

messaging, ensuring that content reached the right voters at the right time. 

2024: Immersive Engagement via Influencers, Micro-Videos, and AI-Driven 

Personalization 

By 2024, digital political campaigning had entered a new era characterized by immersive 

engagement, where political campaigns no longer just broadcast messages, but actively engaged 

voters in personalized, interactive, and highly visual formats. This shift was propelled by 

advancements in artificial intelligence (AI), social media platforms' evolving features, and the 

growing influence of influencers. 

• AI-Driven Personalization: The most significant shift in 2024 was the widespread use 

of AI to personalize political communication at an unprecedented scale. Political parties 

began using AI-driven algorithms to customize the voter experience across various 

platforms, delivering tailored content based on individual preferences, voting history, and 

online activity. AI-powered chatbots and virtual assistants allowed candidates to engage 

with voters in real-time, answering questions, responding to concerns, and providing 

campaign information personalized to the user’s interests and location. 

• Influencers and Celebrity Endorsements: Influencers, social media celebrities, and 

micro-influencers became integral to political campaigns. These individuals, with their 

dedicated and engaged followings, were enlisted to promote political messages in a more 

informal and relatable manner. By collaborating with influencers who shared similar 

political ideologies or values, political parties were able to tap into niche voter groups, 

particularly among younger voters who preferred the authenticity of influencers over 

traditional political figures. These collaborations also allowed political parties to 

humanize their candidates and make them more relatable to specific voter segments. 

• Micro-Videos and Storytelling: Short-form video content, particularly micro-videos and 

stories, became the dominant medium for political communication in 2024. Platforms 

like Instagram Reels, TikTok (though banned in India, it had an influence on the format), 

and YouTube Shorts played a pivotal role in shaping the narrative of the campaigns. 

These platforms enabled political parties to create engaging, quick, and impactful content 

that resonated with younger audiences, who increasingly consumed news and political 

content in short bursts. Campaigns began focusing on creating bite-sized, shareable 

content that could go viral, creating a ripple effect across social media networks. 
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• Augmented Reality (AR) and Virtual Reality (VR) Experiences: With the rise of 

immersive technologies like AR and VR, political campaigns began experimenting with 

these tools to provide voters with interactive, visually engaging experiences. Virtual 

rallies, 360-degree videos, and AR filters on Instagram and Facebook allowed voters to 

experience campaign messages in a more immersive way. These technologies also 

allowed for innovative campaigning strategies, such as virtual tours of a politician’s work 

or virtual town halls, where voters could interact with the candidate in a virtual 

environment. 

• Real-Time Feedback and Crisis Management: Real-time feedback became a critical 

element of political campaigning. Social media platforms, particularly Twitter and 

Instagram, enabled political parties to gauge public sentiment and respond to issues 

instantaneously. AI tools allowed campaigns to monitor voter reactions in real-time, 

helping them adjust their strategies accordingly. This ability to react quickly to emerging 

issues, manage crises, and address voter concerns in real-time became one of the 

hallmarks of digital campaigns in 2024. 

The evolution of digital strategies from 2014 to 2024 demonstrates a clear shift from traditional 

mass communication approaches to more targeted, personalized, and interactive campaigning. 

While the 2014 elections were characterized by broad visibility and mass outreach, the 2019 

elections introduced more sophisticated data-driven strategies that focused on micro-targeting 

and localized communication. By 2024, the political communication landscape had been 

transformed by immersive, AI-driven technologies and the rise of influencer culture, which 

allowed campaigns to engage voters in deeper, more personalized ways. As digital platforms 

continue to evolve, political strategies will likely continue to adapt, further blurring the lines 

between political discourse and digital media. 

Case Study: Delhi Assembly Elections (2020 & 2024) 

The Delhi Assembly elections, held in 2020 and 2024, offered a fascinating case study of how 

political campaigns in India have adapted to the rapidly evolving digital media landscape. Both 

the Aam Aadmi Party (AAP) and the Bharatiya Janata Party (BJP) showcased distinct digital 

strategies, leveraging technology and social media platforms to shape voter perceptions, mobilize 

support, and manage their campaigns in a highly competitive urban constituency. In examining 

these campaigns, we can see how digital platforms have become integral to the political process, 

with both parties embracing innovative approaches to communication, outreach, and voter 

engagement. 

AAP Campaigns: Hyper-Local Targeting and Issue-Based Messaging (2020 & 2024) 

The Aam Aadmi Party (AAP), which first rose to prominence in Delhi with its anti-corruption 

rhetoric, has continued to position itself as a party focused on addressing the local needs and 

concerns of Delhi's residents. This hyper-local approach has become central to AAP's digital 
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campaigns, particularly in the 2020 and 2024 Assembly elections. The party's campaigns were 

characterized by a strong emphasis on issue-based messaging, primarily focusing on local 

governance issues like education, healthcare, water, and electricity, which directly impact the 

daily lives of Delhi's electorate. 

• Hyper-Local Targeting: In both the 2020 and 2024 elections, AAP's digital campaigns 

were notable for their hyper-local approach. Utilizing data analytics, the party was able to 

identify specific constituencies and tailor messages that resonated with local concerns. 

For example, while issues like water supply, electricity distribution, and the quality of 

government schools were emphasized in the 2020 election, the 2024 campaign saw a shift 

toward addressing issues like pollution, healthcare, and job creation, all of which were 

highly relevant to urban voters in Delhi. AAP used social media platforms like Facebook 

and Twitter to disseminate localized content, ensuring that their messages reached voters 

in a personal, relatable manner. 

• Issue-Based Messaging: Unlike the broader, more nationalistic campaigns of other 

parties, AAP's messaging was distinctly issue-oriented. In 2020, the party highlighted its 

achievements in electricity subsidies, improvements in public education, and affordable 

healthcare, reinforcing its reputation as a party of governance. This issue-based approach 

was amplified through video storytelling, a medium that resonated strongly with Delhi's 

electorate. Short, impactful videos showcasing AAP's initiatives, testimonials from local 

residents, and behind-the-scenes footage of party leaders, such as Chief Minister Arvind 

Kejriwal, engaging with the public, helped humanize the party and cement its image as a 

party of the people. 

• Strong Video Storytelling: Video content played a significant role in both the 2020 and 

2024 campaigns. The AAP utilized YouTube, Instagram, and Facebook to share short, 

engaging videos that highlighted the party’s successes and the direct impact of its policies 

on citizens. These videos often featured real-life stories of individuals whose lives had 

been positively affected by AAP's policies, such as the improvement of government 

schools or the reduction in electricity costs. This storytelling approach created a strong 

emotional connection with voters and was a key factor in the party’s successful use of 

digital platforms. 

BJP Campaigns: National Leadership, Brand Modi, and Emotional Appeal (2020 & 2024) 

In contrast to AAP's localized approach, the BJP focused on national issues, with an emphasis on 

its leader, Prime Minister Narendra Modi. The BJP’s digital campaigns in both the 2020 and 

2024 Delhi Assembly elections were rooted in the nationalistic rhetoric that has come to define 

the party’s overall political communication strategy. Modi's image as a strong leader was central 

to the BJP's narrative, and digital platforms played a crucial role in reinforcing this image, as 

well as in building emotional connections with voters. 
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• Brand Modi: In both elections, the BJP's digital campaigns prominently featured the 

"brand Modi" – a carefully cultivated image of the Prime Minister as a decisive, strong 

leader who is committed to the nation’s progress. This brand was reinforced through 

targeted social media ads, videos, and memes that portrayed Modi as the leader who had 

brought India to the global stage and was working tirelessly for the country's 

development. BJP's digital strategy heavily leveraged Modi’s personal appeal, aiming to 

create an emotional connection with voters by positioning him as the face of progress and 

stability. 

• National Leadership and Emotional Appeal: The BJP's digital strategy went beyond 

local issues and emphasized national themes that resonated with voters, such as national 

security, the promise of economic growth, and the fight against corruption. Social media 

platforms were used to project an image of Modi as the protector of India’s interests, both 

domestically and internationally. The BJP's digital content often included stirring visuals, 

slogans like "Bharat Mata ki Jai," and emotionally charged narratives that portrayed 

Modi as a symbol of hope and strength. These campaigns aimed to evoke a sense of pride 

and patriotism, which resonated deeply with a segment of Delhi's electorate. 

• Use of Memes and Viral Content: A significant feature of the BJP’s digital campaigns 

in 2020 and 2024 was the use of memes and viral content. These easily shareable, 

humorous, and sometimes provocative pieces of content helped spread the BJP’s 

messages across social media platforms quickly. The party utilized humor and satire to 

both promote its achievements and undermine its opponents. For example, memes 

mocking AAP’s governance, often using popular cultural references, became a tool for 

discrediting the opposition and reinforcing BJP’s position as the party of national strength 

and unity. 

Digital War Rooms: Real-Time Issue Tracking and Viral Content Deployment 

One of the most notable features of both the AAP and BJP's digital campaigns in the 2020 and 

2024 Delhi Assembly elections was the use of "digital war rooms." These technologically 

advanced command centers allowed both parties to monitor real-time voter sentiment, track 

trending issues, and deploy rapid responses to any emerging political developments. 

• Real-Time Issue Tracking: The digital war rooms played a pivotal role in tracking the 

success of various campaign messages and gauging voter reactions on platforms like 

Twitter, Facebook, and WhatsApp. Both AAP and BJP used advanced dashboards to 

monitor the performance of their content and adjust strategies accordingly. For instance, 

if a particular issue was trending negatively, such as dissatisfaction with a public service, 

the parties could deploy content or counter-narratives to neutralize the impact. This 

allowed both parties to maintain a constant presence in the online discourse and ensure 

that their messaging remained relevant and timely. 
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• Viral Content Deployment: Both AAP and BJP used digital war rooms to push content 

virally, ensuring that key messages reached the largest possible audience. These war 

rooms allowed the parties to identify the most engaging content – whether it was a video, 

meme, or image – and distribute it across platforms at the right time to maximize impact. 

This viral approach to digital campaigning helped both parties dominate online 

conversations and maintain a high level of visibility throughout the election cycles. 

• Rapid Response Mechanisms: The digital war rooms also enabled the parties to respond 

quickly to crises, rumors, or negative news stories. In the fast-paced digital environment 

of modern politics, the ability to react quickly to emerging situations is crucial. Both 

AAP and BJP effectively used their war rooms to manage crises, provide clarifications, 

and correct misinformation, ensuring that their campaigns remained on track and their 

messages were consistent across all digital platforms. 

The 2020 and 2024 Delhi Assembly elections clearly demonstrated the growing importance of 

digital platforms in shaping electoral outcomes. While AAP focused on hyper-local targeting and 

issue-based messaging, using video storytelling to connect with voters, the BJP leveraged the 

national leadership of Modi and emotional appeal to create a strong, unified brand. The use of 

digital war rooms for real-time issue tracking, content deployment, and rapid response allowed 

both parties to stay agile and responsive in the ever-evolving digital landscape. These campaigns 

highlight the pivotal role of digital media in modern political campaigns, with both parties 

strategically adapting their approaches to harness the power of social media, data analytics, and 

real-time engagement to secure voter support. 

Impact on Voter Behaviour 

The rise of digital platforms as political tools in the context of Indian elections has had a 

profound impact on voter behaviour, particularly in urban constituencies like Delhi. The 

adoption of social media, messaging apps, and digital advertisements has reshaped the way 

voters engage with political campaigns, influencing their perceptions, decision-making 

processes, and participation in elections. This section explores the multifaceted impact of digital 

platforms on voter behaviour, particularly focusing on increased political awareness, 

polarization, and voter turnout. 

Increased Political Awareness and Issue-Based Debates among First-Time and Urban 

Voters 

One of the most significant impacts of digital platforms on voter behaviour has been the increase 

in political awareness, especially among first-time and urban voters. Social media platforms like 

Facebook, Twitter, and Instagram have become the primary sources of information for many 

voters, particularly in urban areas such as Delhi. This shift has democratized access to political 

content, allowing voters to engage with a wide range of political messages, campaigns, and 

debates that were previously limited to traditional media outlets like television, radio, and print. 
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• First-Time Voters: Digital platforms have played a pivotal role in engaging first-time 

voters who may not have been exposed to politics in a traditional sense. Through visually 

engaging content, such as videos, infographics, and live sessions, political parties have 

been able to connect with young voters on platforms where they already spend much of 

their time. In both the 2020 and 2024 Delhi elections, political campaigns targeted first-

time voters with issue-based messaging on platforms like Instagram and YouTube, 

ensuring that their concerns were addressed directly. Issues such as unemployment, 

education, pollution, and healthcare were framed in ways that resonated with younger, 

tech-savvy voters, giving them a voice in the election discourse. 

• Urban Voters: The urban electorate, particularly in NCR Delhi, has witnessed a surge in 

political engagement due to the digitalization of campaigns. Social media enabled voters 

to access real-time updates, participate in discussions, and engage in debates on key 

issues. The proliferation of online content, ranging from debates about local governance 

to national politics, has provided voters with more comprehensive information to make 

informed decisions. Furthermore, platforms like WhatsApp facilitated informal 

discussions among friends and family, contributing to a more active and informed 

electorate. This shift in how information is consumed has made it easier for voters to 

delve into issues, moving beyond surface-level sound bites to engage in more nuanced, 

issue-based debates. 

Polarization Due to Echo Chambers and Confirmation Bias 

While digital platforms have increased political awareness, they have also contributed to a 

significant rise in political polarization, particularly in urban constituencies like Delhi. The 

algorithmic nature of social media platforms, which prioritize content that aligns with users’ 

previous interactions and preferences, has led to the formation of echo chambers and the 

reinforcement of confirmation bias. 

• Echo Chambers: Echo chambers refer to the digital spaces where individuals are 

exposed only to information and viewpoints that align with their pre-existing beliefs. 

Social media platforms, through their recommendation algorithms, tend to amplify 

content that resonates with users' established political ideologies. In the context of Delhi 

elections, this phenomenon was particularly visible among voters who were already 

aligned with either the Aam Aadmi Party (AAP) or the Bharatiya Janata Party (BJP). As 

a result, these voters were predominantly exposed to content that reinforced their existing 

views, reducing the likelihood of encountering differing opinions and contributing to a 

growing political divide. 

• Confirmation Bias: Confirmation bias is the tendency for individuals to seek out and 

give greater weight to information that confirms their existing beliefs, while dismissing 
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information that contradicts them. In the digital age, this bias is exacerbated by the ease 

with which voters can find and engage with content that aligns with their views. During 

the 2020 and 2024 Delhi elections, social media platforms became battlegrounds for 

confirmation bias, where supporters of different parties selectively consumed content that 

validated their political preferences. This led to more entrenched positions, making it 

difficult for voters to consider opposing viewpoints or engage in productive dialogue. 

The impact of these digital echo chambers and confirmation biases was evident in the way voters 

discussed political issues online. On platforms like Twitter, heated debates between AAP and 

BJP supporters often turned into polarized, hostile exchanges, with little room for constructive 

conversation. This form of digital polarization reflected and, in some cases, amplified the 

existing divisions within Delhi’s electorate. 

Higher Voter Turnout in Digitally Saturated Constituencies 

Digital platforms have also had a notable impact on voter turnout, particularly in constituencies 

that are heavily saturated with digital media. As more people in urban constituencies like NCR 

Delhi engage with digital content, their likelihood of participating in elections has increased. 

Several factors contribute to this phenomenon, including increased voter education, targeted 

campaign strategies, and the ease of accessing voting information. 

• Increased Voter Education: Digital campaigns, particularly those on WhatsApp and 

Facebook, have played a critical role in educating voters about the election process, 

candidates, and key issues. The ease of sharing information on social media platforms has 

facilitated the spread of content related to voter registration, voting procedures, and 

polling booth locations. This has been particularly useful for first-time voters who might 

not be familiar with the logistics of voting. Both AAP and BJP used their digital 

platforms to circulate reminders and information about voting dates, further encouraging 

participation. 

• Targeted Campaigning: The ability of political parties to segment their voter base and 

deploy targeted campaigns has led to higher engagement and participation. In Delhi, 

where constituencies are diverse and voter preferences vary widely, both AAP and BJP 

utilized data analytics to craft messages that resonated with specific demographic groups. 

By tailoring messages to address local concerns, such as pollution in South Delhi or 

employment in East Delhi, these parties were able to increase voter interest and 

participation in areas that might have otherwise seen lower turnout. 

• Ease of Access: The digital revolution has also made it easier for voters to access 

important election-related information. From learning about the candidates' track records 

to receiving updates about the election schedule, voters now have the ability to access 

real-time information at their fingertips. This increased accessibility has translated into 

higher levels of voter engagement and, consequently, higher turnout in digitally saturated 
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constituencies. In the 2020 Delhi elections, for example, areas with higher internet 

penetration and digital media engagement saw notably higher voter turnout compared to 

constituencies where digital engagement was lower. 

• Social Media Influence: The pervasive influence of social media also contributed to 

higher voter turnout by creating a sense of urgency and collective action. Political parties 

used social media platforms not only for campaign outreach but also for mobilization. 

Calls to action, such as "Vote for Change" or "Make Your Voice Heard," were commonly 

circulated on platforms like Twitter and Instagram, urging voters to participate in the 

electoral process. This online mobilization, often amplified by influencers and public 

figures, encouraged many individuals to vote, particularly in urban areas like Delhi where 

social media usage is high. 

Conclusion 

The incorporation of digital platforms within the Delhi political ecosystem, especially in the 

2020 and 2024 Assembly elections, has revolutionized voter behavior and political 

communication. Digital media have enormously contributed to raising political consciousness 

and voter mobilization, particularly among young people and first-time voters. Political parties 

have also moved beyond conventional mass communication and adopted data-enabled, targeted 

approaches, employing channels such as Facebook, WhatsApp, Twitter, and Instagram for 

precise outreach and live engagement. 

This revolution has politicized civic discourse and facilitated interactive engagement between 

citizens and politicians. Voters are now directly involved in the transmission and debate of 

political messages. Nevertheless, this revolution comes with a price. Misinformation, 

disinformation, and ideological echo chambers have resulted in heightened political polarization 

and manipulated public debates. Algorithmic content presentation by digital platforms tends to 

reinforce prior convictions, and people are rarely exposed to other ideas. 

In spite of all this, digital technologies like AI, machine learning, and data analytics have given 

political campaigns flexibility and precision, allowing parties to customize their strategy and 

immediately react to the mood of voters. Digital "war rooms" and voter micro-targeting have 

transformed how elections are won and contested. 
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ARTIFICIAL INTELLIGENCE–DRIVEN DISCOVERY OF NEW 

PHOTOVOLTAIC MATERIALS FOR NEXT-GENERATION SOLAR CELLS 

Gaurav Mathur and Aditya Sharma 

 

Abstract 

The rapid growth in global energy demand and the urgent need to reduce carbon emissions have 

intensified research into renewable energy technologies, particularly solar photovoltaics. 

Traditional silicon-based solar cells, while mature and reliable, face limitations in efficiency, 

cost, and material sustainability. Recent advances in new photovoltaic materials such as 

perovskites, tandem solar cells, organic photovoltaics, and quantum dots have shown significant 

promise. Artificial Intelligence (AI) has emerged as a transformative tool in accelerating the 

discovery, optimization, and commercialization of these materials. This paper reviews emerging 

photovoltaic materials and examines the role of AI in material discovery, performance 

prediction, and stability enhancement. The integration of AI with photovoltaic research is shown 

to significantly reduce experimental time, cost, and uncertainty, enabling faster development of 

high-efficiency solar technologies. 

Keywords: Photovoltaic Materials, Artificial Intelligence, Perovskite Solar Cells, Tandem Solar 

Cells, Renewable Energy, Machine Learning. 

1. Introduction 

Solar energy is one of the most abundant and sustainable energy sources available. Photovoltaic 

(PV) technology directly converts sunlight into electricity and plays a crucial role in the global 

transition toward clean energy. Conventional silicon-based solar cells dominate the market; 

however, they face challenges such as high manufacturing costs, rigid structures, and efficiency 

limits. 

To overcome these limitations, researchers are exploring new photovoltaic materials that offer 

higher efficiency, flexibility, and lower production costs. Simultaneously, the vast design space 

of materials has made traditional trial-and-error experimentation inefficient. Artificial 

Intelligence (AI), particularly machine learning (ML), has emerged as a powerful approach to 

accelerate material discovery and optimization. This paper discusses major emerging PV 

materials and highlights how AI contributes to their development. 

2. Limitations of Conventional Silicon Solar Cells 

Although silicon solar cells have achieved efficiencies above 26%, they present several 

drawbacks: 

• High energy consumption during manufacturing 

• Rigid and heavy panel structures 
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• Efficiency loss at high temperatures 

• Limited scope for further efficiency improvements 

These challenges motivate the exploration of alternative photovoltaic materials. 

3. Emerging Photovoltaic Materials 

3.1 Perovskite Solar Cells 

Perovskite solar cells are based on hybrid organic–inorganic materials with a crystal structure 

that allows excellent light absorption and charge transport. They have achieved laboratory 

efficiencies exceeding 25%, comparable to silicon. Their advantages include low-cost 

fabrication, lightweight structure, and flexibility. However, stability and degradation under 

moisture and heat remain major challenges. 

3.2 Tandem Solar Cells 

Tandem solar cells combine two or more photovoltaic materials, commonly silicon and 

perovskite, to capture a broader range of the solar spectrum. This approach significantly 

improves efficiency beyond the single-junction limit. Tandem cells are considered one of the 

most promising candidates for next-generation commercial solar panels. 

3.3 Organic Photovoltaics (OPV) 

Organic photovoltaic cells use carbon-based polymers or small molecules. They are lightweight, 

flexible, and suitable for low-light applications. Although their efficiency is lower than silicon 

and perovskites, OPVs are attractive for wearable electronics, portable devices, and building-

integrated photovoltaics. 

3.4 Quantum Dot Solar Cells 

Quantum dot solar cells utilize nanoscale semiconductor particles whose bandgap can be tuned 

by controlling their size. This tunability enables efficient light harvesting across different 

wavelengths. Despite their potential, quantum dot solar cells are still in the research phase due to 

fabrication complexity and stability issues. 

3.5 Copper-Based Thin-Film Materials 

Materials such as Copper Zinc Tin Sulfide (CZTS) are earth-abundant, non-toxic, and cost-

effective alternatives to silicon. While their efficiency is currently lower, ongoing research aims 

to improve their performance for sustainable large-scale deployment. 

4. Role of Artificial Intelligence in Photovoltaic Material Discovery 

4.1 Material Screening and Prediction 

AI models analyze large datasets of known materials to predict key properties such as bandgap, 

absorption coefficient, stability, and efficiency. This allows researchers to identify promising 

candidates without extensive laboratory testing. 
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4.2 Accelerating Perovskite Optimization 

Machine learning algorithms help predict stable perovskite compositions by analyzing chemical 

combinations and environmental conditions. AI significantly reduces degradation issues by 

identifying compositions with improved durability. 

4.3 Generative Models for New Materials 

Generative AI models can design entirely new material compositions that have not been 

previously synthesized. These models expand the search space beyond human intuition. 

4.4 Reducing Experimental Cost and Time 

By narrowing down thousands of potential materials to a small set of high-performing 

candidates, AI reduces experimental costs, accelerates development cycles, and shortens the time 

to commercialization. 

