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Abstract: 

The rapid growth of digital technology and automation has significantly transformed the food ordering 

landscape. This study aims to examine consumer preferences by comparing traditional food ordering 

methods with modern online food delivery platforms. Primary data for the research was collected through 

a structured questionnaire distributed to 52 respondents from diverse demographic backgrounds. The 

study analyzes various factors such as convenience, time efficiency, customer satisfaction, and the 

influence of promotional discounts on consumer choice. The findings reveal that online food ordering 

platforms are widely preferred due to their ease of use, accessibility, time-saving features, and attractive 

offers. However, traditional ordering methods continue to play an important role by providing direct 

interaction with restaurant staff and ensuring reliability. The results indicate that consumers do not rely 

exclusively on one system but instead switch between traditional and online methods depending on 

situational needs, urgency, and personal preferences. 
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1. Introduction 

Food ordering practices have undergone significant transformation over time due to advancements in technology 

and changing consumer lifestyles. Traditionally, customers visited restaurants in person or placed orders through 

telephone calls, which allowed direct communication with restaurant staff and immediate clarification of menu 

items. However, these conventional methods often limited customers’ ability to view a complete menu, compare 

prices, or access information about available offers and promotions [4]. 

With the rapid growth of digital technology and mobile applications, online food ordering platforms have emerged 

as a convenient alternative. These platforms allow customers to browse menus from multiple restaurants, place 

orders from any location, make digital payments, and track deliveries in real time. As a result, online food ordering 
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has become increasingly popular, particularly among individuals with busy schedules who value convenience and 

time efficiency [1, 5]. Despite the widespread adoption of online platforms, traditional food ordering methods 

continue to remain relevant for many consumers who prefer direct interaction with restaurant staff and 

immediate service. Consumer preferences often vary depending on factors such as age, occupation, familiarity 

with technology, and situational needs [3, 6]. 

Therefore, this study aims to examine and compare traditional and online food ordering systems by analyzing 

consumer preferences, convenience, time efficiency, and satisfaction levels. By exploring these aspects, the 

research seeks to provide a better understanding of how consumers choose between traditional and digital food 

ordering methods in the contemporary food service environment [2, 7]. 

2. Literature review 

Iyer (2019) conducted a study on consumer behavior toward food ordering through mobile applications and found 

that convenience, time efficiency, and promotional discounts are the primary factors motivating consumers to use 

online food delivery platforms, particularly among younger demographics who are more familiar with digital 

technologies [1]. 

Singh and Katta (2022) examined customer satisfaction toward the Swiggy food delivery application. Their study 

revealed that timely delivery, attractive promotional offers, and reliable service significantly influence customer 

satisfaction and encourage repeated usage of online food delivery platforms [2]. 

Jeneefa and Rajalakshmy (2019) investigated consumer satisfaction and preferences toward online food ordering 

applications. The research highlighted that a user-friendly interface, simple navigation, and ease of ordering play 

a significant role in improving the overall user experience and shaping consumer preferences [3]. 

Das (2018) analyzed consumer perception toward online food ordering and delivery services. The study identified 

trust, service reliability, pricing, and delivery efficiency as important factors that influence public perception and 

acceptance of online food delivery platforms [4]. 

Kapoor and Vij (2018) examined the adoption of online food delivery services and found that convenience, speed 

of service, and ease of payment significantly contribute to the growing popularity of online food ordering 

applications. The study also noted that digital payment systems and real-time order tracking improve customer 

satisfaction and trust in digital platforms [5]. 

Ray et al. (2019) studied the reasons why consumers use food delivery applications and concluded that wider food 

choices, competitive pricing, and promotional discounts attract customers toward online platforms. The research 

also emphasized that online food delivery services are increasingly preferred by urban consumers with busy 

lifestyles [6]. 

Jadhav, Biradar, and Patil (2023) analyzed consumer behavior toward online food delivery applications in India 

and reported that application design, availability of multiple restaurant options, and ease of use significantly 

influence consumer satisfaction and continued use of online platforms [7]. 