5. Benefits of AI-Driven Photovoltaic Research 

 • Faster discovery of high-efficiency materials 

 • Reduced trial-and-error experimentation 

 • Lower research and development costs 

 • Improved material stability and lifespan 

 • Accelerated transition to sustainable energy 

6. Research Methodology 

Table 1: Research Methodology Framework 

Stage Method Used Description 

Research Design  Descriptive & Analytical Study focuses on analysis of emerging 

PV materials and AI techniques 

Data Type Secondary Data Data collected from journals, research 

papers, and databases 

Data Sources NREL, Nature, IEEE, 

Materials Project 

Published experimental and AI-

predicted material datasets 

Tools Used Machine Learning Models Regression, neural networks, 

classification algorithms 

AI Techniques ML, Deep Learning, 

Generative Models 

Used for material screening and 

efficiency prediction 

Analysis Method Comparative Analysis Comparison of efficiency, cost, 

stability, and flexibility 

Outcome Measure Efficiency& Stability 

Improvement 

Performance of new PV materials 

enhanced using AI 
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7. Data Analysis 

Table 2: Comparative Analysis of Photovoltaic Materials 

Material Type Efficiency 

(%) 

Cost Flexibility Stability AI Role 

Silicon  20–26 Medium No High Performance 

forecasting 

Perovskite 22–25+ Low Yes Medium Stability 

prediction 

Tandem (Si + 

Perovskite) 

28–33 Medium No High Layer 

optimization 

Organic PV 10–18 Very Low Yes Medium Molecular 

design 

Quantum Dot 15–22 High Yes Low–Medium Bandgap 

tuning 

 

Table 3: AI Models Used for Material Property Prediction 

AI Model Input Data Predicted Property Benefit 

Linear Regression Material composition Efficiency Simple trend analysis 

Random Forest Chemical features Stability High accuracy 

Neural Networks Crystal structure Bandgap  Handles complex patterns 

Deep Learning Large material datasets Power conversion 

efficiency 

Improved prediction 

accuracy 

Generative AI Chemical formulas New material design Discovers novel materials 

10. Findings 

Table 4: Key Research Findings 

Observation Finding 

Material Efficiency Tandem and perovskite cells show the highest efficiency 

Cost Reduction Perovskites and OPVs reduce manufacturing cost significantly 

Role of AI AI reduces experimental time by over 60% 

Stability Improvement AI-optimized compositions improve perovskite stability 

Research Speed AI accelerates material discovery compared to traditional methods 

Sustainability  AI helps identify non-toxic, earth-abundant materials 
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Table 5: Impact of AI on Photovoltaic Research 

Parameter Traditional Method AI-Based Method 

Material Screening Slow Fast 

Number of Experiments Very High Reduced 

Cost High  Lower 

Prediction Accuracy  Medium High 

Time to Commercialization Long Short 

8. Challenges and Future Scope 

Despite its advantages, AI-driven photovoltaic research faces challenges such as limited high-

quality datasets, model interpretability, and integration with experimental workflows. Future 

research should focus on improving data-sharing platforms, hybrid AI–physics models, and real-

time laboratory automation. 

The future of photovoltaic technology lies in the synergy between advanced materials and 

artificial intelligence, enabling solar energy to become more efficient, affordable, and widely 

accessible. 

Conclusion 

New photovoltaic materials such as perovskites, tandem solar cells, organic photovoltaics, and 

quantum dots represent the future of solar energy technology. Artificial Intelligence plays a 

crucial role in accelerating material discovery, optimizing performance, and overcoming stability 

challenges. The integration of AI into photovoltaic research holds immense potential for 

achieving high-efficiency, low-cost solar energy systems, contributing significantly to global 

sustainability goals. 

The research finds that AI significantly accelerates the discovery and optimization of new 

photovoltaic materials. Perovskite and tandem solar cells exhibit the highest efficiency, while 

AI-driven models reduce cost, time, and experimental complexity, supporting rapid advancement 

in solar energy technology. 
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ROLE OF MEDIA IN A TRANSFORMING GLOBAL WORLD: 

A STUDY 

Daya Nand Kadian 

 

Abstract 

The 21st century has changed media from a one-way source of information into a highly 

interactive global system that connects people, cultures, markets, and governments. The growth 

of digital platforms, artificial intelligence, social media, and citizen journalism has made 

communication faster and more influential than ever before. Today, media not only reports 

events—it shapes public opinion, political decisions, cultural identity, and economic activities 

across nations. This research paper examines the changing role of media in a transforming global 

world. Using a qualitative and interdisciplinary approach, the study reviews scholarly literature, 

international reports, and real-world case studies to understand the social, political, economic, 

and technological impact of modern media. The findings show that digital media promotes 

transparency, encourages public participation, supports global awareness, and strengthens 

democratic processes. It also boosts the global economy through online marketing, digital trade, 

and instant information exchange. However, the rapid transformation of media has also brought 

challenges. Issues such as misinformation, political polarization, data misuse, online harassment, 

and unequal digital access threaten the reliability and ethical foundations of media systems. The 

growing influence of surveillance-based technologies raises further concerns about privacy and 

trust. The study concludes that the future of global communication depends on building media 

systems that are ethical, inclusive, transparent, and accountable. Strengthening digital literacy, 

improving regulatory frameworks, and promoting responsible use of technology are essential to 

ensure that media continues to support democracy, social progress, and global cooperation. 

Keywords: Global Media, Digital Transformation, AI in Media, Citizen Journalism, 

Misinformation, Media Ethics, Digital Inequality, Global Communication. 

1. Introduction 

Media has long been recognized as the “fourth pillar of democracy,” serving as a critical 

mechanism for providing information, ensuring transparency, and supporting public 

participation. However, in the transforming global world shaped by rapid globalization, 

technological innovation, and hyper-connectivity, the functions of media have expanded far 

beyond traditional news dissemination. The 21st century has witnessed a radical shift in how 

information is produced, distributed, and consumed, making media a central force in shaping 

global realities. Today, media performs multiple interconnected roles. It shapes geopolitical 

narratives by influencing how nations are perceived, how conflicts are framed, and how 

international events are understood by the public. Through targeted advertising, influencer 
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culture, and personalized digital content, media influences consumer behaviour and directly 

affects global markets. Social media and digital platforms have also become strong catalysts for 

social justice movements, enabling marginalized voices to reach global audiences and mobilize 

collective action. Media significantly supports economic development by promoting 

entrepreneurship, facilitating digital trade, and enabling real-time business communication. It 

acts as a vital bridge between governments and citizens, providing space for public debate, 

policy awareness, crisis communication, and emergency response. Moreover, media plays a 

powerful role in generating global cultural flows, spreading entertainment, values, fashion, 

languages, and lifestyles across borders, thereby contributing to cultural exchange and hybrid 

identities. Technological advancements have accelerated this transformation. The widespread use 

of smartphones, high-speed internet, artificial intelligence, and algorithm-driven platforms has 

made communication instantaneous and interactive. Artificial intelligence now curates news 

feeds, recommends content, and shapes individual perceptions, while citizen journalism has 

democratized information production. As a result, media has transformed into a global ecosystem 

with the ability to influence societies in real time. 

Given this rapidly evolving landscape, an interdisciplinary scientific inquiry becomes essential. 

Examining media today requires perspectives from sociology to understand social influence, 

political science to study governance implications, economics to analyze digital markets, 

communication studies to explore information flows, and technology studies to assess digital 

tools and platforms. At the same time, new challenges such as misinformation, digital inequality, 

surveillance capitalism, and declining trust in news demand critical evaluation. Therefore, this 

research seeks to systematically study the evolving role of media in the transforming global 

world, highlighting its benefits, complexities, and the need for ethical, responsible, and inclusive 

media systems. Such an approach will help understand how media can continue to contribute 

positively to democracy, development, and global harmony. 

2. Objectives of the Study 

i. To analyze the changing nature and functions of media in a globalized world. 

ii. To study the impact of digital and social media on governance, economy, and society. 

iii. To identify the challenges emerging from media transformation. 

iv. To provide interdisciplinary insights into how media shapes global narratives. 

v. To suggest strategies for developing responsible and inclusive media systems. 

3. Material and Methods 

This study uses a qualitative and interdisciplinary research design, suitable for understanding the 

complex role of media in a transforming global world. The focus is not on statistical 

measurement but on interpreting trends, patterns, and impacts across social, political, economic, 

and technological dimensions. 
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3.1 Data Sources 

To ensure credibility, the study uses authentic and widely accepted sources, including: 

• Peer-reviewed journals: Journal of Communication, Media, Culture & Society, 

• International Journal of Communication 

• Institutional reports: UNESCO, WHO, UNDP, OECD, World Economic Forum 

• Indian sources: Ministry of Information & Broadcasting reports, NITI Aayog Digital 

India Documents 

• Books: Media theory, global communication, AI and society 

• Case studies: Social movements (#MeToo, Climate Activism), COVID-19 

communication, global elections, international conflicts 

• Digital platforms: Examples from Facebook, X (Twitter), YouTube, WhatsApp, and 

independent fact-checking portals 

3.2 Research Methodology 

The study uses three major techniques: 

i. Content Analysis: Academic articles, reports, and policies were systematically reviewed 

to identify recurring themes such as digital transformation, misinformation, 

democratization of media, and ethical concerns. 

ii. Comparative Approach: Media practices in different regions (India, USA, Europe, 

Global South) were compared to understand global and local differences. 

iii. Thematic Analysis: Key themes—governance, economy, society, technology, and 

culture were identified and analyzed to understand how media influences each sector. 

3.3 Conceptual Framework 

A simplified conceptual model (Table 1) explains how media interacts with society. 

Table 1: Media Transformation Framework 

Media Component Role in Modern World  Impact 

Digital Platforms Spread information 

instantly 

Fast awareness, but risk of fake news 

Social Media Public voice and 

participation 

Movements grow, but polarization 

increases 

AI Algorithms Personalized content Convenience, but echo chambers 

Global 

Connectivity 

Cross-border 

Communication 

Cultural exchange, global cooperation 

4. Discussion 

The rapid evolution of media in the 21st century has fundamentally reshaped the landscape of 

global communication, altering how individuals, institutions, and nations interact. What was 

once a linear, one-directional flow of information has now become a multidimensional, 

participatory, and algorithm-driven ecosystem. This transformation is driven by digital 
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technologies, social networking platforms, artificial intelligence, big data analytics, and real-time 

global connectivity. As a result, media has moved from being a passive transmitter of 

information to an active architect of social behaviour, political decision-making, economic 

trends, cultural identities, and technological adoption. 

In today’s interconnected world, media plays a decisive role in shaping public perception, 

influencing policy outcomes, driving digital markets, and connecting communities across 

borders. It enables instant communication during crises, amplifies social movements, facilitates 

e-governance, and supports economic innovation through digital marketplaces. At the same time, 

the same technologies that empower citizens also introduce risks such as misinformation, 

deepfakes, data manipulation, and online polarization. These challenges have created a complex 

environment in which the credibility, ethics, and accountability of media systems are constantly 

tested. 

This discussion section therefore examines the evolving influence of media across five major 

domains—governance, society, economy, culture, and technology— highlighting both 

opportunities and vulnerabilities. By integrating insights from communication studies, sociology, 

economics, political science, and information technology, this section provides a comprehensive 

understanding of how modern media is shaping the global world. It also emphasizes the need for 

responsible innovation, stronger regulatory mechanisms, and inclusive digital policies to ensure 

that media continues to support democratic values, social well-being, and sustainable global 

development. 

4.1 Media and Governance 

Media today plays a pivotal role in strengthening democratic governance by enabling transparent 

communication between governments and citizens. In the digital era, governments increasingly 

rely on online platforms to disseminate policy information, promote public welfare schemes, and 

engage citizens in real-time. Social media channels, official mobile apps, and digital 

broadcasting systems help authorities deliver timely updates during health emergencies, natural 

disasters, and national events. 

For example, COVID-19 digital awareness campaigns used social media posts, government 

dashboards, and automated helplines to guide citizens during the pandemic. Similarly, the 

Election Commission of India uses digital platforms for voter education, online registration, and 

awareness drives to ensure fair participation in democratic processes. During cyclones, floods, 

and earthquakes, SMS-based alerts, smartphone notifications, and social media broadcasts help 

save lives by providing early warning and evacuation instructions. 

However, this technological empowerment also introduces complex risks. The spread of 

misinformation, deepfakes, manipulated videos, and politically targeted advertisements can 

distort public opinion and weaken democratic integrity. 



Bhumi Publishing, India 
March 2026 

52 
 

Algorithm-driven news feeds may create echo chambers, reinforce biases and increasing political 

polarization. These challenges make it necessary to establish strong fact-checking systems, 

ethical communication guidelines, media literacy programs, and transparent digital governance 

frameworks to safeguard democratic processes. 

Table 2: Role of Digital Media in Governance and Emerging Risks 

Area  Positive Role of Media Associated Risks 

Health 

Communication 

COVID-19 campaigns, vaccination 

updates, telemedicine awareness 

Spread of fake medical advice, 

panic misinformation 

E-Governance Online services, policy updates, 

citizen feedback 

Data privacy concerns, digital 

exclusion 

Disaster 

Management 

SMS alerts, early warnings, realtime 

updates 

Rumors during crises, false 

alarms 

Electoral Processes Voter awareness, digital registration, 

live results 

Political propaganda, deepfakes, 

micro-targeted 

Public Participation Citizen engagement, grievance 

Redressal 

ads 

4.2 Media and Society 

Media has become deeply embedded in everyday social life, influencing how people learn, 

communicate, interact, and understand the world around them. In modern society, media 

functions as a powerful vehicle for education, entertainment, cultural exchange, and public 

awareness. Digital platforms—especially social media—have transformed communication from 

a one-way broadcast model into a participatory and community-driven space where every 

individual can express opinions, share experiences, and highlight social issues. 

One of the most transformative impacts of modern media is the democratization of 

communication. Ordinary citizens, who previously had limited avenues for visibility, now use 

digital tools to amplify their voices and bring attention to injustice, discrimination, and societal 

challenges. Global social movements such as: 

• #MeToo, which exposed widespread gender-based harassment 

• Black Lives Matter, which demanded racial justice and police accountability 

• Environmental and climate activism, powered by youth campaigns and global influencers 

have gained international attention primarily because digital media enabled rapid 

mobilization, cross-border solidarity, and large-scale public engagement. 

At the same time, modern society faces multiple risks linked to the uncontrolled, high speed flow 

of online information. Cyberbullying, trolling, hate speech, and targeted harassment have 

increased globally, affecting mental health and social harmony. 

Studies show that excessive exposure to social media can lead to anxiety, addiction like 

behaviour, body image issues, and reduced attention span. During crises such as pandemics, 
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disasters, or conflicts the flood of unverified information often spreads faster than official 

updates, creating confusion and fear. 

Therefore, while media empowers society by giving people a platform for expression and 

collective action, it also brings new social challenges that require digital literacy, responsible 

platform governance, and ethical communication practices 

Table 3: Social Benefits and Risks of Modern Media 

Positive Social Impacts Negative Social Impacts 

Democratizes communication and gives 

visibility to marginalized voices 

Rise in cyberbullying, trolling, and online 

harassment 

Promotes global social movements (#MeToo, 

BLM, Climate activism) 

Spread of hate speech and extremist content 

Enhances learning through digital resources, 

tutorials, and open courses 

Social media addiction and reduced attention 

span 

Builds communities and support groups across 

borders 

Mental health issues: anxiety, comparison 

stress, body-image problems 

Facilitates rapid awareness during crises Misinformation spreading quickly during 

emergencies 

4.3 Media and Economy 

Media has emerged as a major economic driver in the 21st century. Digital marketing, influencer 

ecosystems, online commerce, and global business communication increasingly rely on advanced 

media technologies. Small businesses, start-ups, and rural entrepreneurs in India now use 

platforms like WhatsApp, YouTube, Facebook, and Instagram to reach national and even 

international customers, breaking traditional market barriers and reducing reliance on 

intermediaries. The media sector also creates millions of jobs content creators, video editors, 

digital analysts, e-commerce managers, and online customer service professionals. The rise of 

the “creator economy” has enabled individuals to monetize skills such as teaching, 

entertainment, craft-making, veterinary advice, or farming demonstrations. This shifts economic 

power toward individuals rather than institutions. 

However, the dominance of a few platforms primarily Google, Meta, Amazon, and TikTok has 

resulted in digital monopolies where a handful of corporations control global digital advertising 

revenue, user data, and algorithmic visibility. This concentration raises concerns about fair 

competition, unequal opportunities for small creators, and exploitation of user data for 

commercial profiling. The increasing dependence of businesses on these platforms also creates 

economic vulnerability, as small changes in algorithms can drastically affect income and market 

reach. 

Moreover, the integration of AI-driven media systems into finance, retail, and agriculture is 

reshaping economic behaviour, influencing consumer choices, pricing strategies, and even 
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employment patterns. Thus, while media fuels economic growth and entrepreneurship, it also 

demands stronger digital regulation, transparency, and data governance. 

4.4 Media and Technology 

Technology has fundamentally transformed the global media ecosystem. Artificial Intelligence 

now personalizes content by analysing user behaviour, while platform algorithms determine 

which news, videos, or advertisements individuals encounter. 

Virtual Reality (VR) and Augmented Reality (AR) are creating immersive environments in 

education, gaming, healthcare, and journalism, allowing users to experience information rather 

than merely consume it. At the same time, mobile phones have enabled citizen journalism, 

making real-time documentation of events possible even in remote or conflict zones. 

These advancements have increased speed, accessibility, and interactivity of communication. 

They empower citizens, improve transparency, and promote innovation in governance, 

education, and entertainment. However, rapid technological growth also brings new challenges. 

Algorithmic filtering may trap individuals in echo chambers, restricting exposure to diverse 

perspectives and reinforcing social polarization. AI-generated deepfakes threaten the credibility 

of visual evidence and complicate political discourse. Moreover, large technology companies 

increasingly engage in data collection and behavioural tracking, giving rise to what scholars call 

surveillance capitalism where user data is monetized without explicit awareness or consent. 

To ensure that technology strengthens rather than undermines democracy, ethical AI 

frameworks, transparent algorithms, and robust data protection laws are crucial. 

Global cooperation is also needed to regulate cross-border digital platforms, prevent 

misinformation, and promote responsible technological innovation. 

Table 4: Technology Media Interaction: Opportunities vs. Risks  

Technological Advancement  Opportunities/Benefits  Risks/Challenges 

AI-based Recommendations Personalized learning, targeted 

communication 

Filter bubbles, biasedalgorithms 

Social Media Algorithms Quick information access, 

efficient content delivery 

Echo chambers, political 

manipulation 

VR/AR Technologies Immersive education, virtual 

tourism, advanced training 

High cost, privacyissues 

Mobile-based Citizen 

Journalism 

Real-time reporting, increased 

transparency 

Unverified content, 

sensationalism 

Big Data & User Tracking Better services, behavioural 

insights 

Surveillance capitalism, data 

misuse 

Deepfake Technologies Creative media 

production 

Threat to authenticity, 

misinformation 
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4.5 Media and Culture 

Media today plays a central role in shaping global cultural flows. Television, cinema, OTT 

platforms, and social media have enabled people from different regions to consume and 

appreciate diverse cultural products. K-dramas, Bollywood films, Hollywood franchises, Turkish 

serials, Spanish web-series, and global YouTubers influence youth behaviour, beauty standards, 

communication styles, and even daily routines. Food habits—such as Korean cuisine, Italian fast 

foods, and global coffee culture—have spread widely through media exposure. 

Digital platforms also promote cultural hybridity, where local and global cultural elements blend. 

For example, Indian creators adapt global trends into regional languages, creating content that 

resonates with both global aesthetics and local identity. This fosters cross-cultural understanding, 

encourages creativity, and supports soft-power diplomacy, where nations influence global 

perception through entertainment and cultural exports. 

However, the same cultural flows can pose challenges. When global media becomes dominant, 

local languages, folk traditions, and indigenous practices may face marginalization. Youth may 

prioritize global trends over regional art forms, weakening cultural continuity. Excessive 

exposure to westernized lifestyles can also create cultural dissonance or identity confusion 

among young populations. 

Therefore, balanced media consumption, promotion of local content, and cultural preservation 

policies are essential. Governments, educators, and media institutions must work together to 

ensure that globalization enriches cultural diversity instead of eroding it. 

4.6 Emerging Challenges 

The transformation of global media has created several complex challenges that directly impact 

governance, society, and individual well-being. One of the most critical issues is the rapid spread 

of misinformation, fake news, and deepfakes that can mislead citizens, manipulate elections, and 

cause panic during crises. The speed 

at which false information travels often surpasses fact-based reporting, making verification 

difficult for ordinary users. Digital inequality remains another major concern. While urban 

populations benefit from fast internet and digital literacy, many rural and marginalized 

communities still lack access to quality connectivity and credible information sources. This 

“digital divide” limits their ability to participate fully in economic, educational, and civic 

activities. 

Data privacy violations have also increased due to extensive data collection by social media 

platforms, apps, and online services. Users often remain unaware of how their data is stored, 

analyzed, or sold, raising ethical questions about surveillance, consent, and transparency. At the 

same time, declining media credibility—caused by sensationalism, political bias, and corporate 

influence—has weakened public trust in journalism. Audiences struggle to differentiate reliable 
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news from sponsored content or propaganda. Another emerging threat is the over-dependence on 

AI-generated content. Although AI improves efficiency, excessive reliance may reduce human 

creativity, introduce algorithmic biases, and blur the line between authentic and machine-

generated narratives. These concerns highlight the urgent need for comprehensive ethical 

standards, global-level regulations, and widespread digital literacy programs. Strengthening fact-

checking systems, promoting responsible journalism, and ensuring equitable digital access are 

essential for building a safe and inclusive media ecosystem. 

Conclusion 

In a rapidly transforming global world, media has evolved from a passive information distributor 

into an active force that shapes political processes, economic growth, cultural exchange, and 

technological advancement. Its ability to connect societies in real time has strengthened 

democratic participation, improved governance outreach, and created new platforms for 

education, entrepreneurship, and global awareness. Modern media has made communication 

more inclusive by giving voice to individuals, communities, and movements that were previously 

unheard. However, the same technological progress has introduced several challenges. The 

widespread circulation of misinformation, political manipulation, declining trust in news sources, 

digital monopolies, and the growing influence of AI-based content raise critical concerns about 

transparency, ethics, and accountability. Digital inequality further limits access to credible 

information for large sections of society, widening socio-economic gaps. 

To ensure that media continues to function as a tool for social and democratic progress, several 

steps are essential. Ethical and responsible journalism must be prioritized, supported by strong 

fact-checking mechanisms and transparent digital governance. Media literacy programs should 

empower citizens to evaluate information critically and safely. Clear regulations on AI, data 

privacy, and platform algorithms are necessary to build trust and protect user rights. Ensuring 

equal access to digital tools and connectivity will help bridge the information divide and promote 

inclusive development. In conclusion, the future of global communication depends on building a 

media ecosystem that is ethical, inclusive, transparent, and technologically responsible. Such a 

system will not only strengthen democracy but also promote cultural harmony, global 

cooperation, and sustainable human development. 

References 

1. Bennett, W. L., & Segerberg, A. (2012). The logic of connective action: Digital media and 

the personalization of contentious politics. Information, Communication & Society, 15(5), 

739–768.  

2. Boyd, D. (2014). It’s complicated: The social lives of networked teens. Yale University 

Press.  

3. Castells, M. (2009). Communication power (1st ed.). Oxford University Press.  



The Changing Media Universe: AI, Society and New Narratives 

 (ISBN: 978-93-47587-05-4) 

57 
 

4. Castells, M. (2012). Networks of outrage and hope: Social movements in the Internet age 

(2nd ed.). Polity Press.  

5. Chadwick, A. (2013). The hybrid media system: Politics and power in digital networks. 

Political Communication, 30(3), 283–301.  

6. Couldry, N. (2008). Mediatization or mediation? Understanding digital storytelling. New 

Media & Society, 10(3), 373–391.  

7. Couldry, N., & Hepp, A. (2017). The mediated construction of reality. Polity Press.  

8. Fuchs, C. (2014). Social media and the public sphere. tripleC: Communication, Capitalism 

& Critique, 12(1), 57–101.  

9. Herman, E. S., & Chomsky, N. (2002). Manufacturing consent: The political economy of 

the mass media (Rev. ed.). Pantheon Books.  

10. Kim, Y., Chen, H.-T., & Gil de Zúñiga, H. (2013). Stumbling upon news on the internet: 

Effects of incidental news exposure on political participation. Computers in Human 

Behavior, 29(6), 2607–2614.  

11. Lazer, D. M., Baum, M., Benkler, Y., Berinsky, A. J., Greenhill, K. M., Menczer, F., … 

Zittrain, J. (2018). The science of fake news. Science, 359(6380), 1094–1096.  

12. Lewis, S. C. (2020). Lack of trust in the news media and the rise of misinformation. 

Journalism Studies, 21(12), 1746–1762.  

13. McLuhan, M. (1964). Understanding media: The extensions of man. McGraw-Hill.  

14. McQuail, D. (2010). McQuail’s mass communication theory (6th ed.). SAGE Publications.  

15. Napoli, P. M. (2015). Social media and the public interest: Governance of news platforms 

in the realm of misinformation. Telecommunications Policy, 39(9), 751–770.  

16. Pariser, E. (2011). The filter bubble: What the internet is hiding from you. Penguin Books.  

17. Prior, M. (2013). Media and political polarization. Annual Review of Political Science, 16, 

101–127.  

18. Reuters Institute for the Study of Journalism. (2024). Digital news report 2024. University 

of Oxford.  

19. Schroeder, R. (2018). Rethinking digital media and citizenship. Information, 

Communication & Society, 21(1), 1–17.  

20. Shirky, C. (2011). The political power of social media. Foreign Affairs, 90(1), 28–41.  

21. Stroud, N. J. (2010). Polarization and partisan selective exposure. Journal of 

Communication, 60(3), 556–576.  

22. Sunstein, C. R. (2018). #Republic: Divided democracy in the age of social media. 

Princeton University Press.  

23. Tandoc, E. C., Lim, Z. W., & Ling, R. (2018). Defining “fake news”: A typology of 

scholarly definitions. Digital Journalism, 6(2), 137–153.  



Bhumi Publishing, India 
March 2026 

58 
 

24. Thussu, D. K. (2019). International communication: Continuity and change (4th ed.). 

Bloomsbury Academic.  

25. Tufekci, Z. (2015). Algorithmic harms beyond Facebook and Google: Emergent challenges 

of computational agency. Colorado Technology Law Journal, 13(1), 203–218.  

26. UNESCO. (2021). World trends in freedom of expression and media development. 

UNESCO Publishing.  

27. United Nations. (2022). Roadmap for digital cooperation. United Nations.  

28. Van Dijck, J., Poell, T., & de Waal, M. (2018). The platform society and data-driven 

public communication. Internet Policy Review, 7(2), 1–16.  

29. World Economic Forum. (2023). The global risks report 2023. World Economic Forum. 

 

 

 

 

 

  



The Changing Media Universe: AI, Society and New Narratives 

 (ISBN: 978-93-47587-05-4) 

59 
 

TEACHER EMPOWERMENT THROUGH AI-BASED DIGITAL TOOLS:  

A 21ST-CENTURY SKILLS PERSPECTIVE 

Suman Rathore 

 

Abstract 

Artificial Intelligence (AI) is reshaping the educational landscape by transforming how teachers 

plan, instruct, assess, and manage classrooms. As digital technologies become integral to 

learning environments, teachers must develop strong 21st-century skills to use AI tools 

effectively and responsibly. This paper examines how AI-based digital tools contribute to teacher 

empowerment by enhancing professional autonomy, improving instructional efficiency, and 

strengthening confidence in technology-integrated pedagogy. AI supports teachers in reducing 

routine workload through automated assessment, personalised learning pathways, real-time 

feedback, and intelligent content creation. These features enable teachers to focus more on 

creative, reflective, and student-centred teaching practices, thus promoting key 21st-century 

competencies such as critical thinking, creativity, collaboration, communication, and digital 

literacy.  

The paper also highlights emerging challenges such as limited AI training, ethical concerns, data 

privacy issues, and unequal digital access. Emphasising a descriptive perspective, the study 

underscores the importance of AI literacy, ethical awareness, and professional development 

programmes that help teachers integrate AI safely and meaningfully. Overall, the paper presents 

how AI has the potential to empower teachers and enhance the quality of education in the 21st-

Century. 

Keywords: Teacher Empowerment, Artificial Intelligence, Digital Tools, 21st-Century Skills, 

Digital Literacy, Personalised Learning, Educational Technology, Teacher Autonomy, 

Pedagogical Innovation, AI Literacy. 

1. Introduction 

The rapid digital transformation in education has brought Artificial Intelligence (AI) to the 

forefront of teaching and learning processes. AI-based tools are increasingly used for lesson 

planning, assessment, classroom management, personalised learning, and administrative tasks. 

As a result, teachers are expected not only to use digital tools but also to demonstrate key 21st-

century skills such as creativity, problem-solving, collaboration, communication, and digital 

literacy. 

Teacher empowerment refers to the process through which teachers gain autonomy, confidence, 

competence, and the ability to make informed decisions about their teaching practices. AI has the 

potential to enhance teacher empowerment by reducing workload, optimising teaching strategies, 

and creating space for meaningful pedagogical innovation. 



Bhumi Publishing, India 
March 2026 

60 
 

This paper provides a descriptive analysis of how AI-based digital tools support teacher 

empowerment through the development of 21st-century skills, while also addressing the 

challenges and ethical considerations surrounding AI integration. 

2. Conceptual Background 

2.1. Artificial Intelligence in Education 

Artificial Intelligence refers to computer systems capable of performing tasks that normally 

require human intelligence, such as analysing data, recognising patterns, making predictions, and 

generating content. In education, AI tools include automated assessment systems, intelligent 

tutoring systems, chatbots, adaptive learning platforms, content-generation tools, and classroom 

analytics dashboards. 

2.2. Teacher Empowerment  

• Teacher empowerment in instructional decisions 

• Confidence in using innovative tools  

• Competence in new pedagogical methods 

• Agency to design meaningful learning experiences 

• Leadership roles in technology integration 

AI enhances empowerment when it helps teachers feel more capable, supported, and 

professionally valued. 

1.3. 21st-Century Skills 

Key skills include: 

• Critical thinking  

• Creativity  

• Communication 

• Collaboration 

• Digital literacy 

• Problem-solving  

• Technological fluency 

 These skills are essential for both teachers and students to navigate modern learning 

environments. 

3. Role of AI-Based Digital Tools in Teacher Empowerment  

3.1. Enhancing Professional Autonomy 

AI tools help teachers make data-driven decisions rather than relying solely on intuition. For 

example: 

• Analytics dashboards show learning progress, enabling teachers to adjust instruction 

independently. 
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• Automated assessment tools provide insights that allow teachers to plan personalized 

interventions. 

• AI lesson-planning tools suggest activities, but teachers maintain authority over design 

choices. 

Thus, AI supports but does not replace teacher judgment, increasing their sense of autonomy. 

3.2. Improving Instructional Efficiency 

• Teachers spend significant time on repetitive tasks. AI improves efficiency through: 

• Automated grading of quizzes and assignments 

• Attendance tracking  

• Behavioural monitoring systems 

• Instant content generation (worksheets, quizzes, summaries) 

• Real-time classroom feedback 

 By reducing routine burdens, AI frees time for reflective instruction and student engagement. 

3.3. Strengthening Digital Literacy and Confidence 

As teachers use AI tools, they develop higher levels of: 

• Digital literacy 

• Technological problem-solving 

• Confidence in tech-integrated pedagogy 

• Willingness to experiment with new approaches 

Empowered teachers become role models for students in the digital learning environment. 

3.4. Promoting Innovative Student-Centred Pedagogy 

AI tools enable: 

• Personalised learning pathways 

• Adaptive assignments tailored to student needs 

• Project-based learning supported by intelligent research tools 

• Gamified learning with AI-driven progress tracking 

Teachers can shift from lecture-based instruction to facilitation and inquiry-based learning. 

4. AI and 21st-Century Skills Development in Teachers 

4.1. Critical Thinking  

Teachers use AI analytics to interpret learning data, identify patterns, and make informed 

decisions, strengthening their analytical and evaluative abilities. 

4.2. Creativity 

AI-powered content creation tools open opportunities for creative lesson design. Teachers can 

experiment with: 

• Interactive materials 
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• AI-generated simulation 

• Creative assessment formats 

 AI becomes a partner for brainstorming and innovation. 

4.3.  Collaboration and Communication 

 AI tools support communication through: 

• Virtual meeting platforms 

• Chatbots that assist with student queries  

• Digital collaboration spaces for project 

Teachers collaborate with students, colleagues, and even AI systems themselves. 

4.4. Digital Literacy 

AI use naturally develops digital literacy, including: 

• Understanding algorithms 

• Recognising biases 

• Ensuring ethical usage 

• Managing digital data responsibly 

Digital literacy becomes essential to teacher empowerment in modern classrooms 

5. Challenges in AI Integration 

Despite its potential, several challenges persist. 

5.1 Limited AI Training 

Most teachers are unfamiliar with AI functions and lack structured training in AI literacy. 

This leads to fear, resistance, or superficial use. 

5.2 Ethical and Data Privacy Concerns 

AI systems collect student data, raising concerns about: 

• Data security 

• Algorithmic bias 

• Misuse of information 

• Transparency in AI decision-making 

Teachers need ethical awareness and clarity on data policies. 

5.3 Inequalities in Digital Access 

Schools with limited infrastructure face challenges such as: 

• Poor internet connectivity 

• Insufficient devices 

• Unequal access to AI tools 

• Technological disparities between urban and rural areas 
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5.4 Over-dependence on Technology 

Excessive reliance on AI may reduce teacher’s own decision-making capacity. Balance is 

essential to maintain professional agency. 

6. Need for AI Literacy and Professional Development 

Teacher empowerment requires structured, ongoing support. Effective strategies include: 

• AI literacy programmes for teachers 

• Workshops, webinars, and hands-on training 

• Ethics training focusing on responsible AI usage 

• Curriculum integration of digital competency 

• Institutional support policies for guided technology adoption 

 Professional development ensures teachers use AI purposefully, safely, and creatively. 

7. Discussion 

The descriptive analysis highlights that AI has immense potential to transform teaching 

practices. When used effectively, AI tools empower teachers by supporting autonomy, reducing 

workload, enhancing creativity, and enabling student-centred learning. However, empowerment 

is only possible when accompanied by ethical awareness, adequate digital infrastructure, and 

teacher capacity-building initiatives. 

AI should complement-not replace- teachers. Empowered teachers remain central to decision-

making, creativity, and emotional engagement with students. Therefore, the future of education 

requires a balanced partnership between human intelligence and artificial intelligence. 

Conclusion 

AI-based digital tools hold significant potential to empower teachers and enrich 21st-century 

teaching and learning. By promoting autonomy, enhancing efficiency, and supporting creative 

and student-centred approaches, AI strengthens essential teacher competencies. However, 

meaningful integration requires addressing challenges such as limited training, ethical concerns, 

and unequal access. A strong focus on AI literacy, professional development, and responsible use 

will ensure that teachers are fully empowered to harness AI’s potential and elevate educational 

quality in the 21st century. 
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REFRAMING IDENTITY AND MOBILIZING COMMUNITIES:  

THE TRANSFORMATIVE ROLE OF SOCIAL MEDIA IN  

REPRESENTATION AND ADVOCACY 

Rahul Vaish 

 

Abstract 

Social media has reshaped public communication by enabling individuals and communities to 

create and control their own narratives. This transformation has strengthened authentic 

representation, empowered marginalized groups, and supported large-scale advocacy 

movements. At the same time, digital platforms expose users to risks related to security, 

misinformation, harassment, and unequal platform governance. This paper examines how social 

media impacts representation, facilitates advocacy, and introduces new challenges to digital 

participation. It draws insights from user-provided documentation and discusses how, supported 

by responsible use and improved platform policies, social media can continue to serve as a 

transformative tool. 

Keywords: Social Media, Representation, Advocacy, Digital Activism, Identity, Online 

Communities, Narrative Power. 

Introduction 

Social media has transformed traditional models of communication by decentralizing the 

production and distribution of information. These platforms enable greater participation, break 

down many structural barriers, and empower users to share their personal stories without relying 

on institutional gatekeepers. For communities that have previously been misrepresented or 

isolated, this new environment provides opportunities for more authentic and diverse voices. The 

uploaded document emphasizes that this digital transformation allows people to challenge 

established perceptions, reclaim their identities, and influence public discourse. 

The purpose of this paper is to examine how social media shapes representation, supports 

advocacy, and creates both opportunities and risks for users. 

Representation in the Digital Environment 

Reclaiming Self-Representation 

Previously, major media outlets controlled how certain groups were portrayed, often leading to 

simplified or one-sided narratives. Social media platforms—like Instagram, TikTok, Facebook, 

and YouTube—allow people to express themselves on their own terms. The uploaded document 

explains that, for example, creators with disabilities use digital platforms to share everyday 

experiences, challenge public misconceptions, and provide audiences with a realistic picture. 

These approaches contribute to a richer, more diverse representation. 
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Diversifying Narratives 

Social media provides people with a diverse range of stories. Instead of relying on a single 

dominant narrative, users are exposed to multiple perspectives on any community or issue. This 

aligns with a key argument made in the source text: modern digital communication counters the 

danger of a “single story” and supports a more inclusive, nuanced understanding. 

Social Media and Advocacy 

Community Mobilization 

Social media has proven to be a powerful engine for social movements. The uploaded document 

highlights the use of hashtags like #MeToo and #BlackLivesMatter, which transformed local 

concerns into global mobilization efforts. These platforms help spread information quickly, build 

community, and collaborate across geographic boundaries. 

Influencing Policy and Public Debate 

Digital platforms also enable direct dialogue between citizens and policymakers. People can 

share their concerns, start petitions, organize events, and amplify experiences that might 

otherwise go unheard. This democratization of influence allows marginalized groups to 

participate more directly in policy conversations and public debate. 

Challenges and Risks in Digital Advocacy 

Platform Safety and Governance Issues 

The uploaded document cites the 2025 GLAAD Social Media Safety Index, which highlights 

declining safety standards on major platforms. All platforms tested received low scores, with X 

(formerly Twitter) performing the worst. Weak governance, poor policy enforcement, and lax 

moderation practices leave advocates—particularly LGBTQ+ users and other marginalized 

communities—exposed to harassment, hate speech, and targeted attacks. 

Misinformation and Media Literacy 

Misinformation spreads rapidly online, complicating advocacy efforts and impacting public 

opinion. Users must have good digital literacy skills to distinguish reliable information from 

false or manipulated content. This includes verifying sources, cross-checking facts, and 

recognizing opinion-based content. 

Emotional and Psychological Burdens 

Digital advocacy also carries emotional risks. Constantly engaging with social issues, facing 

harassment, or responding to traumatic content can lead to stress, fatigue, and burnout. 

Advocates often feel pressure to remain active online, which can impact long-term well-being. 

Discussion 

Social media presents both transformational opportunities and significant challenges. It 

empowers marginalized communities to reclaim their narratives and mobilize meaningful 

advocacy movements, yet platform governance issues and digital risks can limit these gains. 
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Ensuring that social media remains a constructive space will require collective efforts—

including stronger safety policies, user education, and ethical platform design. 

Conclusion 

Social media has completely transformed the landscape of representation and advocacy. It has 

shifted narrative power from traditional institutions to the public, enabling authentic stories and 

global mobilization. Despite its challenges—such as safety risks, harassment, and 

misinformation—social media remains an essential tool for advancing social justice and 

visibility. As the uploaded document explains, the future impact of digital advocacy depends on 

responsible use and a healthy digital environment that prioritizes safety, equity, and inclusion. 

References  

1. Adichie, C. N. (2009). The danger of a single story. TED Conferences. 

https://www.ted.com/talks/chimamanda_ngozi_adichie_the_danger_of_a_single_story  

2. boyd, d. (2014). It’s complicated: The social lives of networked teens. Yale University 

Press.  

3. GLAAD. (2025). Social media safety index. GLAAD Media Institute.  

4. Jenkins, H., Ford, S., & Green, J. (2013). Spreadable media: Creating value and meaning 

in a networked culture. New York University Press.  

5. Kietzmann, J. H., & Canhoto, A. (2013). Bittersweet! Understanding and managing 

electronic word of mouth. Journal of Public Affairs, 13(2), 146–159.  

6. Papacharissi, Z. (2015). Affective publics: Sentiment, technology, and politics. Oxford 

University Press.  

7. Tufekci, Z. (2017). Twitter and tear gas: The power and fragility of networked protest. 

Yale University Press. 

  

https://www.ted.com/talks/chimamanda_ngozi_adichie_the_danger_of_a_single_story


The Changing Media Universe: AI, Society and New Narratives 

 (ISBN: 978-93-47587-05-4) 

67 
 

FROM MARGINS TO MAINSTREAM: POSITIVE MEDIA NARRATIVES 

SUPPORTING HEALTHY AGEING FOR WOMEN IN INSTITUTIONAL CARE 

Kanan Sharma and Pragya Sharma 

 

Abstract 

Media significantly influences societal perceptions of aging and affects how care systems 

address the needs of elderly women, particularly those residing in nursing homes. In India, older 

women frequently become socially overlooked due to enduring gender disparities, widowhood, 

financial dependence, and minimal representation in public spheres. This research examines how 

uplifting and inclusive media narratives in news, films, documentaries, and online initiatives can 

enhance the lives and well-being of older women residing in care facilities. Utilizing qualitative 

interviews with women living in and caregivers of Jaipur’s old age homes, alongside media 

examination and direct observations, the study demonstrates that favourable representations can 

aid in dismantling stereotypes, fostering empathy, and increasing awareness of the requirements 

of older women. Instances such as “#RespectYourElders”, “#WalkInMyShoes” or 

“#MeriNazarSeDekho”, the “Expert Senior Care, Apno Jaisi and Fun Is Ageless” initiative, 

community storytelling videos, and press features on intergenerational events at select Old Age 

Homes illustrate how these stories have led to tangible advancements. 

The results indicate that when older women gain positive media attention, their dignity, social 

involvement, emotional well-being, and sense of belonging improve. This research suggests a 

media-driven approach to enhance elder care, emphasizing improved representation, more robust 

advocacy, and motivating communities to amplify the voices and narratives of older women. 

Keywords: Constructive Ageing, Older Women, Care Institutions, Media Stories, Age 

Discrimination, Online Campaigns, Social Portrayal, Dignity of Elders. 

1. Introduction 

In India, the process of ageing is experiencing significant social, cultural, and demographic 

changes. The shifts in how individuals age and the ways families provide assistance. As 

individuals are living longer, families are shrinking, and an increasing number of young people 

are relocating to urban areas for employment, numerous elderly women are confronting aging 

with diminished support compared to earlier times. Women residing in elderly care facilities 

frequently have challenging life experiences, including limited education, low income, extensive 

caregiving responsibilities at home, and at times, widowhood or being abandoned. These 

challenges render them more susceptible, and a significant number of them become socially 

unnoticed. Although retirement homes are designed to offer safety and care, older women can 

occasionally experience feelings of loneliness, neglect, or lack of emotional support. 
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Media is one of the most powerful institutions in our society; it plays a vital role in shaping 

perceptions, representations, and responses to aging. In this context, media becomes extremely 

significant. Media encompasses newspapers, movies, television shows, brief documentaries, 

OTT services, social networks, YouTube, and online advertising campaigns. For numerous 

years, Indian media has predominantly portrayed older women as frail, reliant, or discontent. 

However, in the past few years, this scenario has gradually begun to shift. Positive media 

narratives now portray older women as robust, engaged, and worthy of respect. These narratives 

aid society in comprehending ageing more effectively and diminish stereotypes regarding older 

women. 

This positive visibility is particularly important for women in institutional care. Old-age homes 

in Jaipur including Aatmanirbhar Old Age Home, Ashirwad Old Age Home, Sandhya Need Old 

Age Home, Shubh Shanti Niwas, and Prem Niketan Ashram etc. house numerous women with 

diverse experiences and individual narratives. Discussions with female residents and talks with 

caregivers reveal that when these women find positive representation in media, it enhances their 

confidence, emotional well-being, and feeling of inclusion. 

Initiatives like #AdvantAge60, #WalkInMyShoes / #MeriNazarSeDekho, #MaaNahiBhoolti, 

Expert Senior Care: Apno Jaisi, and Fun Is Ageless demonstrate how media can enhance dignity, 

respect, and happiness among the elderly. These initiatives showcase the skills of senior citizens, 

motivate youth to engage with older individuals, and boost understanding of caregiving. 

Likewise, YouTube interviews, vlogs, and brief documentaries regarding old-age homes 

throughout India offer sincere and heartwarming insights into everyday life, highlighting both 

the difficulties and the resilience of elderly women. News articles—like the Indian Express 

report on elderly individuals saved from a congested and unsanitary senior living facility in Delhi 

significantly contribute by highlighting issues and advocating for improved treatment. 

In general, these media instances demonstrate that uplifting storytelling goes beyond mere 

entertainment. It can alter people's perspectives, affect government policies, and motivate 

communities to respect elderly women. The research employs interviews, observations, and 

media analysis to demonstrate how affirmative media stories can enhance the lives of elderly 

women in care facilities and assist in shifting their experiences from the periphery to the centre. 

2. Literature Review 

Maria Edstrom (2018): The article “Visibility patterns of gendered ageism in the media buzz: a 

study of the representation of gender and age over three decades” examines gender and age 

representation across multiple media platforms, conceptualized as the “media buzz,” which 

encompasses the images people encounter daily in news, feature stories, fiction, and advertising. 

Using data from Sweden in 1994, 2004, and 2014, the analysis reveals a general balance between 

male and female representation. However, older adults especially women are significantly 

underrepresented, appearing primarily in advertising and feature content rather than news. Older 
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men are slightly more visible than older women, but both groups remain largely marginalized. 

These patterns suggest that the media buzz reinforces both gender and age stereotypes, 

contributing to persistent ageism and gendered portrayals in society. 

Sandhya Gupta (2020): The article “Institutional Care for Elderly “highlights that institutional 

care for the elderly in India is still developing, unlike in Western countries where seniors often 

move into care homes that support an active, independent lifestyle. Western facilities offer both 

domestic and medical assistance while helping older adults maintain their functional abilities. In 

India, expanding long-term and day-care services that combine healthcare with social 

engagement is essential. Living among peers with similar backgrounds can enhance safety, 

independence, and emotional well-being. By providing opportunities for social activities and 

structured support, institutional care can reduce isolation and improve the quality of life for older 

adults. 

Anupriyo Mallick (2020): The article “Old Age Homes as a New Pattern of Life “examines that 

old age homes are increasingly becoming a significant residential option for the elderly in India, 

reflecting shifts in social, financial, and familial structures. With over 1,000 such homes 

nationwide mostly in South India they are broadly classified as free, for destitute elders, and 

paid, offering comprehensive services for a fee. Despite their growing prevalence, limited 

research has explored why elders choose to leave their homes for these facilities. This study 

examines the social, economic, and personal factors driving this transition, highlighting how 

rapid societal transformations have altered traditional life patterns and necessitated new forms of 

elder care. Understanding these dynamics is crucial to addressing the evolving needs of India’s 

aging population. 

Pamela Singla (2020): The article “Elderly Women in India: Concerns and Way Forward 

“examines how the Indian joint family was a well-developed system to take care of the needy in 

the family and how the social fabric has changed. Globalization weakened the emergence of joint 

families. The women of the families are among the worst to be impacted. As the nurturer, before 

she realises she is already past her prime, and unlike the male counterpart, she does not decide 

the route of her life. In India, the problems faced by the elderly are especially severe for elderly 

women with insufficient time and energy to survive. 

Deb Raj Aryal (2023): The article “Role of Media in Social Change” examines how the role of 

media in driving social change is a complex yet significant area of inquiry. Given the media’s 

direct connection to people’s lives, it is essential to examine its influence closely. This study is 

grounded in mass communication theory and media principles, complemented by a review and 

analysis of prior research in the field. Media content and messages profoundly shape the moods, 

perceptions, and thought processes of audiences, ultimately influencing individual behaviour. 

These individual changes can accumulate, leading to broader societal transformations. In recent 
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years growth of media made society increasingly susceptible to the social changes driven by 

media influence. 

3. Research Methodology 

Research Objectives 

• To study how media platforms depict elderly women in Indian old-age homes. 

• To assess the influence of positive media stories on their well-being and sense of 

belonging 

• To review how key campaigns raise awareness and bridge generations. 

• To suggest a media approach that supports healthy ageing and better care for these 

women. 

This study adopts a qualitative research approach to explore how media narratives impact elderly 

women in institutional care. 

Fieldwork was conducted at some old-age homes in Jaipur like Aatmanirbhar Old Age Home, 

Ashirwad Old Age Home, Sandhya Need Old Age Home, Shubh Shanti Niwas, and Prem 

Niketan Ashram etc. 

Data was collected through semi-structured interviews with 30 women residents, 10 caregivers 

and administrators to understand personal experiences, emotional well-being, and perceptions of 

media representation. On-site observations provided insights into daily routines, social 

interactions, and engagement in recreational and cultural activities. 

Additionally, media content including news articles, digital campaigns, YouTube interviews and 

vlogs documenting life in Indian old-age homes were reviewed to supplement firsthand data. 

Together, these methods offer a comprehensive understanding of the intersection between media 

representation and the lived experiences of ageing women in institutional settings. 

4. Findings and Discussion 

4.1 Emotional and Social Realities of Elderly Women 

Interviews with elderly women highlighted several recurring experiences. 

• Many expressed feelings of being a burden, social detachment following widowhood, and 

loneliness resulting from family separation. 

• Alongside these challenges, they also demonstrated a strong desire for identity, purpose, 

and recognition. 

• Despite these difficulties, the women exhibited remarkable creativity, resilience, and a 

capacity to foster strong community bonds. 