Farhans and Ridanasti (2023) examined behavioral intentions toward online food delivery services and found that 

convenience motivation, perceived ease of use, and time-saving benefits strongly influence customers’ intention 

to adopt digital food ordering systems [8]. 
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3. Research gap 

Previous studies have extensively explored consumer behavior and the increasing adoption of online food delivery 

platforms. Many researchers have focused on factors such as convenience, time efficiency, service quality, 

promotional offers, and user-friendly interfaces that influence the usage of online food ordering applications. 

These studies highlight the growing popularity of digital food delivery services, especially among younger and 

technologically active consumers. However, most existing research primarily concentrates on the advantages and 

adoption of online food delivery platforms, with comparatively limited attention given to traditional food ordering 

methods and their continued relevance in the food service industry. In particular, there is a lack of comparative 

research that simultaneously examines both traditional and online food ordering systems while considering 

factors such as consumer preference, convenience, time efficiency, and satisfaction levels. 

Furthermore, limited studies have analyzed how different demographic groups choose between these two 

ordering methods depending on their situational needs and daily routines. Therefore, the present study attempts 

to address this gap by conducting a comparative analysis of traditional and online food ordering methods and 

examining the factors that influence consumer choices in the contemporary digital environment. 

4. Objectives of the study 

The primary objective of this study is to examine and compare traditional food ordering methods with modern 

online food ordering platforms in order to understand changing consumer preferences in the digital era. 

The specific objectives of the study are as follows: 

• To compare traditional food ordering methods and online food ordering platforms. 

• To analyze consumer preferences and usage patterns for different food ordering systems. 

• To examine the level of convenience and time efficiency associated with traditional and online food 

ordering methods. 

• To evaluate customer satisfaction levels in both ordering systems. 

• To assess the influence of factors such as discounts, service quality, and accessibility on consumer 

choices. 

• To analyze the impact of demographic factors such as age and occupation on food ordering behavior 

5. Research methodology 

This study adopts a descriptive and comparative research design to examine consumer preferences toward 

traditional and online food ordering systems. The methodology focuses on collecting primary data from 

consumers who have experience with both ordering methods. The research aims to analyze factors such as 

convenience, time efficiency, reliability, and customer satisfaction associated with each system. 

A. Research design and study area 

The study utilizes a combination of descriptive and comparative research designs to systematically evaluate the 

differences between traditional food ordering methods and modern online food delivery platforms. The target 

population consists of urban and semi-urban consumers who have access to smartphones and internet services, 

enabling them to use online food ordering applications. 

A total of 52 valid responses were collected from respondents belonging to different demographic groups, 

including students, working professionals, business persons, and homemakers. The inclusion of diverse 
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occupational and age groups helps provide a broader understanding of consumer behavior and food ordering 

preferences in the rapidly evolving food service industry. 

B. Data collection instrument 

Primary data for the study was collected through a structured questionnaire distributed via Google Forms. The 

questionnaire consisted of 22 objective-type questions designed to gather information related to consumer 

behavior and preferences in food ordering methods. 

The questionnaire was structured to measure several key variables, including demographic characteristics, 

frequency of food ordering, perceived convenience, time efficiency, service reliability, and the impact of 

promotional discounts. To capture respondents’ perceptions and attitudes more effectively, the survey included 

both multiple-choice questions and a 5-point Likert scale. This approach enabled the researcher to quantify levels 

of satisfaction, convenience, and overall user experience associated with both traditional and online food ordering 

systems. 

C. Statistical analysis 

After data collection, the responses were compiled and organized into a spreadsheet for systematic analysis. 

Descriptive statistical techniques such as percentage analysis and mean score comparison were used to interpret 

the collected data. 

Percentage analysis was applied to examine demographic characteristics and usage patterns, while mean score 

analysis was used to evaluate the responses obtained from the Likert scale questions. These statistical methods 

provided a structured basis for comparing consumer perceptions of convenience, time efficiency, reliability, and 

satisfaction between traditional and online food ordering systems. 

6. Results and Discussion 

This section presents the analysis of the survey data collected through the questionnaire. The findings are 

interpreted in relation to the research objectives to understand consumer preferences between traditional offline 

and online food ordering methods. 