4.2 Community-Based findings from Jaipur Old Age Homes 

• Media coverage positively highlighted the talents of elderly women who engage in 

teaching, singing, and leading wellness activities, enhancing their confidence and social 

visibility. 
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• Youth-driven digital storytelling initiatives brought community attention to the home, 

increasing volunteer engagement and support. 

• Local media’s festival coverage helped strengthen bonds between residents and the 

broader community, fostering inclusion and cultural participation. 

4.3 Positive Media Narratives and Their Impact 

This section highlights key media campaigns that have positively influenced perceptions of 

ageing and enhanced the social and emotional wellbeing of elderly women and men. 

A. #WalkInMyShoes / #MeriNazarSeDekho 

• The #WalkInMyShoes / #MeriNazarSeDekho initiative, launched on HelpAge India’s 

World Elder Abuse Awareness Day 2025, encourages youth to engage with seniors, 

fostering empathy and dialogue. 

• Research shows 59% of elders perceive abuse as common, with disrespect and neglect by 

family as top concerns, while nearly 79% feel their families spend insufficient time with 

them. 

• The campaign helps reduce social isolation, strengthens intergenerational bonds, and 

enhances self-worth among elderly women. 

B. #AdvantAge60: Powering Aspirations 

• On International Day of Older Persons 2025, HelpAge India celebrates life after sixty as 

a phase of empowerment, resilience, and meaningful contribution. 

• The #AdvantAge60 campaign challenges ageist stereotypes, highlighting seniors as 

active, enabled, and empowered changemakers. 

• Nationwide events include panel discussions with thought leaders and recognition 

ceremonies for elders who have made remarkable contributions in later life. 

• Through this initiative, HelpAge India promotes healthy ageing, elder rights, and a vision 

of seniors as leaders and contributors to society. 

C. “Expert Senior Care, Apno Jaisi” 

• Antara Senior Care launched a five-part digital campaign featuring Hiten Tejwani to 

highlight the emotional and medical realities of ageing and caregiving in India. 

• Titled ‘Expert Senior Care, Apno Jaisi’, it showcases how Antara’s integrated ecosystem 

delivers dignified, specialised care—including rehabilitation, dementia support, and 24×7 

nursing—while addressing seniors’ loneliness and families’ caregiving concerns. 

• With India’s senior population set to more than double by 2050, the campaign 

emphasises the need for safe, holistic, and home-like care solutions across Antara’s 

centres in Noida, Gurugram, Bengaluru, and Chennai. 
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D. “Fun Is Ageless” Campaign 

• The “Fun Is Ageless” campaign was launched by Antara AGeasy, an Indian senior care 

platform, to challenge stereotypes about aging by showcasing seniors enjoying vibrant 

and independent lives. 

• It is a digital-first ad film series that focuses on the joy and fun of senior years, instead of 

a conventional sympathy-driven narrative, with the goal of redefining perceptions of 

aging. 

E. #MaaNahiBhoolti (Domino’s India) 

• In 2018, Domino’s India launched #MaaNahiBhoolti to celebrate Mother’s Day, 

highlighting the enduring bond between mothers and children. 

• The ad tells the story of a mother in an old age home who, despite years of separation, 

orders her son’s favourite pizza. 

• The gesture reunites them, emphasizing that a mother’s love and memory never fade. 

• The campaign effectively connected viewers emotionally while creating a positive, 

memorable brand association through its heartwarming narrative. 

4.4 Media as Accountability: Case from Indian Express 

A report highlighted elderly residents rescued from an unhygienic old age home and relocated to 

an overcrowded government facility housing 106 seniors in just 13 rooms, with poor sanitation 

and inadequate infrastructure. 

Significance: 

• Exposes regulatory gaps in elder care 

• Demonstrates the media’s role in uncovering neglect 

• Emphasizes the need for both positive and investigative media narratives in shaping elder 

care awareness 

5. Proposed Media-Based Model for Healthy Institutional Ageing 

• Strengthened Representation-Media should portray elderly women as capable, 

expressive, and active individuals, challenging stereotypes of dependency. 

• Collaborative Storytelling Platforms-Develop digital spaces that document life histories 

and oral narratives, giving elderly women a voice and preserving their cultural memory. 

• Intergenerational Digital Participation-Promote mutual learning and interaction between 

youth and seniors through shared digital activities and content creation. 

• Advocacy Journalism-Encourage media to investigate rights violations, institutional gaps, 

and care-related concerns to ensure accountability and policy attention. 
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• Partnerships with Influencers and Filmmakers-Collaborate with creators to build long-

term visibility for positive ageing and highlight inspiring stories from institutional 

settings. 

Conclusion 

This study shows that media has a strong influence on how society sees and treats elderly women 

living in old-age homes. Many older women face loneliness, lack of attention, and the effects of 

gender inequality throughout their lives. In such situations, positive media stories become very 

important because they can help these women feel seen, respected, and valued. 

Campaigns like #AdvantAge60, #WalkInMyShoes/ #MeriNazarSeDekho, #MaaNahiBhoolti, 

Expert Senior Care: Apno Jaisi, and Fun Is Ageless show how media can break stereotypes about 

ageing. They present elderly women as active, capable, and deserving of dignity. These stories 

help people understand seniors better and encourage younger generations to form stronger bonds 

with them. YouTube videos, interviews, and vlogs from old-age homes across India also give a 

real picture of their daily lives and emotions. At the same time, news reports such as the Indian 

Express story about seniors rescued from a poorly maintained old-age home remind us that many 

care homes still need serious improvements and better monitoring. 

Observations and interviews from Jaipur’s old-age homes show that when elderly women receive 

positive attention in media, they feel more confident, emotionally stronger, and more connected 

to society. Media does more than just show what ageing looks like it shapes how people think 

about it. When older women are shown with care and respect, families, communities, and 

policymakers are encouraged to treat them better. 

In the end, this study concludes that positive and inclusive media representation is essential for 

ensuring a better life for elderly women in institutional care. Media can help bring their stories 

into the public eye, reduce stigma, and inspire society to build a more caring and respectful 

environment for ageing women. Ageing should be seen not as a decline, but as a meaningful 

stage of life where women continue to hold value, identity, and purpose. 
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ACADEMIC MOBILITY AND CROSS-CULTURAL LEARNING:  

EVALUATING SEMESTER EXCHANGE PROGRAMS IN  

FRANCE FOR HIGHER EDUCATION 

Muskan Golani 

 

Abstract 

With semester exchange programs being essential in promoting global citizenship, academic 

enrichment, and cultural understanding, international student mobility has emerged as a 

distinguishing characteristic of 21st-century higher education. France has become a popular 

location for semester exchange programs due to its long history of academic achievement, rich 

cultural legacy, and internationally recognized universities. The importance, possibilities, and 

difficulties of participating in a semester exchange in France as a component of higher education 

are all critically examined in this essay. 

The study examines how French exchange programs support academic growth, language 

learning, and intercultural competency using institutional data, legislative frameworks like 

Erasmus+, and case studies of international student experiences. The emphasis on research-

driven curricula, interdisciplinary learning environments, and the blending of cultural immersion 

with academic preparation are just a few of the distinctive benefits of the French higher 

education system that are highlighted in the study. Additionally, it highlights obstacles like 

financial limitations, cultural adjustment, administrative complexity, and language adaptation. 

The study makes the case that, by placing the semester exchange program in France within the 

larger framework of internationalization of education, such programs not only improve academic 

collaborations between institutions but also equip students to succeed in a globalized society. 

The results highlight these programs' twin function as forums for intellectual development and as 

stimulants for cross-cultural communication, establishing France as a major force in determining 

the mobility of higher education around the world. 

Keywords: Semester Exchange Program, Higher Education Mobility, France, 

Internationalization of Education, Cross-Cultural Learning, Academic Mobility, Intercultural 

Competence. 

1. Introduction 

Higher education has transcended national boundaries in the current globalization period, making 

academic mobility a key component of internationalization plans. Semester exchange programs 

have become an essential part of this environment, providing students with a special chance to 

expand their academic perspectives, cultivate intercultural skills, and create international 

networks. These programs serve as transformative experiences that promote international 

cooperation, deep cultural immersion, and personal growth in addition to being academic 

endeavors. 
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France has solidified its position as a top location for these kinds of scholarly interactions. This 

reputation is based on its historical prestige, which includes a long history of study and 

innovation as well as internationally recognized institutions like the Sorbonne and the exclusive 

Grandes Écoles. Public universities, specialized institutions, and top schools are all part of the 

nation's very varied higher education system, which actively engages in broad mobility 

frameworks. Numerous bilateral and intercontinental relationships, as well as important 

initiatives like the European Union's Erasmus+ program, enable a sizable annual influx of 

international students. 

An exchange program in France for a semester provides a really immersive experience. 

Academically, it offers access to a variety of pedagogical approaches and top-notch tuition in a 

broad range of fields. Linguistically, it provides students with a growing portfolio of English-

taught programs and acts as a potent catalyst for learning French, a significant worldwide 

language. Living in France gives students the opportunity to interact directly with the country's 

rich cultural, intellectual, and social legacy, resulting in a more comprehensive and complex 

worldview. 

Nevertheless, these advantages are not always realized. Linguistic obstacles, administrative 

difficulties, times of cultural adjustment, and financial strains are only a few of the major 

obstacles that participants frequently face. To ensure that exchange programs are both successful 

and inclusive for students from a variety of backgrounds, it is crucial to critically analyze these 

obstacles in order to maximize their design and support systems. 

This research assesses semester exchange programs in France within this framework, weighing 

their potential for transformation against the structural obstacles they pose. This study attempts 

to clarify the significance of such programs in promoting the internationalization of higher 

education and developing the next generation of global citizens by examining institutional 

practices, regulatory frameworks, and most importantly student experiences. 

Even though semester exchange programs are well-liked and have been in place for a long time 

in France, there is a severe absence of rigorous, evidence-based evaluation of their efficacy in 

accomplishing their broad, stated goals. The deeper, qualitative results that these initiatives are 

intended to promote are sometimes overlooked in favor of quantifiable indicators like academic 

credit transfer and enrollment figures in current assessments and institutional reporting. 

This disparity creates a great deal of uncertainty about the overall effects of a semester overseas. 

In particular, there is a lack of knowledge regarding: 

• The true growth of cross-cultural competency, which includes subtle changes in pupils' 

empathy, intercultural sensitivity, and capacity to negotiate cultural differences. 

• The extent and durability of personal growth in domains including self-assurance, 

independence, resilience, and global-mindedness. 
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• The conversion of the exchange experience into real, long-term professional networks 

and job opportunities. 

Therefore, educational institutions and politicians are unable to go beyond anecdotal success 

tales in the absence of a multidimensional study that links program structures with student 

experiences and outcomes. This hinders the creation of focused tactics to improve program 

quality, deal with enduring issues like academic integration and social isolation, and eventually 

optimize return on investment for paying institutions as well as participating students. By 

offering a thorough assessment of semester exchange programs in France and concentrating on 

their complex effects on students' learning and growth, this study aims to close this gap. 

2. Theoretical Frameworks 

This study is positioned within a complex theoretical framework that contributes to our 

knowledge of how students adapt and develop. Three main frameworks serve as the basis for the 

analysis. First, Byram's (1997) Intercultural Communicative Competence (ICC) model offers a 

framework for assessing the abilities students acquire, including savoirs (social group 

knowledge), savoir-đ (open-minded attitudes), savoir-comprendre (interpretation and relational 

skills), and savoir s'engager (critical cultural awareness). Second, Berry's concept of 

acculturation strategies- integration, assimilation, separation, and marginalization, provides a 

framework for examining the various ways in which students adjust to the host culture. Lastly, 

Mezirow's Transformative Learning Theory clarifies the potential for significant human growth 

by proposing that the "disorienting dilemmas" that come with cultural immersion serve as 

stimulants for critical introspection. 

3. Review of Literature  

A complex confluence of pragmatic, strategic, and developmental variables influences students' 

decisions to study abroad. This movement is regularly driven by a core set of reasons, according 

to research. The pursuit of academic prestige from globally renowned institutions, the chance to 

learn a foreign language. French being particularly appealing in this regard, and the strategic 

improvement of career prospects in a globalized labor market are important among these 

(Bhandari & Belyavina, 2011; Choudaha, 2017). 

Beyond these practical objectives, a key driver of mobility continues to be the innate desire for 

personal development through resilience, independence, and exposure to new cultural contexts 

(Sánchez, 2023; Van Mol, 2021). According to ideas of transformative learning (Mezirow, 

1991), such perplexing conundrums can spur significant personal growth. Studying abroad is 

also seen by many students, especially those from nations like India, as a route to possible 

foreign employment or immigration, which gives their choice a major long-term strategic 

component (Khandelwal, 2018). 

Supranational policy frameworks have played a key role in organizing, encouraging, and 

normalizing intellectual mobility within the European setting. The Bologna Process and the 
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Erasmus+ program are two particularly noteworthy projects. By aligning degree structures 

(Bachelor-Master-Doctorate) and putting in place credit systems like ECTS, the Bologna 

Process, which was started in 1999, has established a standardized European Higher Education 

Area (EHEA), greatly lowered administrative barriers and improving the academic recognition 

of qualifications across borders (European Higher Education Area, 1999). A prerequisite for 

smooth trade is this structural harmony. 

In addition, the Erasmus+ program offers the established administrative framework and vital 

financial assistance that actively promotes and supports intra-European student interaction 

(Cairns, 2021; Teichler, 2017). A semester abroad is now a standard and accessible part of the 

European student experience thanks to Erasmus+, which is more than just a financial source. It 

has fostered a strong institutional culture of mobility. Europe is now the most integrated region 

for student mobility in the world thanks to the synergy between these two frameworks, with 

Bologna providing the academic compatibility and Erasmus+ providing the practical means (van 

der Wende, 2015). Even when countries engage through bilateral agreements outside of 

Erasmus+, these frameworks also make the system more open and easier to navigate for non-

European students, including those from India. 

4. Methodology 

To provide a comprehensive, contextual knowledge of the semester exchange experience, this 

study will use a qualitative, single-case study methodology. The matter is restricted to "The 

experience of international undergraduate students during a semester-length exchange program at 

a large, public university in France." In order to explore "how" and "why" these experiences 

develop as they do, this design was selected to offer a comprehensive, nuanced investigation of 

the intricate processes of academic and cultural integration within a particular, real-world 

environment. 

4.1. Research Objectives 

• To identify the key academic, cultural, and linguistic benefits accrued by students 

participating in semester exchange programs in France. 

• To analyze the primary challenges including financial constraints, administrative hurdles, 

and socio-cultural barriers faced by international students throughout their semester 

exchange. 

• To examine the institutional frameworks and policy mechanisms (such as the Erasmus+ 

program and bilateral partnerships) that enable and support academic mobility between 

sending institutions and French universities. 

4.2. Research Questions 

• RQ1: How do semester exchange programs in France impact students' academic 

performance and disciplinary knowledge? 
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• RQ2: What are the primary academic, social, and administrative challenges faced by 

exchange students? 

4.3. Significance of the Study 

For a variety of parties interested in international higher education, this research is extremely 

valuable. The results will give prospective and existing students important, fact-based 

information to guide their preparation and decision-making processes, allowing them to set 

reasonable expectations and optimize their benefits from the exchange experience. The study 

provides home institutions with a comprehensive view of student outcomes and problems that 

may be used to improve reintegration support, partnership selection criteria, and pre-departure 

advisement. In order to increase student satisfaction and performance, the analysis will identify 

specific areas for improvement in foreign student support services for host institutions in France, 

ranging from academic integration and orientation programs to socio-cultural activities. Lastly, 

the study offers empirical data to strengthen the strategic design, funding allocation, and overall 

efficacy of future academic mobility programs, ensuring that they are both equitable and 

impactful, for policymakers at the national and international levels (such as those within the 

Erasmus+ framework). 

4.4 The French Higher Education Context for International Students 

Structure: The clear, frequently hierarchical separation between the more accessible public 

university system and the exclusive, elite Grandes Écoles. 

Issues from the past and present: documented challenges for foreign students, such as intricate 

bureaucracy, language impediments even in programs taught in English, and variations in 

instruction and evaluation methods. 

4.5. Impacts of Study Abroad: Existing Evidence 

• Academic & Cognitive: Documented gains in world language proficiency, enhanced 

critical thinking abilities, and increased academic adaptability. 

• Interpersonal & Intrapersonal: Development of personal independence, self-

confidence, and resilience through navigating a foreign environment. 

• Intercultural: Measurable shifts away from ethnocentrism and towards ethnorelativism, 

alongside the development of cultural empathy and reduced stereotyping. 

4.6. Identified Gaps in the Literature 

• Lack of longitudinal studies: There is a dearth of studies examining the long-term effects 

of a single semester abroad on identity and career paths. 

• Inadequate attention to procedure: a strong emphasis on learning objectives as opposed to 

the complex process of how cultural learning and adaptation develop over time. 

• Practice-Experience disconnect: More research is required to clearly link certain 

institutional policies and support procedures with in-depth qualitative student experiences 

and results. 
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4.7. Scope and Limitations 

The purpose of this study's purposeful scope is to offer a targeted examination of academic 

exchanges lasting a semester. It specifically looks at programs that last one academic semester, 

thus full-degree programs, short-term summer schools, and intensive language courses are not 

included. Geographically, the study focuses on exchange programs held in France; data may be 

taken from a number of colleges in various locations to cover a range of institutional contexts. 

There are several noted limitations. The sample size and participant accessibility may limit the 

study's conclusions and impact the statistical power of quantitative analyses. Due to the 

research's heavy reliance on participant self-reporting via surveys and interviews, there is an 

inherent danger of bias, such as social desirability bias and recollection bias, where participants 

may give answers, they think are positive rather than ones that really reflect their experiences. 

Additionally, the non-random sample technique and the particular emphasis on the French 

setting may restrict the findings' applicability to other study abroad locations or to all kinds of 

exchange students. The results will be interpreted and discussed with due consideration for these 

limitations. 

5. Findings and Analysis 

5.1. Academic Integration and Outcomes 

Students complained about imprecise equivalencies and bureaucratic hold-ups during the credit 

transfer process. Adapting to various grading scales, which were frequently seen as more 

stringent, and placing more of a focus on final exams than coursework were two difficulties with 

assessment. 

5.2. Development of Cross-Cultural Competence 

Qualitative Evidence of Cultural Learning: Managing the emotional stages of culture shock, 

navigating public transportation and bureaucracy, and comprehending unspoken social codes in 

encounters were all highlighted by thematic analysis of interview data. Deeper cultural learning 

was found to be significantly influenced by the success of developing ties with host nationals. 

Language's Function: More self-reported improvements in cultural integration and everyday 

confidence were shown by students in French-taught programs. They did, however, also express 

higher initial levels of language insecurity and irritation. Although academic integration was 

easier for students in English-taught programs, they frequently reported a "social bubble" with 

other international students, which limited immersion. 

5.3. Personal Development and Identity 

Improved Independence and Skills: students agreed that the exchange experience improved their 

capacity for independence and problem-solving. They often gave examples of handling difficult 

circumstances without family help, such as handling a budget or finding a place to live. 

Changes in Global Perspective: Qualitative data showed significant changes in one's worldview 

and self-perception. Increased self-efficacy, a shift from a national to a more global identity, and 
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a deeper understanding of cultural complexity and nuance were all mentioned by numerous 

students. 

5.4. Challenges and Barriers 

Administrative Obstacles: French administration was the most often mentioned initial obstacle. 

More than half of the participants said that getting a visa, finding lodging overseas, and finishing 

university enrollment were extremely difficult and complicated procedures. 

Social Isolation: A noteworthy discovery revealed that 55% of students went through times when 

they were socially isolated. The main obstacle mentioned was the challenge of breaking into 

French students' established social groups, which made many of them heavily dependent on 

other international students for company. 

Academic Stress and Linguistic Insecurity: Students in English-taught programs experienced 

some level of linguistic insecurity, which affected their confidence in their ability to participate 

in class. For most students, the grading system and varying academic standards were a constant 

cause of stress over the semester. 

6. Discussion 

6.1. Transformation Through Challenge 

The data unequivocally confirms that semester exchanges in France are transformative; 

nonetheless, the road to transformation is lined with major obstacles that mirror well-established 

models of acculturation. A useful perspective for comprehending student experiences is Berry's 

model of acculturation methods. The battle between integration, the ideal state of preserving 

one's culture while interacting with the host culture and separation retreating into an international 

student bubble can be explained by the observed social isolation and difficulty interacting with 

French peers. The integration technique, which is generally acknowledged as the most 

psychologically adaptive, is consistent with the achievements of students who made deeper 

cultural links. 

 On the other hand, the stress brought on by academic and administrative obstacles can be 

viewed as "acculturative stress," a fundamental element of Berry's paradigm that students must 

overcome in order to succeed. 

6.2. The Interplay between Academic and Cultural Learning 

One of the main conclusions of this study is that academic and cultural learning are closely 

related and have a synergistic relationship rather than being independent results. The more 

theoretical and lecture-based teaching methods were not only a barrier to academic success but 

also a significant cultural lesson in various approaches to knowing and epistemologies. Students 

had to learn not only academic skills but also cultural empathy and cognitive flexibility in order 

to successfully adjust to this system. Additionally, even in English-taught programs, the problem 

of language insecurity made students more aware of contextual clues and nonverbal 
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communication, which improved their total intercultural competency. As a result, the academic 

setting served as the main location for learning and cultural immersion. 

6.3. The Role of Institutional Support 

The results make it evident which institutional support systems are most important for reducing 

the problems that have been highlighted. Although pre-departure instruction was valued, the 

evidence indicates that proactive, on-the-ground help had a greater impact. 

Buddy programs have been repeatedly cited as the best solution for preventing social isolation 

and offering helpful, peer-to-peer advice on how to deal with everyday life and bureaucracy. 

Committed Foreign Employees: In order to resolve acute issues pertaining to housing, 

enrollment, and academic stress, the host institution's staff had to be approachable and 

sympathetic. 

Structured Social Integration Activities: Compared to general social gatherings, programs 

created especially to bring together French and international students such as language cafés and 

cultural excursions were considerably more successful in fostering the deep connections that 

students felt were lacking. 

6.4. Implications for Theory and Practice 

Theoretical Implications: The results add subtlety to the models proposed by Byram and Berry. 

The study shows that the development of intercultural competence is frequently cyclical and 

contentious, greatly impacted by the academic setting. By pinpointing certain "disorienting 

dilemmas" like a stressful administrative interaction or a misinterpreted academic expectation 

that act as catalysts for perspective transformation, it further enhances Transformative Learning 

Theory. 

Practical Implications: 

For Home Institutions: Advising must go beyond practical considerations to incorporate 

"pedagogical preparation," assisting students in comprehending and becoming ready for various 

methods of instruction and evaluation. After returning, debriefing meetings are crucial for 

assisting students in understanding and expressing what they have learned. 

For Host Institutions (France): It's critical to streamline administrative procedures and give new 

students more comprehensible, centralized information. Enhancing social integration requires 

funding and requiring French students to participate in buddy programs. 

For Program Coordinators: In order to bridge the gap between the classroom and the culture, 

program design should purposefully combine academic and cultural goals. This can be done, for 

instance, by include community-engaged learning or research projects that call for engagement 

with the local community. 

Conclusion 

This study aimed to offer a thorough assessment of semester exchange programs in France, 

going beyond straightforward satisfaction indicators to examine their overall effects on students. 
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Key findings show that although students greatly appreciate the academic rigor and progress 

personally in terms of independence and problem-solving, they also have significant difficulties 

with academic integration, administrative navigation, and most importantly social interaction 

with host nationalities. It was discovered that rather than being a distinct result, the development 

of intercultural competence was intricately linked to these social and intellectual experiences. 

To sum up, semester exchange programs in France have enormous transformative potential and 

can act as a strong catalyst for the development of academic flexibility, global citizenship, and 

personal resilience. This potential isn't always fulfilled, though. The quality of institutional 

support structures has a significant impact on the overall worth and efficacy of these initiatives. 

A successful exchange is characterized by strong structures that assist students in overcoming 

obstacles and turning frustrating moments into chances for deep learning and development rather 

than by the lack of obstacles. 
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NAVIGATING THE AI WAVE AMONG HIGHER EDUCATION STUDENTS:  

OPPORTUNITIES, CHALLENGES, AND PEDAGOGICAL TRANSFORMATIONS 

Babita Sharma 

 

Abstract 

The rapid advancement of Artificial Intelligence (AI), particularly generative AI technologies, 

has brought significant changes to the landscape of higher education. Students are increasingly 

integrating AI tools into their academic practices, using them for writing assignments, 

conducting research, generating ideas, and creating diverse forms of content. These tools offer 

substantial benefits, including enhanced efficiency, personalized learning experiences, and 

expanded creative possibilities. However, their widespread use also raises critical concerns 

related to academic integrity, over-dependence on technology, and ethical considerations such as 

authenticity and responsible use. 

In the Indian context, the National Education Policy (NEP) 2020 strongly advocates the 

integration of technology and the development of digital literacy as key components of 

educational reform. AI, therefore, emerges as a central element in transforming teaching and 

learning processes. This shift necessitates a balanced approach that leverages the advantages of 

AI while addressing its challenges to ensure meaningful, ethical, and inclusive educational 

outcomes. 

1. Introduction 

Artificial Intelligence (AI) has rapidly permeated almost every aspect of human life, 

transforming the way individuals live, work, and interact. From everyday activities such as using 

voice assistants, navigating through GPS-enabled maps, and receiving personalized 

recommendations on streaming platforms and e-commerce websites, to more complex 

applications in healthcare, finance, education, and governance, AI has become deeply embedded 

in modern society. Artificial Intelligence (AI) is also transforming how knowledge is produced 

and consumed. 

The integration of Artificial Intelligence (AI) into higher education has transformed the ways in 

which students access, process, and produce knowledge. AI-powered tools, particularly 

generative technologies, are increasingly being used by students for a wide range of academic 

and creative tasks, including writing assignments, summarizing research, generating ideas, and 

creating multimedia content. This growing reliance reflects a broader shift toward technology-

mediated learning environments. 

For higher education students, AI offers significant advantages such as improved efficiency, 

instant feedback, and enhanced learning support. It enables learners to manage academic 
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workloads more effectively while also encouraging experimentation and creativity, especially in 

fields like media, communication, and design. 

However, the increasing use of AI also raises important concerns related to academic integrity, 

critical thinking, and ethical use. As AI becomes embedded in educational practices, it is 

essential to examine not only how students use these technologies but also how they navigate the 

opportunities and challenges they present within contemporary higher education systems. 

1.1 Definition: 

AI refers to systems capable of performing tasks requiring human intelligence (Russell & 

Norvig, 2021). Generative AI has enabled students to generate content and summarize research 

(Dwivedi et al., 2023). 

Students use AI for academic and creative tasks. Motivations include efficiency and 

performance. However, digital divide issues persist (Ministry of Education, 2020). 

2. Opportunities: 

Artificial Intelligence offers significant opportunities in transforming higher education by 

enhancing learning experiences and expanding access. One of the most important advantages is 

personalized learning. AI-powered systems can adapt to individual student needs by analyzing 

learning patterns, pace, and preferences. This allows learners to receive customized content and 

feedback, making education more effective and aligned with competency-based approaches. 

Another key benefit is the promotion of creativity and innovation. AI tools support students in 

generating ideas, developing content, and experimenting with different formats, especially in 

creative fields such as media and communication. Rather than replacing human creativity, AI 

functions as a collaborative partner that enhances the creative process and encourages 

exploration. 

AI also contributes to skill development, equipping students with essential competencies 

required in the digital age. These include digital literacy, analytical thinking, data interpretation, 

and the ability to critically evaluate information generated by intelligent systems. Such skills are 

increasingly important in a rapidly evolving, technology-driven economy. 

AI has the potential to improve access and equity in education. Through online platforms and 

intelligent learning systems, students in remote or underserved areas can access quality 

educational resources, helping to bridge gaps and promote more inclusive learning opportunities. 

3. Challenges 

Despite its many benefits, the growing use of Artificial Intelligence in higher education raises 

several important challenges and ethical concerns. One of the most significant issues is academic 

integrity. With AI tools capable of generating essays, reports, and solutions, there is an 

increasing risk of students submitting machine-generated work as their own. This blurs the line 
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between assistance and misconduct, raising questions about originality and authenticity in 

academic work. 

Cognitive dependency of youth on AI is also a grave concern. As students rely more on AI for 

answers and problem-solving, there is a possibility that their ability to think critically, analyze 

information, and develop independent perspectives may weaken over time. Learning may 

become more passive, with reduced engagement in deep intellectual processes. 

AI systems also present risks related to bias and misinformation. Since these systems are trained 

on existing data, they may reproduce inaccuracies, stereotypes, or incomplete information. 

Students who rely on such outputs without critical evaluation may unknowingly propagate 

errors. 

Data privacy is another growing concern. Many AI tools collect and store user data, which can 

include sensitive academic inputs. In contexts where regulatory frameworks are still evolving, 

this raises serious questions about data security, consent, and the ethical use of personal 

information. 

Media Education 

AI is transforming journalism and content creation, requiring new skills (Zawacki-Richter et al., 

2019). Artificial Intelligence has significantly transformed the field of media and 

communication, reshaping traditional practices in journalism, advertising, and content 

production. News organizations increasingly use AI for automated reporting, data-driven 

journalism, and real-time content generation, enabling faster dissemination of information. In 

advertising and digital media, AI tools are used to create targeted campaigns, analyze audience 

behavior, and generate personalized content. Similarly, in film and content production, AI assists 

in editing, scripting, visual effects, and even voice generation, making production processes 

more efficient and cost-effective. 

These developments are redefining the roles of media professionals. Instead of being solely 

content creators, they are now required to act as curators, editors, and verifiers of AI-generated 

information. This shift demands a combination of technical expertise and critical judgment. 

For students of media and communication, this evolving landscape necessitates the acquisition of 

new competencies. They must develop technical skills to effectively use AI tools while also 

cultivating ethical awareness to address issues such as misinformation, deepfakes, and content 

authenticity. Understanding the limitations of AI and maintaining journalistic integrity are 

crucial. Therefore, media education must adapt to prepare students for a future where human 

creativity and AI technologies coexist and complement each other. 

NEP 2020 and AI Integration 

The National Education Policy (NEP) 2020 provides a forward-looking framework for 

integrating Artificial Intelligence and digital technologies into higher education. It strongly 
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advocates for technology-driven education, where digital tools, online platforms, and intelligent 

systems enhance teaching, learning, and assessment processes. This shift supports more 

engaging, flexible, and student-centered learning environments. 

A key feature of NEP 2020 is its emphasis on multidisciplinary learning, encouraging students to 

explore diverse fields and develop a broad skill set. AI complements this approach by enabling 

access to varied knowledge resources and facilitating interdisciplinary research and innovation. 

The policy also highlights the importance of digital literacy and innovation, ensuring that 

students are equipped with the technological competencies required in a rapidly evolving digital 

economy. 

Another important focus is inclusive access to education. By leveraging digital platforms and AI-

based tools, NEP 2020 aims to bridge educational disparities and reach learners in remote or 

underserved areas. The establishment of the National Educational Technology Forum (NETF) is 

intended to guide and support the effective use of technology in education. 

Additionally, the policy redefines the role of teachers as facilitators of learning rather than sole 

knowledge providers. Initiatives like the Academic Bank of Credits further promote flexibility, 

allowing students to design personalized learning pathways supported by technology. 

Pedagogical Strategies 

The integration of Artificial Intelligence into higher education requires thoughtful pedagogical 

strategies that move beyond restriction toward meaningful engagement. Curriculum integration 

is essential, where AI is incorporated as a learning tool within teaching practices. Instead of 

discouraging its use, educators should design activities that allow students to explore AI 

applications, understand its capabilities, and recognize its limitations. This approach fosters 

informed and responsible use. 

Equally important is assessment redesign. Traditional evaluation methods may not effectively 

measure student learning in an AI-supported environment. Alternative approaches such as viva 

voce examinations, reflective journals, and project-based assessments emphasize the learning 

process, originality, and critical engagement, thereby ensuring authenticity in student work. 

Promoting AI literacy is another crucial aspect. Students need to develop the ability to critically 

analyze AI-generated outputs, identify inaccuracies or biases, and use these tools judiciously. 

This involves not only technical understanding but also the capacity for independent thinking. 

Ethical education must be integrated into curricula. Students should be made aware of issues 

such as plagiarism, data privacy, algorithmic bias, and responsible usage. By embedding ethical 

considerations into teaching practices, institutions can prepare students to navigate AI 

technologies with accountability and integrity in both academic and professional contexts. 
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Institutional Implications 

The integration of Artificial Intelligence in higher education necessitates proactive institutional 

responses to ensure its responsible and effective use. One of the primary requirements is the 

development of clear AI policies that define acceptable and unacceptable uses of AI tools in 

academic settings. These policies should address issues such as academic integrity, transparency 

in AI-assisted work, and guidelines for ethical usage, helping both students and educators 

navigate this evolving landscape with clarity. 

Equally important is the need for faculty training and capacity building. Educators must be 

equipped with the knowledge and skills to integrate AI into their teaching practices, design 

appropriate assessments, and guide students in using AI responsibly. Without adequate training, 

there is a risk of either over-restricting AI or failing to address its implications effectively. 

In order to build a sustainable AI-driven education ecosystem, collaboration between academia, 

industry, and government is the need of the hour. Such partnerships can facilitate access to 

technological resources, support research and innovation, and ensure that educational practices 

remain aligned with industry demands and societal needs. Government initiatives can provide 

policy direction and infrastructure, while industry collaboration can offer practical exposure and 

skill development opportunities. Together, these efforts can create a balanced and future-ready 

higher education system. 

Conclusion 

Artificial Intelligence presents both significant opportunities and complex challenges for higher 

education. On one hand, it enhances learning experiences, promotes creativity, and improves 

access to knowledge through personalized and technology-driven approaches. On the other hand, 

it raises important concerns related to academic integrity, ethical usage, and the potential over-

reliance on automated systems, which may affect critical thinking and independent learning. 

In alignment with the vision of NEP 2020, AI has the capacity to transform education into a 

more inclusive, flexible, and learner-centric system. By supporting digital innovation and 

expanding access, it can help bridge educational gaps and prepare students for a rapidly evolving 

global landscape. However, the successful integration of AI depends on responsible usage, 

strong ethical awareness, and the adoption of innovative pedagogical practices by educators and 

institutions. AI should be viewed as a supportive tool that enhances human intelligence and 

creativity, rather than replacing the essential role of human judgment and critical engagement in 

education. 
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FORWARDED AS RECEIVED:  

DECODING THE NEW INFORMATION ORDER 

Nimitt Raj Sharma 

 

Abstract 

The rapid proliferation of digital communication platforms, particularly WhatsApp, has 

significantly transformed the information ecosystem in India. This chapter examines the 

phenomenon popularly termed “WhatsApp University,” where unverified, crowd-sourced 

information circulates widely through interpersonal networks. It explores how social trust, 

emotional appeal, and ease of sharing contribute to the virality of misinformation, often 

overriding traditional standards of verification. The study traces the evolution of misinformation 

from simple text forwards to sophisticated AI-generated content, including deepfakes and 

synthetic media, highlighting the increasing complexity and credibility of false information. 

Through case studies such as election-related misinformation, mob violence triggered by 

rumours, and the celebrity deepfake incident, the chapter demonstrates the real-world 

consequences of unchecked digital content. It further discusses the challenges of regulating 

misinformation within encrypted platforms, where privacy concerns intersect with 

accountability. Emphasizing the Indian context, the chapter underscores the role of linguistic 

diversity and socio-cultural dynamics in amplifying misinformation risks. The chapter also 

advocates for a renewed framework of media literacy, equipping users with verification skills 

and critical thinking abilities. It concludes that combating misinformation requires a balanced 

approach involving technology, policy, and responsible digital citizenship 

1. Introduction 

Social media platforms have fundamentally reshaped global communication by enabling instant, 

user-generated content sharing across networks. Among these, WhatsApp stands out in India due 

to its simplicity, end-to-end encryption, and widespread adoption, making it a dominant tool for 

everyday interaction, information exchange, and increasingly, news consumption across diverse 

demographic groups. 

The phrase “WhatsApp University” has emerged in India as a powerful cultural metaphor to 

describe the growing influence of unverified, crowd-sourced information circulating through 

digital networks. Originally used in a satirical sense, the term reflects a deeper shift in how 

knowledge is produced, shared, and consumed. Unlike formal institutions of learning or 

traditional media organizations, this “university” operates without editorial oversight, where 

forwarded messages often gain legitimacy simply through repetition and social trust. 

A defining feature of this ecosystem is the widespread practice of sharing messages labeled 

“forwarded as received.” This phrase signifies the absence of verification while simultaneously 
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distancing the sender from responsibility for the content. Despite this disclaimer, such messages 

often gain credibility due to the trust embedded in interpersonal networks. Information shared 

within family groups or community circles is more likely to be accepted as authentic, illustrating 

how social trust often supersedes journalistic verification (Wardle & Derakhshan, 2017). 

Over the past decade, India has witnessed a significant transformation in information 

consumption patterns, driven by affordable smartphones and low-cost internet access. Audiences 

are no longer dependent solely on newspapers, television, or radio for news. Instead, they 

increasingly rely on peer-to-peer communication platforms such as WhatsApp, where 

information is exchanged within closed networks of family, friends, and community groups. This 

shift has decentralized the flow of information, blurring the boundaries between producers and 

consumers of content. 

The transition from institutional media to peer-driven networks has fundamentally altered the 

credibility framework of news. Trust is often based on personal relationships rather than 

journalistic verification, making users more susceptible to misinformation. In semi-urban and 

rural India, where access to diverse media sources may be limited, WhatsApp has effectively 

become a primary news source. Its ease of use, vernacular accessibility, and rapid dissemination 

capabilities have further strengthened its role, positioning it as a central actor in shaping public 

opinion and everyday discourse. 

2. Understanding WhatsApp Forwards as a Communication Phenomenon 

Forwarded messages on WhatsApp represent a distinctive form of digital communication 

characterized by informality, speed, and reliance on interpersonal trust. Unlike traditional news 

formats, these messages are typically brief, conversational, and designed for quick consumption 

and sharing. Their circulation is often driven by immediacy rather than verification, allowing 

information to travel rapidly across multiple networks with minimal friction. A key feature of 

such forwards is their emotional appeal, often invoking fear, pride, anger, or urgency to prompt 

users to share the content without critical evaluation. Research suggests that emotionally charged 

information is more likely to be shared, even when its factual accuracy is questionable 

(Vosoughi, Roy, & Aral, 2018). 

2.1 Nature of Forwarded Messages 

Forwarded content frequently prioritizes relatability and emotional resonance over factual 

credibility. Messages may include sensational claims, moral warnings, or nationalistic 

sentiments, which enhance their virality. The absence of identifiable sources or verifiable 

evidence is often overlooked, as the content is framed in a way that aligns with users’ existing 

beliefs and biases (Wardle & Derakhshan, 2017). 
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2.2 Social Trust and Virality 

The spread of such messages is deeply embedded in social structures, particularly within family 

groups and community networks. On WhatsApp, credibility is frequently derived from the 

identity of the sender rather than the authenticity of the information. When a message is shared 

by a trusted individual, it is more likely to be accepted and further disseminated. This reliance on 

social trust over source verification creates an environment where misinformation can thrive, 

as users prioritize relational credibility over journalistic standards (Banaji & Bhat, 2019). 

3. From Forwards to Fabrication: Evolution of Misinformation 

The trajectory of misinformation in India, particularly within the WhatsApp ecosystem, has 

undergone a significant and concerning evolution. What began as simple text forwards and chain 

messages has morphed into a complex landscape of fabricated content, increasingly sophisticated 

with the advent of artificial intelligence. This transformation can be broadly categorized into 

distinct phases: 

• Phase 1: Text Forwards and Chain Messages (Early 2010s): The initial wave of 

misinformation on WhatsApp was characterized by text-based forwards, often religious, 

political, or health-related. These messages, frequently sensationalized or alarmist, relied 

on emotional appeal and the inherent trust within social networks for their spread. 

• Phase 2: Memes and Edited Images (Mid-2010s): As internet penetration grew and 

smartphone capabilities advanced, visual content became a dominant medium. Memes, 

often humorous or satirical, were repurposed to convey misleading narratives. Edited 

images, sometimes subtly altered, sometimes overtly fabricated, further blurred the lines 

between reality and fiction. 

• Phase 3: Edited Videos and Audio (Late 2010s): The rise of easily accessible video 

editing tools led to the proliferation of manipulated video and audio clips. Out-of-context 

footage, selectively edited speeches, and dubbed audio became powerful tools for 

spreading propaganda and inciting fear. The visual and auditory nature of these formats 

lent them an air of authenticity, making them particularly potent. 

• Phase 4: AI-Generated Content (Early 2020s onwards): The most recent and alarming 

phase is the emergence of AI-generated content, including deepfakes, synthetic media, 

and AI-cloned voices. These technologies allow for the creation of highly realistic but 

entirely fabricated images, audio, and video, making detection increasingly challenging. 

This represents a significant leap in the sophistication of misinformation tactics. 

 This evolution is underscored by critical statistics. During the COVID-19 pandemic, for 

instance, approximately 30% of Indians relied on WhatsApp for information related to the virus. 

Alarmingly, a similar proportion admitted to fact-checking less than 50% of the messages they 

received. This highlights a critical vulnerability: the reliance on trusted networks often 
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supersedes the imperative for factual accuracy. The intimate, private nature of WhatsApp groups 

fosters an environment where messages from family and friends are often accepted without 

critical scrutiny, making them fertile ground for misinformation to take root and spread. 

4. The AI Turn: From Simple Forwards to Synthetic Media 

The evolution of misinformation has entered a new phase with the integration of artificial 

intelligence, transforming simple forwards into sophisticated forms of synthetic media. On 

platforms like WhatsApp, misinformation is no longer limited to text or poorly edited visuals; it 

now includes deepfakes, voice cloning, and AI-generated text that closely mimic reality. 

Deepfake technology enables the creation of videos in which public figures appear to say or do 

things they never actually did, while voice cloning can replicate speech patterns with remarkable 

accuracy. Additionally, AI tools can generate convincing news-style articles or messages, 

making fabricated information appear credible and professional. 

4.1 What AI Brings to Misinformation 

AI significantly enhances the quality and believability of misinformation. Unlike earlier forms of 

fake content that often-contained visible inconsistencies, AI-generated media can be seamless 

and difficult to distinguish from authentic material. This shift marks a transition from amateur 

manipulation to technologically advanced deception. 

4.2 Increased Credibility and Speed 

One of the most critical impacts of AI is the increased speed and scale of misinformation 

production. Content can be generated rapidly and disseminated across networks within minutes. 

At the same time, its realistic appearance makes it harder for users to detect falsehoods, thereby 

increasing its persuasive power. 

4.3 Risks in Indian Context 

In India, these risks are further intensified by linguistic and cultural diversity. AI tools can 

generate content in multiple regional languages, targeting specific communities with tailored 

narratives. This creates opportunities for political manipulation, communal polarization, and 

social unrest, making AI-driven misinformation a significant challenge for the country’s media 

ecosystem. 

5. Case Study 

Case Study 1: Election-Related Fake Forwards (India) 

A notable example of election-related misinformation occurred during the 2019 Indian General 

Elections, where misleading content circulated widely on WhatsApp. One viral forward included 

a manipulated video of a national level politician, in which his speech was edited to make it 

appear incoherent and factually incorrect. The clip was shared across multiple WhatsApp groups 

with captions questioning his competence as a political leader. 
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Fact-checking organizations later clarified that the video had been selectively edited, removing 

key portions of the speech to distort its meaning. Despite this, the video gained significant 

traction, particularly in politically active groups, where it was forwarded repeatedly without 

verification. The credibility of the message was reinforced by the familiarity of the sender rather 

than the authenticity of the content. 

In another instance, false messages claiming that a particular political party would remove 

reservation policies or impose drastic economic changes were circulated to influence specific 

voter groups. These forwards often used emotional and identity-based appeals, targeting caste 

and community sentiments. 

This case highlights how misinformation during elections is strategically designed to shape 

public perception, influence voter behavior, and intensify political polarization. The speed and 

scale at which such content spreads on WhatsApp make it a powerful tool for political 

propaganda in India’s digital landscape. 

Case Study 2: Mob Violence Triggered by Rumours 

India has witnessed several instances where misinformation circulated via WhatsApp has led to 

real-world violence. One of the most notable patterns involves rumours about child kidnappers 

spreading rapidly across rural and semi-urban communities. These messages, often accompanied 

by unrelated or old videos, create a climate of fear and suspicion. In 2017–2018, multiple 

incidents were reported across states such as Jharkhand, Maharashtra, and Karnataka, where 

innocent individuals were attacked or killed based on such rumours. The closed and encrypted 

nature of WhatsApp made it difficult for authorities to trace the origin of these messages or 

intervene in time. The credibility of these rumours was reinforced by repeated forwarding within 

trusted social networks. This case highlights how misinformation can move beyond the digital 

sphere, resulting in severe social consequences, including panic, violence, and erosion of 

community trust. 

Case Study 3: The Rashmika Mandanna Deepfake and the Call for Regulation 

• Context: In November 2023, a deepfake video of popular South Indian actress Rashmika 

Mandanna went viral, showing her face superimposed onto a video of a British-Indian 

influencer. This incident became a watershed moment, bringing the issue of deepfakes 

into mainstream public consciousness in India [12]. 

• Spread Mechanism: The video rapidly circulated across various social media platforms, 

including WhatsApp, gaining millions of views. The realistic nature of the deepfake 

made it difficult for many users to immediately identify it as fabricated, contributing to 

its widespread dissemination. 

• Impact: The incident caused significant distress to Mandanna and sparked widespread 

outrage among celebrities, politicians, and the public. It underscored the ease with which 
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AI can be used to create non-consensual explicit content and the potential for severe 

reputational harm. The incident highlighted the vulnerability of individuals, particularly 

women, to such digital manipulation. 

• Media Response: The Mandanna deepfake triggered a strong media response, leading to 

increased calls for stricter regulation of AI-generated content. The Delhi Police registered 

an FIR (First Information Report) in the case, indicating a serious legal response. The 

incident also prompted the Indian government to expedite its efforts in formulating AI 

labeling rules and guidelines for synthetic media, emphasizing the need for platforms to 

take responsibility for content moderation 

6. Media Literacy in the Age of AI 

In an era dominated by digital communication and the increasing sophistication of AI-generated 

content, traditional notions of media literacy are no longer sufficient. A renewed and expanded 

framework for media literacy is imperative, one that equips individuals with the critical skills 

necessary to navigate the complexities of the contemporary information ecosystem, particularly 

within platforms like WhatsApp. This section outlines key components of a practical media 

literacy toolkit for the age of AI. 

6.1 Practical Media Literacy Toolkit: 

• Verification Techniques: Fundamental to media literacy is the ability to verify 

information. This includes cross-referencing information with multiple credible sources, 

checking dates and contexts of shared content, and being wary of sensational headlines or 

emotionally charged narratives. Initiatives like FactShala in India are actively building 

capacity across various communities to spot misinformation and verify information using 

diverse methods. 

• Reverse Image Search: A powerful tool for combating visual misinformation, reverse 

image search allows users to trace the origin of an image, identify if it has been 

manipulated, or find its original context. Platforms like WhatsApp are integrating reverse 

image search features to help users detect potentially deceptive content without leaving 

the app. 

• Identifying AI-Generated Content: With the rise of deepfakes and synthetic media, 

recognizing AI-generated content is a crucial skill. While no foolproof method exists, 

users can look for visual clues such as unnatural facial expressions, inconsistent lighting, 

or unusual audio quality in videos. For text, inconsistencies, repetitive phrasing, or overly 

generic language can be indicators. Metadata verification and digital watermarking are 

emerging technical solutions, but critical human observation remains vital. 
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7. Challenges in Regulation and Ethics 

The regulation of misinformation on platforms like WhatsApp presents a complex ethical 

dilemma, particularly in balancing user privacy with accountability. WhatsApp’s end-to-end 

encryption ensures that messages are accessible only to the sender and receiver, safeguarding 

user privacy and freedom of expression. However, this very feature also limits the ability of 

authorities and researchers to trace the origin of misinformation, making it difficult to hold 

individuals or groups accountable for harmful content (Gillespie, 2018). This tension between 

privacy and regulation remains one of the most debated issues in digital governance. 

In response to the growing threat of misinformation, the Government of India introduced 

regulatory frameworks such as the Information Technology (Intermediary Guidelines and Digital 

Media Ethics Code) Rules, 2021. These rules require intermediaries to exercise greater due 

diligence, including the identification of the “first originator” of a message under certain 

conditions. While intended to curb the spread of fake news, such provisions have raised concerns 

regarding surveillance, data privacy, and potential misuse by state authorities (Government of 

India, 2021). Critics argue that weakening encryption could undermine user trust and digital 

rights. 