6.1 Demographic distribution of respondents 

Finding 

  

The majority of respondents belong to the 18–25 age group, followed by a smaller percentage from the below 18 

and 26–40 age groups. Most respondents are students, with some working professionals and homemakers. 
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Discussion with objective 

This finding supports Objective 1, which aims to analyze the usage patterns of food ordering methods. Since 

younger individuals are more digitally active, they are 

more likely to use online food delivery platforms. 

6.2 Food ordering frequency 

Finding 

Most respondents reported that they order food 

sometimes, while a smaller group orders very often or 

rarely. 

Discussion with Objective 

This result indicates that food ordering services are a 

regular but not daily activity for most consumers, 

supporting the objective of understanding consumer 

behavior and usage patterns. 

6.3 Preferred food ordering method 

Finding 

A significant number of respondents indicated that they use 

online food ordering platforms or both online and offline 

methods, while fewer respondents rely solely on offline ordering. 

Discussion with objective 

This finding supports Objective 2, which compares online and 

offline food ordering methods. The results show that online 

ordering is gaining popularity due to convenience and 

accessibility. 

6.4 Satisfaction level comparison 

Finding 

The satisfaction ratings for both online and offline ordering 

methods are relatively similar. However, some respondents 

reported slightly higher satisfaction with offline ordering due to 

direct interaction and trust in food quality. 

Discussion with objective 

This supports Objective 3, which evaluates customer satisfaction 

levels. While online platforms offer convenience, traditional 

ordering methods still maintain consumer trust. 
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Key findings 

• The majority of respondents belong to the 18–25 age group, indicating strong participation from digitally 

active consumers. 

• Both offline and online ordering methods are used, but online platforms are increasingly preferred due 

to convenience. 

• Online food ordering is considered more time-efficient, especially for individuals with busy schedules. 

• Traditional offline ordering still provides greater trust and satisfaction for some consumers. 

• Discounts, promotional offers, and wider food choices significantly influence consumer preference 

toward online platforms. 

• Online food delivery services are more useful during late-night or emergency situations. 

Conclusion 

This study conducted a comparative analysis of traditional and online food ordering systems to understand 

changing consumer preferences in the digital era. The findings reveal that online food ordering platforms have 

gained significant popularity due to their convenience, time efficiency, accessibility, and availability of 

promotional offers. The ability to browse menus, make digital payments, and track deliveries has made online 

platforms an attractive option for modern consumers, particularly those with busy lifestyles. 

At the same time, traditional food ordering methods continue to remain relevant in the food service industry. Many 

consumers still value the direct interaction with restaurant staff, perceived reliability, and immediate service 

provided through offline ordering methods. As a result, traditional ordering systems continue to provide a 

satisfactory experience for certain consumer groups. 

The study also indicates that consumers do not exclusively depend on a single ordering method. Instead, they tend 

to use both traditional and online food ordering systems depending on situational needs such as convenience, 

urgency, time availability, and personal preferences. Therefore, the results suggest that both systems coexist and 

complement each other in the modern food service environment. 

Overall, the research highlights the growing influence of digital technology in shaping food ordering behavior 

while also emphasizing the continued importance of traditional service methods in delivering customer 

satisfaction. 

Limitations of the study 

Although the study provides useful insights into consumer preferences regarding food ordering methods, certain 

limitations should be considered while interpreting the findings. 

i. Sample size limitation:  The study is based on a relatively small sample size of 52 respondents, which 

may limit the generalization of the results to a larger population. 

ii. Geographical limitation:  The respondents mainly belong to urban and semi-urban areas, which may 

not fully represent the behavior of consumers in rural regions. 

iii. Sampling method:  The study uses convenience sampling, which may introduce sampling bias as the 

respondents were selected based on accessibility. 

iv. Self-reported data:  The data collected through questionnaires rely on respondents' personal opinions 

and perceptions, which may sometimes lead to response bias. 
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v. Limited statistical analysis:  The study primarily uses descriptive statistical techniques such as 

percentage analysis and mean scores. More advanced statistical methods could provide deeper insights 

into consumer behavior. 

Future studies may consider larger sample sizes, broader geographic coverage, and advanced analytical 

techniques to gain a more comprehensive understanding of food ordering preferences. 
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