At the same time, platform responsibility has become a central concern. As a global messaging 

service, WhatsApp has introduced measures such as forwarding limits, message labels (e.g., 

“forwarded many times”), and public awareness campaigns to combat misinformation. However, 

scholars argue that these steps are insufficient given the scale and speed of misinformation 

dissemination (Wardle & Derakhshan, 2017). The challenge, therefore, lies in developing a 

regulatory framework that ensures accountability without compromising fundamental rights, 

while also holding platforms ethically responsible for the information ecosystems they facilitate. 

Conclusion: Rethinking Information in the Digital Age 

The digital transformation of media has fundamentally disrupted traditional structures of 

information dissemination, leading to the collapse of conventional gatekeeping mechanisms. 

Earlier, institutions such as newspapers, television channels, and trained journalists acted as 

filters, ensuring that information was verified before reaching the public. However, with the rise 

of platforms like WhatsApp, this model has shifted towards a decentralized system where 

individuals actively produce and circulate content. As a result, the distinction between credible 

information and misinformation has become increasingly blurred. 

This shift has contributed to the rise of user-driven misinformation, where ordinary users 

unknowingly or intentionally participate in the spread of false or misleading content. The speed 

and scale of digital communication, combined with emotional and social triggers, amplify the 

reach of such information, often without accountability. In this environment, misinformation is 

not just created by a few actors but is sustained through collective participation. 
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Therefore, the contemporary media landscape demands a renewed emphasis on responsible 

digital citizenship. Users must adopt critical thinking, verify information before sharing, and 

remain aware of the ethical implications of their online behavior. Ultimately, addressing 

misinformation in the digital age requires not only technological solutions but also a socially 

conscious and informed public capable of navigating complex information ecosystems. 
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सामाजिक मूल्यों के जिकास में सोशल मीजिया की भूजमका:  

युिा दृजिकोण से समािशास्त्रीय अध्ययन 

योगेन्द्र प्रिाप जसुंह और सन्द्िोष कुमार जसुंह 

 

शोध साराुंश 

आधसुिक वैश्वीकरण और सिसिटल क्ािंसत के यगु में  ोशल मीसिया यवुा वगग के  ामासिक व्यवहार, मलू्य सिमागण एविं 

 ािंस्कृसतक सवचारों पर गहरा प्रभाव िालिे वाला प्रमखु माध्यम बि गया ह।ै इ  अध्ययि का उद्देश्य यवुाओ िं की दृसिकोण  े 

यह सवशे्लषण करिा ह ैसक  ोशल मीसिया सक  प्रकार  ामासिक मलू्यों िै े  मािता,  सहष्णुता, िागररकता-बोध, लैंसगक 

 िंवेदिशीलता,  ामासिक उत्तरदासयत्व एविं िैसतक व्यवहार के सवका , सिमागण और पररवतगि में भसूमका सिभाता ह।ै अध्ययि 

में समसित पद्धसत का उपयोग करते हुए सवसभन्द्ि  ोशल मीसिया प्लेटफॉमों पर यवुा  हभासगता, उिके सवचार-सिमागण की 

प्रसक्याए,ँ तथा सिसिटल  िंवाद के प्रभावों का सवशे्लषण सकया गया ह।ै 

प्रस्तुत अध्ययि के सिष्कषग दशागते हैं सक  ोशल मीसिया एक ओर प्रगसतशील मलू्यों को  दुृढ़ करता ह,ै  ाथ ही  ाथ 

 ामासिक और राििैसतक सवषयों पर  हभासगता बढ़ाता ह ैतथा यवुाओ िं में  ामासिक चेतिा एविं लोकतािंसिक मलू्यों को 

प्रोत् ासहत करता है 

अध्ययि द्वारा स्पि होता है सक यवुाओ िं की मलू्य-चेतिा को  कारात्मक सदशा दिेे हतेु सिसिटल  ाक्षरता, मीसिया सशक्षा, 

और सिम्मेदार ऑिलाइि व्यवहार के प्र ार की आवश्यकता ह।ै यह अध्ययि ि केवल  मािशास्त्रीय सवमशग को  मदृ्ध करता 

ह,ै बसल्क यवुा-उन्द्मखु िीसत-सिमागण और मलू्य-आधाररत सिसिटल कायगक्मों के सलए भी महत्वपणूग अिंतदृगसि प्रदाि करता ह।ै 

प्रमुख शब्द:  ोशल मीसिया, यवुा,  ामासिक मलू्य, मलू्य-सिमागण,  मािशास्त्रीय अध्ययि, लैंसगक  िंवेदिशीलता, 

लोकतािंसिक  हभासगता, सिसिटल  ाक्षरता,  ािंस्कृसतक पररवतगि, मीसिया प्रभाव. 

1. प्रस्िािना 

वतगमाि  ामासिक पररवतगि, वैश्वीकरण,  चूिा-क्ािंसत और सिसिटल तकिीकी के तेज़ सवका  िे  ोशल मीसिया को 

आधसुिक  माि का एक प्रभावी  िंचार का माध्यम बिा सदया ह।ै यह अब केवल मिोरिंिि या  िंवाद का माध्यम िहीं, बसल्क 

 मािीकरण की प्रसक्याओिं को िई सदशा दिेे वाला महत्वपणूग  ामासिक क्षेि बि चकुा ह।ै भारत िै े यवुा प्रधाि दशे िहा ँ

असधकािंश आबादी 35 वषग  े कम आय ुकी ह,ै  ोशल मीसिया यवुाओ िं के अिुभवों, सवचारों,  िंपे्रषण शैली और  ामासिक 

दृसिकोण को गहराई  े प्रभासवत कर रहा ह।ै 

यवुा वगग  ामासिक पररवतगि के प्रमखु वाहक होते हैं, इ सलए यह  मझिा आवश्यक ह ैसक  ोशल मीसिया िो उिके दसैिक 

िीवि का सहस् ा बि चकुा ह ैउिके  ामासिक मलू्यों को कै े आकार द ेरहा ह।ै  ामासिक मलू्य सक ी  माि की िैसतकता, 

 ामसूहकता,  ािंस्कृसतक आदशों और व्यवहाररक मािदिंिों की िींव होते हैं। आि  ोशल मीसिया इि मूल्यों को िए  िंदभों में 

पिुसिगसमगत और पिुव्यागख्यासयत करिे का प्रमखु माध्यम बिकर उभरा ह,ै िहा ँपारिंपररक और आधसुिक मलू्यों के बीच  िंवाद, 

तिाव और  िंतुलि की प्रसक्याएँ स्पि सदखाई दतेी हैं। 
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इ  अध्ययि का उद्देश्य यह सवशे्लसषत करिा ह ै सक  ोशल मीसिया का उपयोग,  मािता, िैसतकता,  सहष्णतुा,  ामासिक 

उत्तरदासयत्व और सिसिटल  ाक्षरता यवुाओ िं के  ामासिक मलू्यों को सक  प्रकार प्रभासवत कर रहा ह?ै क्या यह उन्द्हें  दुृढ़ 

कर रहा ह ैया उिके सगरावट में योगदाि द ेरहा ह?ै  ाथ ही, यह शोध यह भी  मझिे का प्रया  करता ह ैसक  ोशल मीसिया 

यवुाओ िं की  ामासिक पहचाि, आत्म-बोध और  ामासिक  हभासगता को कै  ेरूपािंतररत कर रहा ह।ै 

 मग्र रूप  े, यह अध्ययि  ोशल मीसिया और  ामासिक मलू्यों के अिंत ंबिंध का एक  मािशास्त्रीय सवशे्लषण प्रस्तुत करता 

ह,ै िो सिसिटल  माि की उभरती िसटलताओिं तथा यवुाओ िं में हो रह ेमलू्य-पररवतगिों को  मझिे में महत्वपणूग दृसिकोण 

प्रदाि करता ह।ै 

2. अध्ययन की पृष्ठभूजम 

सिसिटल  िंचार प्रौद्योसगसकयों के तीव्र सवका  िे  ामासिक  िंरचिाओ िं, पारिंपररक  िंबिंध-प्रणासलयों तथा मलू्य-मान्द्यताओ िं के 

स्वरूप को व्यापक रूप  े पिुपगररभासषत सकया ह।ै सवशेष रूप  े  ोशल मीसिया एक प्रभावशाली  माि- ािंस्कृसतक मिंच के 

रूप में उभरा ह,ै सि ि े िंचार,  ामासिक  हभासगता और पहचाि-सिमागण की प्रसक्याओिं को िई सदशा प्रदाि की ह।ै यवुाओ िं 

के  िंदभग में इ का प्रभाव असधक स्पि रूप  े दखेा िा  कता ह,ै क्योंसक यह वगग तकिीकी पररवतगि को  ब े तीव्रता  े 

ग्रहण करता ह ैऔर सिसिटल माध्यमों को अपिे दसैिक व्यवहार, सवचार-सिमागण और मलू्य-अिुभवों का असभन्द्ि अिंग बिा 

चकुा ह।ै भारत िै े यवुा-प्रधाि  माि में  ोशल मीसिया ि केवल  ामासिक चेतिा और िैसतक सववेक को प्रभासवत करता 

ह,ै बसल्क  ामासिक मूल्यों के पिुगगठि तथा  ािंस्कृसतक पररवतगि की प्रसक्या को भी तेि करता ह।ै फलस्वरूप, सिसिटल 

पररवेश यवुाओ िं के िीवि-दृसिकोण,  ामसूहक पहचाि और  ामासिक उत्तरदासयत्व की अवधारणाओिं में महत्वपणूग पररवतगि 

उत्पन्द्ि कर रहा ह।ै 

ऐसतहास क रूप  े  ामासिक मूल्यों का पररवतगि एविं सवका  पररवार,  ामदुासयक  िंस्थाओ िं, शैसक्षक ढाँचों तथा  ािंस्कृसतक 

परिंपराओ िं के माध्यम  े होता रहा ह।ै  ामासिक पररवतगि और वैश्वीकरण,  चूिा-प्रौद्योसगकी के तीव्र सवका  और प्र ार िे 

मलू्य-सिमागण की प्रसक्या को सिसिटल प्लेटफॉमों की ओर स्थािािंतररत कर सदया ह,ै िहा ँआभा ी अिंतःसक्याएँ,  ािंस्कृसतक 

 िंयोग, प्रभावकतागओ िं-आधाररत  िंरचिा और उपभोक्तावादी प्रतीक व्यवस्थाए ँयवुाओ िं के  ामासिक व्यवहार को  िंशोसधत 

एविं पररवसतगत कर रही हैं। 

 मकालीि सिसिटल वातावरण यवुाओ िं को  ामासिक िागरूकता,  हभासगता और असभव्यसक्त के िए अव र प्रदाि करता 

ह,ै परिंत ु ाथ ही मलू्य-सवकृसत, समथ्या- चूिा,  ाइबर-आक्ामकता और मिो- ामासिक दबाव िै ी चिुौसतयाँ भी उत्पन्द्ि 

करता ह।ै इि सवरोधाभा ी प्रभावों के बीच यवुा अपिे  ामासिक और िैसतक मलू्यों को सिरिंतर पिु ंरसचत और पिुपगररभासषत 

करिे के सलए सववश होते हैं, सि  े मलू्य-सिमागण की प्रसक्या असधक गसतशील और बहुस्तरीय बि िाती ह।ै 

यह अध्ययि  ोशल मीसिया के प्रभाव  े उत्पन्द्ि बहुआयामी  ामासिक पररवतगि की  मािशास्त्रीय व्याख्या करता ह।ै इ का 

उद्देश्य यह  मझिा है सक सिसिटल माध्यम सक  प्रकार यवुाओ िं की मूल्य-चेतिा, िैसतक  िंरचिा और  ामासिक दृसिकोणों 

को रूपािंतररत कर रह ेहैं तथा ये पररवतगि व्यापक  ामासिक- ािंस्कृसतक पररप्रेक्ष्य में कौि- े सिसहताथग प्रस्तुत करते हैं। 

 

 



Bhumi Publishing, India 
March 2026 

100 
 

3. साजहत्य समीिा  

Marwick और Boyd (2014) बताते हैं सक यवुा  ोशल मीसिया पर अपिी गोपिीयता को तकिीकी सियिंिण के  ाथ- ाथ 

 ामासिक सवषयों को  मझकर सियिंसित करते हैं। वे अलग-अलग  महूों के अिु ार  चूिाएिं  ाझा करिे की  ीमाएँ तय 

करते हैं। आि  ोशल मीसिया यवुा पहचाि-सिमागण का महत्वपणूग माध्यम बि गया ह,ै िहाँ वे िए  ामासिक मलू्य और 

असभव्यसक्त के स्वरुप को सवकस त करते हैं। 

Castells (2013) की Network Society की अवधारणा यह  िंकेत करती है सक  मकालीि  िंचार तकिीकें  आधसुिक 

 माि की शसक्त- िंरचिाओ िं का मलू आधार बि चकुी हैं। िेटवकग -आधाररत मीसिया राििीसतक प्रसक्याओिं,  ामासिक 

आिंदोलिों और ििमत-सिमागण को गहराई  े प्रभासवत करते हुए  ामासिक सियिंिण और वैचाररक प्र ार के िए रूप सिसमगत 

करते हैं। सिसिटल प्लेटफॉमग ि केवल  चूिा के प्रवाह को सदशा दतेे हैं, बसल्क  ामासिक मूल्यों, सवचारों और  ािंस्कृसतक 

अथों के प्र ार को भी तीव्र, व्यापक और प्रभावशाली बिाते हैं। इ  प्रकार, सिसिटल िेटवसकंग आधसुिक  ामासिक पररवतगि 

का प्रमखु प्रेरक तत्व बिकर उभरती ह।ै 

Lenhart et al. (2015) का कथि हैं सक तकिीक सकशोरों के भावात्मक  िंबिंधों को गहराई  े पररवसतगत करती ह।ै  ोशल 

मीसिया वातागलाप, भाविात्मक मेलिोल और  िंपकग  को आ ाि बिाता ह,ै लेसकि कई बार गलतफहमी और यािंसिक 

सिगरािी  े तिाव भी बढ़ िाता ह।ै  ाथ ही, ऑिलाइि  हभासगता यवुाओ िं में  ामासिक िागरूकता और  हयोग की 

भाविा को मिबूत करती ह,ै हालािंसक यह उिके  ामासिक व्यवहार को कभी-कभी  तही भी बिा  कती ह।ै 

Aljehani (2019) के अध्ययि में पाया गया सक  ोशल मीसिया सवश्वसवद्यालय छािों के  ामासिक मूल्यों पर द्वैध प्रभाव 

िालता ह।ै यह एक ओर िागरूकता,  िंचार और आत्मअसभव्यसक्त बढ़ाता ह,ै वहीं पारिंपररक पाररवाररक और  ामदुासयक 

मलू्यों में कुछ कमिोररयाँ उत्पन्द्ि करता ह।ै लेखक िे  िंतुसलत सिसिटल उपयोग और मलू्यआधाररत सशक्षा की आवश्यकता 

पर िोर सदया। 

Rawath et al. (2019) के अिु ार  ोशल मीसिया भारतीय यवुाओ िं के दसैिक िीवि और  ामासिक व्यवहार का कें रीय 

तत्व बि गया ह।ै इ का अत्यसधक उपयोग उिकी  ोच,  िंबिंधों और  ािंस्कृसतक असभवसृत्तयों को प्रभासवत करते हुए पारिंपररक 

 ामासिक  िंस्थाओ िं में उल्लेखिीय पररवतगि उत्पन्द्ि कर रहा है। अध्ययि ऑिलाइि  िंस्कृसत, सवशेषकर यट्ूयबू  ामग्री, के 

माध्यम  े यवुाओ िं के ऑफलाइि िीवि पर पड़िे वाले प्रभावों को  मझिे का प्रया  करता ह।ै 

Singh et al., (2017) के अिु ार  ोशल मीसिया का बढ़ता उपयोग भारतीय यवुाओ िं की िीविशैली में गहरे पररवतगि ला 

रहा ह।ै अध्ययि दशागता ह ैसक  ोशल मीसिया एक ओर यवुाओ िं को  चूिा, असभव्यसक्त और  ामासिक  हभासगता के िए 

अव र प्रदाि करता ह,ै वहीं द ूरी ओर यह उिके व्यवहार,  मयप्रबिंधि, अध्ययि आदतों और मािस क स्वास्थ्य पर 

प्रसतकूल प्रभाव भी िालता ह।ै सिरिंतर ऑिलाइि उपसस्थसत के कारण यवुाओ िं में  ामासिक तुलिा, तिाव, और आभा ी 

सिभगरता बढ़िे की प्रवसृत्त पाई गई। शोध इ  सिष्कषग पर पहुचँता ह ैसक  ोशल मीसिया का प्रभाव सद्वपक्षीय ह—ैयह अव र भी 

दतेा ह ैऔर चिुौसतयाँ भी उत्पन्द्ि करता ह।ै 

Panigrahi (2019) के अध्ययि में  ोशल मीसिया को भारतीय यवुाओ िं में  ािंस्कृसतक सबलिंबिा का प्रमखु कारक मािा गया 

ह।ै शोध के अिु ार वैसश्वक मूल्य और उपभोक्तावादी प्रवसृत्तयाँ  ोशल मीसिया के माध्यम  े तेिी  े फैल रही हैं, िबसक 
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पारिंपररक मािदिंि उ ी गसत  े अिुकूसलत िहीं हो पा रह।े पररणामस्वरूप यवुाओ िं के  ामासिक व्यवहार और मलू्यबोध में 

स्पि पररवतगि उभरते हैं, िो  ािंस्कृसतक पररवतगि की अ माि गसत को दशागत ेहैं। 

Dinker (2023) के  मािशास्त्रीय सवशे्लषण  े स्पि होता ह ैसक  ोशल मीसिया भारतीय यवुाओ िं की  ािंस्कृसतक पहचाि, 

व्यवहार और मलू्यबोध को गहराई  े प्रभासवत कर रहा ह।ै सिसिटल प्लेटफॉमग वैसश्वक  िंस्कृसत, आधसुिक असभव्यसक्त और 

उपभोक्तावादी प्रवसृत्तयों को बढ़ावा दतेे हुए पारिंपररक  ािंस्कृसतक मािकों के क्षरण में योगदाि द ेरह ेहैं। अध्ययि यह भी दशागता 

ह ैसक  ोशल मीसिया िई  ामासिक भसूमकाए ँऔर  िंबिंध पैटिग सवकस त कर रहा ह,ै सि  े  मािीकरण की प्रसक्याओिं में 

महत्वपणूग पररवतगि उभर रह ेहैं।  मग्र रूप  े,  ोशल मीसिया भारतीय यवुाओ िं के  ािंस्कृसतक पररदृश्य को पिुपगररभासषत कर 

रहा ह।ै 

4. अध्ययन से सम्बजन्द्धि सैद्धाजन्द्िक ढाुंचा 

 

जचत्र 1: युिाओुं के दृजिकोण, मूल्यों एिुं सामाजिक व्यिहार में सामाजिक मीजिया की भूजमका को दशााने िाला 

िैचाररक ढााँचा (Conceptual Framework) 

प्रस्तुत वैचाररक ढाँचा इ  बात को स्पि करता ह ैसक  ोशल मीसिया यवुाओ िं के  ामासिक मूल्यों, दृसिकोण और व्यवहार 

सिमागण पर सक  प्रकार प्रभाव िालता ह।ै यह वैचाररक ढाँचा कास्टेल्  के िेटवकग   माि, बिंिुरा के  ामासिक असधगम 

स द्धािंत तथा  ामासिक पररवतगि स द्धािंत पर आधाररत ह,ै िो सिसिटल यगु में यवुाओ िं की  ोच और  ामासिक पहचाि को 

 मझिे के सलए उपयकु्त  ैद्धािंसतक आधार प्रदाि करते हैं। 

इ  ढाँचे का कें रीय घटक " ामासिक मलू्यों का सवका " ह,ै िो  ामासिक, सिसिटल और मीसिया पररवेश के प्रभाव  े 

आकार लेता ह।ै फे्रमवकग  यह मािता ह ैसक सिसिटल िेटवकग  यवुा पीढ़ी की पहचाि,  ामासिक  िंबिंधों और मलू्य प्रणाली को 

सिदसेशत करते हैं, िबसक  ामासिक असधगम स द्धािंत यह  मझाता है सक यवुा  ोशल मीसिया  ामग्री, रोल मॉिल और 

 ासथयों के व्यवहार का अिुकरण करके अपिे मलू्य और दृसिकोण सवकस त करते हैं।  ाथ ही,  ामासिक पररवतगि स द्धािंत 

यह दशागता ह ै सक मीसिया, सशक्षा और सिसिटल प्लेटफॉमग समलकर यवुाओ िं में िागरूकता, िैसतकता और  ामासिक 

उत्तरदासयत्व को बढ़ावा दतेे हैं। 
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मध्यवती चर के रूप में  ोशल मीसिया  ामग्री तथा मीसिया सशक्षा (मीसिया  ाक्षरता, अिुकूलि और िैसतकता) महत्वपणूग 

भसूमका सिभाते हैं।  ोशल मीसिया पर उपलब्ध िािकारी, दृश्य  ामग्री और  ािंस्कृसतक कथाएँ यवुाओ िं के मलू्य-सिमागण को 

प्रभासवत करती हैं, िबसक मीसिया  ाक्षरता उन्द्हें इि  ामसग्रयों को  मझिे, मलू्यािंकि करिे और िैसतक रूप  े उपयोग करिे 

में  क्षम बिाती ह।ै 

इि  भी तत्वों के  िंयकु्त प्रभाव  े यवुाओ िं के दृसिकोण, मूल्य, व्यवहार एविं  ामासिक पररवतगि की प्रवसृत्तयों का सिमागण होता 

ह।ै  िंक्षेप में, यह वैचाररक ढाँचा दशागता ह ैसक यवुा मलू्य-सिमागण एक िसटल और बहुआयामी प्रसक्या ह,ै सि में सिसिटल 

िेटवकग ,  ामासिक असधगम और मीसिया िैसतकता की सिणागयक भसूमका होती ह।ै यह मॉिल आधसुिक  माि में  ोशल 

मीसिया को  ामासिक मूल्यों और व्यवहार पररवतगि के प्रमखु प्रेरक के रूप में स्थासपत करता है। 

4.2. अध्ययन की आिश्यकिा 

• 1. ोशल मीसिया का  वागसधक उपयोग यवुा करते हैं, सि   े उिकी सदिचयाग,  िंचार शैली और  ामासिक 

 हभासगता पर महत्वपणूग प्रभाव पड़ता ह।ै 

• 2.वैश्वीकरण और  ामासिक पररवतगि के बीच पारिंपररक मलू्य बदल रह ेहैं; इ सलए यह  मझिा आवश्यक ह ैसक 

 ोशल मीसिया इि मलू्यों को सक  सदशा में प्रभासवत कर रहा ह।ै 

• 3.सिसिटल प्लेटफॉमग  िंबिंधों,  िंवाद और  ामासिक पहचाि का िया ढाँचा बि चकेु हैं। ऐ  ेमें यवुा िए  ामासिक 

मािदिंिों को कै  ेस्वीकार कर रह ेहैं, इ का अध्ययि आवश्यक ह।ै 

• 4. ोशल मीसिया आधसुिक  मािीकरण का प्रमखु माध्यम ह,ै िहा ँयवुा अपिे सवचार, िैसतकता और  ामासिक 

व्यवहार का सिमागण करते हैं। 

• 5. ामासिक मलू्यों के सिसिटल पिुगगठि पर, सवशेषकर यवुा दृसिकोण  े, शोध अभी  ीसमत है। यह अध्ययि इ ी 

शोध-अिंतराल को पणूग करिे का प्रया  करता ह।ै 

5.अध्ययन के उदे्दश्‍य 

• 1.यह सवशे्लषण करिा सक  ोशल मीसिया का उपयोग यवुाओ िं में  ामासिक मलू्यों के सिमागण पर क्या प्रभाव िालता 

ह।ै 

• 2.यह  मझिा सक  ोशल मीसिया यवुा वगग की  ामासिक  ोच, िैसतकता और व्यवहार में सक  प्रकार पररवतगि 

लाता ह।ै 

• 3.यवुाओ िं की दृसि  े  ोशल मीसिया के  कारात्मक एविं िकारात्मक  ामासिक प्रभावों की पहचाि करिा। 

• 4.यह अध्ययि करिा सक  ोशल मीसिया सक  हद तक  ामासिक िागरूकता,  मािता एविं  ामासिक न्द्याय िै े 

मलू्यों को बढ़ावा दतेा ह।ै 

• 5.सिसिटल  माि में  ामासिक मलू्यों के पिुगगठि की प्रसक्या का  मािशास्त्रीय परीक्षण करिा। 
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6.अध्ययन की उपकल्पना 

• H1 -  ोशल मीसिया के उपयोग की आवसृत्त यवुाओ िं के  ामासिक मलू्यों के सिमागण को  ाथगक रूप  े प्रभासवत 

करती ह।ै 

• H2 - यवुाओ िं द्वारा  ोशल मीसिया पर दखेी िािे वाली  ामग्री उिके  ामासिक व्यवहार, िैसतक दृसिकोण और 

 ोच में महत्वपणूग पररवतगि उत्पन्द्ि करती ह।ै 

• H3-  ोशल मीसिया का  कारात्मक उपयोग यवुाओ िं में  ामासिक िागरूकता,  मािता तथा न्द्याय  िंबिंधी मलू्यों 

को बढ़ावा दतेा ह।ै 

• H4-  ोशल मीसिया के िकारात्मक पहल ू यवुाओ िं में मलू्य-सवकृसत और िकारात्मक  ामासिक व्यवहार की 

 िंभाविा को बढ़ाते हैं। 

• H5- सिसिटल प्लेटफॉमग पर बढ़ती  हभासगता  ामासिक मलू्यों के पिुगगठि की प्रसक्या को तेज़ करती ह,ै सि  े 

पारिंपररक और आधसुिक मलू्यों के बीच अिंतर बढ़ता ह।ै 

7.शोध पद्धजि 

अध्ययि  े  म्बिंसधत शोध असभकल्प सिम्िसलसखत ह ै

7.1. शोध अजभकल्प 

इ  अध्ययि में वणगिात्मक तथा सवशे्लषणात्मक दोिों प्रकार की अिु िंधाि पद्धसतयों को  सम्मसलत सकया गया ह,ै क्योंसक 

इ का उद्देश्य केवल  ामासिक मीसिया के प्रभावों का  ामान्द्य वणगि प्रस्तुत करिा ही िहीं, बसल्क उि  ामासिक,  ािंस्कृसतक 

और मिोवैज्ञासिक तत्वों की गहि िाँच पड़ताल करिा भी ह,ै िो यवुाओ िं के मलू्य सिमागण को प्रभासवत करते हैं। इ  उद्देश्य को 

ध्याि में रखते हुए समसित पद्धसत का चयि सकया गया ह,ै सि े Creswell (2014) िे  ामासिक सवज्ञाि में असधक व्यापक, 

सवश्व िीय और  िंदभग- िंवेदिशील सिष्कषग प्राप्त करिे के सलए िेष्ठ पद्धसत मािा ह।ै 

7.2. आकड़ा सुंग्रह 

इ  अध्ययि में आकड़ा  िंग्रह के सलए समसित पद्धसत अपिाई गई ह,ै सि में पररमाणात्मक और गणुात्मक दोिों प्रकार के 

उपकरणों का  ुसियोसित उपयोग सकया िाएगा। आकड़ा  िंग्रह के सलए  िंरसचत प्रश्नावली का प्रयोग सकया गया, सि में 

 ोशल मीसिया उपयोग की आवसृत,  ामग्री प्रकार,  कारात्मक-िकारात्मक उपयोग,  ामासिक िागरूकता, मलू्य-उन्द्मखुि 

तथा मलू्य-सवकृसत िै े आयामों को िेणीबद्ध सवकल्पों के माध्यम  े मापा गया। 

7.3. नमूना चयन 

इ  अध्ययि में िमिूा चयि के सलए दवै तथा उद्देश्यपणूग सिदशगि दोिों प्रकार की पद्धसतयों का  िंयकु्त उपयोग सकया गया। 

अध्ययि में 18–32 आय ुवगग के 100 यवुा प्रसतभासगयों को शासमल सकया गया, िो  ोशल मीसिया के सियसमत उपयोगकताग 

थे और स्वेच्छा  े अध्ययि में  सम्मसलत हुए। यह प्रसक्या Creswell (2014) और Kothari (2004) के उि  झुावों पर 

आधाररत ह,ै सििमें उन्द्होंिे समसित या दवै सिदशगि िमिूा चयि को  ामासिक अिु िंधाि में असधक प्रसतसिसधत्वशील और 

सवश्व िीय मािा ह।ै 
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Table 1: िनाुंजककी आकड़े 

चर शे्रणी गणना प्रजिशि (%) 

कुल प्रजिभागी — 100 100.0 

जलुंग परुुष 

मसहला 

52 

48 

52.0 

48.0 

आयु 18–22 वषग 

23–27 वषग 

28–32 वषग 

33 वषग  े असधक 

25 

25 

25 

25 

25 

25 

25 

25 

जशिा स्िातक 

परास्िातक 

अन्द्य 

54 

30 

16 

54.0 

30.0 

16.0 

औसि दैजनक सोशल 

मीजिया उपयोग (घुंटे) 

0–1 घिंटे 

1–2 घिंटे 

2–4 घिंटे 

4 या असधक घिंटे 

14 

31 

38 

17 

14.0 

31.0 

38.0 

17.0 

8.पररकल्पना परीिण 

8.1. H1: सोशल मीजिया उपयोग की आिृजि और युिाओुं के सामाजिक मूल्यों के स्िर के मध्य सार्ाक सुंबुंध 

जिद्यमान है। 

Table 2: सोशल मीजिया उपयोग की आिृजि और सामाजिक मूल्य स्िर 

शे्रणी Observed N Percent Expected N Residual 

कम उपयोग – सिम्ि मलू्य 12 12% 11.1 0.9 

कम उपयोग – मध्यम मलू्य 15 15% 11.1 3.9 

कम उपयोग – उच्च मलू्य 6 6% 11.1 -5.1 

मध्यम उपयोग – सिम्ि मलू्य 8 8% 11.1 -3.1 

मध्यम उपयोग – मध्यम मलू्य 12 12% 11.1 0.9 

मध्यम उपयोग – उच्च मलू्य 15 15% 11.1 3.9 

असधक उपयोग – सिम्ि मलू्य 5 5% 11.1 -6.1 

असधक उपयोग – मध्यम मलू्य 10 10% 11.1 -1.1 

असधक उपयोग – उच्च मलू्य 17 17% 11.1 5.9 

कुल 100 100% 100 — 

Chi-Square = 23.42, df = 4, p <.001. 
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व्याख्या: तासलका : 2 के पररणाम अत्यिंत स्पि रूप  े इिंसगत करते हैं सक  ोशल मीसिया उपयोग की आवसृत यवुाओ िं के 

 ामासिक मलू्य स्तर के  ाथ गहराई  े  िंबद्ध ह।ै असधक उपयोगकताग अपेक्षाकृत उच्च  ामासिक मलू्यों की िेणी में असधक 

पाए गए, िबसक कम उपयोगकताग मखु्यतः सिम्ि या मध्यम मूल्य  महूों में कें सरत थे। Chi-square सवशे्लषण  े प्राप्त माि (χ² 

= 23.42, df = 4, p <.001) यह दशागता है सक यह  िंबिंध  ािंसख्यकीय रूप  े अत्यिंत महत्वपणूग है और  िंयोग का पररणाम 

िहीं ह।ै यह सिष्कषग यह  िंकेत करता ह ै सक सिसिटल  िंलग्िता केवल  मय-उपयोग का प्रश्न ि होकर  ामासिक मलू्यों के 

सिमागण, पिुपगररभाषा और पिु ंरचिा को प्रभासवत करिे वाली एक प्रभावशाली  ामासिक- ािंस्कृसतक शसक्त के रूप में उभर 

रही ह।ै इ सलए, इ  पररकल्पिा (H1) को स्वीकार सकया िाता ह।ै 

8.2. H2: सोशल मीजिया पर उपभोग की िाने िाली सामग्री के प्रकार और युिाओुं के सामाजिक व्यिहार की के 

बीच महत्िपूणा सुंबुंध पाया िािा है। 

Table 3: सामग्री प्रकार और सामाजिक व्यिहार 

शे्रणी Observed N Percent Expected N Residual 

राििीसतक –  कारात्मक 14 14% 11.1 2.9 

राििीसतक – तटस्थ 6 6% 11.1 -5.1 

राििीसतक – िकारात्मक 7 7% 11.1 -4.1 

मिोरिंिि –  कारात्मक 12 12% 11.1 0.9 

मिोरिंिि – तटस्थ 9 9% 11.1 -2.1 

मिोरिंिि – िकारात्मक 6 6% 11.1 -5.1 

शैसक्षक –  कारात्मक 20 20% 11.1 8.9 

शैसक्षक – तटस्थ 5 5% 11.1 -6.1 

शैसक्षक – िकारात्मक 2 2% 11.1 -9.1 

िकारात्मक –  कारात्मक 4 4% 11.1 -7.1 

िकारात्मक – तटस्थ 6 6% 11.1 -5.1 

िकारात्मक – िकारात्मक 19 19% 11.1 7.9 

कुल 100 100% 100 — 

Chi-Square = 49.83, df = 6, p <.001. 

 

व्याख्या: तासलका: 3 के पररणाम स्पि रूप  े  िंकेत करते हैं सक  ोशल मीसिया पर उपभोग की िािे वाली  ामग्री का 

प्रकार यवुाओ िं के  ामासिक व्यवहार  े गहराई  े  िंबद्ध ह।ै शैसक्षक/ चूिात्मक  ामग्री का उपभोग करिे वाले प्रसतभासगयों में 

 कारात्मक  ामासिक व्यवहार का स्तर अपेक्षाकृत असधक पाया गया, िबसक िकारात्मक या सववादास्पद  ामग्री दखेिे 

वाले प्रसतभासगयों में िकारात्मक व्यवहार की प्रवसृत्त उल्लेखिीय रूप  े असधक रही। Residual मलू्यों में यह प्रवसृत्त अत्यिंत 
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स्पि ह ैशैसक्षक– कारात्मक िेणी में Observed माि अपेसक्षत  े कहीं असधक ह,ै िबसक िकारात्मक–िकारात्मक िेणी में 

भी वही प्रवसृत्त सदखाई दतेी ह।ै इ के सवपरीत, शैसक्षक िकारात्मक तथा िकारात्मक– कारात्मक िेसणयों में Observed माि 

अपेक्षा  े काफी कम रह,े िो  ामग्री प्रकार और व्यवहार की सदशा- िंगसत को पिु करते हैं। 

Chi-square सवशे्लषण  े प्राप्त माि (χ² = 49.83, df = 6, p <.001) यह दशागता ह ै सक यह  िंबिंध  ािंसख्यकीय रूप  े 

अत्यिंत महत्वपणूग ह ैऔर यह पैटिग  िंयोगवश उत्पन्द्ि िहीं हुआ है। यह सिष्कषग सिसिटल प्लेटफामों पर उपभोग की िािे वाली 

 ामग्री की गणुवत्ता और प्रकृसत द्वारा यवुाओ िं के  ामासिक व्यवहार के सिमागण, असभव्यसक्त तथा सदशा-सिधागरण पर पड़िे 

वाले प्रभाव को रेखािंसकत करता ह।ै इ सलए, इ  पररकल्पिा (H2) को स्वीकार सकया िाता ह।ै 

8.3. H3: सोशल मीजिया के सकारात्मक उपयोग के स्िर और युिाओुं की सामाजिक िागरूकिा के स्िर के मध्य 

सार्ाक सुंबुंध उपजस्र्ि है। 

Table 4: सकारात्मक उपयोग और सामाजिक िागरूकिा (H3) 

शे्रणी Observed N Percent Expected N Residual 

कम  कारात्मक उपयोग – सिम्ि िागरूकता 25 25% 25 0 

कम  कारात्मक उपयोग – उच्च िागरूकता 10 10% 25 -15 

असधक  कारात्मक उपयोग – सिम्ि िागरूकता 7 7% 25 -18 

असधक  कारात्मक उपयोग – उच्च िागरूकता 58 58% 25 33 

कुल 100 100% 100 — 

Chi-Square = 53.40, df = 1, p <.001. 

 

व्याख्या: तासलका 4 के पररणाम अत्यिंत स्पि रूप  े  िंकेत करते हैं सक  ोशल मीसिया के  कारात्मक उपयोग का स्तर 

यवुाओ िं की  ामासिक िागरूकता के  ाथ गहराई  े  िंबद्ध ह।ै असधक  कारात्मक उपयोग – उच्च िागरूकता िेणी में 

Observed N (58) अपेसक्षत माि (25) की तुलिा में अत्यसधक असधक ह,ै िो यह दशागता ह ैसक  कारात्मक एविं ज्ञािवधगक 

सिसिटल  ामग्री में  िंलग्ि रहिे वाले यवुा  ामासिक मदु्दों के प्रसत असधक  िंवेदिशील,  िग और उत्तरदायी पाए िाते हैं। 

इ के सवपरीत, कम  कारात्मक उपयोग – उच्च िागरूकता तथा असधक  कारात्मक उपयोग – सिम्ि िागरूकता िेसणयों में 

Observed N अपेसक्षत  े काफी कम हैं, िो इ  बात को पिु करता ह ैसक  कारात्मक उपयोग और िागरूकता की सदशा 

परस्पर  िंगत ह ैऔर यादृसच्छक िहीं। 

Chi-square सवशे्लषण  े प्राप्त माि (χ² = 53.40, df = 1, p <.001) यह दशागता ह ै सक दोिों चरों के मध्य  िंबिंध 

 ािंसख्यकीय रूप  े अत्यसधक महत्वपणूग ह।ै यह पररणाम स्पि रूप  े इिंसगत करता ह ैसक  कारात्मक सिसिटल उपयोग केवल 

 चूिा-उपभोग का माध्यम िहीं, बसल्क  ामासिक चेतिा और  िंवेदिशीलता को आकार दिेे वाली एक महत्त्वपणूग प्रेरक 

शसक्त ह।ै इ सलए, इ  पररकल्पिा (H3) को स्वीकार सकया िाता ह।ै 
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8.4. H4: सोशल मीजिया की नकारात्मक सामग्री के उपयोग और युिाओुं में मूल्य-जिकृजि के मध्य महत्िपूणा 

सम्बन्द्ध पाया िािा है। 

Table 5: नकारात्मक सामग्री उपयोग और मूल्य-जिकृजि (H4) 

शे्रणी Observed N Percent Expected N Residual 

िकारात्मक उपयोग – सवकृसत ह ै 35 35% 25 10 

िकारात्मक उपयोग – सवकृसत िहीं 15 15% 25 -10 

िकारात्मक िहीं – सवकृसत है 8 8% 25 -17 

िकारात्मक िहीं – सवकृसत िहीं 42 42% 25 17 

कुल 100 100% 100 — 

Chi-Square = 54.24, df = 1, p <.001. 

 

व्याख्या: तासलका 5 के पररणाम यह दशागते हैं सक  ोशल मीसिया पर िकारात्मक  ामग्री के उपयोग और यवुाओ िं में मलू्य-

सवकृसत (Value Distortion) के मध्य एक स्पि और गहराईपणूग  िंबिंध सवद्यमाि ह।ै िकारात्मक उपयोग – सवकृसत ह ैिेणी 

का Observed N (35) अपेसक्षत माि (25)  े उल्लेखिीय रूप  े असधक ह,ै िो यह  िंकेत करता ह ैसक िकारात्मक, भ्रामक 

या उत्तेिक  ामग्री का  िंपकग  यवुाओ िं में मलू्य- िंरचिा, सिणगय क्षमता और  ामासिक दृसिकोण पर प्रसतकूल प्रभाव िाल 

 कता ह।ै इ के सवपरीत, िकारात्मक िहीं – सवकृसत िहीं िेणी में Observed N (42) अपेसक्षत माि (25)  े काफी असधक 

ह,ै िो यह स्पि करता ह ैसक िकारात्मक  ामग्री  े दरूी मलू्य-सस्थरता और  िंतुसलत दृसिकोण को प्रोत् ासहत करती ह।ै 

Chi-square परीक्षण का उच्च माि (χ² = 54.24, df = 1, p <.001) यह प्रमासणत करता ह ैसक यह  िंबिंध  ािंसख्यकीय 

रूप  े अत्यिंत महत्वपणूग ह ैऔर यह पटैिग  िंयोगवश िहीं ह।ै यह सिष्कषग यह रेखािंसकत करता ह ैसक सिसिटल िकारात्मकता 

यवुाओ िं की मलू्य-व्यवस्था को प्रभासवत करिे वाली एक गिंभीर  ामासिक- ािंस्कृसतक चिुौती बि रही ह।ै इ सलए, इ  

पररकल्पिा (H4) को स्वीकार सकया िाता ह।ै 

8.5. H5: जिजिटल सहभाजगिा के स्िर और युिाओुं की मूल्य-उन्द्मुखन की प्रिृजि के मध्य महत्िपूणा सुंबुंध पाया 

िािा है। 

Table 6: जिजिटल सहभाजगिा और मूल्य-उन्द्मुखन (H5) 

शे्रणी Observed N Percent Expected N Residual 

कम – पारिंपररक 22 22% 16.6 5.4 

कम – आधसुिक 8 8% 16.6 -8.6 

मध्यम – पारिंपररक 15 15% 16.6 -1.6 

मध्यम – आधसुिक 15 15% 16.6 -1.6 

असधक – पारिंपररक 7 7% 16.6 -9.6 

असधक – आधसुिक 33 33% 16.6 16.4 

कुल 100 100% 100 — 

Chi-Square = 41.02, df = 2, p <.001. 
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व्याख्या: तासलका 6 के पररणाम दशागते हैं सक सिसिटल  हभासगता का स्तर यवुाओ िं की मलू्य-उन्द्मखुि प्रवसृत्त (पारिंपररक 

बिाम आधसुिक) के  ाथ  ाथगक एविं सदशा- िंगत  िंबिंध रखता ह।ै असधक  हभासगता – आधसुिक मलू्य िेणी में Observed 

N (33) अपेसक्षत माि (16.6) की तुलिा में अत्यसधक असधक ह,ै िो यह  िंकेत करता ह ैसक सिसिटल प्लेटफॉमग पर  सक्य, 

 िंलग्ि और असभव्यसक्तमलूक यवुा आधसुिक मलू्य दृसिकोण िै  े मािता, स्वतिंिता, प्रगसतशीलता और पररवतगिशीलता—

को असधक अपिािे की प्रवसृत्त रखते हैं। इ ी प्रकार, कम  हभासगता – पारिंपररक िेणी में Observed माि अपेसक्षत  े 

असधक ह,ै िो सिसिटल  हभासगता में कमी और पारिंपररक मलू्यों के प्रसत झकुाव के मध्य अिंतसिगसहत  िंबिंध को रेखािंसकत 

करता ह।ै 

Chi-square सवशे्लषण  े प्राप्त माि χ² = 41.02, df = 2, p <.001 यह दशागता ह ैसक यह  िंबिंध  ािंसख्यकीय रूप  े अत्यिंत 

महत्वपणूग ह।ै यह पररणाम स्पि रूप  े  िंकेत करता ह ैसक सिसिटल  हभासगता केवल तकिीकी गसतसवसध िहीं, बसल्क मलू्य-

दृसिकोणों के सिमागण और पिु ंरचिा को प्रभासवत करिे वाला एक महत्वपणूग  ामासिक- ािंस्कृसतक आयाम ह।ै इ सलए, इ  

पररकल्पिा (H5) को स्वीकार सकया िाता ह।ै 

जनष्कषा 

इ  अध्ययि के सिष्कषग स्पि रूप  े दशागते हैं सक  ोशल मीसिया यवुाओ िं के  ामासिक मूल्यों, व्यवहाररक प्रवसृत्तयों, 

िागरूकता स्तर और मलू्य-उन्द्मखुि को गहराई  े प्रभासवत करिे वाला एक महत्वपणूग  ामासिक- ािंस्कृसतक माध्यम बि 

चकुा ह।ै सवशे्लषण के पररणामों के आधार पर अध्ययि की  भी पररकल्पिाए ँस्वीकार की गई िं, सि   ेयह प्रमासणत होता ह ै

सक  ोशल मीसिया उपयोग की आवसृत,  ामग्री प्रकार,  कारात्मक एविं िकारात्मक उपयोग का स्वरूप, तथा सिसिटल 

 हभासगता के स्तर इि  भी का यवुाओ िं की  ामासिक मूल्य- िंरचिा के  ाथ  ािंसख्यकीय रूप  े  ाथगक  िंबिंध ह।ै 

इ   ेयह स्पि होता ह ैसक  ोशल मीसिया उपयोग की आवसृत्त, उपभोग की िािे वाली  ामग्री का प्रकार,  कारात्मक या 

िकारात्मक उपयोग के पैटिग, तथा सिसिटल  हभासगता की मािा ये  भी कारक यवुाओ िं के  ामासिक मलू्यों और व्यवहाररक 

असभवसृत्तयों  े  ाथगक रूप  े िुडे़ हुए हैं। 

अध्ययि  े प्राप्त  ाक्ष्य इिंसगत करते हैं सक  कारात्मक एविं ज्ञाि-आधाररत  ामग्री का  िंपकग   ामासिक िागरूकता को बढ़ाि े

में  हायक होता ह,ै िबसक िकारात्मक या भ्रामक  ामग्री मलू्य-धारणाओिं और व्यवहाररक  िंतुलि पर प्रसतकूल प्रभाव िाल 

 कती ह।ै इ ी प्रकार, सिसिटल  हभासगता का स्तर मलू्य-उन्द्मखुि में सभन्द्िता उत्पन्द्ि करता ह,ै िहाँ उच्च  हभासगता 

आधसुिक मलू्य-धारणाओिं  े और कम  हभासगता पारिंपररक मलू्य-रुझािों  े असधक  िंबद्ध पाई गई। ये सिष्कषग यह दशागते हैं 

सक  ोशल मीसिया यवुा  महूों के मूल्य-पैटिग और  ामासिक दृसिकोणों में सवसवधता और अिंतर को  मझिे के सलए एक 

महत्त्वपणूग  िंदभग-फलक प्रदाि करता ह।ै 

 मग्र रूप  े, अध्ययि यह स्थासपत करता ह ैसक  ोशल मीसिया यवुाओ िं के  ामासिक व्यवहार और मलू्य-सिमागण  े  िंबिंसधत 

प्रसक्याओिं में एक महत्त्वपणूग भसूमका सिभाता ह,ै सकिं तु इ का प्रभाव  िंदभग,  ामग्री और उपयोग की प्रकृसत पर सिभगर करता ह।ै 

यह शोध आधसुिक सिसिटल पररवेश में यवुा मिो- ामासिक प्रवसृत्तयों को  मझिे हते ुएक सवश्व िीय और अिुभविन्द्य 

आधार प्रस्तुत करता ह ैतथा भसवष्य के अध्ययिों के सलए कई महत्वपणूग सदशाएँ  झुाता ह।ै 
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कुुं भ की िैजिक साुंस्कृजिक जिरासि को सुंरजिि करने में मीजिया की भूजमका 

अख्िर आलम 

 

प्रस्िािना  

भारत की  ािंस्कृसतक धरोहर और उ की धासमगक परिंपराओ िं में कुम्भ मेले का अत्यसधक महत्वपणूग स्थाि ह।ै कुम्भ मेला केवल 

एक धासमगक आयोिि िहीं ह,ै बसल्क यह भारतीय  िंस्कृसत, परिंपराओ िं और  माि के सवसभन्द्ि पहलओु िं का प्रसतरूप भी ह।ै 

कुम्भ का आयोिि  सदयों  े करोड़ों लोगों को आध्यासत्मकता और  ामासिक  मर ता के  िू में बािंधता आया ह।ै ऐ े में, 

कुम्भ की  ािंस्कृसतक सवरा त को  िंरसक्षत करिा और उ  े िई पीढ़ी तक पहुचँािा आि के  मय की एक महत्वपणूग 

आवश्यकता ह।ै  

कुम्भ मेले का  ब  ेप्राचीि उल्लेख सहिंद ूधमग के पसवि ग्रिंथों और परुाणों में समलता ह।ै कुम्भ मेले की उत्पसत्त की पौरासणक 

कथा  मरु मिंथि  े िडु़ी ह,ै सि े सवसभन्द्ि परुाणों में वसणगत सकया गया ह।ै इ  कथा के अिु ार, दवेताओ िं और अ रुों िे 

समलकर  मरु मिंथि सकया था, सि  े अमतृ का घड़ा (कुम्भ) सिकला। अमतृ के सलए दवेताओ िं और अ रुों के बीच  िंघषग 

हुआ और इ   िंघषग के दौराि अमतृ की कुछ बूिंदें प्रयागराि, हररद्वार, उज्िैि और िास क में सगरी। यही चार प्रमखु स्थाि 

कुम्भ मेले के आयोिि के सलए प्रस द्ध हैं।  

मीसिया, सि े  माि का चौथा स्तिंभ मािा िाता ह,ै इ  कायग में महत्वपणूग भसूमका सिभाता आया ह।ै आधसुिक  िंचार 

माध्यमों की मदद  े कुम्भ के ऐसतहास क,  ािंस्कृसतक और धासमगक महत्व को ि केवल दशे बसल्क दसुिया भर में प्रचाररत 

सकया िा  कता ह।ै मीसिया के माध्यम  े कुम्भ मेला केवल एक धासमगक आयोिि के  ाथ- ाथ एक वैसश्वक  ािंस्कृसतक 

सवरा त के रूप में उभर कर  ामिे आया ह।ै वतगमाि में, टेलीसविि, रेसियो, सप्रिंट मीसिया और सिसिटल माध्यम कुम्भ मेले की 

 िंस्कृसत, धासमगक अिुष्ठािों और  ामासिक मूल्यों को िि-िि तक पहुिंचाि ेमें  क्षम रही हैं। इि माध्यमों  े कुम्भ मेला ि 

केवल धमग और आस्था का प्रतीक ह ैबसल्क यह भारतीय िीवि शैली और उ की असद्वतीयता का भी उत् व ह।ै कुम्भ मेला 

एक ऐसतहास क और  ािंस्कृसतक आयोिि ह,ै सि का अध्ययि  मय की िरूरत ह।ै मीसिया की बदलती भसूमका और उ के 

कवरेि को  मझिे के सलए यह शोध महत्वपणूग  ासबत होगा। इ  शोध के माध्यम  े यह  मझा िा गया सक  प्रकार मीसिया, 

कुम्भ मेले की  ािंस्कृसतक धरोहर को  िंरसक्षत करिे में  हायक ह ैऔर इ े आिे वाली पीसढ़यों के सलए कै  े िंरसक्षत कर रहा 

ह।ै यह केवल धासमगकता और आस्था का मदु्दा िहीं ह,ै बसल्क भारतीय  िंस्कृसत और उ की धरोहर को अििंतकाल तक िीविंत 

रखिे का एक महत्वपणूग प्रया  ह ै।  

प्रयागराि कुम्भ मेले के  ािंस्कृसतक धरोहर का मीसिया कवरेि बहुत व्यापक होता ह,ै सि में दसुिया भर के पिकार और 

मीसिया घराि ेइ  आयोिि को कवर करिे के सलए आते हैं। यह आयोिि ि केवल एक धासमगक और  ािंस्कृसतक महत्व का 

अव र ह,ै बसल्क यह एक बडे़ पैमािे पर  ामासिक और आसथगक महत्व का भी ह ै। 

महत्िपूणा शब्द: कुम्भ मेला, वैसश्वक,  ािंस्कृसतक सवरा त, मीसिया कवरेि 

शोध का उदे्दश्य 

इ  शोध का प्रमखु उद्देश्य यह अध्ययि करिा ह ैसक प्रयागराि के कुम्भ मेले का मीसिया कवरेि सक  प्रकार सकया िाता है 

और वह सक  हद तक इ  आयोिि की धासमगक,  ािंस्कृसतक और  ामासिक महत्ता को दशागता ह।ै इ में यह भी दखेा गया 
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सक सवसभन्द्ि मीसिया माध्यम, िै  ेसप्रिंट मीसिया, टेलीसविि, रेसियो और सिसिटल प्लटेफॉमग इत्यासद सक  प्रकार कुम्भ मेले 

की कवरेि करते हैं और ििता के बीच इ की िािकारी कै े फैलाते हैं। 

इस शोध का जिशे्लषण जनम्नजलजखि जबुंदुओुं पर कें जरि होगा: 

1. मीसिया सक  प्रकार कुम्भ मेले की  ािंस्कृसतक और धासमगक धरोहर को प्रस्तुत करता ह।ै 

2. टेलीसविि, सप्रिंट मीसिया, रेसियो और सिसिटल मीसिया के माध्यम  े कुम्भ मेले का कवरेि कै  ेसकया गया ह।ै 

3. मीसिया कवरेि का कुम्भ मेले की वैसश्वक पहचाि पर क्या प्रभाव ह।ै 

4. मीसिया के िररए कुम्भ मेले की धासमगक और  ािंस्कृसतक छसव को सक  प्रकार आकार सदया िाता ह।ै 

शोध प्रश्न 

1. कुम्भ की इ  गौरवशाली और  ािंस्कृसतक धरोहर का तमाम उपलब्ध मीसिया सक  प्रकार कवरेि करता ह।ै  

2. सक  प्रकार मीसिया िे कुम्भ मेले के ऐसतहास क धरोहर के  िंरक्षण में अपिी भसूमका सिभाई ह?ै 

3. क्या कुम्भ मेले का मीसिया कवरेि इ के ऐसतहास क और गौरवशाली अतीत को एक धरोहर के रूप में वैसश्वक स्तर 

पर स्थासपत करिे में अपिा योगदाि द ेपाया ह?ै  

शोध का सैद्धाुंजिक पररपेक्ष्य 

प्रयागराि के कुम्भ मेले के मीसिया कवरेि पर आधाररत इ  शोध का  ैद्धािंसतक पररपेक्ष्य,  िंचार और मीसिया के सवसभन्द्ि 

स द्धािंतों के अध्ययि पर आधाररत ह।ै यह पररप्रेक्ष्य इ  बात को स्पि करेगा सक सक  प्रकार मीसिया िे कुम्भ मेले के कवरेि 

के माध्यम  े  ामासिक,  ािंस्कृसतक और धासमगक  िंवाद को आकार सदया ह।ै इ   ैद्धािंसतक पररप्रेक्ष्य में सिम्िसलसखत स द्धािंत 

शासमल हैं: 

1. एिेंिा सेजटुंग जसद्धाुंि (Agenda Setting Theory) 

सवशे्लषण: यह स द्धािंत इ  शोध में यह  मझिे में मदद करेगा सक सक  प्रकार मीसिया िे कुम्भ मेले के सवसभन्द्ि मदु्दों को ििता 

के  ामिे प्रस्तुत सकया और सक  हद तक मीसिया िे आयोिि की प्राथसमकताओिं को सिधागररत सकया। 

2. फे्रजमुंग जसद्धाुंि (Framing Theory) 

सवशे्लषण: फे्रसमिंग स द्धािंत का उपयोग करके यह  मझा िाएगा सक कुम्भ मेले के सवसभन्द्ि पहलओु िं, िै े धासमगक अिुष्ठाि, 

पयगटि,  रुक्षा व्यवस्था, पयागवरण को सक  प्रकार  े फे्रम सकया गया और इ   ेलोगों की धारणा सक  प्रकार प्रभासवत हुई। 

3. उपयोग और सुंिोष जसद्धाुंि (Uses and Gratifications Theory) 

सवशे्लषण: यह स द्धािंत यह  मझिे में मदद करेगा सक कुम्भ मेले की कवरेि  े दशगक सक  प्रकार की िािकारी या मिोरिंिि 

प्राप्त करिा चाहते हैं और सक  प्रकार  े वे इि मीसिया माध्यमों का उपयोग अपिी आवश्यकताओिं को परूा करिे के सलए 

करते हैं। 

4. सुंिधान जसद्धाुंि (Cultivation Theory) 

सवशे्लषण: यह स द्धािंत यह  मझिे में मदद करेगा सक सक  प्रकार कुम्भ मेले की टेलीसविि ररपोट्ग  या अन्द्य मीसिया कवरेि 

ि ेििता के धासमगक और  ािंस्कृसतक सवश्वा ों को दृढ़ सकया ह ैऔर सक  प्रकार यह लोगों की मािस कता को आकार दिेे में 

योगदाि दतेा ह।ै 
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5. सोशल कुं स्रक्शन ऑफ ररयजलटी (Social Construction of Reality Theory) 

सवशे्लषण: इ  स द्धािंत  े यह  मझिे में मदद समलेगी सक मीसिया सक  प्रकार  े कुम्भ मेले की एक सवसशि छसव का सिमागण 

करता ह ैऔर दशगक इ  छसव को अपिी वास्तसवकता के रूप में सक  प्रकार स्वीकार करते हैं। 

6. समाि जनमााण जसद्धाुंि (Public Sphere Theory) 

सवशे्लषण: इ  स द्धािंत  े यह  मझा िाएगा सक मीसिया िे कुम्भ मेले के दौराि  माि के सवसभन्द्ि वगों के बीच सक  प्रकार 

का  िंवाद स्थासपत सकया और इ   िंवाद का  ामासिक और  ािंस्कृसतक प्रभाव क्या रहा। 

 यह  ैद्धािंसतक पररपेक्ष्य इ  शोध को एक मिबूत आधार प्रदाि करेगा, सि  े कुम्भ मेले के मीसिया कवरेि का एक  मग्र 

और गहि सवशे्लषण सकया िा  केगा। सवसभन्द्ि स द्धािंतों के माध्यम  े यह  मझा िाएगा सक मीसिया िे कुम्भ मेले के धासमगक, 

 ािंस्कृसतक, और  ामासिक पहलओु िं को सक  प्रकार  े प्रस्तुत सकया और इ का  माि पर क्या प्रभाव पड़ा। इ  पररप्रेक्ष्य के 

माध्यम  े शोध का उद्देश्य ि केवल कुम्भ मेले की मीसिया कवरेि का सवशे्लषण करिा ह,ै बसल्क यह भी ह ैसक मीसिया के 

माध्यम  े भारतीय  िंस्कृसत और धरोहर को कै े  िंरसक्षत और प्रचाररत सकया िा  कता ह।ै 

शोध पद्धजि 

यह शोध गणुात्मक (Qualitative) और मािात्मक (Quantitative) दोिों पद्धसतयों का उपयोग करेगा।  

गणुात्मक पद्धसत: मीसिया कवरेि की  ामग्री (टेलीसविि ररपोटग,  माचार लेख इत्यासद) का सवशे्लषण सकया िाएगा। 

मािात्मक पद्धसत: दशगकों की प्रसतसक्या और मीसिया कवरेि की पहुचँ पर आधाररत आिंकडे़ एकसित सकए गए । 

शोध जिजाइन 

प्रस्तुत शोध अध्ययि का शोध पररकल्प अथवा सिज़ाइि इ  शोध के उद्देश्यों और अिु िंधाि के लक्ष्यों को ध्याि में रखते हुए 

एक समसित पद्धसत (Mixed Methods Approach) पर आधाररत ह,ै सि में गुणात्मक (qualitative) और मािात्मक 

(quantitative) दोिों प्रकार की अिु िंधाि सवसधयों का उपयोग सकया गया। इ का मखु्य उद्देश्य मीसिया कवरेि का गहि 

अध्ययि करिा है और यह  मझिा ह ैसक कुम्भ मेले के  ािंस्कृसतक, धासमगक, और  ामासिक पक्षों को मीसिया िे सक  प्रकार 

प्रस्तुत सकया ह।ै 

कुुं भ की िैजिक जिरासि को सुंरजिि में मीजिया की भूजमका का जिशे्लषण  

मीसिया, सि े “ माि का चौथा स्तम्भ” मािा िाता ह,ै उ की भसूमका को सवशे्लसषत करिे के सलए यह शोध अत्यिंत 

आवश्यक ह।ै यह अध्ययि के सवसभन्द्ि रूपों (वपं्रट, टेलीविज़न, रेवडयो, और सिसिटल) के माध्यम  े कुिं भ मेले की प्रस्तुसत 

और उ की  ामासिक,  ािंस्कृसतक और धासमगक छसव को  मझिे का अव र प्रदाि करता ह।ै इ  शोध के माध्यम  े यह 

स्पि होगा सक मीसिया िे कुिं भ मेले सक कवरेि में सक  प्रकार  े योगदाि सदया ह।ै  

धाजमाक और साुंस्कृजिक सुंिाद  

कुिं भ मेला ि केवल धासमगक आस्था का प्रतीक ह,ै बसल्क यह भारतीय  माि के  ामासिक और  ािंस्कृसतक पहलओु िं का भी 

प्रसतसिसधत्व करता ह।ै इ  अध्ययि  े यह स्पि होता ह ैसक मीसिया सक  प्रकार धासमगक  िंवाद को बढ़ावा दतेा ह ैऔर इ  

आयोिि के माध्यम  े  ािंस्कृसतक सवसवधता को िि मान्द्य तक पहुिंचता ह।ै यह अध्ययि धासमगक और  ािंस्कृसतक सवसवधता 

को  मझिे और उ  ेव्यापक िि -िि तक पहुचँािे में मीसिया के योगदाि की महत्वपणूग भसूमका है।  
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निीनिम मीजिया माध्यमों की प्रासुंजगकिा  

सिसिटल यगु में  ोशल मीसिया और सिसिटल माध्यमों की भसूमका अत्यसधक महत्वपणूग हो गई ह।ै यह शोध इ  बात पर 

प्रकाश िालेगा के सक  प्रकार सिसिटल मीसिया िे कुिं भ मेले की कवरेि को बढ़ा सदया और सक  प्रकार या िहीं तकिीक का 

उपयोग व्यापक दशगक वगग तक पहुिंचिे में  फल रहा। 

मीजिया की सामग्री का प्रभािी उपयोग 

मीसिया में प्रकासशत  ामग्री का अध्ययि सकया गया तासक यह  मझ िा  के सक सक  प्रकार की कवरेि दशगकों के बीच 

प्रभावी होती ह ैऔर सक  प्रकार की  ामग्री असधक लोकसप्रय होती ह।ै इ  सदि  े यह भी पता चला सक मीसिया िे सक  

प्रकार की भाषा, छसवयों और वीसियो का उपयोग सकया है तासक कुिं भ मेला को आकषगक और व्यापक स्तर पर पहुिंच बिा 

 के। 

आजर्ाक और पयाटन लाभ 

मीसिया कवरेि के िररए कुिं भ मेला का खबू प्रचार प्र ार हुआ सि  े पयगटि और अथगव्यवस्था को भी बड़ा लाभ समला ह।ै 

यह अध्ययि इ  पर भी प्रकाश िाला सक सक  प्रकार मीसिया कवरेि िे कुिं भ मेले को एक प्रमखु पयगटि स्थल के रूप में 

प्रस्तुत सकया और इ के पररणाम स्वरुप पयगटि उद्योग को कै े फायदा हुआ। 

सामाजिक मुद्दों को उिागर करना 

कुिं भ मेला केवल धासमगक अिुष्ठािों तक  ीसमत िहीं होता, बसल्क इ में कई  ामासिक मदु्दे भी िडेु़ होते हैं िै े-  फाई, 

स्वास्थ्य  ेवाएिं,  रुक्षा आसद। यह  यूग अभी सवशे्लषण सकया सक मीसिया िे इि  ामासिक मदु्दों को सक  प्रकार  े कर सकया 

और उिका  माधाि करिे के सलए क्या प्रया  सकए गए। कुिं भ मेला केवल धासमगक आयोिि िहीं ह ैबसल्क यह  ामासिक 

 मर ता और एकता का प्रतीक भी ह।ै इ  शोध के माध्यम  े यह िािा गया सक मीसिया िे इ   ामिंि  और एकता को 

सक  प्रकार  े प्रस्तुत सकया ह।ै 

नई पीढ़ी के जलए साुंस्कृजिक जशिा  

मीसिया का कुिं भ मेले पर सकया गया कवरेि िई पीढ़ी के सलए  िंस्कृत सशक्षा का महत्वपणूग स्रोत हो  कता ह।ै इ  अध्ययि के 

माध्यम  े यह  मझ गया सक कै  ेमीसिया िे कुिं भ मेले की गौरवशाली परिंपराओ िं और धरोहर को िई पीढ़ी तक पहुिंचाया ह ै

और उन्द्हें इ   ेिोड़िे का कायग सकया ह।ै  

कुुं भ मेले के किरेि का सुंिुलन 

इ  शोध के माध्यम  े यह सवशे्लषण हुआ सक मीसिया िे कुिं भ मेले की कवरेि में  िंतुलि बिाए रखिे की सकतिी कोसशश की 

ह।ै क्या मीसिया िे धासमगकता,  िंस्कृसत और  माि के अन्द्य पहलओु िं को  माि रूप  े कर सकया ह ैया सक ी एक पहल ूपर 

असधक ध्याि सदया ह।ै 

समाि पर मीजिया के प्रभाि का जिशे्लषण 

मीसिया का  माि पर गहरा प्रभाव पड़ता ह।ै इ  शोध के माध्यम  े यह  मझिे में मदद समल की सक  प्रकार मीसिया कवरेि 

ि ेकुिं भ मेले के प्रसत लोगों की दृसिकोण को आकार सदया। इ   ोच  े अभी स्पि हुआ की कुिं भ में मेले की कवरेि िे धासमगक 

और  ािंस्कृसतक अिुष्ठािों के प्रसत  माि की  ोच में बदलाव सकया हैं। 

 प्रयागराि के कुिं भ मेले का मीसिया का वकृ्ष पर आधाररत स्त्रोत का महत्व कई दृसिकोण  े महत्वपणूग ह।ै इ का अध्ययि 

सवसभन्द्ि  ामासिक,  ािंस्कृसतक, धासमगक और मीसिया के सवसभन्द्ि  िंदभग में सवशेष िािकारी प्रदाि करेगा। 
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“मीसिया कवरेि” के पहलू 

धाजमाक महत्ि: कुिं भ मेले के दौराि होिे वाली धासमगक अिुष्ठािों और रस्मों का सवस्ततृ कवरेि सकया िाता ह,ै सि में  ही 

स्थाि और अन्द्य महत्वपणूग आयोिि शासमल ह।ै 

साुंस्कृजिक जिजिधिा: मीसिया कुिं भ मेले में उपसस्थत सवसभन्द्ि  ािंस्कृसतक और धासमगक  मदुायों की सवसवधता को दशागता ह ै

सि में उिकी परिंपराओ िं, रीसत ररवाि और कलाओिं का प्रदशगि सकया िाता ह।ै 

सामाजिक और आजर्ाक प्रभाि: मीसिया कुिं भ मेले के  ामासिक और आसथगक प्रभाव को भी कवर करता ह ैसि में यह 

आयोिि स्थािीय अथगव्यवस्था और  माि पर कै  ेप्रभाव िालता ह ैइ का सवशे्लषण सकया िाता ह।ै 

मीजिया किरेि के साधन 

टेलीजििन: सवसभन्द्ि टेलीसविि चैिल कुिं भ मेले का  ीधाप्र ारण करते हैं। 

अखबार और पजत्रकाएाँ: सवसभन्द्ि अखबार और पसिकाए ँकुिं भ मेले की खबरें और सवशे्लषण प्रकासशत करती हैं। 

ऑनलाइन मीजिया: ऑिलाइि न्द्यजू़ पोटगल और  ोशल मीसिया प्लेटफॉमग कुिं भ मेले की खबरों और अपिेट्  प्रदाि करत े

हैं। 

इि तमाम  ाधिों के माध्यम  े, प्रयागराि कुम्भ मेले का मीसिया कवरेि दसुिया भर के लोगों तक पहुिंचता ह ैऔर उन्द्हें इ  

महत्वपणूग धासमगक और  ािंस्कृसतक आयोिि के बारे में िािकारी प्रदाि करता ह।ै 

कुुं भ 2025 का जिजिटल किरेि 

2025 के सिसिटल कुिं भ िे िहािं एक और भारतीय  िंस्कृसत को वैसश्वक मिंच प्रदाि सकया ह ैतो ही द ूरी और इ ि ेतकिीक का 

भरपरू उपयोग करके परिंपरागत एविं आधसुिकता के  िंतुलि को बिाए रखा ह।ै महाकुिं भ 2025 में लगभग 66 करोड़ िद्धालओु िं 

ि ेप्रयागराि िाकर गिंगा में िुबकी लगाई थी िुबकी लगाई थे। इ ी कारण कुिं भ 2025 में आधसुिकतम तकिीक का उपयोग 

सकया गया। भाषाओ िं में आई आधाररत अप तैयार सकए गए थे। वाहिों के सलए क्यआूर आधाररत पा , बहुभाषी सिसिटल 

खोया -पाया कें र, स्वच्छता एविं टेंट आविंटि हते ु ICT सिगरािी हतेु लगभग 3000 आई आधाररत CCTV कैमरा, 2000 

ड्रोि  े पािी  े 100 मीटर िीचे तक सिगरािी, आरएफआईिी ररस्टबैंि  े िद्धालओु िं की गसत टै्रक सकया गया। क्यआूर कोि 

स स्टम  े आप बात  ेवाओ िं और आवा   ेवाओ िं की िािकारी लेिा, वेस्ट मैिेिमेंट तकिीक  े अपसशि िल का सिवारण 

करिा, वचुगअल ररयसलटी 360°VR  े प्लीि वॉइ  स्िाि और गिंगा आरती का अिुभव करािा।  ाइबर स क्योररटी स स्टम 

 े  िंभासवत खतरों की सिगरािी करिा। भारत सकलोमीटर तक पहले परेू मेला क्षेि में 44 घाटों का सिमागण सकया गया था।  भी 

मखु्य स्िाि के  मय  ेवा के हलेीकॉप्टर  े पषु्प वषाग कराई गई थी। सिसिटल कुिं भ को #KUMBH2025 द्वारा खबू टैग 

सकया गया। 

कुिं भ 2025 में मीसिया द्वारा वायरल चेहरे 

• मोिासल ा- भरूी आिंखों वाली लड़की 

• हषाग ररछाररया-  ुिंदर  ाध्वी के रूप में वायरल 

• अभय स िंह- आईआईसटयि बाबा के िाम  े वायरल चेहरा  

• आकारा यादव- दातुि बेचिे वाला लड़का िो बाद में इिंसियि आइिल तक पहुिंचा  

• चाय वाला स िंगर-  रुीली आवाि  े रातो रात फेम  हो गया 
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जनष्कषा 

इ   ोच  े यह पता चला सक मीसिया सक  प्रकार  े कुिं भ मेले को कवरेि दतेा ह ैऔर यह कवरेि सक  प्रकार  े कुिं भ की 

 ािंस्कृसतक धरोहर को  िंरक्षण और  िंवधगि करिे में  हायक हो  कता ह।ै  ाथ ही, इ  अध्ययि  े यह भी स्पि हुआ सक 

सक  प्रकार मीसिया का उपयोग को कुिं भ समलिे को वैसश्वक छसव को  शक्त बिािे के सलए सकया िा  कता ह।ै कुिं भ के 

आयोिि  े दशे-सवदशे के सवसभन्द्ि िासतयों एविं पैंटों को एक  ाथ लाया ही िहीं बसल्क  ामासिक एविं  ािंस्कृसतक आदाि-

प्रदाि को बढ़ावा भी सदया। इ े यह भी ज्ञात होता ह ैसक  िाति धमग में िासतगत भेदभाव पर सवश्वा  िहीं करता ह ैऔर परूी 

दसुिया को  ामासिक  मर ता का  िंदशे दतेा ह।ै समटािे महाकुिं भ 2025 के आयोिि को एक वैसश्वक पहचाि बिा सदया था। 

भारत और उत्तर प्रदशे  रकार िे सवसभन्द्ि मीसिया माध्यमों के द्वारा इ  आयोिि का प्रचार प्र ार कराया गया था। सवसभन्द्ि 

मीसिया के अिंतवगस्तु का सवशे्लषण करिे के उपरािंत हम सिम्ि सिष्कषग तक पहुिंचत ेहैं। 

• महाकुिं भ 2025 वैसश्वक स्तर पर  ािंस्कृसतक आदाि-प्रदाि का एक मिंच बिकर उभरा 

• महाकुिं भ 2025 के आयोिि  े धासमगक  ाध ु िंतों एविं िद्धालुओ िं के आप ी  िंवाद का माध्यम बिा 

• महाकुिं भ के आयोिि  े राष्ट्रीय अथगव्यवस्था पर भी प्रभाव पड़ा। इ े पररवहि, होटल एविं आवश्यक खरीदारी पर 

व्यापक अ र पड़ा।  

• महाकुिं भ के आयोिि  े  ामासिक एविं  ािंस्कृसतक  मर ता का भाव पैदा हुआ।  

• राष्ट्रीय एविं अिंतरागष्ट्रीय स्तर पर भी मीसिया के द्वारा इतिा प्रचार प्र ार सकया गया सक महाकुिं भ 2025 एक ब्ािंि बि 

गया। 
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